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Achievements  of  a  Year 

The  daily  (week  day  only)  circulation  of  The  Chicago  Tribune 
for  the  year  1915  averaged  348,416. 

1^  •!  This  circulation  is  approximately  equal  to  the  combined  week- 

L/dliy  day  circulation  of  the  other  Chicago  morning  papers. 

Circulation :  This  circulation  exceeds  that  of  every  other  morning  news¬ 
paper  in  America  with  one  or  possibly  two  exceptions. 

This  circulation  shows  an  increase  of  16  per  cent  over  the  big¬ 
gest  previous  year. 


Sunday 
Circulation : 


Advertising: 


The  circulation  of  The  Sunday  Tribune  for  the  year  1915 
averaged  560,896. 

This  circulation  is  far  in  excess  of  that  of  the  next  Chicago 
Sunday  paper  and  more  than  double  that  of  the  third. 

This  circulation  exceeds  that  of  every  other  Sunday  newspaper 
in  America  with  one  exception. 

This  circulation  shows  an  increase  of  21  per  cent  over  the  big¬ 
gest  previous  year. 

The  Chicago  Tribune  printed  45,886.55  columns  of  advertising 
in  the  year  1915. 

This  volume  was  1,333.60  columns  more  than  were  printed  by 
the  other  Chicago  morning  papers  combined. 

This  volume  exceeds  that  of  every  other  newspaper,  whether 
morning  and  Sunday  or  evening  and  Sunday,  in  America. 

This  volume  shows  an  increase  of  2,210.28  columns  over  the 
biggest  previous  year. 


The  World’s  Greatest  Newspaper 

(Trade  Mark  Registered.) 

(  Member  Audit  Bureau  of  Circulations ) 
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(2)  Our  TypeARule  Caster 

Which  makes  the  contents  of  the  „ 
Hell  Box  into  new  Type,  Spaces,  la 
Borders,  Rules,  Leads  and  Slugs  M 


(3)  The  Storage  Cabinet 

From  this  reservoir  the  “tools” 
of  the  compositors  are  drawn 
to  fill  the  type  cases 


Here  is  collected  the  "raw  material" 
which  the  Type  and  Rule  Caster 
makes  into  new  equipment 


Noa^DistrilmtioB :  The  system  by  which  each  compositor  is 
continuously  supplied  with  new  type,  spacing  material,  high  and 
low  leads,  slugs  and  rules,  directly  from  the  Monotype  Type-&> 
Rule  Caster,  which  makes  this  material  so  economically  that 
whole  pages  after  use  are  melted  up  to  make  new  material.  Thus. 

Recasting  replaces  Distribution 


From  here,  without 
any  breaking-up, 
or  sorting  out,  or 
t  distribution,  the 
\  complete  pages 
are  dumped  in 
the  Hell  Box 


Here,  without  delays 
,  for  distribution, 

I  picking  or  sorts-  k 
4  hunting,  the  / 
^  copy  is  set  /r\ 
Ip  up  ready 

9  form  . 


li  costs  less  to  make 
new  type  than  to 
distribute  used  type 


Our  Guarantee:  While  our  TypeARule  Caster 
is  the  only  machine  made  that  casts  both  type  and 
rules  cut  to  any  length;  the  fact  that  it  is  two  machines 
in  one  imposes  no  limitations  whatever  on  output.  We 
guarantee  that  it  will  produce  one-third  more  pounds 
of  type,  spaces  and  quads  per  hour,  day  in  and  day 
out,  than  any  other  type  caster  made. 


There’s  a  Difference:  We  make  the  Only 
TypeARule  Caster,  and  therefore  there  can*t  be  any 
*fust-as-Good."  To  start  your  own  type  foundry  with 
a  type-caster**  that  won’t  make  rules,  leads  and 
slugs,  or  a  rule-caster**  that  won’t  make  type  is  just 
as  unsatisfying  as  buying  an  automobile  that  will  run 
only  in  one  direction — away  from  home. 


LANSTON  MONOTYPE  MACHINE  COMPANY,  PHILADELPHIA 


New  York:  World  Building  Boston:  Wentworth  Building  Chicago:  Rand-McNally  Building  Toronto:  Lumsden  Building 


Tell  your  Stenographer  to  have  us  send  our  folder  on  Non- Distribution 


and  The  Journalist 


The  truth  no  matter  whom  it  helps  or  hurts. 
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CANADA’S  DRASTIC  LAW 
ON  TRADING  STAMPS 


NEWSPAPER  GOLFERS 

MAKE  GOOD  SCORES 


Winler  Tournament  at  Pinehurst  Has 
Been  in  Progress  This  Week — Most 
Successful  Ever  Held -List  of  Win¬ 
ners  in  the  Several  Classes— Brilliant 
Ball  Thursday  Evening. 


By  William  C.  Freeman. 

The  Twelfth  Annual  Tournament 
of  the  Winter  Golf  Lea^rue  of  Adver- 
tlsinK  Interests  started  at  Pinehurst, 
N.  C.,  on  Monday  of  this  week.  The 
party  arrived  in  Pinehurst  last  Sat¬ 
urday.  The  players  had  two  days  of 
practice  before  the  tournament  started. 

A  new  programme  was  followed  this 
year.  The  players  were  divided  into 
classes,  and  each  class  played  medal 
play  every  day  instead  of  match  play. 
There  were  two  prizes  played  for  each 
day — a  gross  and  a  net  prize — but  those 
winning  one  day  were  not  privileged 
to  win  on  another  day.  There  were 
also  two  prizes  in  each  class  for  the 
best  total  gross  score  and  the  best 
total  net  score  for  the  four  days  of 
medal  play. 

There  were  thirty-nine  players  in 
class  A,  thirty-eight  in  class  B,  and 
forty-four  in  class  C.  All  played  in 
each  class  on  handicaps  of  1  to  16. 
There  were  twenty-five  players  In  the 
women’s  class.  The  tournament  pro¬ 
vided  for  three  champions  among  the 
men,  one  in  each  class,  and  one  wo¬ 
man  champion. 

The  prize  winners  on  Monday  were: 
Class  A — Men — Best  gross — Marshall 
Whltlach,  of  New  York,  with  a  score  93. 
Best  net — F.  A.  Sperry,  of  Chicago,  with 
a  score  of  78. 

Class  B — Men — Best  gross — C.  W. 
Harmon,  of  New  York,  with  a  score  of 
96.  Best  net — William  Campbell,  of 
Detroit,  with  a  score  of  90. 

Class  C — Men — Best  gross — F.  W. 
Nye,  of  New  York,  with  a  score  of  102. 
Be.st  net — M.  H.  Ormsbee,  of  Brooklyn, 
N.  Y.,  score  of  98. 

Women’s  class — Best  Gross — Mrs.  G. 
C.  Dutton,  of  Boston,  with  a  score  of 
62.  Best  net — Mrs.  C.  T.  Russell,  of 
New  York,  with  a  score  of  63.  Only 
nine  holes  were  played  daily  in  this 
cla-ss. 

The  prize  winners  on  Tuesday  were: 
Class  A — Men — Best  gross — E.  T. 
Manson,  Framingham,  Mass.,  with  a 
score  of  86.  Best  net — D.  M.  Stew¬ 
art,  of  New  York,  with  a  score  of  82. 

Class  B — Men — Best  gross — W.  B. 
Lasher,  Bridgeport,  Conn.,  with  a  score 
of  94.  Best  net — R.  C.  Hoyt,  of  New 
York,  with  a  score  of  88. 

Class  C — Men — Best  gross — H.  J. 
Frost,  of  Glen  Ridge,  N.  J.,  with  a  score 
of  92.  Best  net — Mr.  C.  H.  Ault,  of 
Newark,  N.  J.,  with  a  score  of  84. 

Women’s  class — Best  gross — Mrs.  F. 
B.  Ryan,  of  Cranford,  N.  J.,  with  a 
score  of  68.  Best  net — Mrs  Clarence 
Cone,  of  New  York,  with  a  score  of  62. 

The  Prize  winners  on  Wednesday 
were: 

Class  A — Men — Best  gross — Grant- 
land  Rice,,  of  New  York,  with  a 
score  of  78.  Best  net,  C.  A.  McCor- 
one  of  this  generation.  He  was  born  mlck,  of  New  Brunswick,  N.  J.,  with 
»t  in  Kansas  and  grew  up  in  a  printing  a  score  of  67. 

of  office.  When  eighteen  he  began  work  Class  B — Men — Best  gross — W.  E. 
tal  on  the  Topeka  Capital  as  a  typesetter.  Binford,  of  Providence,  R.  I.,  with  a 
He  He  was  promoted  quite  rapidly,  and  in  score  of  92.  Best  net — F.  A.  Buckhout, 
)rs  a  few  years  held  every  position  In  both  of  Providence,  with  a  score  of  87. 

Yel  editorial  and  business  departments.  Class  C — Men — Best  gross — Col.  H. 
lot  (Continued  on  Pape  906)  H.  Treadwell,  of  New  York,  with  a 


ARTHUR  CAPPER, 

Governor  of  Kansas  and  Owner  of  the  Capper  Publications. 
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score  of  99.  Best  net — S.  W.  Corman, 
of  Philadelphia,  Pa.,  with  a  score  of  92. 

Women’s  class  —  Best  Gross  —  Miss 
Edith  Foster,  of  New  York,  with  a  score 
of  53.  Best  net — Miss  Hannah  Aron¬ 
son,  of  New  Tora,  with  a  score  of  48. 

The  prize  winners  on  Thursday  were: 
Class  A,  men — Roy  Barnhill,  of  New 
York,  won  the  best  gross  with  a  score 
of  78.  There  was  a  tie  at  75  for  the  beat 
net  between  R.  L.  Whltton,  of  Chicago, 
and  A.  L.  Foster,  of  Brooklyn,  which 
will  bo  played  off  on  Friday. 

Class  B  men — The  best  gross  score 
was  tied  at  90  by  three  players,  H.  R. 
Mallinson,  of  New  York;  J.  C.  Todd,  of 
Montclair,  N.  J.,  and  Dr.  A.  R.  Gardner, 
of  New  York.  The  best  net  was  won  by 
H.  B.  Green,  of  Baltimore,  Md.,  with  a 
score  of  81. 

Class  C  men — The  best  gross  was  won 
by  Henry  F.  Hosley,  of  New  York,  with 
a  score  of  98.  The  best  net  was  won  by 
T.  W.  Weeks,  with  a  score  of  94. 

Women’s  Class — The  best  gross  was 
won  by  Mrs.  W.  F.  Smith,  of  Boston, 
Mass.,  with  a  score  of  57.  The  best  net 
was  won  by  Miss  Jane  Treadwell,  of 
New  York,  with  a  score  of  51.  Only 
nine  holes  were  played  in  this  compe¬ 
tition. 

The  champion  of  Class  A  is  Grantland 
Rice  who  returned  a  total  gross  score  of 
337  for  72  holes.  The  winner  of  the  best 
net  score  for  72  boles  in  Class  A  was 
C.  A.  McCormick,  with  a  score  of  302 
net. 

The  champion  of  Class  B  is  C.  T.  Rus¬ 
sell.  of  New  York,  who  returned  a  total 
gross  score  of  385  for  72  holes.  The  win¬ 
ner  of  the  best  net  score  for  72  holes 
in  Cla.ss  B  was  William  A.  Campbell,  of 
Detroit,  with  a  score  of  360  net 
The  champion  of  Class  C  is  F.  W. 
Nye,  of  New  York,  who  returned  a  total 
gross  score  for  72  holes  of  401.  The  win¬ 
ner  of  the  best  net  score  for  72  holes 
was  C.  H.  Ault,  of  Newark,  N.  J.,  with 
a  score  of  373  net 

The  woman  champion  is  Mra  F.  B. 
Ryan,  of  Cranford,  N.  J.,  who  returned 
a  total  gross  score  of  214  for  36  holea 
’The  best  net  score  for  36  holes  resulted 
in  a  tie  between  Mra  C.  T.  Russell,  of 
New  York,  and  51is3  Hannah  Aronson, 
also  of  New  York.  Each  had  a  net  score 
of  213.  This  tie  will  be  played  off  on 
Friday. 

On  ’Thursday  night  the  anual  ball  took 
place  in  the  ballroom  of  the  Carolina 
Hotel.  The  scene  was  a  brilliant  one. 
Deonard  Tufts,  owner  of  Pinehurst, 
said  he  never  saw  more  beautifully 
gowned  women  or  handsomer  men  in 
any  social  gathering  within  his  mem¬ 
ory  of  many  brilliant  social  gatheringrs, 
in  this  golf  mecca  of  the  South. 

Jason  Rogers,  publisher  of  the  New 
York  Globe,  donated  four  prizes,  one  in 
each  of  the  men’s  classes,  and  one  In  the 
women’s  class  in  a  contest  against  Col. 
Bogey. 

The  winner  in  Class  B  Men’s,  was 
Willis  R.  Roberts,  of  Philadelphia,  who 
had  the  colonel  five  down.  The  winner 
Class  C  men,  was  H.  J.  Frost,  of  Glen 
Ridge,  N.  J.,  who  had  the  Colonel  8 
down. 

’The  winner  in  the  Women’s  Class  was 
not  announced  because  of  the  dif&culty 
in  figuring  the  scores.  These  prizes 
were  among  the  most  valuable  of  the 
total  of  64  prizes  contested  for. 

A  special  handicap  event  played  for 
on  Wednesday  and  Thursday  in  which 
men  players  were  permitted  to  select 
their  own  handicaps  was  won  by  H.  W. 
Ormsbee,  of  Brooklyn,  N.  Y.,  with  a  net 
score  of  69. 

On  Friday  afternoon  there  will  be  a 
mixed  foursome  event,  the  ladies  choos¬ 
ing  their  own  partners  for  the  event 
On  Friday  night  the  election  of  officers 
for  the  ensuing  year  will  take  place 
after  which  the  annual  banquet  will  be 
held.  On  Saturday  the  wind-up  will  be 
a  best  ball  foursome  among  the  men, 
two  classes,  A  and  B. 

The  tournament  this  year  is  regarded 
by  all  as  the  most  successful  ever  held, 
but  there  was  expressed  a  great  deal 
of  opposition  to  the  general  plan  of  the 
tournament  which  this  year  was  medal 
play  instead  of  match  play.  It  Is  safe  to 
predict  that  future  tournaments  will  be 
conducted  on  match  play  basis  only. 

At  2  o’clock  on  Friday,  President 
Bammesfahr  will  drive  s  golf  ball  as 


FREDERICK  W.  H.  CRANE. 

Thb  Newly  EIlbctbd  President  or  R.  Hoe  &  Co., 


A.  S.  Moore,  T.  W.  Weeks,  W.  H.  Ed¬ 
wards,  L.  B.  Palmer,  C.  D.  Spalding. 
H.  F.  Hosley,  T.  K.  Mcllroy,  Frank  S. 
Voss,  F,  L.  Wurzburg. 

Chicago.  Ill. — Mr.  and  Mrs.  B.  D. 
Butler,  Mr.  and  Mrs.  J.  F.  Matteson, 
Lloyd  Maxwell,  F.  A.  Sperry,  Mr.  and 
Mrs.  G.  S.  Thorsen,  F.  E.  Mann,  G.  A. 
Schofield,  Guy  F.  Osborne,  R.  L.  Whit- 
ton. 

Boston,  Mass. — C.  E.  Beane,  Mr.  and 
Mrs.  W.  F.  Smith,  Mr.  and  Mrs.  G.  C. 
Dutton,  George  Wright. 

Philadelphia,  Pa. — Mrs.  &  W.  Beck, 
jr.,  Mr.  and  Mrs.  H.  A.  Thompson,  J. 
C.  Martin,  Walter  Smedley,  W.  R.  Ro¬ 
berts,  Mr.  and  Mrs.  S.  Wilbur  Corman. 

Pittsburgh,  Pa. — Mr.  and  Mrs.  D. 
McK.  Lloyd,  H.  C.  Millholland. 

San  Francisco,  Cal. — George  H.  Perry. 
Mt.  Vernon,  N.  Y. — Mr.  and  Mrs.  W. 
H.  O'Brien,  J.  T.  O’Brien,  Mr.  and  Mrs. 
A.  P.  O’Brien,  Mr.  and  Mra  C.  A.  Speak- 
man,  Mr.  and  Mrs.  F.  L!  E.  Gauss. 
Dr.  A.  R.  Gardner,  Mr.  and  Mra  J.  C. 
Estee  and  daughter,  E.  K.  Gordon. 

Brooklyn,  N.  Y. — Mr.  and  Mrs.  A.  I,. 
Foster,  Marshal  Whitlatch,  Mr.  and 
Mrs.  H.  W.  Ormsbee,  M.  H.  Ormsliee, 
J.  W.  Doty. 

Washington,  D.  C. — J.  H.  Clapp,  F. 
J.  Haskin. 

Glen  Head,  L.  I.— L.  E.  K.  White. 
Laurelton,  L.  I. — Will  C.  Izer. 

Sag  Harbor,  L.  I. — H.  B.  O’Brien. 
Garden  City,  N.  Y. — J.  J.  Hazen,  Don 
M.  Parker,  A.  R.  Rodway. 

Englewood,  N.  J. — Mr.  and  Mrs.  Jas. 
Barber  and  daughter. 

Newark.  N.  J.— C.  H.  Ault. 

Gi.en  Ridge,  N.  J. — H.  J.  Fro.st,  C.  W. 
Yates. 

Lixinia,  N.  j. — H.  R.  Reed. 
Morristown,  N.  J. — S.  L.  Allen. 
Rahway,  N.  J. — Mr.  and  Mrs.  Wm. 
Bliss. 

M0NTCI.AIR,  N.  J. — Wm.  R.  Hotchkin. 
J.  C.  Todd,  R.  C.  French. 

East  Orange,  N.  J. — W.  S.  Yerkes. 
New  Brunswick,  N.  J. — Mr.  and  Mrs. 
C.  A.  McCormick. 

Great  Neck,  L.  I. — G.  S.  Minnick. 


came  with  the  Hoe  business  in  1878, 
entering  the  bookkeeping  department 
in  a  subordinate  capacity  as  an  assist¬ 
ant.  As  time  went  on,  his  relations 
with  the  business  strengthened,  and  he 
was  given  greater  responsibilities.  Car¬ 
rying  these  out  faithfully  and  success¬ 
fully,  he  attracted  the  notice  of  the  late 
Robert  Hoe,  who  from  time  to  time 
entrusted  him  with  matters  strictly 
personal  to  himself.  Mr.  Crane  con¬ 
tinued  to  deserve  the  confidence  thus 
placed  in  him,  and  as  the  years  passed, 
he  came  to  be  a  close  personal  con¬ 
fidant  and  representative  of  Robert  Hoe. 
No  especially  noteworthy  events  mark¬ 
ed  the  years  as  they  passed,  Mr.  Crane’s 
growth  with  the  business  and  In  the 
confidence  of  Robert  Hoe  being  a  grad¬ 
ual  and  steady  one. 

On  the  death  of  Robert  Hoe,  In  Lon¬ 
don,  on  September  22,  1909,  there  was 
found  to  be  a  provision  in  his  will  di¬ 
recting  that  there  be  a  reorganization 
of  the  business  from  a  partnership,  as 
it  had  been  previously,  into  a  corpora¬ 
tion;  and  in  effecting  this  change  a 
trusteeship  was  established,  and  Mr. 
Crane  was  elected  secretary  of  the  new¬ 
ly  formed  corporation.  Robert  Hoe,  eld¬ 
est  son  of  the  late  Robert  Hoe,  was  made 
president  and  Arthur  I.  Hoe,  vice-presi¬ 
dent.  Upon  the  resignation  of  Robert 
Hoe  as  president,  Mr.  Blackall  was  elect¬ 


ed  to  succeed  him,  and  Mr.  Crane  was 
made  vice-president,  as  previously  stated 
in  The  EIditor  and  Publisher;  and  the 
resignation  of  Mr.  Blackall  and  the 
election  of  Mr.  Crane  in  his  stead  are 
matters  of  recent  occurrence. 

Mr.  Crane  is  a  native  of  Saybrook, 
Conn.  His  son,  Hon.  Frederick  E. 
Crane,  is  Justice  of  the  Supreme  Court 
of  Kings  County,  and  his  son-in-law  is 
Hon.  Edwin  Louis  Garvin,  Justice  of  the 
Court  of  Special  Sessions.  Justice  Gar¬ 
vin  married  Mr.  Crane’s  only  daughter. 

The  late  Robert  Ho^  had  built  up  an 
admirable  organization  in  the  course 
of  his  long  and  successful  career.  Most 
of  the  superintendents  and  foremen  in 
the  mechanical  departments  have  lit¬ 
erally  grown  up  with  the  business.  The 
death  of  Robert  Hoe  had  no  other 
practical  effect  upon  the  business  than 
would  naturally  result  from  the  re¬ 
moval  of  his  highly  able  personality. 
Precisely  as  his  great  fortune  was  be¬ 
hind  the  business  during  his  lifetime, 
so  that  same  great  fortune  is  now 
behind  it  in  the  hands  of  his  heirs,  who 
are  at  this  moment  the  sole  stockhold¬ 
ers  and  in  all  other  respects  in  full 
charge  of  the  administration  of  the 
business.  It  was  the  late  Mr.  Hoe’s 
strong  desire,  as  was  well  known  to 
his  children,  that  upon  his  death  the 
business  in  which  he  took  so  great  a 
pride  should  be  continued  by  them. 


Cranford,  N.  J. — Mr.  and  Mrs.  F.  K. 
Ryan. 

New  Haven,  Conn. — W.  H.  Hamilton, 
Dr.  G.  C.  Fahy,  H.  B.  Kennedy. 

Bridgeport,  Conn. — Mr.  and  Mrs.  W. 
B.  Lasher. 

Baltimore,  Md. — H.  B.  Green. 
Durham,  N.  C. — G.  W.  Watts. 
Buffalo,  N.  Y. — Hiram  Green. 
Hackensack,  N.  J.— J,  H.  Abcel,  H. 

F.  Harii.son,  Mr.  and,  Mrs.  J.  H.  Haw¬ 
ley  and  daughter. 

Cleveland,  Ohio. — J.  H.  McDuffee. 
Detroit,  Mich. — Wm.  H.  Campbell, 

G.  C.  Hubbs. 

Milford,  Mass. — F.  P.  Lee. 
Framingham,  Mass. — E.  T.  Manson. 
Springfield,  Mass. — Mr.  and  Mrs.  J. 
D.  Plummer. 

Providence,  R.  I. — Mr.  and  Mrs.  F.  C. 
Henderson,  Mr.  and  Mrs.  A.  L.  Aldred. 
F.  A.  Buckout,  W  E.  Blnford. 


ANOTHER  CENT  SUNDAY  PAPER. 

Washinijlon  Herald  Rednreg  Price  and 
Makes  Gain  in  Circulation. 

Washington,  January  11.— Washing¬ 
ton  is  the  .second  large  city  to  attempt 
the  one-cent  Sunday  morning  newspa¬ 
per.  The  New  York  Press  is  credited 
with  being  the  first  to  reduce  its  price. 
The  Washington  IIcralA,  which  has  al¬ 
ways  sold  for  five  cents,  made  its  ap¬ 
pearance  la-st  Sunday  at  the  reduced 
price  of  one  cent 


has  been  the  custom  for  twelve  years 
and  the  caddie  finding  the  ball  will  re¬ 
ceive  $5. 

A  group  picture  of  all  the  members 
of  the  Association  will  be  taken  immedi¬ 
ately  following  the  finish  of  the  morning 
round  and  immediately  preceding  the 
start  of  the  mixed  foursome  event  in  the 
afternoon.  W.  C.  Freeman. 


The  following  is  a  complete  list  of 
those  who  took  part  in  the  tournament: 

New  York — Mr.  and  Mra  C.  T.  Rus¬ 
sell,  Mr.  and  Mra  E.  J.  Ridgway,  Mr. 
and  Mra  Hartley  Davla  Mr.  and  Mra 
J.  M.  Thorsen,  Mr.  and  Mra  Spencer 
Waters,  Mr.  and  Mrs.  Walter  E.  Bun¬ 


nell.  Mr.  and  Mra  Clarence  Cone,  Mr. 
and  Mrs.  Roy  C.  Hollia  Mr.  and  Mra 
D.  L.  Hedges,  Mr.  and  Mra  Ralph 
Trier,  Mr.  and  Mrs.  F.  W.  Nye,  Mr. 
and  Mrs.  Joseph  H.  Appel,  Mr.  and  Mrs. 
Roy  E.  Durstine,  Mr.  and  Mrs.  A.  C. 
G.  Hammesfahr,  Mr.  and  Mrs.  L.  H. 
Hamilton,  Mr.  and  Mra  H.  R.  Mallin¬ 
son.  Mr.  and  Mrs.  I.  J.  Benjamin,  Mr. 
and  Mrs.  R.  O.  Hauhold  and  daughter. 
Col.  H.  H.  Treadwell,  wife  and  daughter. 

Roy  Barnhill.  Franklin  Coe,  Lorenzo 
Daniels,  William  C.  Freeman,  C.  8. 
Hart,  W.  M.  McCord,  W.  W.  Manning, 
Frank  Presbrey,  Grantland  Rice,  D.  M. 
Stewart,  H.  K.  McCann,  A.  E.  Ranney, 
Miss  Hannah  Aronson,  J.  S.  McCulloh, 


The  Herald  was  composed  of  thirty- 
two  pages,  more  than  twice  the  size  of 
the  average  daily  is.sue.  The  circula¬ 
tion  of  the  Herald  was  greatly  in¬ 
creased  and  far  exceeded  all  expecta¬ 
tions,  as  a  large  number  of  parts  one 
and  two  had  to  be  run  off  and  sold  with¬ 
out  the  comic  section.  This  Sunday 
edition  is  said  to  have  exceeded  the 
daily  circulation  of  the  Herald  by  about 
15,000. 

Clinton  T.  Brainard,  president  of  the 
Herald  Company  and  editor  of  the  pa¬ 
per,  does  not  say  that  this  price  will 
be  permanent,  but  judging  from  the 
popularity  of  the  paper  at  the  reduced 
price,  it  will  probably  be  sold  for  one 
cent  for  some  time  to  come. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


893 


Thomson  Sees  Exeellent  Reasons 

For  Newspaper  Advertising  Supremaey 

Director  pf  Bureau  of  Advertising  Analyzes  Present  Marked  Movement  of  Business  Towards 
the  Dailies  in  the  National  Field— Friendly  Attitude  of  the  Retail  Dealer 
Towards  Newspaper  Advertised  Brands  a  Big  Factor 
in  Interesting  New  Advertisers. 

By  Wiluam  a.  Thomson. 


standardization.  It  seems  only  yester* 
day  that  the  chief  solicitation  for  news¬ 
paper  advertising'  consisted  of  a  circu¬ 
lation  argument  glorifying  the  integ¬ 
rity  of  "our  figures”  and  exposing  the 
devilish  ingenuity  of  those  submitted 
by  "our  competltora" 

The  Audit  Bureau  of  Circulations 
changed  this  condition  almost  over¬ 
night,  and,  as  a  result  advertisers,  re¬ 
lieved  of  the  time-killing  ordeal  of 
listening  to  super-heated  stories  about 
press  runs,  free  copies,  gross  print  and 
gross  exaggeration,  were  enabled  to 
give  at  least  another  hour  per  day  to 
considering  the  real  merits  of  newspa¬ 
per  advertising. 

And  there  were  some  mighty  men 


AF'EVV  years  ago,  when  I  was  a  re¬ 
porter,  I  met  a  pleasant,  chatty  man 
aboard  a  train.  He  gave  me  a  good 
cigar  and  a  great  deal  of  intere.sting 
conversation,  in  the  course  of  which  I 
inquired  about  his  occupation.  With  a 
contented  smile  he  answered; 

"I  sell  blue  sky — I’m  in  the  adver¬ 
tising  business.” 

.\nd  then  he  dilated  upon  the  wonders 
and  the  pleasures  of  getting  real  money 
for  the  intangible.  To  his  mind  an  ad¬ 
vertising  transaction  consisted  of  a 
vivid  word  picture  painted  by  the  party 
of  the  first  part  and  turned  over  to 
the  party  of  the  second  part  in  consid¬ 
eration  of  abounding  faith  and  the 
necessary  appropriation. 

That  seems  quite  a  long  time  ago, 
for  I  remember  I  was  travelling  on  an 
annual  railroad  pa.ss,  without  which, 
in  those  days,  no  newspaper  man  was 
fully  equipped. 

We  appear  to  have  come  a  long  way 
since  then.  The  railroads  have  shaken 
off  the  annual  passes  and  the  busine.ss 
of  adverti.sing  is  housed  under  a  more 
sulistantial  roof  than  the  blue  canopy 
of  heaven. 

PIMKJRESS  OF  NEWSPAPER  ADVERTISING. 

Ivooking  back  over  the  year  that  has 
ju.st  closed  and  the  many  interesting 
developments  that  it  brought  about  in 
the  advertising  world,  it  seems  to  me 
that  the  newspaper  as  an  advertising 
medium  has  distanced  its  comp’etitors, 
chiefly  because  of  its  practical  business 
value  ba.sed  upon  hard  facts.  And  it 
will  continue  to  grow  in  strength  in  the 
same  proportion  as  those  who  sell  It  re¬ 
duce  its  application  to  exactnps.s. 

The  newspaper  always  has  been  and 
always  will  be  supreme  as  a  local  ad¬ 
verti.sing  medium.  It  is  the  one  ef¬ 
fective  means  of  communication  be¬ 
tween  the  live 'Store  and  the  customer. 
In  many  communities  there  is  still  a 
great  deal  of  development  work  to  be 
done  by  the  newspapers  amongst  local 
merchants  who  have  yet  to  learn  that 
per.sistent  advertising  pays.  All  this 
gives  the  newspaper  plenty  to  work  on 
at  home,  and  in  nearly  every  commu¬ 
nity  local  advertising  is  steadily  in¬ 
creasing  In  volume. 

NEWSPAPER  SUPRB.MB  NATU)NALL.T. 

But,  although  the  newspaper  derives 
most  of  its  income  from  local  adver¬ 
tising,  it  is  supreme  as  a  national  or 
general  advertising  medium  too,  and 
that,  to  my  mind,  is  the  .significant  fac¬ 
tor  in  the  new.spaper  advertising  situa¬ 
tion  to-day. 

It  is  interesting  to  analyze  the  condi¬ 
tions  that  have  made  a  local  medium 
the  leader  nationally,  because  these 
conditions  point  the  way  to  bigger  op¬ 
portunities  for  advertisers  and  publish¬ 
ers  alike. 


Wiluam  A.  Thomson,  Director  Bureau  of  Advertising,  American  Newspaper 
Publishers’  Association,  New  York. 


during  the  pa.st  year  a  large  number 
of  firms  heretofore  non-users  of  news¬ 
paper  .space  made  up  their  minds  to 
"try  the  dailies.” 

Must  of  the  gain  was  made  in  the  last 
four  months  of  the  year. 

For  purposes  of  compari.son  it  is  in¬ 
teresting  to  consider  this  sum  of  $55,- 
000,000  in  general  newspaper  advertis¬ 
ing  as  against  the  amount  of  bu.siness 
carried  by  the  newspapers'  nearest  com¬ 
petitors  in  the  general  field— the  maga¬ 
zines. 

Ninety  magazines  carried  in  1916  a 
matter  of  $35,000,000  worth  of  business. 
A  few  of  the  magazines  scored  gains  in 
1915  over  1914,  but  the  large  majority 


they  merely  multiplied  these  local  suc¬ 
cesses  by  the  number  of  points  they 
wished  to  reach,  and  the  result  was  na¬ 
tional  newspaper  campaigns. 

When  the  constructive  type  of  special 
rei)ro.sentative  came  upon  the  scene, 
advertising  for  the  newspaper  as  a  gen¬ 
eral  medium  began  to  be  developed. 

The  interchange  of  ideas  among  pub¬ 
lishers  through  travel,  conventions,  as- 
sociational  work,  and  the  trade  press 
marked  a  period  of  gradual  develop¬ 
ment  during  which  the  newspaper, 
while  losing  none  of  the  localness 
which-  is  its  chief  strength,  gradu¬ 
ally  awakened  to  the  consciousness 
of  its  position  as  a  unit  in  the 


It  is  now  estimated  that  the  sum  of 
$300,000,000  is  spent  annually  in  news¬ 
paper  adverti.sing.  Of  this  amount,  it 
is  fair  to  reckon  the  foreign  or  gen¬ 
eral  advertising  at  about  $55,000,000. 
Figures  compiled  by  the  Bureau  of  .\d- 
vertising  show  that  in  1915  the  news- 
pafiers  gained  over  1914  in  general 
business — that  is,  business  from  the  na¬ 
tional  .field — something  like  $5,000,000. 

NEW  ACC»UNT8. 

This  gain  was  not  so  much  the  re¬ 
sult  of  Increased  appropriations  by 
newspaper  advertisers — for  many  cur¬ 
tailed  all  advertising  expenditures — as 
it  was  brought  about  through  the  ad- 


were  not  so  fortunate.  Business  picked 
up  with  most  of  the  magazine  field  in 
the  last  few  months  of  the  year. 

Magazine  adverti.sing  will  always  oc¬ 
cupy  the  position  to  which  it  is  entitled, 
and  I  do  not  believe  that  the  figures 
quoted  above  indicate  a  landslide  from 
the  magazines  so  much  as  they  show 
a  remarkable  growth  of  >lntcre.st  in 
newspaper  adverti.sing. 

lUlASUNS  BEHIND  THE  DBVELOP.MENT. 

A  great  deal  of  the  general  business 
that  has  come  to  newspapers,  like 
Topsey,  "just  growed.”  The  original 
crop  of  foreign  advertisers  .saw,  in  the 
experiences  of  successful  local  mer- 


great  system  of  national  adver¬ 
tising.  This  gradual  realization  of  the 
part  it  plays  in  the  general  advertiser's 
Continent- wide  plan  has  kept  pace  with 
other  economic  and  social  developments 
that  have  brought  closer  together  the 
east  and  the  west,  the  north  and  the 
south. 

In  a  word,  the  present-day  trend  of 
newspat>ers  is  toward  a  standardization 
of  business  custom  and  conduct,  and 
general  newspaper  advertising  is  in¬ 
creasing  in  the  same  proportion  as  this 
standardization  idea  spreads. 

elimination  of  "claims." 

The  elimination  of  "circulation 


pounding  tables  about  circulation,  in  an 
effort  to  get  business  for  their,  news¬ 
papers.  These  men  have  since  turned 
their  talents  to  the  more  useful  field  of 
research,  and  they  are  constantly  lay¬ 
ing  before  advertisers  facts  of  real 
value  about  market  conditions:  analy¬ 
ses  of  the  kind  of  circulation  their 
newspapers  have;  figures  on  wagres 
earned:  rents  paid:  houses  built  and 
business  done  in  their  several  commu¬ 
nities,  so  that  the  advertiser  who  is 
thinking  about  newspapers  finds  the 
path  to  final  decision  easier  as  the  days 
go  on. 

I  might  cite  many  other  circum¬ 
stances  to  show  this  trend  toward.s 
standardization.  The  simplification  of 
the  rate  card:  the  "clean-up”  question: 
fairer  ways  of  making  comparative 
statements  of  lineage — all  these  are  "in 
the  work,"  and  each  is  having,  or  will 
have,  its  bearing  upon  the  general  ad¬ 
vertising  situation. 

THE  dealer’s  position. 

The  most  important  factor,  howeve'", 
in  the  development  of  general  busines.s 
is  the  attitude  of  the  retailer.  As  the 
newspapers  have  been  drawn  closer  to¬ 
gether,  because  of  their  common  Inter¬ 
est  in  the  national  field,  so  the  manu¬ 
facturer  of  to-day  is  uniting  his  selling 
and  his  advertising  departmenta  And 
the  closer  together  the  sales  manager 
and  the  advertising  manager  work,  the 
larger  the  retailer  looms  in  import¬ 
ance. 

The  X.  Y.  Z.  Company  may  have  a 
fifty-acre  plant,  but  the  fate  of  its 
product  is  decided  over  the  counter  of 
a  two  by  four  store.  The  retailer  and 
the  newspaper  did  business  side  by  side 
for  many  years  without  realizing  their 
common  opportunity.  To-day,  how¬ 
ever,  in  every  community  leading  deal¬ 
ers  in  all  lines  understand  that  it  is 
good  business  to  push  the  goods  that 
are  advertised  in  the  home  newspaper, 
and  the  home  newspaper  nretty  largely 
realizes  that  it  is  good  b  siness  to  make 
the  dealer  understand  this  point  clearly. 

By  personal  call,  by  letter  or  circular 
or  the  telephone,  or  through  advertising 
in  its  columns,  the  newspaper  has  edu¬ 
cated  the  merchants  in  its  territory,  un¬ 
til  to-day  "newspaper  advertised 
brands”  is  a  daily  expression  in  the  lan¬ 
guage  of  merchandizing. 

This  is  by  long  odds  the  biggest  job 
the  newspapers  have  ever  done.  I  am 
glad  to  say  that  it  was  done  largely  at 
the  suggestion  of  the  Bureau  of  Ad¬ 
vertising  and  the  newspapers  affiliated 
with  it:  and  I  think  we  shall  be  par¬ 
doned  for  the  natural  pride  we  take  in 
the  achievement. 

riUENDLY  INTEIU38T  PROVED. 

Every  year,  with  a  view  of  adding  to 
the  known  facts  about  newspaper  ad¬ 
vertising,  we  "check  up”  this  dealer 
situation.  We  call  this  checking  proc¬ 
ess  International  Newspaper  Window 
Display  Week.  Last  year  it  was  the 
week  of  October  ll-16th,  and  at  that 
time  dealers  in  every  line  all  over  the 
this  country  and  Canada  filled  their 
windows  with  newspaper  advertised 
goods,  as  evidence  of  their  desire  to 
push  products  for  which  there  was  a 
direct  local  demand  upon  their  stores. 

The  results  of  this  week  are  too  well 
known  to  need  any  further  comment 
here.  But  If  any  man  has  any  linger¬ 
ing  doubt  as  to  how  the  storekeeper 
will  cast  his  vote  on  the  question  of  na- 


vent  of  new  accounts.  That  means  that  chants,  an  advertising  opportunity  and  claims”  was  a  great  stride  towards  {Continued  on  page  93S). 
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Newspaper  Advertising  “Speeials”  Prediet  a  Golden  Year 

From  New  York,  Chicago,  Boston,  Philadelphia  and  Other  Cities  Come  Reports  Indicating  That  1916  Will  Be 
An  Exceptionally  Big  Twelve  Months  for  Newspapers  and  All  Who 
Have  to  Do  With  the  Advertising  Industry. 


No  body  of  men  are  closer  to  the 
real  heart  of  business  than  the 
newspaper  representatives,  who 
handle  fully  ninety  per  cent  of  all  the 
advertising  printed  in  American  news¬ 
papers  and  periodicals.  In  order  to  as¬ 
certain  what  may  be  expected  to  hap¬ 
pen  in  a  business  way  during  the  year 
that  has  just  dawned.  The  Editor  and 
PuBiJSHER  invited  representatives  of 
the  advertising  field  to  express  their 
views  for  the  benefit  of  our  readers. 
Here  is  what  they  have  to  say; 

J.  T.  Beckwith,  of  the  8.  C.  Becktoith 
8pcciaJ  Agency,  New  York. — “How  did 
our  papers  fare  in  1915?  Fine,  all  things 
considered.  Business  could  have  been 
better,  but  we  are  justified  in  saying  it 
could  have  been  worse.  The  collapse 
between  August,  1914,  and  January, 
1915,  was  calamitous,  we  all  admit  It 
cut  deep.  But  with  that  tendency 
America  always  has  of  recovering  from 
all  bad  conditions,  things  have  gradual¬ 
ly  gotten  better,  until  now  they  are  per¬ 
haps  a  visible  shade  above  normal.  In 
June,  July,  and  August,  1915,  our  busi¬ 
ness  in  some  quarters  was  the  best  of 
record,  and  it  has  gradually  Improved 
all  along  the  line  since.  Two  weeks 
before  the  holidays,  things  perked  up  to 
their  best  since  a  long,  long  time  ago, 
and  orders  and  contracts  poured  into 
our  laps.  The  situation  at  this  writing 
looks  genuinely  good.  With  the  edge 
off  the  war  scare,  and  the  politicians 
cornered  where  they  cannot  turn  things 
over  seriously,  no  matter  what  happens, 
it  looks  like  General  Prosperity  had 
marshalled  his  forces  against  all  ene¬ 
mies  of  good  times. 

“We  would  like  to  be  put  on  the 
cheerful  side  of  any  list  you  make  up." 

Mr.  D.  Hunton,  Newspaper  Represen¬ 
tative.  New  York. — “I  am  happy  to  say 
that  the  papers  I  represent  had  a  most 
profitable  year,  notwithstanding  that 
the  war  clouds  obscured  the  advertising 
situation  in  the  early  months  of  the 
year.  That  winter  of  our  discontent, 
however,  was  made  glorious  summer  in 
the  latter  months  of  1915.  1916  looks 

brilliant  from  the  newspaper  stand¬ 
point  in  national  advertising.  Each 
month  I  hear  of  advertisers  who  are 
beginning  to  appreciate  that  the  man  or 
woman  who  cannot  be  reached  by 
newspaper  is  not  worth  reaching.  The 
national  advertiser  is  finding  that  the 
quick,  concentrated  appeal  to  the  atten¬ 
tion  and  purse  of  the  citizens  of  each 
community  is  by  talking  to  that  citizen 
in  the  one  medium  which  he  relies  upon 
for  the  news  of  the  world,  the  news  of 
his  home  city,  the  news  of  his  own  busi¬ 
ness,  the  news  of  his  amusements — in 
short,  the  news  of  all  the  activities  of 
his  life — the  daily  newspaper.  The  na¬ 
tional  advertiser  is  beginning  to  realize 
that  in  every  home  it  is  breakfast  and 
the  morning  newspaper.  In  the  even¬ 
ing,  it  is  the  newspaper  and  dinner,  and 
on  Sunday  it  is  rest,  good  food  and  the 
newspaper  all  day.” 

W.  J.  Morton,  of  W.  J.  Morton  Com¬ 
pany,  Advertising  "Specials/’  New  York: 
“Recently  we  wrote  you  along  these 
lines  pointing  out  the  stimulus  which 
our  papers  were  feeling  in  general  ad¬ 
vertising — and  we  can  only  repeat  that 
our  papers  are  running  ahead  of  last 
year  and  there  is  every  indication  that 
1916  will  make  records  for  so-called 
‘general  advertising.'  We  have  never 
before  felt  quite  so  confident  of  securing 
a  well  diversified  line  of  advertising  for 


each  of  the  papers  which  we  represent. 
The  ease  of  money  conditions  which 
makes  it  possible  for  manufacturers  to 
finance  themselves  at  an  equitable  rate 
of  interest,  together  with  the  general 
prosperity  that  is  sweeping  over  the 
country  is  responsible  for  the  aggressive 
position  which  these  advertisers  are 
taking  in  the  matter  of  reaching  out  for 
new  fields  and  stimulating  their  sales.” 

E.  C.  Trowbridge,  Newspaper  Repre¬ 
sentative,  New  York. — “Prosperity  of 
the  substantial  sort  is  here.  Manufact¬ 
urers  of  all  lines  are  increasing  their 
outputs  and  their  sales  departments  are 
marketing  these  goods  as  fast  as  they 
aj’e  mjuie.  Retailers  are  increasing 
their  stocks  enormously.  Nowhere  in 
the  United  States  is  this  prosperity 
more  in  evidence  than  on  the  Pacific 
Coast.  California  is  entering  an  era 
of  commercial  activities  which  com¬ 
pletely  overshadows  its  past.  With  un¬ 
paralleled  crops;  sound  banking  facili¬ 
ties;  the  opening  of  the  Panama  Canal, 
with  resultant  reduction  of  freight 
rates;  heavily  increased  Oriental  trade, 
and  the  inauguration  of  five  new  lines 
of  steamships,  operating  between  Pacific 
Coast  points  and  Central  and  South 
America  and  Asia  and  Australia;  with 
additional  service  between  ports  on  the 
Atlantic  and  Pacific,  via  the  Canal,  the 
development  of  California's  wonderful 
natural  resources  is  forging  ahead  at 
a  tremendous  pace. 

“The  newspapers  with  which  I  am 
associated — San  Francisco  Call-Post, 
Los  Angeles  Herald,  and  San  Diego 
Union-Tribune,  all  show  healthy  in¬ 
creases  in  revenues  for  1915  over  those 
of  1914.  The  San  Francisco  Call-Post’s 
earnings  increased  in  1915  over  1914 
$209,207,  of  which  $92,528  was  from  ad¬ 
vertising  and  $116,679  was  from  circula¬ 
tion. 

General  advertisers  are  preparing  to 
profit  by  our  national  prosperity.  This 
is  shown  by  increased  appropriations; 
by  the  re-entry  into  the  field  of  many 
old  advertisers,  who,  through  force  of 
circumstances  or  lack  of  courage,  had 
curtailed  their  advertising  expenses  at 
the  beginning  of  the  European  war. 
Nineteen  Sixteen  assumes  the  propor¬ 
tions  of  the  greatest  year  commercially 
in  the  history  of  the  United  States.” 

John  Budd,  Newspaper  Representa¬ 
tive,  New  York. — “Advertising  affairs 
are  keeping  pace  with  the  general 
trend  of  business.  Newspaper  adver¬ 
tising,  that  quick,  elastic,  all-compre¬ 
hensive  or  definltely-specific  type  of 
publicity  reaching  everybody  every¬ 
where  or  anybody  anywhere,  is  rapidly 
becoming  more  greatly  valued  and  ap¬ 
preciated,  and  its  possibilities  better 
understood  by  those  who  in  thought 
and  deed  link  their  advertising  and 
selling  efforts.  The  newspapers  are  car¬ 
rying  a  far  greater  volume  of  that  type 
of  manufacture  advertising  that  actu¬ 
ally  moves  goods  off  the  shelves  than 
ever  before.  It  is  increasing  every  day 
and  as  yet  less  than  a  dozen  distinct 
lines  are  very  active.  There  can  just 
as  logically  be  fifty.  Prospects  are 
bright  for  many  additions.  The  situ¬ 
ation  is  exceedingly  gratifying  to  those 
of  us  who  have  preached  the  doctrine 
of  newspaper  advertising  these  many 
years  but  all  too  often  into  pride-deaf¬ 
ened  ears.  The  real  work  has  just 
begun,  the  newspapers  must  deliver  the 
goods,  the  voice  of  their  advertising 
columns  must  be  kept  clarion  clear, 
confidence  inspiring,  and  response  en¬ 
couraging.  All  this  is  a  task  of  no 
mean  proportions  for  often  even  those 
advertisers  who  would  greatly  profit 
are  neither  helpful  nor  encouraging.” 

J.  P.  Kin  NET  &  Son,  Representing 


Daily  Newspapers.  New  York. — "All 
the  papers  we  represent  experienced 
large  increases  of  all  kinds  of  adver¬ 
tising  in  1915  as  compared  with 
1914.  In  foreign  advertising  the 
gains  w^re  large,  both  in  vol¬ 
ume  of  space  and  returns.  There 
is  every  Indication  of  still  greater  in¬ 
crease  in  general  advertising  for  news¬ 
papers  for  the  coming  year  and  we 
have  already  booked  during  December 
and  the  present  month,  a  larger  num¬ 
ber  of  contracts  and  many  of  them  for 
much  larger  volumes  of  space  than  we 
ever  did  in  the  history  of  our  busi¬ 
ness  during  the  same  period.  We 
never  have  been  so  busy  following 
up  live  inquiries  at  this  season  of  the 
year  and  advertisers  everywhere  seem 
enveloped  in  an  atmosphere  of  cer¬ 
tainty  that  can  only  be  accounted 
for  by  increasing  orders  for  their 
products  already  in  hand.  Repre¬ 
senting  as  we  do,  papers  scattered 
throughout  the  country  from  Mas¬ 
sachusetts  to  California,  we  are  par¬ 
ticularly  pleased  with  the  broad 
scope  of  campaign,  many  of  which  have 
been  greatly  extended  to  cover  the  en¬ 
tire  country.  We  firmly  believe  the 
first  six  months  of  1916  will  prove 
to  be  the  banner  period  for  general 
advertising  in  newspapers  throughout 
the  country.” 

Robert  Tomes,  Publishers  Representa¬ 
tive,  New  York. — “When  the  European 
War  broke  out  there  was  a  very  large 
size  cancellation  of  foreign  advertising 
among  many  advertisers,  who  had  for 
years  been  constant  and  consistent  ad¬ 
vertisers.  Some  of  the  old  stand-bys 
paid  not  the  slightest  attention  to  the 
general  scare  that  this  outburst  of  mili¬ 
tarism  created.  The  general  feeling 
throughout  the  last  half  of  1914 
was  in  many  cases  or  instances, 
one  of  pessimism,  controlled  more 
by  the  voluminous  War  reports, 
which  occupied  so  much  space  in 
the  Dailies  to  the  exclusion  of  News 
that  would  naturally  interest  the  aver¬ 
age  reader  and  give  him  or  her  time 
to  read  and  digest.  Not  only  Home  news 
that  would  ordinarily'  be  of  interest,  but 
it  seemed  to  be  the  consensus  of  opinion 
among  many  general  advertisers  that 
it  was  a  waste  of  their  appropriation 
to  continue  their  usual  amount  of  ad¬ 
vertising  space. — Some  quit  and  many 
others  quit  entirely. 

“Among  the  large  medical  remedy 
advertisers,  I  think  you  will  find  that 
the  year  1915  showed  an  increase  in 
sales  over  1914. — General  advertisers, 
I  think,  you  will  find,  have  had  their 
confidence  entirely  restored  and  that 
1916  will  be  better  than  previous  years.” 

A.  F.  Smith,  of  A.  F.  Smith  Special 
Agency,  Philadelphia. — “To  talk  about 
prospects  is  like  counting  your  chickens 
before  they  are  hatched.  One  never 
knows  what  the  future  has  in  store,  but 
1  am  glad  to  say  that  in  December  of 
1915  1  sent  my  papers  contracts  for  more 
advertising  than  in  any  previous  Decem¬ 
ber  during  the  eight  years  I  have  been  a 
special  representative.  In  fact,  all  dur¬ 
ing  the  year  I  had  no  complaint  to  make 
regarding  business.  I  could,  however, 
notice  the  difference  in  conditions  as 
business  came  much  easier  toward  the 
end  of  the  year  and  in  December  it  sim¬ 
ply  rolled  in.  I  hope,  of  course,  business 
will  be  better  in  1916,  but  if  it  is  as  good 
as  in  1915  I  will  not  make  any  complaint, 
in  fact,  I  will  be  perfectly  satisfied.” 

Charles  H.  Eddy,  Publishers’  Repre¬ 
sentative,  New  York. — “We  have  great 
hopes  of  a  big  year  for  newspaper  adver¬ 
tising.  We  do  not  see  how  it  can  be 
otherwise.  The  great  accumulations  of 
money  in  the  banks  enables  advertisers 


to  finance  readily.  Gener^  business  is 
excellent  and  increasing  every  day.  The 
advertising  agencies  all  over  the  country- 
are  better  equipped  and  more  efficient 
for  the  handling  of  newspaper  advertis¬ 
ing  than  they  have  ever  been.  The 
newspapers  are  cooperating  with  na¬ 
tional  advertisers  to  a  greater  extent 
than  they  have  heretofore.  The  ten¬ 
dency  to  standardize  business  method.s 
and  rates  is  very  strong  and  is  eliminat¬ 
ing  friction  between  newspapers  and  ad¬ 
vertisers  which  is  increasing  newspaper 
advertising.  Our  papers  have  had  an 
exceedingly  prosperous  year  and  we  are 
better  equipped  and  rendering  more  effi¬ 
cient  service  than  ever  before.  Yes,  my 
opinion  is  that  1916  will  be  a  big  year  for 
newspaper  advertising.” 

J.  M.  Branham,  of  John  M.  Branham 
Company,  New  York,  Publishers’  Rep¬ 
resentatives. — “We  never  saw  prospects 
for  daily  newspaper  advertising  as 
bright  as  they  are  at  this  time.  Unless 
something  unforeseen  happens,  our  pre¬ 
diction  would  be  that  1916  will  be  a 
bumper  year  for  the  daily  newspapers.” 

Robert  E.  Ward,  Publishers’  Repre¬ 
sentative,  Chicago. — “I  feel  confident 
that  the  Improvement  in  the  daily  news¬ 
paper  national  advertising  which  has 
been  manifest  the  last  ninety  days  will 
be  continued  steadily  and  increasingly 
throughout  the  first  half  of  1916.  Of 
that  I  am  sure  and  I  am  hopeful  that 
the  last  six  months  of  this  year  will  be 
as  good  or  better.  The  best  Indication 
is  that  all  of  the  advertisers  who  were 
with  us  in  1915  are  back  again  lor  1916, 
and  last  month  were  heavier  schedules, 
and  in  addition  to  that  there  is  a  very 
satisfactory  amount  of  new  business 
being  originated  to  run  in  the  last  win¬ 
ter  and  early  spring.” 

Jack  Kutner,  Publishers’  Representa¬ 
tive,  Philadelphia. — “Being  a  newcomer 
in  the  special  representative  field,  but 
backed  by  years  of  hard  work  in  the 
Philadelphia  newspaper  advertising 
field,  I  can  confidentially  state  that  the 
coming  year  will  be  a  surprising  one  in 
bringing  about  an  added  increase  in 
judicious  advertisers,  who  will  reap  a 
golden  harvest  in  catering  substantial 
merchandise  to  the  American  public. 
The  purchasing  public  quickly  recog¬ 
nizes  an  honest  merchant;  and  will  un¬ 
doubtedly  support  an  article  of  merit. 
Efficient  service  backed  by  good  news¬ 
paper  advertising  invariably  brings  the 
desired  results.  Optimism  with  a  big 
‘O'  is  on  the  lips  of  almost  every  busi¬ 
ness  man  that  I  meet.” 

G.  Logan  Payne,  Newspaper  Repre¬ 
sentative,  Chicago. — “The  first  six 
months  of  1915  were  rather  discourag¬ 
ing  in  the  way  of  foreign  advertising 
for  the  papers  we  represent,  but  the  last 
six  months  more  than  made  up  for  it  and 
in  going  over  the  territory  and  visiting 
advertisers  and  agencies  throughout  the 
country  and  from  the  reports  which  1 
have  from  the  managers  of  my  Detroit. 
New  York  and  Boston  offices,  I  believe 
that  the  year  1916  will  be  a  banner  year 
for  the  daily  newspapers. 

“The  first  two  weeks  show  that  it  is 
going  to  be  a  banner  year.  Usually  the 
first  two  weeks  in  January  are  sort  of 
house  cleaning  and  there  is  not  a  great 
deal  of  business  going  out,  but  thi-^ 
year  one  would  think  that  it  was  in  the 
height  of  the  season.  The  reports  from 
the  publishers  of  the  different  papers 
that  we  represent  show  very  healthy 
conditions  in  each  one  of  the  citie.s. 
Advertisers  and  agencies  alike  are  sure¬ 
ly  realizing  that  there  is  only  one  real 
way  to  advertise  and  that  is  to  central¬ 
ize  and  localize  their  advertising  in 
daily  newspapers.  That  is  where  their 
results  must  come  from.” 


l!y  Cotirtesy  of  New  York  American  and  liOB  Angeles  Examiner.  _ 

SCENE  IN  LOS  ANGELES  EXAMINER’S  NEW  BUILDING  DURING  MR.  HEARST’S  DEDICATORY  SPEECH  FROM  NEW  YORK 
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Joseph  Scott,  of  the  Chamber  of  Commerce;  and  C.  F.  Mason,  Division  Manager,  Pacific  Telephone  and  Telegraph  Co. 


EXAMINER'S  HANDSOME  BUILDING 

Los  Angeles  Paper’s  New  Home  One 
of  the  Finest  in  the  World. 

The  new  home  of  the  Los  Angeles 
Examiner,  which  was  dedicated  by 
William  Randolph  Hearst  by  tele¬ 
phone  from  New  York  on  New  Year’s 
night,  as  related  in  The  Editor  and 
Hrm.isHER  last  week,  carries  out  ex¬ 
plicitly  the  orders  given  by  Mr.  Hearst 
for  the  architectural  plans.  Those  in¬ 
structions  were: 

That  the  building  should  be  the  larg- 
e.st  and  finest  structure  in  the  world, 
devoted  exclusively  to  the  publication 
of  a  daily  newspaper. 

'I'hat  architecturally  It  should  be 
typical  of  the  atmosphere  and  tra¬ 
dition  of  Southern  California. 

That  in  general  appearance  it  should 
be  a  cornerstone  in  the  splendid  struc¬ 
ture  of  California  achievement. 

That  in  construction  there  should 
be  combined  the  two  essentials  of  sani¬ 
tation  and  efficiency. 

The  new  building  stands  at  Eleventh 
and  Rroadway,  on  a  part  of  the  old 
Huntington  Property. 

In  the  center  of  the  building  is  a 
tower  two  stories  in  height,  56  by  96 
feet,  and  this  is  surmounted  by  a  dome, 
one  of  the  architectural  features  of 


the  building.  This  dome,  which  is  30 
feet  high  and  with  an  inside  diameter 
of  about  35  feet,  commands  a  view  of 
the  city  in  every  direction. 

On  the  second  floor  the  editorial 
and  various  mechanical  departments 
have  been  placed  near  each  other  and 
within  easy  access  and  communication. 

The  business  offices  are  arranged  on 
either  side  of  the  main  entrance  on 
Broadway,  opening  directly  Into  the  bi.g 
rotunda,  which,  for  elegance  and  artistic 
effect,  is  a  feature  of  the  building. 
This  main  lobby,  the  vestibule  and 
public  rooms  are  carried  out  in  the 
spirit  of  the  best  period  of  Spanish 
Renaissance,  in  richness  of  ornamen¬ 
tation  and  strong  coloring,  and  even 
in  such  details  as  elevator  enclosure 
and  electric  lighting  fixtures. 

Welcomed  the  New  Year. 

San  FiiANasco,  January  6. — The 
Newspaper  Men’s  Club  of  San  Francisco 
gayly  celebrated  the  coming  of  the  New 
Year  at  its  rooms,  on  Grant  Avenue.  It 
was  the  club’s  first  Ladles’  Night  and 
the  rooms  were  decorated  with  carnival 
colors,  while  ample  provision  had  been 
made  for  dispensing  lavish  hospitality. 
Hundreds  of  women,  including  newspa¬ 
per  writers  and  wives  and  friends  of  the 
clubmen,  were  present  They  showed 


keen  appreciation  of  all  that  was  done 
for  their  entertainment.  The  guests 
were  welcomed  by  President  Waldemar 
Young  on  behalf  of  the  members  of 
the  club.  The  first  arrivals  enjoyed 
themselves  with  dancing  and  showering 
one  another  with  confetti.  At  midnight, 
actors,  singers  and  vaudeviile  artists 
from  the  theatres  visited  the  club- 
rooms  and  contributed  greatly  to  the 
gayety.  The  joyous  celebration  lasted 
well  into  the  early  hours  of  the  New 
Year. 

COAST  DAILIES’  ANNUALS 

San  Francisco  Papers  Issue  Interesting 

Special  f/litions  as  New  Year  Begins. 

San  Francisco,  January  10. — The  an¬ 
nual  midwinter  edition  of  the  Los  An¬ 
geles  Times,  just  issued,  consists  of  five 
special  sections  in  color.  The  several 
sections  are  devoted  to  general  indus¬ 
tries,  motion  pictures,  the  Southwest, 
the  agricultural  development  of  south¬ 
ern  California  and  the  climatic  advan¬ 
tages  of  the  State. 

The  San  Franci.sco  Examiner  has  is¬ 
sued  a  supplement  containing  a  concise 
review  of  the  progress  made  in  San 
Francisco  and  the  Pacific  Coast  during 
1915.  A  number  of  articles  showed  by 
statistics  how  greatly  the  export  trade 


of  this  city  had  increased  and  how  the 
great  industries  of  the  State  of  Cali¬ 
fornia  had  grown. 

The  Japanese  American  News,  of 
San  Francisco,  issued  a  New  Year  sup¬ 
plement  containing  an  article  by  K.  K. 
Kawakami,  author  of  “American -Japa¬ 
nese  Relations,’’  and  “Asia  at  the 
Door,’’  and  articles  by  Dr.  Benjamin 
Idc  Wheeler,  of  the  University  of  Cali¬ 
fornia,  George  Kennan,  Hay  Lyman 
Wilbur,  and  others  on  the  American- 
Japanese  relations  and  problem.  Ka¬ 
wakami  discusses  the  Japanese  prob¬ 
lem  from  its  many  phases,  and  declares 
the  problem  can  never  be  solved.  Fran¬ 
cis  Butler  Loomis,  former  secretary  of 
state,  has  an  article  on  “The  Pacific 
Coast  Peril.’’  Walter  MacArthur,  edit¬ 
or  of  the  Coast  Seamen’s  Journal  con¬ 
tributed  an  article,  as  did  William  T. 
Bonsor,  secretary  of  the  Anti-Japanese 
Laundry  League.  The  issue  is 
printed  mostly  in  English. 

New  Paper  in  Mattoon,  Ill. 

The  first  number  of  the  Mattoon,  Ill., 
Herald  appeared  on  January  3.  The 
paper  is  edited  by  M.  P.  House,  a  well- 
known  newspaper  man.  Edward  Flan¬ 
nery,  formerly  employed  on  Danville 
newspapers,  is  one  of  the  reporters.  A 
goodly  amount  of  advertising  is  carried. 
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“DICK”  COLLINS  UNITED  FOREIGN  PRESS  LOYAL 
FIGHTING  BASEBALL  MEN  ASSERTS  HAMMERLING 


PAUL  WOOTON’S  EXPERIENCES 


Worked  on  Mexican  Papers  Until  S<jually 


Details  Have  Just  Been  Made  Public  as 
to  How  Representatives  of  Warring 
Factions  Were  Brought  Together 
Through  a  “Casual”  Meeting  in  a  Cafe 
in  St.  Louis — Some  Inside jFacts. 

St.  Louis,  January  12. — Ranking 
right  next  to  “Joe”  Vila’s  famous  scoop 
on  baseball  peace,  in  the  estimation  of 
St.  Louis  newspaper  men,  was  the 
achievement  of  “Dick”  Collins,  sport¬ 
ing  editor  of  the  SL  Louis  Republic, 
who  was  the  first  person  to  bring  repre¬ 
sentatives  of  the  warring  factions  to¬ 
gether.  The  inside  story  has  been  told 
in  detail  only  within  the  last  few  days. 


Dick  CoLLma 

Collins,  last  April,  announced  that 
Philip  Dec.  Ball,  one  of  the  chief  finan¬ 
cial  moguls  of  the  Federal  League  and 
now  principal  owner  of  the  Browns,  had 
made  peace  with  Organized  Bail,  but 
the  story  was  derided  at  the  time.  Sub¬ 
sequent  events  have  proved  he  was 
right. 

Shortly  after  Ball  had  Induced  Harry 
Sinclair  to  put  his  millions  at  the  dis¬ 
posal  of  the  Federal  League,  Ban  John¬ 
son,  president  of  the  American  Leaigue, 
and  Charlie  Comiskey,  owner  of  the  Chi¬ 
cago  White  Sox,  came  to  St.  Louis  in 
an  effort  to  have  a  conference  with 
Ball.  They  sought  the  aid  of  J.  G.  Tay¬ 
lor  Spink,  publisher  of  the  Bporting 
News,  Organized  Ball’s  official  orgran. 
Spink  asked  Collins  to  arrange  a  con¬ 
ference. 

“I’ve  no  business  with  those  gentle¬ 
men,”  replied  Ball  when  Collins  sought 
to  arrange  a  conference. 

“Why  not  meet  them  and  see  what 
they  have  to  say?”  persisted  CoUlna 

"Well, 'i'll  take  dinner  at  my  usual 
caf6,”  was  Ball’s  answer. 

That  evening  Johnson  and  Comiskey 
were  in  the  caf6  when  Ball  entered. 

“There’s  the  Federal  League  leader; 
want  to  meet  him?”  the  caf6  proprietor 
asked  Johnson  and  Comiskey  when  Ball 
entered. 

“Bring  him  over,”  they  replied. 

When  Collins  arrived  fifteen  minutes 
later,  the  three,  at  a  secluded  table,  had 
their  heads  together. 

"Just  a  chance  meeting,”  explained 
the  proprietor. 

The  Federal  suit  already  had  been 
filed  in  Judge  Landis's  court  and  Co¬ 
miskey  and  Johnson  realized  at  the  time 
the  importance  of  preventing  a  court 
ruling. 

The  time  wasn’t  ripe  for  peace.  Both 
sides  had  contractural  obligations — 
leases,  players’  salaries,  etc. — that  had  to 
be  carried  out.  Only  preliminaries  for 
the  big  settlement  were  paved  at  the 
caf6  that  night,  but,  it  is  known  now, 
the  little  caf6  meeting,  arranged  by  Col¬ 
lins,  was  a  big  step  toward  peace. 


Says  it  is  on  Trial  Before  the  American 
People  and  Must  Prove  Itself  to  be 
Whole  Hearted  in  Its  Patriotism — - 
Quoted  Figures  Which  Show  Its  Tre¬ 
mendous  Growth  in  This  Country. 


Chicago,  January  12. — “America 
First!”  is  the  slogan  of  the  foreign  lan¬ 
guage  press  of  the  United  States,  as 
pledged  by  Louis  N.  Hammerling  of  New 
York,  president  of  the  American  Asso¬ 
ciation  of  Foreign  Language  Newspa¬ 
pers,  who  yesterday  was  the  principal 
speaker  at  a  luncheon  at  the  Advertis¬ 
ing  Association  of  Chicago.  Members  of 
the  Foreign  Press  Association  which  in¬ 
cludes  representatives  from  nearly  all  of 
the  760  foreign  language  newspapers  and 
magazines  in  the  United  States  were 
the  guests  of  honor. 

In  connection  with  the  luncheon  was 
a  foreign  newspaper  exhibit,  at  which 
copies  of  each  of  the  760  publica¬ 
tions  were  shown.  Also  there  were  sta¬ 
tistics  showing  the  progress  and  devel¬ 
opment  of  the  foreign  press  in  America. 

In  pledging  the  loyalty  of  the  foreign 
tongue  press  to  the  United  States  Mr. 
Hammerling  pointed  to  the  creed  of  his 
association,  as  inscribed  on  a  large  scroll 
which  adorned  the  wall.  It  was  headed: 
"Many  l-lags — One  Patriotism.  Many 
Papers  Teaching  one  Americanism. 
Many  Tongues  Uttering  One  Word — 
Loyalty." 

“Foreign  speaking  jxjople  and  their 
press  are  on  trial  before  the  American 
people  today,"  declared  Mr.  Hammer¬ 
ling.  "'Iheir  constancy  lo  the  cause  of 
the  United  States  and  the  American  Hag 
must  be  proved  whole-hearted,  and  not 
half  or  three-quarters.  Not  long  ago  I 
was  called  upon  by  President  Wilson  to 
answer  for  the  devotion  of  the  foreign 
born  people  I  represent  through  the 
press  to  the  neutral  policy  of  the  United 
States. 

"Kumors  were  Hying  thick  and  fast  of 
maimnouth  meetings  to  foment  trouble 
with  this  or  that  waning  country.  Plots 
were  reported  to  drag  the  United  States 
on  one  side  or  another.  I  investigated 
these  and  then  sounded  the  opinion  of 
foreign  born  residents  through  the  for¬ 
eign  newspapers,  and  I  was  able  to  re¬ 
port  to  the  President  that  the  people  are 
whole  heartediy  loyal,  and  were  not 
flocking  to  the  standards  of  those  self- 
designated  leaders  who  are  menacing  the 
country's  unity.” 

The  speaker  brought  home  the  ex¬ 
tent  of  the  foreign  language  publishing 
industry  in  America  by  reading  tabu¬ 
lated  statistics.  The  total  number  of 
employees  engaged  in  the  industry  is  10,- 
067.  The  foreign  language  press  has 
an  annual  pay-roll  of  $5,365,000.  They 
spend  $7,300,000  each  year  for  white 
paper,  $1,064,000  for  presses  and  $700,000 
for  linotypes.  There  are  17,026,000  paid 
subscribers  of  foreign  language  publica¬ 
tions  issued  in  the  United  States,  and 
during  1914  advertisers  spent  $7,230,000 
in  their  columns.  The  foreign  publish¬ 
ing  industry  in  America  represents  an 
investment  of  $37,000,000. 

Mr.  Hammerling  asserted  the  foreign 
language  publications  rapidly  were 
cleaning  up  their  advertising  columns, 
throwing  out  all  objectionable  matter. 
He  praised  the  work  inaugurated  by 
certain  English  language  newspapers 
which  were  pioneers  in  this  work.  He 
mentioned  specitically  the  Hearst  news¬ 
papers,  for  their  crusade  which  resulted 
in  pure  bread  in  New  York,  and  the 
Chicago  Tribune  which  threw  out  quack 
medicine  advertising  and  drove  the 
quack  practitioners  from  Chicago. 

W.  E.  Kier,  president  of  the  Kier  let¬ 
ter  company,  was  the  speaker  at  the 
regular  monthly  luncheon  of  the  Ad¬ 
vertising  Association,  held  on  Monday. 
He  pointed  out  the  value  of  advertising 
men  belonging  to  an  organization  where 
there  would  be  a  meeting  place  for  an 
exchange  of  ideas. 


Times  Drove  Him  Back  to  U.  S. 

Washington,  Jan.  2. — Members  of 
the  Congressional  press  galleries  have 
a  variety  of  accomplishments.  Paul 
Wooton,  correspondent  of  the  New 
Orleans  Times-Picayune,  for  instance, 
speaks  Spanish  about  as  fluently  as 
he  does  English.  He  acquired  this  lan¬ 
guage  during  the  eight  years  that  he 
was  connected  with  the  Mexican  Herald 
in  Mexico  City. 

Mr.  Wooton  began  newspaper  work 
on  the  Auburn  Courier,  Auburn, 
Indiana.  Young  in  his  career,  however, 
he  went  to  Mexico  where  he  ran  the 
gauntlet  from  hotel  reporter  to  night 
editor  on  Paul  Hudson’s  Mexico  City 


Paul  Wooton. 

t)ulilicution.  For  a  time  Mr.  Wooton 
was  the  Oaxaca  correspondent  of  the 
Mexico  Herald  and  incidentally  edited  the 
weekly  Oaxaca  Herald.  During  the  Ma- 
dero  revolution  he  represented  the  New 
York  Times  in  central  Mexico. 

Due  to  the  squally  state  of  affairs 
in  Mexico  Mr.  Wooton  transferred  his 
residence  to  New  Orleans  where  he 
entered  the  service  of  the  Times- 
Democrat,  which  since  has  become  the 
Times-Picayune.  After  three  years 
spent  on  the  copy  desk  in  New  Orleans 
he  was  appointed  Washington  corres¬ 
pondent  in  July,  1914. 

The  Times-Picayune  lays  claim  to 
being  the  South’s  greatest  newspaper. 
It  maintains  a  leased  wire  from  Wash¬ 
ington  and  prints  2,500  words  of  special 
Washington  news  daily. 


Tribute  to  St.  Louis  Republic  Man. 

Fifty  members  of  the  New  York  Her¬ 
ald’s  editorial  and  reportorial  staff  gave 
a  dinner  on  Sunday  last,  for  John  P. 
Began,  New  York  correspondent  of  the 
St.  Louis  Republic,  on  the  occasion  of 
the  removal  of  his  office  from  the  Her¬ 
ald  Building,  where  he  had  been  located 
for  twenty-one  years.  The  affair  was 
arranged  as  a  surprise  to  Mr.  Began. 
Members  of  the  Herald  staff  made 
speeches  telling  of  the  high  esteem  in 
which  Mr.  Itegan  was  held  by  those  with 
whom  he  was  so  long  in  close  associa¬ 
tion.  An  engraved  watch  charm  com¬ 
memorating  the  occasion  was  presented 
to  him. 


The  National  Vigilance  Committee  of 
the  Associated  .Vdvertising  Clubs  of  the 
World  has  i.ssued  a  folder  on  “The  Law 
Against  False  Advertising.”  The  pam¬ 
phlet  shows  the  need  for  such  a  statute, 
how  it  benefits  liusiness,  and  what  news¬ 
papers  and  the  courts  say  about  it. 
Thirty-two  .states  have  laws  against 
false  advertising.  This  little  booklet  is 
designed  to  help  obtain  the  enactment 
of  the  “model  statute”  in  the  states 
which  have  no  advertising  laws,  and  in 
the  nineteen  states  whose  laws  might  be 
strengthened. 


BOSTON  SCRIBES  HOLD 
MEMORABLE  DINNER 


Gastronomic  Fellowship  Marked  Gather¬ 
ing  of  More  Than  Four  Hundred  at 
Feast  of  the  American  Institute  of 
Banking  and  It  Was  a  Notable  Even¬ 
ing  of  Stunts  by  Writers  and  Artists. 

(Special  to  the  Editor  and  Publlaber. ) 
Boston,  January  10.— Boston  news¬ 
paper  men  and  artists  heard  their  fel¬ 
low  workers  crack  jokes  and  watched 
them  make  rapid  fire  cartoons  tonight 
at  the  “Press  Night”  dinner  of  the  Bos¬ 
ton  Chapter,  Inc.,  American  Institute  of 
Banking,  at  the  American  House. 

It  was  a  night  of  nights,  the  report¬ 
ers  at  the  press  tables  being  so  much 
entertained  by  members  of  their  own 
profession  at  the  head  table  that  they 
forgot  to  take  notes  at  times. 

The  dinner  had  been  announced  by 
the  circulation  of  “The  Boston  Chapter 
Extra,”  made  up  to  represent  a  news¬ 
paper  extra.  This  “extra”  contained  the 
programme  of  the  evening's  festivities, 
as  well  as  contributions  by  various  well 
known  reporters,  artists  and  humorists 
of  the  Boston  press.  Bepresented  in 
this  sheet  were  Frank  P.  Sibley,  of  the 
Globe;  Paul  Waitt,  of  the  Post;  W.  H. 
Boss,  of  the  American;  E.  F.  Murch, 
of  the  Transcript;  B.  E.  McMillin,  of 
the  Journal;  Edward  E.  Whiting,  of 
the  Record;  Newton  Newkirk,  of  the 
Post;  Kenneth  Boberts,  of  the  Post; 
Wilbur  Burrows,  of  the  Advertiser ; 
James  C.  White,  of  the  Herald;  A.  J. 
PhiliHit,  of  the  Globe;  Franklin  P.  Col¬ 
lier,  of  the  Journal;  Norman  Ritchie,  of 
the  Post;  Wallace  Goldsmith,  of  the 
Globe,  and  others. 

The  president  of  the  association,  Rob¬ 
ert  B.  Locke,  presided.  He  thanked  the 
press  of  Boston  for  the  support  it  has 
given  the  chapter  during  the  past  year. 

It  was  essentially  an  evening  of 
stunts,  very  little  of  a  serious  nature 
being  attempted.  Joy  reigned  supreme 
throughout  the  evening.  “Norman” 
Ritchie,  of  the  Post,  made  a  hit  with 
his  humorous  talk  and  caricatures  of 
well  known  people. 

A.  J.  Philpot,  one  of  the  best  known 
newspaper  men  in  Boston,  who  is  a 
member  of  the  Globe  staff,  made  a 
clever  speech. 

Albert  J.  Gordon,  of  the  Advertiser, 
formerly  with  various  newspapers  in 
New'  York,  Philadelphia,  and  other 
cities,  talked  about  his  experiences  as  a 
secret  service  agent  for  the  United 
States  government.  He  described  in 
detail  several  of  his  assignments. 

The  closing  stunt  came  when  Charles 
E.  Butterworth,  of  the  Journal,  made 
up  very  cleverly  to  represent  Bryan, 
arose  and  called  for  his  secretary.  This 
was  the  cue  for  Charles  E.  Lamb,  a 
man  of  diminutive  stature,  to  appear, 
bearing  a  cash  register  and  a  dove  of 
peace  in  a  bird  cage.  “Mr.  Bryan”  then 
called  for  a  cash  deposit  before  he  pro¬ 
ceeded  on  his  speech  on  the  value  of 
unpreparedness.  When  checks  had  been 
passed  and  “Secretary”  Lamb  had  duly 
rung  them  up  in  the  cash  register  the 
speaker  produced  a  minute  glass,  set¬ 
ting  it  on  the  top  of  the  bird  cage.  As 
the  sands  ran  out  he  called  for  more 
money,  each  time  calling  on  his  “secre¬ 
tary”  to  ring  up  the  amounts. 

George  S.  F.  Bartlett,  of  the  Boston 
Chapter,  who  arranged  the  dinner,  came 
in  for  much  praise  for  the  manner  in 
which  the  affair  was  run. 


N.  Y.  Times  Men  to  Dine 
The  New  York  Times  Association, 
made  up  of  past  and  present  members 
of  the  Times  staff,  will  hold  its  sixth 
annual  dinner  Sunday  evening,  Febru¬ 
ary  6,  at  the  Hotel  Biltmore. 


A  Coming  Wedding 
Miss  Augusta  Sautter,  daughter  of 
Police  Sergeant  Charles  Sautter,  will  b<“- 
come  the  bride  of  Willard  G.  Stanton, 
former  Paterson  (N.  J.)  newspaper  man. 
and  assistant  sporting  editor  of  the  Jer¬ 
sey  Journal,  on  February  19. 
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DEPARTMENT  STORE: 


^STORTING  GOOT 


Study  Boston  Dealers 


Do  you  know  what  Boston  dealers  think  about 
various  phases  of  advertising  and  merchandising 
campaigns  ? 


Do  you  know  how  they  feel  toward  different  advertising 
mediums,  what  they  think  about  coupons  in  advertisements, 
indoor  displays,  window  displays,  advertisers  direct-by-mail 
advertising  and  sales  literature  ? 

Do  you  know  how  they  feel  toward  products  similar  to  the 
one  you  wish  to  advertise  ? 

Such  information  will  help  you  with  your  plans — it  will 
help  you  eliminate  waste  motion — save  you  money.  ' 

The  Boston  American — New  England’s  Greatest  Home 
Newspaper — will  be  glad  to  help  you  analyze  this  territory. 

The  Boston  American  will,  if  you  wish,  supply  valuable 
data  covering  the  dealer  attitude  toward  various  features  of  ad¬ 
vertising  and  merchandising  campaigns  and  information  cover¬ 
ing  the  39  cities  and  towns  comprising  Metropolitan  Boston. 

If  the  information  you  want  isn’t  on  file,  we  will  get  it  for 
you.  Write  for  details  of  our  plan  of  co-operating  with  adver¬ 
tisers — it  will  interest  you. 


80-82  Summer  Street,  Boston,  Mass. 

Member  ^udii  Bureau  Circulations 

New  York  Office,  1789  Broadway  Chicago  Office,  504  Hearst  Building. 

You  cannot  cover  New  England  without  the  Boston  American 
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JOYCE  IS  THREE  SCORE  AND  TEN 


But  Philadelphia’s  Veteran  Irish  Journal¬ 
ist  is  as  Active  as  ever. 

Philadelphia,  January  12. — ^J.  St. 
George  Joyce,  author,  poet,  editor,  and 
one  ot  the  oldest  newspaper  men.  In 
point  of  service,  in  the  country,  cele¬ 
brated  last  week  his  70th  birthday  anni¬ 
versary  at  his  home  in  this  city.  Mr. 
Joyce  entered  the  profession  forty-nine 
years  ago,  and  has  been  In  active  news- 
pai>er  work,  in  every  conceivable  ca- 


J.  St.  Gboroh  Jotcb 

pacity,  up  to  the  present  time.  He  Is 
now  connected  with  the  staff  of  the 
Public  Ledger. 

Mr.  Joyce  acquired  a  great  part  of  his 
newspaper  training  in  Ireland,  his  ex¬ 
perience  carrying  him  through  many 
history-making  events  in  that  country. 
A  personal  friend  of  the  noted  leaders 
in  the  agitation  for  Home  Rule  when 
the  movement  was  in  its  infancy,  he 
was  one  of  its  most  vigorous  champions. 
Mr.  Joyce  joined  the  Oalvoav  Express,  a 
weekly  newspaper,  in  Galway,  Ireland, 
as  reiK>rter,  in  1867.  After  a  short  time 
he  became  attached,  as  sub-editor  and 
reporter  to  the  Qalvoav  Vindicator,  then 
one  of  the  oldest  newspapers  in  Ireland. 

After  many  years  with  the  Vindica¬ 
tor  he  established  the  Galway  Press,  the 
first  Home  Rule  paper  founded  in  Ire¬ 
land.  Owing  to  the  fact  that  the  pres¬ 
ent-day  enthusiasm  for  Home  Rule  was 
lacking  in  those  days,  the  Press  was  a 
financial  failure.  Mr.  Joyce  then  be¬ 
came  editor  of  the  Clare  Journal.  Duij- 
ing  his  period  in  this  office  there  oc¬ 
curred  the  famous  election  in  the  bor¬ 
ough  of  Ennis,  when  Charles  Stewart 
Parnell’s  first  candidacy  for  Parliament 
was  returned  by  the  narrow  majority 
of  six.  Mr.  Joyce  contributed  largely  to 
this  result,  as  he  was  then,  and  until 
the  death  of  Parnell,  the  latter’s  inti¬ 
mate  friend. 

From  the  Clare  Journal  Mr.  Joyce 
went  to  Birr,  King’s  County,  to  start 
and  edit  the  Midland  Tribune,  the  first 
and  then  the  only,  nationalist  organ  in 
the  mldlajids  of  Ireland.  Mr.  Joyce  sub- 
.sequently  became  editor  of  the  Leinster 
Leader,  but  left  after  a  few  years,  when 
the  ownership  of  the  paper  changed 
handa  He  then  came  to  Philadelphia, 
where  he  became  attached  to  the  Times, 
and  continued  on  its  staff  as  reporter, 
assistant  dty  editor,  news  editor,  for¬ 
eign  editor,  and  editorial  writer  until 
the  paper  ceased,  when  he  Joined  the 
Ledger  staff.  Then,  after  a  few  years 
as  foreign  editor  ot  the  North  Ameri¬ 
can,  he  returned  to  the  Public  Ledger, 
on  which  paper  he  still  remains. 

Mr.  Joyce  is  an  authority  upon  the 
subject  of  Ehiropean,  and  especially 
Irish  and  English,  politics  and  eco¬ 
nomics.  He  lias  been  a  prolific  writer 
upon  these  and  kindred  subjects,  and 
has  acquired  an  enviable  reputation  as 
a  writer  of  contemporary  Irish  verse. 
Two  of  Mr.  Joyce’s  sons  and  one  of  his 
daughters  are  also  active  in  local  news¬ 
paper  work. 
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HIGH  PRAISE  FOR  REPORTERS. 


They  Rank  With  the  Constructive  Citi¬ 
zens  of  a  City,  Says  CoL  Paxon. 

Atlanta,  Ga.,  January  12. — The  news¬ 
paper  reporter  is  no  longer  merely  a 
gatherer  of  news,  who  is  invited  to  ban¬ 
quets  and  committee  meetings,  solely 
for  a  selfish  and  commercial  reason, 
but  ranks  among  the  constructive  citi¬ 
zens  of  a  city,  according  to  Col.  Fred 
J.  Paxon,  president  of  the  Atlanta  Re¬ 
tail  Merchants’  Association.  Col.  Paxon, 
at  the  annual  meeting  and  dinner  of 
the  Atlanta  Hotel  Men’s  Association, 
said: 

"During  the  year  just  closed  the  At¬ 
lanta  Hotel  Men’s  association  and  the 
various  other  civic  organizations  of  At¬ 
lanta  have  met  with  remarkable  suc¬ 
cess  in  all  that  they  have  undertaken. 
That  this  is  true  is  due  in  no  small 
part  to  the  newspaper  men  of  Atlanta. 
By  the  newspaper  men  I  do  not  mean 
so  much  the  editors  and  publishers  of 
the  dailies,  but  the  reporters.  In  no  in¬ 
stance  has  it  been  found  where  they 
were  not  only  willing  to  give  us  the 
publicity  necessary  to  success  of  any 
public  movement,  but  they  have  worked 
with  us  and  have  displayed  splendid 
judgment  in  the  work  which  they  have 
done.  I  am  enough  of  a  newspaperman 
to  know  how  much  it  means  to  a  news¬ 
paperman  to  ‘get  a  story,’  and  there 
have  been  some  good  ‘stories’  in  the 
work  of  the  past  year,  yet  in  no  in¬ 
stance  has  it  been  found  that  a  re¬ 
porter  disclosed  a  confidence  or  failed 
to  hold  a  ‘story’  until  it  might  be  pub¬ 
lished  most  advantageously  for  the 
cause  which  it  supported. 

"This  kind  of  work  by  the  reporters 
is  a  very  valuable  sort  of  constructive 
citizenship.  They  have  proven  them¬ 
selves  one  of  us. 

“I,  therefore,  take  pleasure  in  assur¬ 
ing  the  newspapermen  at  this  dinner 
this  evening  that  they  are  not  Invited 
here  for  the  commercial  purpose  of  get¬ 
ting  the  name  of  the  Atlanta  Hotel 
Men’s  Association  in  their  respective 
publications,  but  they  are  here  as  guests 
of  the  association,  just  as  I  am  myself 
a  guest,  and  anything  that  they  may 
write  will  be  in  the  nature  of  co-oper¬ 
ating  with  a  civic  organization. 

“It  has  not  been  always  that  news¬ 
paper  men  have  so  become  a  part  of 
the  city.  I  can  remember  the  day  when 
a  reporter  was  not  invited  to  a  meeting 
of  this  sort  upon  the  same  footing  as 
he  is  invited  today.  This  change  comes 
a  great  deal  more  as  a  responsibility 
than  it  does  as  an  honor,  for,  having 
won  this  confidence  of  the  builders  of 
a  city,  it  behooves  the  newspaper  man 
to  live  up  to  it  and  it  behooves  him  to 
set  the  good  of  his  city  a  high  place  in 
his  ideals.’’ 


PIP-SQUEAKS  AND  GASPER. 


name  airmen  give  to  the  sheds  where 
their  aeroplanes  are  stored.  The  paper 
deals,  as  its  name  implies,  with  the  do¬ 
ings  of  aviators  at  the  front. 

The  Gasper  is  a  paper  published,  so 
its  editor  informs  us,  “for  soldiers  at  the 
base,”  and  he  goes  on  to  tell  us,  in¬ 
cidentally,  that  “the  base  is  a  place 
where  troops  are  kept  until  they  are  so 
fed  up  that  they  do  not  mind  getting 
kiUed.” 

Yet  another  of  these  curiously-named 
ventures  in  active  service  journalism 
is  entitled  Dicksey  Scrapings,  and  its 
subtitle,  which  is  at  least  self-explana¬ 
tory,  even  if  somewhat  diffuse,  is  as 
follows:  “The  Only  Authorized  Version 
of  the  Doings  of  the  Honorable  and  An¬ 
cient  Order  of  the  Cooks  of  the  Artists’ 
Rifles.” 


RICHMOND  NEWSPAPER  MEN  BUSY 


Trench  Journals  Have  Names  That  Are 
Hard  to  Understand. 

The  editors  of  many  of  the  curious 
little  trench  journals,  which  are  being 
brought  out  in  ever-increasing  numbers 
by  soldiers  at  the  front,  hav  a  perfect 
genius  for  inventing  queer  and  bizarre 
titles  for  their  publicationa 

Some  of  these,  though  certainly 
strange-sounding,  are  at  least  under¬ 
standable.  The  Pow-Wow,  tor  in¬ 
stance,  which  is  the  trench  journal  of 
the  20th  Battalion  Royal  Fusiliers,  con¬ 
veys  some  sort  of  an  intelligible  idea  to 
most  people. 

But  the  same  cannot  be  said  of  the 
Lead-Swinger,  which  its  sub-title  in¬ 
forms  us,  is  “The  Bivouac  Journal  of 
the  West  Riding  Field  Ambulance.”  Is 
“lead-swinger”  Army  slang  for  an  am¬ 
bulance  man?  Or  what? 

Pip-Squeaks  is  another  puzzling 
title,  until  one  learns  incidentally,  on 
glancing  through  its  inside  pages,  that 
“pip-squeak”  is  a  special  kind  of  small 
German  shell,  so-called  by  Tommy  from 
the  noise  it  makes  when  fired. 

The  Comb  and  Paper  reports  and 
criticises  concerts  and  other  similar  en¬ 
tertainments  at  the  front.  The  Hangar 
Herald  presents  no  difficulties  to  any¬ 
one  who  knows  that  “hangar”  is  the 


NEWSPAPER  ON  FIRING  LINE. 


“The  Listening  Post”  Reflects  Mental 
Attitude  of  Men  in  Trenches. 

Another  is.sue  of  the  Listening  Post, 
a  “newspaper”  published  by  the  7tli 
Canadian  Battalion  at  the  front,  has 
been  received  in  Canada.  It  is  a  neat 
little  publication,  brimful  of  humor,  and 
gives  an  excellent  indication  of  the 
good  spirits  of  the  boys  on  the  firing 


line. 
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Convening  of  General  Assembly  Causes 
Shake-up  on  Local  Staffs. 

Richmond,  January  12. — The  conven¬ 
ing  of  the  General  Assembly  in  a  sixty- 
day  session  today  caused  a  general 
shakeup  in  the  staffs  of  the  several 
daily  newspapers.  The  Times-Dispatch 
put  their  Capitol  man,  I.A)uis  I.  Jaffe,  in 
the  House  of  Delegates  and  assigned 
William  B.  Southall  to  cover  the  Sehate, 
while  B.  T.  Groome  has  been  assigned 
to  the  Capitol,  the  Corporation  Commis¬ 
sion  and  the  Governor’s  office.  The 
Evening  Journal  a.sslgned  their  Capitol 
reporter  the  veteran,  Horace  A.  Hawk¬ 
ins,  to  the  Senate,  and  J.  Taylor  Robert¬ 
son  to  the  House.  Col.  “Bill”  Owen  is 
again  reporting  the  Senate  for  the 
News-Ijeader,  while  Carter  W.  (Bishop) 
Wormley  is  doing  the  House,  with  Tay¬ 
lor  Robertson,  of  the  Journal,  as  his 
desk-mate.  Ernest  Ewing  covers  the 
House  for  the  Virginian,  while  the  Sen¬ 
ate  proceedings  will  be  written  for  that 
paper  by  Mr.  Hawkins,  of  the  Evening 
Journal. 

The  Baltimore,  Washington  and  State 
papers  will  receive  the  news  of  the 
General  Assembly  through  the  Times- 
Dispatch  News  Bureau,  the  work  for 
which  will  be  done  by  James  C.  Latimer. 

The  Daily  Press,  of  Hopewell,  has  se¬ 
cured  the  services  of  Henry  Surguy, 
who  has  been  on  the  advertising  staff 
of  the  Times-Dispatch  for  several 
months.  Mr.  Surguy  was  formerly  cor¬ 
respondent  for  New  York  and  other 
papers  at  Hot  Springs,  Va. 

C.  E.  Sherwood,  who  resigned  last 
week  as  advertising  manager  of  the 
Evening  Journal,  bbs  joined  the  staff 
of  the  Times-Dispatch. 

Robert  E.  Golden  has  left  the  city 
staff  of  the  Times-Dispatch  and  is  doing 
the  city  hall  for  the  Evening  Journal. 

W.  McDonald  Lee,  president  of  the 
Richmond  Virginian  Company,  an¬ 
nounces  editorially  that  Ernest  H.  Cher- 
rington,  of  Westerville,  O.,  a  leading 
authority  on  prohibition  questions,  edi¬ 
tor  of  the  American  Issue  and  also  of 
the  Anli-Snloon  Year  Book,  has  joined 
the  directorate  of  the  Richmond  Virgin¬ 
ian,  as  has  also  J.  W.  Hough,  of  Nor¬ 
folk,  president  of  the  Virginia  Anti- 
Saloon  I^eague.  The  Virpinian  will  be 
improved  and  will  also  issue  a  weekly 
edition. 


This  is  what  the  Listening  Post  say.s 
of  itself:  “The  Listening  Post  is  a  spe¬ 
cial  paper  printed  for  particular  people 
and  is  written  on  the  firing  line — as  a 
matter  of  fact  some  of  our  material  has 
been  lost  through  the  caprice  of  a  Ger¬ 
man  shell,  while  it  is  printed  in  a  little 
shop  well  within  the  zone  of  shell  lire; 
in  fact,  we  have  often  expressed  sur¬ 
prise  that  the  building  has  been  left 
standing.  Perhaps  our  friends  (w-’ 
guess  not)  the  Germans  have  not  yet 
discovered  that  this  Important  and  in¬ 
fluential  journal  is  printed  here;  how¬ 
ever,  we  will  ‘carry  on.’  ” 

A  writer  telling  of  the  troubles  of  the 
men  who  stay  out  at  “the  listening 
post,”  keeping  watch  for  the  enemy, 
says: 

“Flare  lights  are  sent  up  by  the  Ger¬ 
mans,  or  ‘very  darks’  are  attempted  i  y 
us,  to  a  crescendo  of  Hun  merriment. 
Visitors,  especially  from  across  the 
road,  are  apt  to  enliven  matters  a  trifle 
too  strenuously.  Visitors  in  the  shape 
of  friends,  with  brassy  cough  and  siz¬ 
zling  sneeze,  are  liable  to  complicate 
matters  and  brace  up  the  environment. 
Some  whisper  like  a  train  snorting 
through  a  megaphone.  Others  creei) 
like  an  elephant  with  locomotor  ataxia. 

“Think  of  the  listening  post.  Far  out 
in  front  of  the  trench,  nearer  Berlin 
than  anywhere  else.  All  alone  but  for 
his  wire,  watchful,  alert,  peering 
through  the  darkness,  analyzing  every 
sound,  dissecting  every  vision,  investi¬ 
gating  every  smell — an  epicure,  a  critic, 
a  reporter,  rolled  in  one.  A  rising  bank 
of  mist  that  may  be  gas.  A  footfall  out 
in  front  that  may  be  our  own  patrol.s 
or  it  may  not.  The  safety  of  the  trench 
depends  upon  him,  and  on  the  safety  of 
the  trench  depends — yes,  what? 

“On  a  fine  night,  with  a  full  moon, 
dry  ground  and  a  good  view.  Fine!  A 
regular  picnic.  All  the  universe  and  the 
myriad  stars  to  remind  you  of  your  fu¬ 
ture  happiness.  But  on  a  wet  night,  a 
thin,  drizzling,  slush  of  a  night,  your 
knees  a  sponge,  your  elbows  a  marsh, 
your  ’tummy’  a  moras.-?,  nothing  to  l>o 
seen,  heard  or  smelled,  but  wet,  damp 
and  misery. 

“Flare  lights  may  show  up  your  po.si- 
tion,  but  it  i.s  the  bullets  and  the  ma¬ 
chine  guns  that  actually  ascertain 
whether  a  listening  post  is  a  post  and 
not  merely  a  prostrate  piece  of  timber.” 


Iowa  Papers  Spell  More  Simply. 

The  Burlington  (la.)  Ilawkeye  has 
adopted  the  modified  spelling  of  twelve 
words  that  have  been  officially  ap¬ 
proved  by  the  National  Educational 
Association,  including  tho  for  though, 
altho  for  although,  thorofare  for  thor¬ 
oughfare,  catalog  for  catalogue,  decalog 
for  decalogue,  prolog  for  prologue,  ped- 
agog  for  pedagogue  and  program  for 
programme.  The  Hawkeye  points  out 
that  the  simplified  spelling  of  these 
words  saves  the  use  of  thirty-one 
letters  and  that  it  means  “a  saving  of 
time  in  correspondence,  preparing 
manuscript  and  setting  type.”  The 
Marshalltown  Times-Republican  and 
the  Council  Bluffs  Nonpareil  have 
used  this  style  of  spelling  for  some 
time. 


Pittsfield  Journal  Dies;  News  is  Born 
Pittsfield,  Mass.,  January  10 — The 
Pittsfield  Daily  News  published  its  first 
edition  this  afternoon,  and  at  the  same 
time  the  Pittsfield  Journal  went  out  of 
existence.  The  Daily  News  is  the  suc¬ 
cessor  to  the  Journal,  merged  with  the 
Telegram  Company  which  w.is  organized 
some  months  ago  but  never  began  pub¬ 
lication.  The  Pittsfield  Journal  was  or¬ 
ganized  in  1880  and  has  been  continu¬ 
ously  published  since  that  time.  The 
new  paper,  like  the  Journal,  will  be 
under  the  management  of  Freeman  M. 
Miller,  an  old  line  journalist  in  western 
Massachusetts.  Most  of  the  men  who 
had  to  do  with  the  Journal  will  be  iden¬ 
tified  with  the  new  paper. 


To  Study  Journalism  in  Des  Moines. 

A  class  in  journalism  will  be  organ¬ 
ized  at  North  High  school,  Des  Moine.s, 
la.,  at  the  beginning  of  the  mid-year 
semester.  The  class  will  study  the  busi¬ 
ness  and  editorial  departments  of  the 
newspapers  and  prepare  copy  for  the 
school  paper.  The  members  who  excel 
in  class  work  will  be  made  the  staff  of 
the  school  paper  later.  Members  of  the 
newspaper  profession  in  Des  Moines  will 
be  asked  to  give  practical  talka 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


The  Machine  ‘That  LASTS 


In  1893  The  SALT  LAKE 
DESERET  EVENING  NEWS 


Model  8— I  hree  Magazines 


installed  its  original  battery  of  six 
Model  1  single-magazine  Linotypes. 
Other  machines  of  improved 
models  were  added  to  the  plant 
from  time  to  time,  in  order  to  keep 
pace  with  the  paper’s  growth,  un¬ 
til  the  News’  battery  consisted  of 
twelve  Linotypes ;  hut  for 


MORE  THAN  22  YEARS 


the  original  six  were  in  constant  use 
and  continued  to  give  adequate  ser¬ 
vice.  Last  November  the  six 
Model  I’s  were  traded  in  to  us  and 
replaced  with  an  equal  number  of 
Multiple  Magazine  Linotypes.  We 
know  of  no  machine  that  retains  as 
great  a  value  after  years  of  service 


Model  K — Two  Magazines 


The  LINOTYPE  —  The  Machine  That  I.ASTS 


MEROENTH ALER  LINOTYPE  COMPANY 


CHICAGO 

1100  S.  Wabash  Avenue 


TRIBUNE  BUILDING,  NEW  YORK 

SAN  FRANCISCO 
646  Sacramento  Street 

CANADIAN  LINOTYPE,  LIMITED.  TORONTO 


NEW  ORLEANS 
549  Baronne  Street 


the  editor  &  PUBLISHER  AND  THE  JOURNALIST. 
CONSUMER  DEMAND  SHOWS  GAIN  Several  marked  increases  in  advertisins; 

expenditures  on  the  part  of  retail  druir- 

OK  15.93  PER  CEIVT.  IN  UNITED  STATES  Rists  are  noticeable  in  the  south,  al- 


Hifjhly  Interesting  Survey  by  the  Educational  Research  Committee  of 
the  Associated  Advertising  CInhs  of  the  World — Figures  from 
Department  Stores,  Retail  Clothiers,  Hardware  Dealers, 
Druggists,  Jewelers  and  Grocers. 


Consumer  demand  in  1915  as  indi¬ 
cated  by  retail  sales  throughout  the 
I'nited  States  increased  approximately 
16  pter  cent,  over  1914,  and  collections 
improved  materially,  according  to  the 
second  annual  report  of  the  merchan¬ 
dising  research  committee  of  the  As¬ 
sociated  Advertising  Clubs  of  the 
World,  which  has  just  been  received 
here  in  the  January  number  of  Associ¬ 
ated  Advertising,  the  monthly  maga¬ 
zine  published  by  the  Associated  Ad¬ 
vertising  Clubs.  In  compiling  the  re¬ 
port  November  was  taken  as  an  index 
month  to  business  conditions. 

The  investigation  touched  nearly 
200  leading  market  centers  in  every 
part  of  the  United  States  and  in  a  num¬ 
ber  of  Canadian  cities,  covering  stores 
selling  both  luxuries  and  necessities. 
Grocers,  jewelers,  department  store  own¬ 
ers,  hardware  dealers,  clothiers  and 
druggists,  representing  the  six  lines  of 
business  investigated,  willingly  opened 
their  books  to  the  hundreds  of  investi¬ 
gators  who  interviewed  them. 

In  reporting  an  increase  of  15.93  per 
cent,  in  consumer  demand  in  America, 
as  evidenced  by  retail  sales,  the  com¬ 
mittee  has  taken  into  account  the  fact 
that  the  population  of  the  country  is  in¬ 
creasing  2  per  cent,  a  year  and  has 
known  this  is  oflf.set  by  the  fact  retail 
establishments  are  increasing  in  num- 
l>er  more  rapidly  than  are  consumers. 

Therefore,  the  increa.se  of  15.93  per 
cent,  indicated  by  this  investigation  can 
undoubtedly  be  regarded  as  a  safe  in¬ 
dex. 

There  is  a  net  increa.se  in  consumer 
demand  as  compared  with  1913 — the 
two  years  showing  an  increase.  In 
1914,  the  decrease  as  compared  with 
1913  wa.s  but  2.3  per  cent.,  so  1915  has 
shown  an  increase  over  1914  of  15.9.1 
per  cent,  and  a  net  increase  over  1913 
of  13.63  per  cent,  is  indicated. 

Only  one  city  shows  an  actual  de- 
creas<‘  this  year  as  compared  with  last, 
and  there  are  but  nine  which  show  as 
little  as  2  per  cent,  increase. 

While  last  year’s  sales  showed  de¬ 
cided  areas  of  depression,  the  favorable 
reports  for  this  year  show  no  such 
marked  variation.  Business  seems  good 
everj'where. 

The  average  consumer  increased  his 
purchases  in  the  different  sections  of 
the  United  States  as  follows,  as  com¬ 
pared  with  the  corresponding  penod  of 
the  preeding  year: 

Now  Kneinnd  States  .  ir,..'vs 

Miildle  .Atlantic  Statox  .  13. Bl! 

South  .Atlantic  Sfat*'*  .  is 

Kast-Sonth  f>Iltral  Slatex  .  23.4’ 

Ivaat-Xortli  Central  States  .  13.12 

\Ve«t-North  Central  Statea  .  14.43 

West-.Soiitli  Central  Statea  .  24. OS 

Voiintafn  Statea  .  l."i.4.5 

1‘aeiflc  Statea  .  11.23 

Retail  advertising  shows  a  gain  of 
2.58  per  cent,  for  November,  1915.  The 
following  table  gives  details,  the  minus 
sign  (-)  designating  a  decrease; 

New  England  Statea  .  1.52 

Middle  Atlantic  Statea  .  4.10 

Eaat-Xorth  Central  states  .  .5.031 

West-North  Central  States  .  5.07 

South  Atlantic  Statea  .  3.55 

Kaat-Soiith  Central  States  .  4.13 

West-South  Centra!  Statea  .  0.2S 

Mountain  Statea  .  — 1.00 

Faelflc  Stales  . — 3.45 

In  increasing  their  volume  of  sales 
for  November,  1915,  19  per  cent,  over 
November,  1914,  department  stores  in 
the  United  States  made  an  average  in¬ 
crease  of  1.4  per  cent,  in  advertising. 

It  is  most  significant  that  the  three 
groups  of  States  enjoying  the  greatest 
gains  in  volume  of  department  store 
sales  were  those  which  increased  their 
advertising  to  a  greater  extent  than 
those  in  other  sectiona 

The  South  Atlantic  States  gained  43.3 
per  cent,  in  department  store  sales  with 
an  increase  of  2.2  per  cent,  in  advertis¬ 
ing.  The  East-South  Central  SUtes 


gained  23.3  per  cent  In  department 
store  sales,  with  an  increase  of  3.6  per 
cent  in  advertising;  while  the  West- 
South-Central  States,  with  an  increase  in 
advertising  expenditure  of  5.3  per  cent., 
did  22.1  per  cent  more  business  than  in 
the  corresponding  period  of  1914. 

The  manner  in  which  these  Southern 
States  surpa.ssed  the  other  sections  of 
the  country  in  volume  of  department 
store  sales  may  be  commended  to  the  at¬ 
tention  of  retailers  throughout  the  coun¬ 
try. 

In  the  following  summary  of  depart¬ 
ment  store  sales  and  expenditures  for 
advertising,  the  percentage  figures  pre¬ 
ceded  by  plus  marks  indicate  gains  and 
tho.se  by  minus  marks,  reductions: 

Sales  ABtI’e 

New  Englanil  States  . +1B.8  +  .8 

MUliHe  Atlantic  States . —12  8  —  .8 

S4.iith  Atlantic  States . +  43.3  +2.2 

East-South  Central  States.... — 23.3  -(-3.8 

Enat-North  Central  Statea  ..+18.7  -1-1.9 

West-North  Central  States  ..+14.B  +1.5 

West-South  Central  Slates  ..-(-22.1  -(-5.3 

M<ninta!n  States  . +18.8  -(-  .007 

Paelfle  Slates  . . +  10.2  — 2.8 

Advcrti.sing  by  retail  clothing  mer¬ 
chants  in  the  I'nited  States  for  Novem¬ 
ber,  1915,  .shows  only  1.6  per  cent,  in¬ 
crease  over  the  corresponding  period  in 
1914. 

Notwithstanding  this  general  con¬ 
servative  policy  there  have  been  re¬ 
markable  Increases  In  several  Instances, 
nothing  dealers  in  Tennessee,  Ixiui.si- 
anna,  Mis.souri  and  Georgia  are  putting 
more  effort  on  adverti.sing  their  goods 
this  year  than  last,  while  the  smaller 
cities  in  the  northwest  and  southwest 
•seem  to  be  making  no  Increase  and.  In 
some  cases,  are  retrenching. 

The  clothiers  in  the  larger  cities  in 
these  same  districts  are  advertising 
more  extensively  than  a  year  ago. 

The  following  condensed  statement  of 
clothing  sales,  collections,  stocks  and  ad¬ 
vertising  in  the  various  sections  of  the 
country  divulges  some  interesting  com- 
parl.sons.  The  collection  figures  refer  to 
the  number  of  points  above  or  below 
normal.  The  other  figures  express  per¬ 
centages  of  increase  or  decrease  as  com¬ 
pared  with  1914.  all  figures  preceded  by 
no  mark  indicating  Increases  and  those 
preceded  by  the  minus  sign  indicating 
decreases: 


Ris. 

Col. 

SfkA 

AA. 

New  Eng.  States. ..  .18.4 

7.4 

2.7 

3 

MlilcUe  At.  States _ 14.2 

— 2.0 

9.3 

South  At.  States _ 21.4 

11  3 

2.^ 

O.K 

E  So  Central  States.  .25.4 

0. 

— r».!) 

9  3 

F  -Na.  r4*fitr>ll  SMtwt.IG.S 

4. a 

1. 

4.1 

W.-No  TAntriil 

5.1 

3. 

1.2 

W.-5irt  Onfral  States. 1^.4 

2 

—9.8 

MfMwtuIn  ....17  7 

rar‘16o  Stiitoi*  . 10.7 

1.7 

.4 

—3.8 

Retail  hardware  dealers  in  the  U^nited 
States  in  November.  1915,  spent  only  1 
per  cent,  more  for  advertifdng  than  dur¬ 
ing  the  corresponding  period  of  1914. 

Variations  in  volume  of  sales,  stock 
levels  and  advertising  appropriations  by 
geographical  sections  of  the  country  are 
interesting  from  the  point  of  view  of 
nre.sent  Inventories,  hut  more  important 
from  the  bearing  of  advertising  on  sales, 
the  figures  preceded  by  the  minus  sign 
indicating  decreases — all  others  In¬ 
creases: 

Sales  Stk  ABtI’b 

New  EuBlaud  States . 21.1  8.4  2.7 

Mlrtrtle  Atlantic  States . 12.4  5.1  — 2.8 

South  Atlantic  States . 11  1  7.8  .4 

E -Snnth  Central  States  ...44.4  18.2  — 1.5 

E -North  Central  States _ 18.  7  7  2.4 

W. -North  Central  States  ...15.8  7.9  3 

W.-Sonth  Central  States _ 43  5  34  t  17  5 

Mountain  Statea  . 21  5  2.7  — ^10  4 

Paclflc  States . 5.4  2.8  —5  8 

A  condderable  number  of  represen¬ 
tative  cities  reported  1915  advertising 
expenditures  by  retail  drug  dealers  con¬ 
siderably  below  their  1914  appropria¬ 
tions.  The  average  increase  for  this  line 
of  business  for  the  whole  T'^nlted  States, 
however,  is  4.3  per  cent. 

A  large  number  of  representative 
cities  reported  no  change  in  advertis¬ 
ing  expenditures  by  retail  drug  dealers. 


Several  marked  increases  in  advertising 
expenditures  on  the  part  of  retail  drug¬ 
gists  are  noticeable  in  the  south,  al¬ 
though  the  general  tendency  is  toward 
a  conservative  maintenance  of  appropri¬ 
ations  of  a  year  ago. 

On  the  Pacific  coast,  out  of  eleven 
cities  reporting,  one  showed  an  increase 
of  1  per  cent.,  two  of  5  per  cent,  and 
one  each  of  10,  17  and  25  per  cent. 
Three  showed  advertising  appropriations 
the  same  as  were  expended  in  Novem¬ 
ber,  1914,  and  two  showed  decreases  of 
33  and  50  per  cent  respectively. 

The  wide  variation  between  advertis¬ 
ing  policies  pursued  by  retail  drug 
dealers  in  various  cities  on  the  Pacific 
coast  is  fairly  typical  of  the  situation 
throughout  the  country.  Cities  located 
within  a  few  miles  of  each  other  and 
apparently  subject  to  similar  economic 
conditions,  show  wide  variations  in  drug 
store  advertising.  The  averages  by  geo¬ 
graphical  divisions,  however,  present 
evidence  of  an  upward  trend,  with  the 
single  exception  of  the  Pacific  coast 
group,  as  the  following  table  shows,  the 
minus  sign  indicating  a  decrease,  all 
other  figures  indicating  increases: 

Sales  Stock  ArtTt’B 


Sales  Stock  ArtTt’B 

South  AtlanUc  States . 9.3  ’  9.5  8.8 

New  Englamt  States . 14.1  14.1  3.3 

MhWIe  Atlantic  States . 18  9  3.5  14. 

Kast-SouUi  Central  States  .14.1  1.7  2.2 

East-North  Central  States.. 12.  7.2  .4 

West-North  Central  States..  9.2  5.  7.2 

West-South  Central  Statw.  .14.9  4.  .7 

Mountain  States  .  9.8  8.  4  8 

raolBc  Statea  .  7.2  4.9  —1.8 

It  will  be  noted  that  the  variation,  by 
districts,  between  the  highe.st  and  low¬ 
est  in  sales  and  stocks  is  nothing  like 
the  variation  in  advertising,  indicating 
that  the  druggist  has  not  standardized 
his  advertising  policies  as  many  other* 
lines  have.  * 

While  a  comparison  of  the  six  lines 
of  business  investigated  shows  that 
jewelry  stores  are  second  in  sales  gains, 
they  stand  third  as  to  gains  in  advertis¬ 
ing.  The  average  jewelry  store  adver¬ 
tising  gain  for  November,  1915,  as  com¬ 
pared  with  the  corre-sponding  period  of 
last  year,  is  2.9  and  is  exceeded  by  the 
gains  in  the  grocery  and  drug  lines. 

On  the  whole,  the  variations  in  adver¬ 
tising  appropriation.9,  not  only  between 
different  sections  of  the  country,  but 
also  between  neighboring  cities,  are 
more  extreme  in  the  case  of  the  jewelry 
trade  than  in  any  of  the  other  six  lines 
investigated. 

Throe  cities  in  Utah  illustrate  this 
point.  The  first  maintained  its  adver¬ 
tising  appropriation  during  1915  at  the 
same  level  as  1914.  In  the  second, 
jewelry  men,  for  some  reason,  discon¬ 
tinued  all  their  advertising,  and  in  the 
third,  advertising  Increased  24  per  cent. 

Fluctuations  as  between  geographical 
sections  range  from  a  4.4  per  cent,  cut 
in  the  mountain  states  to  a  19.7  per 
cent,  increase  in  the  West-South  Central 
States. 

A  summary  statement  comparing 
jewelry  sales  and  advertising  Increases 
or  decreases  by  geographical  sections 
with  conditions  a  year  ago,  expre.ssed  in 
percentage  figures,  follows.  The  collec¬ 
tion  column  refers  to  points  above  or 
below  normal,  the  minus  sign  indicating 
sub-normal  collections.  The  minus  sign 
in  the  advertising  column  Indicates  a 
falling  off  as  compared  with  1914: 


on  the  average,  adverti.se  so  little. 
Nevertheless,  the  increases  reported  in. 
dicate  an  interesting  tendency  and  it  is 
especially  interesting  to  note  that  the 
two  sections  of  the  country  showing  the 
largest  increase  in  grocery  sales  showed 
advertising  appropriation  increases  of 
18.9  per  cent,  and  7  per  cent.,  respei-- 
tively. 

There  is  much  more  grocery  advertis¬ 
ing  in  the  smaller  cities  than  in  the 
larger  places.  In  many  of  the  larger 
cities,  most  of  the  gei>eral  advertising 
of  groceries  is  done  by  the  department 
stores. 

The  report  is  based  entirely  upon  the 
advertising  of  those  handling  groceries 
as  their  chief  or  only  line. 

One  would  suppose  that  the  larger 
grocer  could  find  advertising  as  profit¬ 
able  as  It  is  to  the  grocery  department.s 
of  department  stores. 

The  following  table  shows  increa.ses 
in  grocery  sales  and  increases  and  de¬ 
creases  in  grocery  advertising  in  various 
sections  of  the  country  for  NovemlxT. 
1915,  as  compared  with  the  correspond¬ 
ing  month  of  1914,  the  percentage  fig¬ 
ures  preceded  by  the  plus  mark  indicat¬ 
ing  increases  and  those  by  the  minus 
mark,  decreases: 

Rales  .tdvfB 

New  EiiKlanil  States  . +  9  8  -i  3 


Rales 

Ailvfjr 

_ +  9  8 

-* 

....+  4.7 

-i-  4. 

_ +  8  8 

—  D  7 

....+10.5 

...  +10.3 

+  2.!* 

...+  7.S 

-f  !».: 

_ +  10.5 

■4*  -7 

_ +  9.8 

—  1.11 

- +  8.5 

—  4  4 

Sales 

New  England  States . 21. 

Middle  Atlantic  States . 19  7 

Senth  Atlantic  States . 18. 


Coll.  Advt'e 
7.7  —  .8 


K.  5<oi»th 

(>ntral 

States 

.28.2 

E. -North 

OntraT 

States. 

.18.9 

W. -North 

Central 

States . 

.24  2 

W.-5loiith 

Contra! 

States. 

.32.7 

Mountain 

Statea  . 

.12.3 

Paelfle  States  _ 

.15.8 

.Advertising  appropriations  for  grocery 
stores  in  representative  cities  showed  a 
3.1  per  cent.  Increase  for  November. 
1915,  over  November,  1914.  This  is  a 
continuance  of  the  substantial  Increase 
made  in  grocery  advertising  appropria¬ 
tions  during  the  year  1914  as  compared 
with  1913,  the  increase  for  1915  and  1914 
being  3.2  per  cent,  and  3.1  per  cent,  re¬ 
spectively,  and  6.3  per  cent,  for  the  two 
years. 

Of  course,  it  should  be  borne  in  mind 
that  such  an  increase  in  grocery  adver¬ 
tising  represents  a  comparatively  small 
amount  of  additional  local  advertising, 
because,  in  most  communities,  grocers, 


BUZZARD  KEPI'  EDITORS  HOME. 

South  Dakota  Press  .4ss<M-iation  Meeting 
a  Fizzle  Beeause  (»f  Weather. 

[Rpeetal  to  TSe  Editor  and  Publinkcr.] 

Huron,  S.  D.,  January  13. — Only 
about  twenty  members  of  the  South  Da¬ 
kota  Press  Association  were  present  at 
the  fir.st  day's  session  of  the  winter 
meeting,  the  crowd  being  kept  at  home 
by  a  temperature  of  forty  below  zero 
and  a  blizzard  which  Interrupted  train 
service.  President  Shalier,  of  the  Hud¬ 
son  Hudsonite;  Secretary  Halliday,  of 
the  Iroquois  Chief;  C.  M.  Day,  of  the 
Sioux  Falls  Argus-Leader,  were  among 
those  present.  Most  of  the  programme 
was  held  up  the  first  day  as  more  ar¬ 
rivals  were  expected  Friday.  No  morn¬ 
ing  meeting  being  held,  at  the  afternoon 
meeting  one  paper  was  read  by  Dean  C. 
Trippler,  of  the^  Canova  Herald,  on 
‘‘Paid-in-Advance*  Subscriptions,”  This 
was  followed  by  a  general  discussion. 
The  banquet  arranged  for  to-night  was 
postponed  because  of  the  slim  attend¬ 
ance. 

To-morrow‘s  programme  is  as  fol¬ 
lows: 

“The  Publisher’s  Business  Relations 
With  His  Competitor,”  L.  Davenport, 
Vermilion  Plain  Talk. 

“Is  the  Country  Newspaper  Fielil 
Overworked?”  F.  W.  Wright,  DeSmet 
Independent. 

“Newspaper  Ix>gislatiou,”  John  \\'i<l- 
lon.  Viborg  Knterprise. 

“Personal  Observations  of  the  F'oreigii 
War,”  illn.strated.  A.  N.  Brace,  profes¬ 
sor  of  journalism  •'t  the  South  Dakota 
University:  formerly  war  correspondent 
of  Associated  Pres.s. 

“How  Can  the  Membership  and  Influ¬ 
ence  of  the  South  Dakota  Pre.ss  Associ¬ 
ation  Be  Increa.sed?”  P.  F.  Nolan. 
Plankinton  Herald. 

“The  Country  Newspaper  and  Rural 
News,”  A.  T.  Horton,  Volga  Tribune. 

“Newspaper  Organization,”  Hon  G.  1; 
Caswell,  editor  of  Deni-son,  la.-.  Bulletin, 
and  field  secretary  of  Iowa  Press  associ¬ 
ation. 

“Are  Christmas  or  Special  Editions,  at 
Prevailing  Advertising  Rates,  Profit¬ 
able?”  L.  J.  Bates,  I.,ake  Preston  Time.s. 

“Type  Setting  Machines  in  Country 
Offices,”  C.  F.  Hackett,  Parker  New  Era. 

Isn’t  it  strange,  when  you  come  to 
think  about  it,  how  many  persons  there 
are  who  feel  convinced  they  are  the 
sum  total  of  knowledge  in  all  that  per¬ 
tains  to  advertising,  simply  becau.se 
they  can  write  a  few  words  of  copy 
that  please  themselves? 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST, 


Before  the  War 

JOHN  LLOYD  BALDERSTON 

was  known  only  in  Philadelphia 
NOW 

He  is  known  all  over  the  United  States,  Canada  and  warring  Europe 


Mr.  Balderston's  semi-weekly  letters  from  Europe  have  placed  him  in  the  front  rank  of  war  correspondents. 

He  is  a  trained  reporter;  he  has  the  newspaper  sense;  he  writes  in  a  popular  style,  yet  with  a  rare  literary  excellence;  his  estimates  and 
forecasts,  both  political  and  military,  have  been  conspicuously  correct. 

Mr.  Balderston  is  now  making  a  specialty  of  the  human  interest  side  of  the  war.  His  letters',  all  of  actual  facts,  will  contain  matter  which 
will  grip  the  heart  and  fire  the  imagination. 

He  has  the  confidence'  of  those  high  in  command  and  in  control  of  the  forces  and  governments  of  the  combatants.  He  writes,  from  exclusive 
inside  information,  facts  and  figures  which  make  his  articles  distinctive  news  beats. 

Mr.  Balderstoii’s  work  is  appearing  in  The  Pittsburgh  Dispatch,  Los  Angeles  Times,  Seattle  Post-Intelligencer,  Indianapolis 
Star,  Detroit  Free  Press,  St.  Louis  Globe- Democrat,-  Duluth  News  Tribune,  \\'innipeg  Tribune,  \  ancouver  Advertiser,  Toronto 
News,  etc. 

No  matter  what  war  correspondents  you  have,  no  matter  how  complete  and  comprehensive  your  news  service,  Mr.  Balderston’s  letters  are 
something  which  would  still  further  strengthen  your  paper. 

The  service  consists  of  a  3,000  word  letter  released  for  Saturdays  or  Sundays  and  a  1,500  word  letter  released  for  Mondays. 


The  following  letters  carry  absolute  conviction: 


THE  SEATTLE  POST-INTELLIGENCER 

November  27,  1915. 

Mr.  P.  C.  EASTMENT, 

Vice-President  and  Secretary, 

The  McClure  Newspaper  Syndicate, 

New  York  City. 

Dear  Sir: 

We  have  been  using  Italderston  since  he  started,  with  excellent  results. 
Ralderston  seems  to  me  to  be  the  only  reporter  at  work  on  the  other  side. 
There  are  plenty  of  war*  correspondents  over  there,  but  few  reporters,  and 
my  preference  is  for  the  latter.  I  have  been  struck  by  the  fact  that  syndicates 
with  war  correspondents  on  their  staffs  are  offering  me  the  matter  that 
Balderston  wrote  months  ago. 

Yours  truly, 

(Signed)  T.  J.  DILLON, 

Managing  Editor. 


INDIANAPOLIS  STAR 

November  24,  1915. 

Dear  Mr.  Eastment: 

John  L.  Balderston’s  letters  have  won  much  attention  and  praise  from 
readers  of  The  Star.  He  appears  to  have  been  the  one  big  “discovery”  in 
his  particular  field  since  the  war  began.  His  happy  knack  of  picking  up 
important  information,  often  outlining  in  advance  the  course  of  the  war,  is 
unique  among  articles  from  American  correspondents,  and  his  habit  of  hitting 
the  mark  gives  him  an  ever-increasing  popularity. 

The  articles  are  well  written  and  thoroughly  interesting  from  start  to 
finish.  We  have  had  many  inquiries  regarding  Balderston’s  history  and  ex¬ 
perience  before  he  entered  the  war  correspondence  field. 

More  wide-spread  publication  of  his  stories  certainly  should  give  the  Amer¬ 
ican  public  a  more  intimate  knowledge  of  the  great  war.  Wc  value  the  series 
very  highly — consider  his  articles,  in  fact,  as  the  In-st  that  have  conic  from 
abroad  since  the  war  began. 

Yiiiirs  very  truly, 

(.•igned)  ERNK.ST  BRttS.S,  Managing  Editor. 

THE  DETROIT  FREE  PRESS 

Detroit,  Mich.,  Deceinher  4,  1915. 

.Mr.  P.  EASTMENT,  Secretary, 

The  McClure  Newspaper  Syndicate, 

New  York  City,  N.  Y. 

Dear  Mr.  Eastment: 

After  having  published  the  John  L.  Balderston  war  articles  several  months. 
The  Free  Press  wishes  to  express  to  you  its  great  appreciation  of  the  value 
of  this  service.  The  Balderston  articles  have  been  most  timely  in  several 
instances  during  the  last  few  weeks,  particularly  since  peace  rumors  have  been 
afloat,  and  taken  in  all  they  constitute  a  most  comprehensive  review  of  the 
entire  war  situation. 

V’ours  very  truly, 

(Signed)  PHIL  J.  REID,  Editor. 


THE  PITTSBURG  DISPATCH 

.  Pittsburg,  Penn.,  December  1st,  1915. 

Mr.  P.  C.  EASTMENT,  Secretary, 

The  McClure  Newspaper  Syndicate, 

New  York  City. 

Dear  Mr.  Eastment: 

For  some  time  we  have  had  it  in  mind  to  write  you  a  congratulatory  note 
on  having  included  in  your  excellent  service  the  splendid  John  L.  Balderston 
letters  relating  to  the  great  European  war,  embracing  as  they  do  a  number 
of  side-lights  that  seem  to  be  passed  over  by  other  correspondents  writing  from 
the  other  side,  and  which  make  mighty  good  reading;  and  incidentally  to 
felicitate  ourselves  on  having  been  foitunate  enough  to  secure  them  for 
our  territory.  "The  Dispatch”  was  among  the  first  to  .publish  Mr.  Balderston’s 
intensely  interesting  correspondence,  and  the  favor  it  met  with  among  our 
readers,  from  the  very  start,  was  so  gratifying  that  we  feel  a  lo-strike 
was  made  when  we  took  the  letters  on. 

Just  where  or  how  Mr.  Balderston  secures  his  “dotie”  is  a  matter  of 
wonderment  to  us,  for  it  has  repeatedly  been  observed  that  his  letters,  written 
about  three  weeks  before  they  appear  in  print  in  this  country,  are  confirmed 
by  cable  news  furnished  by  the  press  associations  just  a  day  or  two  beLre 
or  a  da^  or  two  after  their  publication.  He  seems  to  have  valuable  and 
reliable  inside  lines  of  information.  One  of  this  city’s  best  judges  of  news¬ 
paper  news  remarked  the  other  day  that  his  extensive  newspaper  reading 
failed  to  discover  any  more  interesting  or  apparently  accurate  correspondent 
writing  from  the  other  side  than  Mr.  Balderston. 

The  hope  is  expressed  that  “The  Dispatch”  may  be  favored  with  the 
Balderston  letters  to  the  end  of  the  war.  at  least. 

Yours  truly, 

(Signed)  AUSTIN  BEACH,  News  Editor. 


ST.  LOUIS  GLOBE-DEMOCRAT 


McCLURE  NEWSPAPER  SYNDIC.\TE. 

New  York  City. 

Gentlemen : 


St.  Louis,  December  7,  1915. 


The  Balderston  war  articles  apix-ar  to  hafe  given  iiiucli  satisfaction  to 
readers  of  the  Glolie-Deniucrat.  They  are  informative,  incisive,  and  above 
all,  very,  very  interesting.  The  only  thing  else  I  ean  say  is,  1  feel  wc 
are  getting  our  money's  worth. 

Very  truly  yours, 

,  (Signed)  J.  J.  -McAULIFFE,  Managing  Editor. 


WORLD  PUBLISHING  COMPANY 


McCLURE  NEWSPAPER  SYNDIC.XTE. 

New  York,  N.  Y. 

Gentlemen : 


Tulsa,  Okla.,  November  26, 


'915- 


The  Tulsa  Daily  World  has  used  the  Balderston  European  letters  for  some 
time.  The  articles  have  created  wide  comment  in  our  territory  and  we  are 
convinced  that  it  is  one  of  the  most  widely  read  features  in  our  Sunday 
edition.  Personally  we  believe  the  Balderston  letters  convey  to  American 
newspaper  readers  the  truest  insight  into  war  conditions  abroad  of  anything 
that  is  published  in  this  country,  and  the  fact  that  they  are  written  by  a 
thorough  newspaper  man  makes  them  all  the  more  enjoyable. 

Very  truly  yours, 

(Signed)  EUGENE  LORTON,  Editor. 


There  is  always  space  for  a  big  feature  Balderston’s  letters  are  a  big  feature  dealing  with  the 
biggest  events  in  the  world’s  history.  If  your  territory  is  open — act  now— wire  for  option  at  once 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


PUBLISHERS  COMMEND  “THE  EDITOR 

AND  PUBLISHER’S”  FREE  “SI  IS”  ADS 


They  Say  That  It  ^  ill  Extend  Helpful  Aid  to  Those  Who  Need  It 
Most  —  Waldeniar  Young,  of  San  Franeiseo  “Chronicle,” 

Points  Out  Its  Advartages  to  Newspapers 
Needing  Dependal>Ie  Assistants. 


[The  following  is  the  mcond  inttallment  of 
Utters  and  teUgrams  received  from  newspapet 
men  througkowl  the  coiinirg  cnmniendino  Tn» 
KuiTOB  AND  Pcni-ISIIKK'H  Offer  to  print  free  of 
charge  hilvntion  wanted  adrerlieemenls  for  per¬ 
sons  out  of  emplopment. — Ed.  1 


and  with  Compliments  of  the  Season,  I 
remain,  etc." 

Thomas  C.  GeocH,  editor  Dalle* 
Times-Herald. — “Publication  of  wants 
without  cost  for  the  unemployed  ad¬ 
vertising:  men  and  newspaper  men,  as 
announced  by  The  Editor  and  Pub¬ 
lisher,  is  a  course  that  deserves  strong 
The  unemployed  are 


Herbert  Wtle,  business  manager 
Baltimore  News. — “The  Editor  and 
Publisher  has  done  a  most  helpful 
thing  for  both  newspapers  throughout  commendation, 
the  country  and  newspaper  men  gen-  numerous,  yet  there  are  some  de- 
erally.  It  will  be  a  great  assistance,  es-  serving  men  who  should  have  that  em- 
pccially  for  the  newspapers,  as  when  ployment,  and  this  will  doubtless  en- 
help  is  needed  it  is  needed  in  a  hurry,  able  them  to  land  that  needed  job." 
and  this  should  prove  the  easy  route  Samuel  T.  Hughis,  editor  Newspi- 
to  capable  and  experienced  newspaper  Enterprise  Association,  Cleveland. 

workers.  The  Help  Wanted  sections  —“It  is  a  fine  stunt.  It  ought  to  make 
of  the  newspaper  trade  journals  are  The  Editor  and  Pubusher  a  bureau 
lacking  in  Want  ‘ads,’  and  for  distribution  of  editorial  brains." 


T.  A.  Robertson,  managing  editor 
Cleveland  Leader -News. — “The  plan 
should  be  an  excellent  feature  for  the 
editors,  publishers  and  working  nfews- 
l>aper  men.  It  should  develop  into  » 


woefully 

when  help  Is  needed  it  so  often  hap 
pens  that  very  few  people  in  any  de¬ 
sired  line  can  be  found  by  this  method. 

This  should  encourage  those  who  are 
looking  for  positions  in  the  newspai^r 
field  to  give  themselves  the  proper  pub-  market  place  where  employee  and  em- 

-  ployer  can  meet  to  their  mutual  advan¬ 
tage." 

Erie  C.  Hopwood,  managing  editor 
Cleveland  Plain  Dealer. — “It  is  a  com¬ 
mendable  enterprise  for  helping  good 


licity.  In  my  mind  there  is  no  ques¬ 
tion  but  what  the  liberality  of  Tub 
Editor  and  Publisher  will  be  taken  full 
advantage  of.” 

K^orman  M.  Parrott,  general  adver¬ 
tising  counsel,  Baltimore.— “I  have  of-  new.spaper  workers,  as  it  gives  them  a 
ten  thought  there  was  a  need  for  a  de-  means  by  which  they  may  be  placed  in 
partment  of  this  nature  in  connection  quick  touch  with  the  mo.st  desirable 
with  some  publication  of  national  clr^  .situations  open.” 

dilation  that  reaches  newspapers,  ad-  Gus  J.  Kaeiger,  Cincinnati  Times- 

vertisers  and  advertising  managers.  I  Utar,  Washington,  D.  C.— “In  thus  cre- 
more  or  less  frequently  receive  letters  atlng  a  professional  exchange  The  Ed- 
from  out  of  town  from  men  desiring  itor  and  Publisher  has  established  a 
to  locate  in  the  advertising  line  in  Bal-  service  that  will  be  acceptable  to  both 
timore,  and  know  that  other  advertis-  the  employee  and  the  employer.” 
ing  clubs  have  had  similar  experience.  C.  C.  Hart,  Spokane  Spokes man-Re- 
It’s  very  liberal  on  the  part  of  The  view,  and  secretary  of  the  National 
Editor  and  Publisher  to  print  without  Press  Club,  Washington,  D.  C.— “This  is 
charge  the  ads  of  those  out  of  employ-  what  I  call  a  real  service  to  the  news- 
ment.  It  is  giving  help  where  help  i^*  paper  man.” 

needed.”  Cleveland  Plain  Deal- 

Walter  R.  Hough,  city  editor  the  cr,  Washington,  D.  C. — “The  efforts  of 
Baltimore  Star. — “The  purpose  of  The  The  Editor  and  Publisher  to  help 
Editor  and  Publisher  to  print  adver-  newspaper  men  who  are  out  of  employ- 
tisements  of  men  out  of  work  will  un-  ment  is  to  be  highly  commended.” 
doubtedly  prove  of  great  benefit  co  W.  A.  Crawiord,  Central  News, 

newspaper  editors  of  the  country.  Oc-  Washington,  D.  C. — “The  Editor  and 
casion  often  arises  when  an  editor  Pubijsher’s  free  want  column  for  news- 
wants  to  fill  a  vacancy  with  iittle  de-  paper  and  advertising  men  will  no 
lay.  My  experience  has  been  that  one  doubt  be  beneficial  to  the  profession.” 
ordinarily  looks  in  vain  through  the  Frank  B.  Ixird,  Buffalo  Times,  and 

trade  publications  to  locate  the  kind  of  president  of  the  National  Press  Club. 

man  he  wants.  Too  often  the  editor  is  Washington,  D.  C. — “1  believe  in  every 
compelled  to  employ  a  man  of  inferior  effort  which  tends  to  bring  the  jobiess 
ability,  paying  as  much  salary  for  in-  man  and  the  manless  job  together.  The 
ferior  service  as  would  satisfy  a  more  plan  of  The  Editor  and  Publisher 
competent  man.  An  exchange  of  the  will  do  this  in  the  newspaper  field,  and 
sort  contemplated  to  be  inaugurated  oy  the  writer,  the  publication  and  the  pub- 
Thb  Editor  and  Publisher  ought  to  lie  will  be  benefited.” 
prove  a  valuable  thing  for  all  con-  George  F.  Gouismith,  advertising 


cemed.” 

G.  Franklin  Wisner,  president  the 
Baltimore  Press  Clitb.— “The  Editor 
AND  Publisher’s  free  ad  space  offer  to 
the  jobless  newspaper  man  is  eminent- 


manager  Philadelphia  Public  IjCdger.- 
“It’s  a  fine  idea  colored  by  the  larger 
and  more  generous  policy  now  charac¬ 
teristic  of  really  big  business.” 

Ralph  L.  Millet,  editor  Dallas  Dis- 


ly  calculated  to  bring  the  vacant  job  patch. — “Advertising  men  and  newspa- 
and  the  right  man  together.  There  is  per  men  in  Texas  should  greatly  appre- 
many  a  man  who  finds  himself  out  of  elate  the  courtesy  exte.nded  to  them  by 


employment  through  no  fault  of  his 
own.  In  another  town  there  may  be 
an  opening  that  he  could  fill  capably. 
In  bringing  the  two  together  such  .a 
department  as  The  Editor  and  Pub¬ 
lisher  wili  conduct  will  be  of  great 
value.’ 


The  Editor  and  Publisher  in  accept¬ 
ing  for  publication  without  cost  Want 
ads  from  unemployed.  This  should  en¬ 
able  all  unemployed  newspaper  work¬ 
ers  and  advertising  men  to  connect 
with  desired  positions.” 

J.  R.  Bone,  managing  editor  of  the 


M.  P.  Linn,  President,  Advertising  Star,  characterizes  the  idea  as  altogether 


Club  of  St.  Louis — “Intelligence  has  just 
reached  me  to  the  effect  that  hereafter 
‘Situation  Wanted’  advertisements  from 
newspaper  and  advertising  men  out  of 
employment  would  be  printed  in  your 
publication  without  cost.  Your  liberal¬ 
ity  in  this  direction  is  extremely  com¬ 
mendable,  and  entitles  you  to  the  hearty 
support  and  co-operation  of  all  the 
new.spaper  and  advertising  men,  wheth¬ 
er  fcmplnyed  or  not.  Personally,  I  com¬ 
pliment  the  spirit  which  prompts  your 
generosity  in  f.ljia  particular  direction. 


commendable  and  a  recognition  of  a 
branch  of  the  newspaper  business  that 
is  entitled  to  greater  con.sideratlon  than 
it  has  had  in  the  past  from  the  stand¬ 
point  of  the  man  out  of  work  ,as  well 
as  of  the  employer. 

Such  a  clearing  house  under  the  aus¬ 
pices  of  The  Editor  and  Publisher 
should  be  valuable  as  a  brilliant  idea 
was  the  expression  used  by  .\.  T.  Mac¬ 
Donald,  assistant  business  manager  of 
the  News  in  referring  to  the  free  ad 
offer.  He  added  that  the  average  news¬ 


paper  man  was  inclined  to  be  improvi¬ 
dent,  and  when  out  of  a  job  was  often 
in  a  bad  fix.  The  Editor  and  Pubush- 
er’s  proposition  will  be  a  great  boon  to 
such.  More  than  that  it  would  show 
employers  where  a  superfluity  of  men 
was  to  be  found  and  even  up  the  sup¬ 
ply. 

Waldemar  Young,  Son  Francisco 
Chronicle,  president  of  the  Newspaper 
Men’s  Club. — “I  consider  the  action  of 
The  Editor  and  Publisher  in  publish¬ 
ing  free  want  ads  for  news  writers  out 
of  work  very  commendable.  This  policy 
connects  up  with  tlie  work  of  the  News¬ 
paper  Men’s  Club  of  San  Francisco, 
which  is  trying  to  reach  the  same  re¬ 
sult  in  another  manner.  The  wide  cir¬ 
culation  of  The  Editor  and  Publisher 
will  be  of  great  advantage  in  securing 
names  of  men  needing  employment. 
Formerly  Interior  papers  needing  edi¬ 
torial  help  wired  to  city  editors  of  San 
Francisco  dailies  to  ascertain  if  there 
were  any  competent  men  looking  for 
positions.  The  Newspaper  Men’s  Club 
has  just  appointed  Frank  F.  Carmody, 
of  the  A.  P.,  on  a  committee  to  com¬ 
municate  with  the  Pacific  coast  and  in¬ 
terior  press  regarding  the  club’s  activi¬ 
ties  in  this  direction.  Outside  papers 
can  now  secure  men  by  communicating 
with  the  club.” 

Boston,  December  29. — The  offer  of 
The  Editor  and  Publisher  to  print  Lee 
want  advertisements  for  newspaper  and 
advertising  men  out  of  work  has  result¬ 
ed  in  much  favorable  comment  in  this 
city.  Here  are  some  of  the  expressions 
of  opinion: 

A.  W.  CuLLis,  editorial  department 
Boston  Post. — “1  cannot  commend  the 
plan  too  highly.  It  is  a  case  of  when  a 
man  needs  a  friend.  The  EJditor  and 
Publisher  is  certainly  a  friend  to  the 
newspaper  man  in  this  regard,  as  in 
others.” 

Carroll  Swan,  of  the  Swan  Agency. — 
“The  plan  seems  to  me  like  the  old 
Bible  story  of  the  man  who  extended  the 
courtesy  of  a  cup  of  cold  water.  A  man 
out  of  a  job  needs  a  friend,  and  free 
advertising  of  a  position  wanted  at  such 
a  time  is  certainly  an  act  of  friendship.” 

Thomas  Greenall,  an  advertising 
agent  of  the  Boston  Evening  Record.— 
“That’s  a  grand,  good  idea,  is  it  not?  I 
have  always  a  position  sbmewhere  for  a 
newspaper  man  who  deserves  a  job.  It 
sometimes  happens,  however,  that  there 
is  no  position  open  in  the  city  where  the 
man  finds  himself.  An  ad  In  The  Editor 
AND  Publisher  would  find  him  one.  That 
free  ad  plan  should  do  a  great  deal  to¬ 
ward  utilizing  the  .supply  and  demand. 
Besides  that,  ft  renders  a  st'rvice  which 
should  be  appreciated  by  both  editorial 
workers  and  publishers.” 

Dullciar,  of  the  Boston  Herald  auto¬ 
mobile  department. — “1  road  the  an¬ 
nouncement  of  the  plan  with  Interest, 
and  hope  that  it  will  prove  a  great  suc¬ 
cess.” 

Two  men  In  the  Bo.ston  Globe  talked 
in  regard  to  the  plan.  They  were  George 
Coates,  of  the  advertising  department, 
and  A.  J.  Phllpot,  of  the  editorial  de¬ 
partment.  Both  men  were  loud  in  their 
pral.se  of  the  Idea.  “It  is  a  bit  of  help 
at  the  time  help  is  needed,”  said  Mr. 
Phllpot 

John  Fitzpatrick,  of  the  Boston 
A  merican,  well  known  in  newspaper  cir¬ 
cles,  expressed  his  favorable  opinion  of 
the  plan:  “In  the  service  are  many  good 
men,  deserving  and  full  of  ability  who 
will  be  enabled  to  get  work  through  this 
plan,  1  have  no  doubt,”  said  Mr.  Fitz¬ 
patrick. 

Robert  A.  Butler,  city  editor  Indian¬ 
apolis  News. — “It  fills  a  real  need,  both 
to  the  man  and  the  employer.” 

W.  H.  Montagite,  .Advertising  Man¬ 
ager,  Hamilton -Brown  Shoe  Co.,  St. 
Tjouis — “We  are  Informed  that  you  have 
started  running  ‘Situations  Wanted’  for 
newspaper  and  advtrti.sing  men  out  of 
employment,  free  of  charge.  We  cer¬ 
tainly  believe  you  should  be  hlehly  com¬ 
mended  for  this  cour.se.  for  it  is  certain¬ 
ly  .showing  a  good  spirit,  and  we  believe 
that  if  this  .spirit  should  be  followed  up 
by  other  editors  it  would  create  a  better 
feeling  of  good  will  between  publishers 
and  advertising  managers.  Wishing  you 


the  best  of  success  and  a  prosperous 
New  Year,  I  am  sincerely  yours,  etc." 

J.  W.  Booth,  Advertising  Manager, 
Missouri  Pacific,  St.  Louis,  Iron  Moun¬ 
tain  and  Southern  Railway  Companies — 
“I  want  to  congratulate  you  sincerely 
on  your  recently  announced  plan  to  pub- 
li.sh  in  your  ‘want’  columns  each  week 
notices  from  advertising  and  newspaper 
men  seeking  employment.  This  should 
not  only  be  a  great  help  to  those  seeking 
desirable  connections,  but  also  to  the 
employer  In  making  U  possible  for  him 
to  get  into  communication  with  adver¬ 
tising  men  of  experience.  This  will  do 
much  towards  Improving  adverti.slng  fi,,- 
frequently,  I  think,  employers  have  ap¬ 
pointed  inexperienced  men  to  take 
charge  of  their  advertising  and  news¬ 
paper  work  simply  because  they  did  not 
know  where  to  find  an  experienced  man. 
This  last  feature  alone  should  mark  a 
step  of  distinct  progress  in  advertising 
and  newspaper  work.” 

Frank  Carroll,  chief  of  advertising 
department,  Indianapolis  News. — “Thi.s 
only  strengthens  the  faith  of  newspaper 
men  in  the  friendliness  of  The  Editok 
AND  Publisher.  It  should  be  the  means 
of  great  good  to  many.” 

Ben  F.  I,awrence,  bu.siness  manager 
Indianapolis  Star. — “It  is  only  another 
step  that  shows  the  effort  of  the  paper 
to  be  of  real  service  to  newspaper  men." 

Geo.  W.  Stout,  editor  Indiana  Dailg 
Times.  Indianapolis. — “No  greater  ser¬ 
vice  to  the  profession  could  be  perform¬ 
ed  than  one  that  enables  the  right  man 
to  find  the  right  place.  Certainly  it  de¬ 
serves  commendation.” 

Thomas  French,  advertising  manager 
of  the  Atlanta  Constitution. — “Thi.s  an¬ 
nouncement,  coming  at  the  beginning  of 
a  new  year  from  a  publication  known 
wherever  newspapers  are  published,  is 
evidence  of  The  Editor  and  Publisher’s 
determination  to  lose  no  opportunity  to 
increase  its  sphere  of  usefulness.  It  i.s 
already  a  splendid  paper  and  one  which 
is  of  great  value  to  new.spaper  men 
everywhere.  The  Editor  and  Pubijsh- 
ER  will  be  of  additional  aid  to  men  who 
are  seeking  positions  in  the  newspaper 
field.” 

John  Paschall,  city  editor  of  the 
-Atlanta  Journal. — “I  was  delighted  to 
read  the  announcement  It  means  that 
The  Editor  and  Publisher  is  going  to 
provide  employment  for  many  worthy 
men  who  are  deserving  of  positions  but 
who  are  out  of  work  through  their  fail¬ 
ure  to  get  in  touch  with  vacancle.s.  1 
regard  this  move  as  .a  splendid  one  and 
it  gives  me  pleasure  to  commend  it.” 

Paul  Wilkes,  business  manager  of 
the  Atlanta  Georgian. — “Many  capable 
men  are  out  of  employment  at  the  pre.s- 
ent  time  because  they  have  been  unalde 
to  get  definite  information  as  to  va¬ 
cancies.  Many  newspapers  are  in  need 
of  these  men.  The  two  interests  will  be 
brought  together  now  and  every  employ¬ 
ed  and  unemployed  newspaper  man  in 
America  owes  a  debt  of  gratitude  to  Thk 
Editor  and  Publisher  for  its  decision  to 
aid  the  unemployed  in  getting  posi¬ 
tions.” 


Notable  South  Dakota  Issue 

On  Jan.  1,  the  Rapid  City  (S.P.) 
Journal  is.sued  a  notable  “booster" 
edition.  It  was  in  book  form  and  was 
entitled,  “Holiday  Greetings  from 
Rapid  City,  S.  D.,  Gateway  to  the 
Richest  Hundred  Miles  Square  on  the 
Face  of  the  Earth.”  The  editors  were 
Joseph  B.  Gossage,  .Mice  Gossage  and 
Albert  F.  Welles.  The  184  pages  are 
full  of  interesting  matter,  profusely 
Illustrated.  A  hi.story  of  Rapid  City 
is  given  by  one  of  two  of  the  original 
settlers  who  .still  reside  at  Rapid  City. 
Pictures  give  some  idea  of  the 
beautiful  scenery  of  the  Black  Hills. 
The  commercial  growth  of  Rapid  City 
la  made  a  feature. 


Thirty  Years  Old  and  Modest. 

The  Davenport  (la.)  Times  recently 
celebrated  its  thirtieth  liirthday,  but  did 
.so  quietly  and  unostentatiously  without 
issuing  any  anniversary  edition.  E.  P- 
Adler  Is  publisher  and  J.  E.  Hardman 
managing  editor. 
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I  II  More  millionaires  have  been  made  Ijl  j  | 

III  j  ||  ll||  HI  through  jttdtctous  advertising  than  lj|  |i'  |  | 

lj|lil|l!jj|!il:|'!  through  stock  market  ^'speculation.''  '|||  jljl  |ii|!| 

i!|||  j|;;|||;  The  public  will  purchase  necessities  .  i||l|j||'!Nii 

j  I  j  jiilllH  and  luxuries  —when  it  will  not  buy  ''H||’|jlH''!' 

j  i  jlji  r;  stocks.  The  merchant  with  the  right  li'j'!  hI '  ' 

|j  !j|j|!|||!  goods  can  sell  them  with  the  right  -''lllii|!!' 

;|j  |;|:,|j  advertising, and  the  manufacturer  of  hiHlII' 

I  j  I  l|l  l|  I  any  product  who  creates  a  demand  ijli 

I  ||[  through  the  force  of  advertising,  !iliiijl  I '' 

I  jjjr  j  makes  a  national  name  for  both  his  ^^|||l  ij 
I  I  jr  house  and  product.  Once  the  public  i 

W  DEMAND  gets  back  of  a  product  or  project  ^ 

W  — be  it  railroad,  bank,  beverage,  apparel,  furniture,  ’ 

cereal  or  proprietary  article  — the  stock  market 
steps  in  and  PROFITS  by  the  SUCCESS  of  the  in¬ 
dustry  advertised.  When  the  manufacturer  has  built 
up  a  name  and  Trade  Mark  for  his  line,  he  has  a  treasure 
that  CANNOT  be  lost  or  stolen — his  buildings  may  burn 
down,  his  bank  fail,  but  the  knowledge  of  his  Trade 
Mark  still  survives  in  the  minds  of  millions  —  an  as  let 
money  cannot  measure,  nor  stock  jugglings  destroy. 

We  are  advertising  agents  and  sales  managers.  We 
have  helped  to  CREATE  millionaire  organizations 
k  through  the  FORCE  of  our  publicity  and  sales 
plans.  We  have  six  accounts  in  the  million 
W  dollar  class,  and  many  others  of  the  hun-  A 
k  dred  thousand  dollar  type — the  practical  •  ■  ^  ^ ! 
successes  we  have  won  for  them  'll  | 

I  may  be  repeated  for  others  on  ijl 

equally  rational  lines  of  intelligent,  jlj 

•well  directed  effort,  l,j|  | 

-  nil  II  j 

The  Year  1916  Ijjj  jj  j 

will  be  one  of  the  greatest  indus-  jj  j  Ijl 

j  trial  periods  the  country  has  ever  '!  |jl|  jj  ||! 

Hi  known — get  your  share  in  time  by  i!i!j|ill!i!l!l  | 

li  planning  iniicaz.  There's  absolute-  i|jp|ir'"| 

ly  no  obligation  incurred  by  talking  |||!:l||j|' 

III  '  with  us  about  the  publicity  -  sales  HI|'^''H'''n|i 
III'  end  of  it.  Phone  or  write  TO-DAY. 
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(;rast^  wknt  homk  at  last 


^'hpreupon  Miswiiiri.  i»ave  lliiii 

a  Welcome  Penl-Up  f€»r  32  years. 

Mexico,  Missimri,  January  11. — It's  a 
long,  long  way  to— Mexico,  Missouri, 
from  the  European  trenches,  but  "Char¬ 
ley”  (Jra.sty,  internationally  known  edi¬ 
tor,  publisher,  and  war  correspondent, 
after  a  long,  long  time— 32  yt"ir.s--inade 
it  back,  and  his  eerent  home-coming 
was  one  the  pilot  of  the  Baltimore 
Kuh  and  the  friends  of  his  boyhood  will 
not  forget. 

It  was  a  visit  that  had  wen  promised, 
a  long  time  promised,  bo*li  to  himself 
and  to  the  old-timers  e.tpeiting  him, 
who  had  been  told  that  some  day  “Char¬ 
ley" — not  Mr.  (Jrasty,  please,  but  “Char¬ 
ley" — was  coming  home.  He  did  finally, 
and  although  his  return  was  but  a  call 
— just  between  suns — it  was  eventful, 
indeed  epochal,  for  it  was  "Charley 
Grasty  Day”  in  the  little  Missouri  town. 

For  the  first  time  .since  a  boy — an 
overgrown  Imy — Charles  H.  Grasty,  one¬ 
time  managing  editor  of  the  Kansas 
City  Times,  later  editor  and  proprietoi 
of  the  Baltimore  Eveninu  News,  and 
now  owner,  editor  and  publisher  of  the 
lialtimore  Bun,  one  of  the  most  success¬ 
ful  newspaper  men  in  America,  stood  on 
the  spot,  where  he  began  his  career  by 
accepting  his  first  newspaper  job.  It 
was  on  the  northeast  corner  of  the 
court-house  square,  where,  in  May 
1880,  he  "accepted”  a  position  as 
reiKirter  for  The  Intelligencer,  Mexi¬ 
co’s  oldest  paper,  offered  him  one 
morning  by  Col.  John  E.  Hutton, 
its  editor,  and  later  a  member  of 
Congress  from  the  now  and  per- 
I>etual  Champ  Clark  district.  Here 
Grasty  held  a  reception,  and  although 
he  admits  52  years,  it  was  “Howdy 
Charley”  on  all  sides  as  he  shook  the 
hands  of  those  who  formerly  gave  him 
the  "news”  when  he  was  a  “cub” — and 
a  country  cul>,  at  that,  it  was  a  lieau- 
tiful  day,  and  the  natives  seemed  to  iioil 
out  from  somewhere  to  greet  him,  much 
as  do  liees  from  a  hive  on  a  mild,  spring 
day.  Fresh  from  the  war  zone  and  en 
route  over  the  country,  spreading  the 
gos|>el  of  preparedness  with  ideas  gained 
from  first-hand  knowledge,  Mr.  Gia.sty 
was  visilily  affe<-ted  at  times  as  he  re- 
newe<t  former  acquaintanc-es  and  when 
he  recalled  the  days  of  his  youth.. 

A  teacher  of  I^atin  in  the  High  School 
of  the  town  at  sixteen,  having  taught 
in  the  county  sc-hools  before,  and  a  gen¬ 
uine  blown-in-the-bottle  newspaper  man 
by  instinct,  as  bis  later  activities  proved, 
Grasty  was  the  live-wire  reiKirter  of  the 
time,  his  friends  declare. 

"I  received  the  munificent  salary  of 
16  a  week,”  he  said,  "and  I  started  right 
in  to  make  The  Intelligencer  a  red-hot 
newspaper.  How  well  1  succeeded  is 
l>ome  out  by  the  fact  the  opposition 
newspaper  (the  Eedger)  was  always 
taking  a  crack  at  me.  They  used  to 
represent  me  as  the  ‘Ambidextrous 
Grasty,’  who  wa.s  capable  of  writing  a 
funeral  with  one  hand  while  writing  a 
wedding  with  the  other.  It  was  great. 

“I  would  like,  if  1  had  time,  to  go 
Ijack  to  the  neighborhood  near  Santa  F'^, 
where  1  taught  at  the  Kingo  School. 
Those  days  of  home  sickness  were  the 
worst  mental  torture  I  have  ever  en¬ 
dured.  I  would  borrow  a  mule  every 
Friday  nigbt  and  ride  to  Mexico,  16 
miles,  to  see  my  father,  whom  I  loved 
dearly.  Ofttimes  I  would  stay  at  home, 
talking  to  him,  until  3  o’clock  Monday 
morning  before  mounting  my  mule  and 
riding  liack  to  Kingo  School  to  endure 
another  week  of  homesickness. 

“I  had  a  sweetheart  here,  too,  that  I 
thought  about  a  lot.  She  was  ten  years 
older  than  I.  All  of  my  sweethearts 
were  older  than  myself.” 

While  in  Mexico,  Grasty  addressed, 
upon  request,  the  students  of  the  High 
School,  before  whom  he  spoke  at  length 
upon  the  European  situation.  The 
townspeople  were  as  numerous  as  the 
students  at  this  gathering,  and  he  was 
given  a  great  ovation  at  the  conclusion 
of  his  remarks.  He  had  organized  the 
literary  society  of  the  school  thirty 
years  before. 


It  is  not  very  generally  known  that 
Grasty  had  intended  to  make  a  lawyer 
of  himself  until  that  dollar-a-day  job 
was  offered  him.  ”I  have  never  had 
time  to  study  law,  however,”  he  said, 
“since  Col.  Hutton  met  me  on  that  May 
day  in  the  court-house  yard  in  1880.  I 
am  a  free  lance  now,  and  with  the  iaw 
schools  at  hand,  1  am  going  to  be  a  iaw- 
yer  yet.” 

"If  he  does,  he’il  succeed,”  said  an 
admirer  among  the  bystanders  on  the 
.Mexico  square. 

Cecil  Morrison  Haskett. 


WAR  CORRESPONDENT  HONORED. 

Siramii,  Paris  Manager  o(  United  Press, 
Elected  President  of  Press  Association. 

William  Philip  Simms,  Paris  manager 
of  the  United  Press,  who  has  been  in 
receipt  of  several  exceptional  consid¬ 
erations  at  the  hands  of  the  French 
Government,  has  nad  a  new  honor  con¬ 
ferred  upon  him  in  the  shape  of  the 
presidency  of  the  Anglo-American 
Press  Association  of  Paria 

This  organization,  which  is  composed 
of  aii  the  active  English  and  American 
newspaper  men  located  in  the  French 
capital,  has  general  charge  of  all  af¬ 
fairs  pertaining  to  the  work  of  its  mem¬ 
bers  and  is  the  one  unit  recognized  by 
the  F'rench  Government. 

The  compiete  list  of  ofllcers  chosen 
for  1816  is  as  foliows:  President,  Wil- 
iiam  Philip  Simms,  of  the  United  Press; 
vice-president,  George  Adam,  of  the 
London  Times;  treasurer,  Wythe  Wii- 
liams,  of  the  Sew  York  Times;  secre¬ 
tary,  Andre  Giarner  of  the  Exchange 
Telegraph;  committeemen,  F'.  B.  Grun¬ 
dy,  of  the  Sew  York  Bun;  Elmer  Kob- 
erts,  of  the  Associated  Press;  L.  Jer- 
rold,  of  the  Daily  Telegraph,  and  Paul 
Scott  Mowrer,  of  the  Chicago  Daily 
News. 


NEW  YEAR’S  EXTRA  FOR  FO.STER 


Houston  Chronicle  Staff  “Put  One  Over” 
on  Their  C'hief  and  the  City 

The  Houston,  Texas,  Chronicle  staff 
did  an  unusual  and  surprising  stunt  on 
New  Year’s  Eve,  when  they  caused 
Hou.ston  citizens  to  hear  the  stentorian 
call  of  a  newsboy  shouting  Chronicle 
Extra,  without  being  aUe  to  purchase 
the  papt'r.  They  wondered  what  it  was 
all  about  until  they  learned  that  em¬ 
ployees  of  the  paper  had  framed  up  to 
"put  one  over”  on  M.  E.  Foster,  presi¬ 
dent  of  The  Chronicle.  Agreeabie  with 
the  "frame  up"  a  loving  cup  handsomely 
engraved  with  New  Year  sentiments 
was  delivered  at  Mr.  F'oster’s  Main 
Street  residence. 

A  part  of  the  “scheme”  involved  the 
issuing  of  a  “special  edition”  of  the 
Pink  Sheet,  with  the  first  page  de¬ 
voted  to  details  of  the  exploit.  The  serv¬ 
ices  of  a  newsboy  were  secured. 

While  the  “conspirators”  hid  them¬ 
selves  in  the  shrubbery,  the  newsboy 
shouted  “Extra!”  Mr.  Foster  hastily 
emerged  and  eagerly  purchased  an  “Ex¬ 
tra,”  which  was  wholly  devoted  to  New 
Year  sentiments  addressed  to  him,  com¬ 
piled  by  members  of  the  staff,  who  lost 
little  time  in  entering  the  home  and 
making  the  presentation. 

It  has  long  been  an  axiom  in  The 
Chronicle  office  that  “you  can’t  get  a 
line  by  F’oster.”  Getting  an  entire  page 
“by  him”  is  therefore  considered  a  real 
journalistic  feat. 


“UNIVERSITY  OF  THE  MASSES.” 

Modem  Daily  Paper  Wonderful  in  Com¬ 
pleteness,  Thoroughness,  Accuracy. 

Arthur  E.  Warner,  of  the  editorial 
.staff  of  the  Newark  (N.  J.)  Evening 
Star,  spoke  last  week  before  the  ad¬ 
vanced  English  classes  of  the  Central 
High  School  upon  “The  Modern  News¬ 
paper.”  Mr.  Warner  said  that  a  liberal 
education  was  comprised  in  every  issue 
of  an  up-to-date  metropolitan  newspa¬ 
per.  Information  which  once  required 
years  of  effort  to  gather,  coilate  and 
place  in  the  text  book  is  now  snatched 


from  the  sources,  flashed  over  the  wires 
and  laid  before  the  readers  in  minutes 
or  hours  at  the  most,  after  the  events 
take  place.  He  said  that  there  are  from 
80,00U  to  8U,0UU  words  in  a  single  paper, 
or  as  much  material  gathered  from  ev¬ 
ery  point  in  civilization  in  a  day  as  will 
be  found  in  an  ordinary  novel,  and 
placed  before  the  people  for  one  cent  or 
two  cents.  Mr.  Warner  added: 

“Besides  being  a  great  commercial  en¬ 
terprise,  the  newspaper  is  the  univer¬ 
sity  of  the  masses.  It  is  a  daily  rec¬ 
ord  of  world’s  events  wonderful  for  its 
completeness,  its  thoroughness  and  its 
accuracy — the  news  gathered  by  trained 
men  from  every  continent  trans¬ 
mitted  by  wire  and  cable,  over  land  and 
under  sea,  corrected  and  revised  lor  the 
new's  columns,  interpreted  by  the  edi¬ 
torial  columns  by  expert  editors,  meta¬ 
morphosed  into  metal  by  intricate  ma¬ 
chines,  again  read  and  corrected  to 
guard  against  mechanical  error,  carried 
through  the  various  processes  with 
amazing  swiftness,  until  the  great 
throlibing  presses  at  express  train  speed 
turn  out  the  printed  papers,  cut,  folded 
and  counted  at  the  rate  of  thousands 
Iier  minute.” 


PRESS  WINS  CASE. 


Six  Suits  Aggregating  $233,000  Dam¬ 
ages  Net  Plaintiff  Only  $1  Thus  Far. 

X  libel  suit  of  G.  W.  Egan  vs.  the 
Sioux  Falls  (S.  D.)  Press,  has  been  re¬ 
versed  by  the  Supreme  Court  of  South 
Dakota  on  several  grounds,  including 
error  in  the  instructions  of  the  trial 
judge  to  the  jury;  error  in  the  admis¬ 
sion  and  rejection  of  testimony;  miscon¬ 
duct  of  Egan  as  his  own  counsel  in  his 
opening  statement  to  the  jury  before 
evidence  was  offered;  misconduct  of 
Flgan  as  his  own  counsel  in  his  argu¬ 
ment  to  the  jury,  in  that  he  appealed 
to  the  passion  and  prejudice  of  the  jury; 
misconduct  of  his  associate  counsel  in 
his  argument  to  the  jury,  and  error  in 
denying  a  new  trial  on  ground  of  newly 
discovered  evidence. 

In  regard  to  intent  to  libel  the  court 
holds  that  proof  of  previous  publica¬ 
tion  in  newspapers,  proof  of  circula¬ 
tion  of  pamphlets  containing  matter 
similar  to  the  articles  complained  of, 
proof  of  former  court  records,  and  all 
proofs  of  like  nature  were  admissible 
to  disprove  malice  upon  a  showing 
that  the  defendant  editor  had  knowl¬ 
edge  at  the  time  he  caused  the  arti¬ 
cles  to  be  published,  and  that  he  made 
such  reasonable  Inv/sstlgation  of  their 
truth  as  the  circumstances  required. 

The  libel  action  Involved  in  the  de¬ 
cision  of  the  Supreme  Court  was  the 
second  of  a  series  of  six  suits  instituted 
by  Egan  after  his  second  defeat  for 
the  Republican  nomination  for  Gover¬ 
nor  in  1912.  The  grand  total  of  his  de¬ 
mands  against  the  Press  tor  satisfaction 
for  alleged  injuries  done  his  reputation 
is  $235,090,  of  which  he  has  received 
thus  far  one  dollar. 


Hearing  on  News  Print  Rale. 

{Special  to  The  Editor  and  Publisher.] 
Washington,  D.  C.,  January  14. — 
Guthrie  H.  Plante,  representing  the 
American  Newspaper  Publishers’  Asso¬ 
ciation,  appeared  before  the  Interstate 
Commerce  Commission  this  forenoon 
and  argued  against  the  proposed  in¬ 
crease  in  freight  rates  on  news  print 
paper  In  the  territory  ea.st  of  the  Mi.ssis- 
sippi  River  and  north  of  the  Ohio  and 
Potomac  Rivers.  No  decision  was 
reached  to-day  by  the  Commission. 

Has  Opinion  of  I  Is  Own. 

J.  C.  McNally,  a  Cffiu’ago  newspaper 
■man  writes:  “The  Editor  and  Pub¬ 
lisher  is  the  best  of  the  craft  publica¬ 
tions  and  is  that  rare  thing  in  trade  pa¬ 
pers — an  organ  with  an  opinion  of  its 
own  on  important  questions  which  it 
voices  with  force,  fluency  and  fearless¬ 
ness.” 


WIRES  STORY  OF  HIS  INSANITY. 


Newspaper  Man  True  to  Trust  Even 
When  All  judged  Demented. 

Oscar  R.  Smith,  of  Florala,  Ala.,  was 
adjudged  insane  on  January  7,  but  even 
after  the  pronouncement  of  the  court 
he  displayed  signal  fidelity  to  his  trust 
as  a  newspaper  correspondent  by  send¬ 
ing  the  following  telegram  to  the  Mont¬ 
gomery  .Advertiser : 

FYorala,  Ala.,  JanuaiV  8. — Oscar  R. 
Smith,  who  for  the  past  eight  years  has 
represented  State  papers  as  correspon¬ 
dent  at  F’lorala,  went  insane  last  Wed¬ 
nesday.  Mr.  Smith  had  been  in  bad 
health  several  months  and  was  a  ner¬ 
vous  wreck.  The  report  that  he  tried 
to  injure  any  member  of  his  family  or 
commit  any  rash  deed  is  a  mistake 

Mr.  Smith  is  now  at  home  and  being 
taken  care  of  by  his  wife  and  daughter. 
He  will  be  taken  to  Tuscaloosa  for 
treatment.  Mr.  Smith  is  a  newspaper 
man  and  a  printer,  having  edited  week¬ 
ly  newspapers  in  Florida  for  the  past 
eight  years.  The  loss  of  his  mind  wa.s 
caused  by  overwork,  worry,  and  sick¬ 
ness  in  his  family  and  the  illness  of 
himself.  Oscar  R.  Smith. 

Mr.  Smith  has  corresponded  for  news¬ 
papers  in  Montgomery  and  over  the 
State  for  years  and  his  work  was  al¬ 
ways  the  best,  says  the  Montgomery 
Advertiser.  He  knew  a  news  story  and 
never  failed  to  protect  his  paper,  which 
trait  is  still  predominant,  despite  his 
unfortunate  illness.  His  friends  and 
relatives  believe  his  condition  is  only 
temporary  and  that  he  will  soon  re¬ 
cover. 

Among  the  papers  Mr.  Smith  repre¬ 
sented  at  the  time  he  wa.s  taken  ill  wa.s 
the  Montgomery  Journal. 


THE  NEW  YEAR’S  WONDER  BOOK 


World  Almanac  and  Enryclo|>edia  Out¬ 
classes  Even  Its  Own  Previous  Issues. 

Where  one  has  The  World  Almanac 
and  Encyclopedia  on  his  desk  he  is 
ready  to  begin  his  year’s  work  with  as¬ 
surance  that  much  he  will  want  to 
know  will  always  be  within  reach. 
The  1916  i.ssue  of  this  remarkable  pub¬ 
lication  contains  1,000  pages  crowded 
with  facts  and  figures  concerning  every 
field  of  the  world’s  activities.  This 
year  many  new-  features  have  been 
added,  numerous  pages  referring  to  va¬ 
ried  phases  of  the  European  war, 
bringing  the  story  of  the  titanic 
struggle  up  to  the  minute. 

No  other  year  book  of  its  sort  is  of 
equal  value  to  newspaper  men,  stu¬ 
dents,  politicians,  statisticians,  teachers, 
and  business  men.  As  a  political  hand¬ 
book  in  a  presidential  year  it  is  indis¬ 
pensable  to  all  who  would  follow  intel¬ 
ligently  the  movements  of  the  coming 
campaign.  A  handy  index  to  more 
than  25,000  facts  affords  instant  ac¬ 
cess  to  the  specific  information  desired. 
The  sale  of  the  first  issue  of  200,00(» 
copies  of  the  little  wonder-book  is  al¬ 
ready  assured. 


Pittsfield  Journal  Dies;  News  is  Born. 

Pittsfield,  Mass.,  January  10. — The 
Ffittsfield  Daily  News  published  its  first 
edition  this  afternoon,  and  at  the  same 
time  the  Pittsfield  Journal  went  out  of 
existence.  The  Daily  News  is  the  suc¬ 
cessor  to  the  Journal,  merged  with  the 
Telegram  Company  which  was  organized 
some  months  ago  but  never  began  pub¬ 
lication.  The  Pittsfield  Journal  was  or¬ 
ganized  in  1880  and  has  been  continu¬ 
ously  published  since  that  time.  The 
now  paper,  like  the  Journal,  will  be 
under  the  management  of  FYeeman  M. 
Miller,  an  old  line  Journalist  in  western 
Massachusetts.  Most  of  the  men  who 
had  to  do  with  the  Journal  will  be  iden¬ 
tified  with  the  new  paper. 


In  a  new  Flnglish  fireproofing  pro- 
ceas  for  timber  chemicals  are  used 
which  do  not  discolor  wood,  but  permit 
it  to  be  nailed,  glued,  painted  or  pol¬ 
ished  as  though  it  had  not  been  treated. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 
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If  a  newspaper  treats  its  news  in  a  truthful,  straightforward  manner, 
nothing  trashy  or  sensational — 

If  its  editorial  views  reflect  sound  common  sense,  expressed  with  dignity 
and  restraint — 

If  its  typography  and  presswork  show  care  and  skillful  workmanship — 

If  its  feature  stories  are  such  as  appeal  to  people  of  refinement  and 
culture — 

If  its  advertising  columns  display  only  the  names  of  clean  reputable 
concerns — 

You  know  at  once  that  that  newspaper  goes  into  the  worth-while  homes 
of  the  city  in  which  it  is  published. 

SUCH  NEWSPAPERS  ARE 

ptttHburgli  Post  ^  THE  PITTSBURGH  SUN 

Their  strongest  supporters  are  the  home-people  of  the  Pittsburgh  District 

In  the  two  years  ending  October  Ist,  1915 

The  Sunday  Post  Gained  in  Circulation  41  per  cent 
The  Daily  Post  Gained  in  Circulation  42  per  cent 
The  Sun  Gained  in  Circulation  67  per  cent 

Advertisers  employ  them  profitably  because  of  their  increasing 
popularity  and  because  they  enjoy  the  confidence  of  their  readers. 

The  Post  Gain  in  Advertising,  during  1915,  was  160,202  agate  lines 
The  Sun  Gain  in  Advertising,  during  1915,  was  556,906  agate  lines 

Ask  anyone  from  Pittsburgh  about  The  Post  and  The  Sun  and 
whether  their  constructive  policy  of  newspaper  making  is  not  gradually 
placing  them  FIRST  in  the  Pittsburgh  field. 

^iltsburgl) 

(Morning  and  Sunday) 


(Evening) 


CONE.  LORENZEN  &  WOODMAN 

Publishers*  Representatives 

New  York  Chicago  Detroit 
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HOLDS  UNI(.H;E  AD  CONVENTION.  VENTURESOME  GIRL  REPORTERS.  WILMINGTON  DISPATCH  SOLD 


Birmingham  Agf-IIt-rahi  (rives  Pianola 

Piano  as  Priz*-  for  Best  Advertisement. 

IJ1K.V1  INGHAM,  Ala.,  January  12. — A 
unique  method  o£  encouraging  the  prep¬ 
aration  of  attractively  di.splayed  and 
truthful  advertising  was  that  of  K.  W. 
Harielt,  wlitor  of  the  liirmitiyhiim  Af/c- 
Ht'niUi,  who  gave  as  a  prize  to  the  ail- 
vertisers  in  the  Aye-lleralfi,  a 
pianola-piano.  The  adverti.sers  met  in 
convention  recently  to  decide  which  in¬ 
dividual  among  them  was  entitled  to  re¬ 
ceive  the  tiianola. 

The  convention  was  held  at  the  Jef¬ 
ferson  Theatre,  under  the  rules  of  the 
national  House  of  Kepresentatives?. 
Xorninations  were  made  from  the  floor, 
the  landidates  basing  their  claims  for 
the  jiri/e  on  the  attractiveness  of  dis¬ 
play  and  the  pt'rsuasiveness  of  the  word¬ 
ing  of  their  advertisements  printed  in 
the  Ayt’-llrrald.  I'nder  the  rule.s.  11 
was  necessary  that  every  candidate  ex¬ 
hibit  his  advertisement  pasted  on  a 
I)iece  of  cardboard  so  that  all  could 
see  it.  Xomination  siweihi’S  were  limit¬ 
ed  to  five  minutes  each,  and  second¬ 
ing  speeches,  to  three  minutes.  The 
candidate  himself  had  five  minutes  to 
tell  why  he  was  entitled  to  the  musical 
instrument. 

The  only  thing  necessary  to  become  a 
delegate  to  the  convention  was  to  pub- 
li.sh  in  the  At/c-llfiulrl  a  paid  advc'i- 
tisement.  Credentials  were  i.ssued  to 
all  who  had  printed  such  an  ad,  and  the 
.lefferson  Theatre  was  well  filled. 

Sydney  J.  Howie,  a  prominent  lo<al 
attorney,  was  temporary  chairman  of 
the  convention,  but  ex-(lov.  Henry  H. 
dray  started  a  filibuster  and  succeeded 
in  removing  Mr.  Howie  and  placing  in 
the  presiding  officer’s  chair  Mrs.  Pattie 
Ruflfner  Jacobs,  president  of  the  Ala¬ 
bama  Equal  Suffragists’  Association. 
Mrs.  Jacobs  pre.sided  with  a  firm  hand 
and  kept  the  convention  moving  at  a 
lively  clip. 

John  A.  Sparrow,  the  dean  of  the  ad¬ 
vertising  craft  in  Birmingham,  won 
the  pianola  on  the  third  ballot  by  a 
large  majority  of  all  votes  <-a.st.  H.  C. 
('ox,  a  local  real  estate  man,  was  sec¬ 
ond;  -Mrs.  -MalK  l  Ford  Leake,  st'cretary 
of  the  Hirniingham  Ketail  Furniture 
Dealers  Association,  and  J.  E.  Oztnirn, 
who  writes  ads  for  the  White  Swan 
l>aundry,  were  second  and  third  in  the 
first  ballot,  respectively. 

The  Af/('' Herald  Advertisers’  Conven¬ 
tion  developing  into  a  State-wide  affair, 
politicians  from  all  parts  of  Alabama 
sending  adverti.sements  to  the  Aye- 
llerald  in  order  to  get  credentials  as 
delegates.  Many  of  them  were  pres¬ 
ent  and  practically  every  candidate  had 
a  prominent  politician  to  place  his  name 
in  nomination  for  the  prize. 

The  success  of  the  convention  has 
lx>en  demonstrated  in  the  attractiveness 
of  the  advertising  that  is  appearing  in 
the  Aye-Herald.  In  an  address  before 
the  convention,  Mr.  Barrett  explained 
that  this  was  the  purpose  of  the  Aye- 
Herald  in  giving  away  the  pianola-^to 
get  the  ad  writers  to  prepare  more  at¬ 
tractive  advertisements. 

.Agreement  Saves  Pulitzer  Estate  S131,7(HI 

.A  saving  of  approximately  $131,700 
to  re.siduary  legatees  of  the  Jo.seph 
Pulitzer  estate  is  the  result  of  a  com- 
promi.se  agreement  tiled  on  Wedne.silay. 
which,  it  is  expected,  will  stop  all  iiend- 
ing  litigation.  Frederick  X.  Jud.son,  a 
former  executor  and  trustee,  accejits 
$75,000  on  claims  of  $140,175,  The  Un¬ 
ion  Trust  Company  takes  $21,272  in¬ 
stead  of  $25,000  fees,  Columbia  ITniver- 
,sity,  the  Metropolitan  Museum  and  the 
Philharmonic  Society  agree  to  pay  $17,- 
000  each  now  and  $5,000  later  for  ex¬ 
penses  of  $123,195,  and  a  legal  bill  of 
$30,157,  Halph  Pultizer  renounces  a 
Iiersonal  claim  for  commissions. 


Big  New  Press  in  Elmira 
The  Klmira  (X.  Y.)  Star-Gazette  ha.s 
just  put  in  a  new  Goss  quintuple 
.straight-line  pre.ss.  Including  a  color- 
deck;  al.so  other  important  new  ma¬ 
chinery. 


Two  ill  Glevelaiid  Brave  Hardship  and 
Toil  to  "Get  the  News.” 

Ci-EVKi-A.No,  January  12. — Film  act- 
re.sses  have  nothing  on  Cleveland’s  girl 
reiiorters  wtien  it  comes  to  performing 
Hazardous  teats  in  order  to  produce  the 
piojier  effect  in  their  work.  A  week 
or  .so  ago  .\li.ss  Beatrice  Burton,  of  the 
I'lenii,  spent  several  days  working  in  a 
founury  in  oruer  to  tell  the  news  about 
this  new  phase  in  industry  for  women. 
’1  he  otiicr  day  .Miss  l-sjia  Kelly,  of  the 
Jdaiu  Itealei,  decided  to  obtain  first¬ 
hand  ini  urination  on  the  progress  on 
tne  new  tunnel  which  will  supply  the 
\%  e.st  Side  with  water  from  l.ake  Erie — 
and  she  did. 

first  of  all  the  insiiection  required  a 
trill  of  live  miles  out  on  the  lake  in  a 
tug.  and  any  reiiorter  who  has  ever 
eharteied  one  of  these  sea  rocking- 
htir.ses  to  go  lieyond  Sandy  Hook  to 
meet  a  liclated  steamship  may  realize 
how  much  of  a  iiienic  this  part  of  the 
veil  line  was  wtien  it  is  .said  that  the 
.viiaiiiic  (1.  can  is  no  rougher  than  Lake 
1-, u  at  tins  time  of  year.  When  she 
arrived  at  the  intake  crib,  -Miss  Kelly 
t.as  inuiipe.i  ihi'uugii  a  shaft  fur  128 
leci,  and  w  iieii  the  >  age  stopped  she 
was  5d  feet  under  the  bottom  of  Lake 
Erie. 

-oiss  Kelly  then  followed  the  work 
that  men  are  doing  every  diy — relinish- 
log  the  tunnel,  learning  to  breathe  with 
air  at  twenty  ))ounds  pressure,  operat¬ 
ing  the  steel  shield  and  the  big  knife 
and  rim  that  cut  a  3(»-foot  orbit  into 
the  clay  with  one  revolution.  During 
her  investigation  -Miss  Kelly  remained 
four  minutes  in  the  air  lock  that  divides 
the  finished  tunnel  from  the  ujierating 
chamber. 

Ill  spite  of  the  trying  experience  of 
living  under  the  buttuiii  of  the  lake 
for  more  than  an  hour,  not  to  mention 
tile  dangers  of  .sea.siekness  liding  out  to 
the  crib  and  back  again,  .Miss  Kelly  re¬ 
turned  to  the  Plain  Dealer  office  and 
wrote  her  .story.  This  is  an.'ther  exam¬ 
ple  of  how  Cleveland  girl  I'eiKirters  ’’get 
the  news.” 


Si.  Louis  Times  (sets  Legal  Priiitinj'. 

The  contract  for  doing  legal  printing 
in  St.  Ixiuis  has  Ixten  awaided  by  the 
tTreuit  Judges  in  General  Term  to  the 
St.  Louis  Times,  who.se  bid  was  52 Vi 
.  cuts  foi'  each  .square  of  250  ems  for  the 
first  insertion  and  49  Vi  cents  for  each 
subsequent  insertion.  The  Jtepublic, 
Globe-Democrat,  Post-Disyaleh,  Star, 
and  Daiily  Itceord  were  designated  by 
the  judges  for  the  publication  of  notice 
of  sales  of  property  under  deeds  of 
trust  and  mortgages.  Xo  price  is  fixed 
for  this  class  of  printing,  the  pajK-rs 
naming  the  price. 


I’latlsliiirgh  I’apers  Unite. 

The  Hreiiiiiy  .\eirs  and  I'vemny  Star 
of  I’lattsburgh  (X.  Y.)  h.ive  con.soli- 
dat<“d  and  will  Ik-  tuiblished  from  a 
single  plant.  .\n  announcement  states 
that  the  eombim'd  paper  will  be  in 
entirely  different  form.  Xew  equipment 
is  being  in.stalled  in  the  Star  office, 
which  will  also  hou.se  the  Kobinson 
I’rintery.  While  alterations  are  being 
made,  the  jiapers  will  be  published  from 
the  old  Xeirs  office. 


Vi’liere  Shall  (Greeley's  Statue  Staml? 

'I’yiiographical  Union  No.  6,  known  as 
Big  t),  of  .Xew  York  City,  ha.s  just  pa.ssed 
the  following  resolution: 

Wliercas.  the  eil.v  .'nithiirittea  liave  nritereil  tlio 
ii'iiiival  of  the  Ktaliie  of  Horaee  (ireeley.  the 
first  i»resiileiit  of  Itig  0,  from  its  present  loea- 
11  Mi:  llierefore  ts-  it 

Resolved.  That  Tyii  Rraplileat  t'nloii  No.  fl 
proti-sts  against  the  plaeing  of  the  statue  tn 
Ratter.v  Park  and  that  the  president  apiadnt  a 
eonindttee  i  f  thri-e  to  urge  tlie  city  antliorities 
to  iir.ivide  a  sidtalde  i  s-ation  fur  the  statue  In 
tlie  iintnediate  neigidsirliood  of  the  down-town 
newspais'rs.  the  scene  of  Horace  ffrceley’s  many 
years  of  lalsir  for  tlie  heni-fit  of  tits  fellow  men 
and  of  Ids  aetlrities  wtien  he  was  tlie  leader  In 
Itie  founding  of  onr  own  great  organisation. 

Bet  He  Was  a  Good  One! 

.After  leaving  college  former  Presi¬ 
dent  Taft  was  a  reporter  at  $6  per  week. 


North  (Carolina  Paper  Now  Owned  hy 
(Company— Mc(!lammy  Sells. 

Formal  announcement  was  made  in 
W’ilmingtbn,  X.  C.,  on  January  1,  of 
the  sale  of  the  Doeniiiy  Dispate.fi,  Wil- 
tnington’s  only  afternoon  newspaper, 
and  rated  as  one  of  the  best  in  the 
state,  to  the  Dispatch  Publishing  Com¬ 
pany.  'I'he  transaction  involves  a  con- 
.sideration  of  approximately  $50,000. 

The  officers  of  the  new  company  are: 
President,  W.  H.  Cooper;  vice-pre.sident 
and  attorney,  Thomas  \V’.  Davis;  secre¬ 
tary,  James  Owen  Heilly;  treasurer  and 
manager,  William  E.  Lawson,  the  latter 
being  the  only  newspaper  man  con¬ 
nected  with  the  corporation.  The  board 
of  directors  is  composed  of  the  officers 
and  .Mr.  Thomas  E.  Cooper. 

A  number  of  improvements  are  con¬ 
templated  by  the  paper,  but  these,  it  is 
understood,  are  not  to  be  undertaken 
until  later.  Among  these  is  the  issu¬ 
ance  of  a  Sunday  morning  paper. 

The  Dispatch  gets  the  Associated 
Press  dispatches  and  special  news  from 
its  correspondents  in  all  parts  of  the 
state  and  thoroughly  covers  the  local 
field. 

K.  P.  McClammy  has  been  owner  of 
the  pafier  since  it  was  established  21 
years  ago,  and  under  his  direction  it 
has  prospered. 

W.  E.  Law.son,  who  will  assume  ac¬ 
tive  management  of  the  paper,  having 
supervi.sion  over  all  departments,  has 
lH*en  city  editor  of  the  paper  for  the 
Iiast  two  years,  and  for  five  years  prior 
to  that  time  was  city  editor  of  the 
Mnriiiny  Star,  of  Wilmington,  going 
with  that  publication  when  it  was  taken 
over  by  a  stock  company  seven  years 
ago.  With  the  exception  of  a  few 
years  spent  in  school  during  the  in¬ 
terim.  he  has  been  in  the  newspaper 
bu.siness  eontinuou.sly  since  he  was  13 
or  14  years  old,  owning  and  editing  a 
paper  in  his  home  town  of  Morven,  An¬ 
son  County,  when  but  16  years  old. 
Later  he  owned  and  edited  papers  in 
Siler  ("ity  for  three  years,  being  the 
founder  of  the  Siler  ('ity  Grit,  at  pres¬ 
ent  owned  and  edited  by  Isaac  London. 
Me  served  for  ,a  year  as  city  editor  of 
the  (Jreensboro  Teleyra  m ,  two  years  as 
city  editor  of  the  Winston-Salem  -loiir- 
nal,  and  later  was  connected  with  the 
Charlotte  Observer  for  a  year,  being 
first  telegraph  editor  and  later  having 
a  position  in  the  proof  room. 

He  and  W.  H.  Cooper  own  one-third 
interest  each  in  the  Dispatch  Publish¬ 
ing  (’omiiany.  Senator  ('ooper  is  one 
of  the  best  known  fiankers  and  cot¬ 
ton  exporters  in  the  South  and  is  a  man 
of  large  means.  He  represented  his  dis¬ 
trict  in  the  last  Legislature  and  is 
widely  known  throughout  the  state.  He 
has  a  large  numlier  of  interests  in  Wil¬ 
mington  and  elsewhere.  The  other 
stockholders  are  wideawake  bu.siness 
men  of  Wilmington.  Mr.  Keilly  is  a 
large  real  estate  dealer:  Thomas  E. 
Cooper  is  president  of  the  .American 
Hank  &  Trust  (’’o.,  and  Thomas  W. 
Davis  is  a  well-known  lawyer. 

It  is  announced  that  (’.  .A.  Wootten, 
a 'native  ef  Greensboro,  but  for  the  pa.st 
two  years  manager  of  the  out-of-town 
circulation  department  of  the  .Atlanta 
Genryian.  and  prior  to  that  time  for 
three  years  business  manager  of  a  daily 
in  Xew  York  State,  has  been  .secured 
as  assistant  to  the  manager.  T.  M. 
Pridgen,  formerly  a  member  of  the 
I<K-al  staff  of  the  paper,  returns  to  his 
’’fir.st  love”  as  city  editor,  succeeding 
.Mr.  Lawson.  .lames  H.  Cowan,  who  has 
been  editor  of  the  paper  for  the  past  11 
years,  will  continue  in  that  capacity. 
It  is  announced. 

Daily  Now  Has  Mining  Department. 

The  ('harle.ston  (W.  Va.)  Daily  Mail 
has  e.stablished  a  department  devoted 
to  the  mining  intere.sts  of  We.st  Vir¬ 
ginia  and  is  receiving  from  big  mining 
men  throughout  that  state  letters  of 
commendation  and  a.ssurances  of  co¬ 
operation.  Wightman  D.  Roberts  is 
editor  of  the  new  department,  which  he 
is  filling  with  interesting  and  valuable 
mining  newa 


GRA.STV  (;(>E.S  TO  THE  TIMES 


Baltimore  Piililisher  Becomes  Treasun*r 
of  That  Newspaper 

-At  the  head  of  the  editorial  columns 
of  the  Xew  York  Times  on  Wednesday 
appeared  an  announcement  signed  by 
Adolph  .S.  Ochs,  its  publisher,  that 
Charles  H.  Grasty,  of  Baltimore,  had 
been  appointed  treasurer  of  the  Times, 
a  iio.st  made  vacant  b/  the  death  of 
(’harles  W.  Knapp.  Mr.  Grasty  will  take 
up  the  duties  of  the  position  to-day. 

Mr.  Grasty  is  one  of  the  best  known 
journalists  in  this  country.  He  began 
his  career  on  the  Mexico  (Mo.)  Intelli- 
.gencer.  From  1884-1887  he  was  manag- 


CiiAm.Ej  H.  Grasty. 

ing  editor  of  the  Kansas  City  Times. 
He  purcha.sed  the  Baltimore  News  in 
1892  and  conducted  its  editorial  and  busi¬ 
ness  affairs  until  1908  when  he  sold  the 
paper  to  Frank  A.  Munsey.  That  same 
year  he  purchased  an  Interest  in  the  St. 
Paul  Dispatch  and  Pioneer  Press  and  be¬ 
came  its  editor.  After  a  year  had  passed 
he  became  editor  and  owner  of  the  Bal¬ 
timore  Sun.  I..a.st  year  he  resigned  as 
editor  and  president  and  went  abroad  for 
the  Associated  Press.  Mr.  Grasty  was 
for  ten  years  a  member  of  the  board  of 
directors  of  this  latter  organization. 


COV.  AHTHL’K  CAPPER 

(continued  from  paye  8.9/) 

'Dien  he  bought  the  paper  and  put  so 
much  vim  arid  ability  into  its  manage¬ 
ment,  that  the  Capital  became,  and  still 
is^  next  to  the  Kansas  City  Star,  the 
most  influential  newspaper  between 
Kansas  City  and  Denver. 

.After  awhile  he  concluded  that  he 
did  not  have  enough  to  do,  so  he  start¬ 
ed  or  purchased  some  other  periodicals 
until  now  the  list  includes  the  Kansas 
Weekly  lireeze,  the  Farmers'  Mail  and 
Hreeze,  the  .Missouri  Valley  Farmer,  the 
Oklahoma  Farmer,  and  the  Household, 
with  a  total  circulation  of  more  than 
half  a  million  copies. 

To-day  the  Capital  and  his  other  pub¬ 
lications  occupy  the  finest  newspaper 
building  lietween  the  Missouri  River 
and  I.os  Angeles.  Mr.  Capper  employs 
more  people  in  Topeka  than  any  other 
individual  or  corporation,  with  the  ex¬ 
ception  of  the  Santa  F6  Railroad  which 
has  its  headquarters  in  that  city.  He 
is  a  ma.ster  of  advertising,  in  the  esti¬ 
mation  of  experts. 

When  asked  the  secret  of  his  suc- 
ce.ss  Mr.  Capper  once  said:  “What¬ 
ever  success  I  have  had  has  been  the 
result  of  hard  work  and  constant  effort 
to  do  business  on  the  square.”'  Such 
a  man  cannot  fall. 

Arthur  Capper  is  still  a  young  man — 
he  is  under  fifty— and  it  would  not  be 
surprising  if  some  day  he  .should  be 
called  upon  to  fill  a  more  Important 
position  than  he  now  holds  as  Gov¬ 
ernor.  He  has  character,  he  is  an  or¬ 
ganizer,  he  is  honest,  he  has  brains, 
he  is  succe.ssful.  He  Is  the  kind  of  man 
who  builds.  The  world  needs  more  like 
him. 
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806,127  lines  gain  in  year  1915 
1,976,194  lines  gain  in  past  four  years 

®f)c  Cbening  ^un 

NEW  YORK 

The  Evening  Sun  gained  806,127  lines  of  advertising  in  the  year  1915  as 
compared  with  1914.  This  is  a  notable  gain,  as  The  Evening  Sun  has 
made  an  advertising  increase  for  each  of  the  past  four  years,  since  1911, 
over  the  previous  year — a  very  remarkable  and  unique  record — The  Evening 
Sun  being  the  only  evening  newspaper  in  New  York  to  make  consecutive 
advertising  gains  as  the  subjoined  table  shows : 

EVENING  SUN 

1915— Gain  806,127  agate  lines 
1914— Gain  381,696  agate  lines 
1913— Gain  641,965  agate  lines 
1912— Gain  146,406  agate  lines 


EVENING  WORLD. 


EVENING  JOURNAL. 


1915 — Loss 

455,971 

lines 

1915 — Loss 

72,928 

lines 

1 9 1 4 — Loss 

589,584 

lines 

1914 — Gain 

51,123 

lines 

1913 — Loss 

219,804 

638,099 

lines 

1 9 1 3 — Loss 

228,551 

lines 

1 9 1  2 — Gain 

lines 

191 2 — Gain 

1,157,189 

lines 

EVENING  GLOBE. 

1 9 1 5 — Gain 

1,465,295 

lines 

EVENING  MAIL. 

*  1 9 1 5 — Gain 

387,325 

lines 

1 9 1 4 — Loss 

278,851 

lines 

1914 — Loss 

827,567 

lines 

1 9 1 3 — Loss 

329,569 

lines 

191 3 — Gain 

199,573 

lines 

191 2 — Gain 

499,864 

lines 

19 1  2 — Gain 

160,600 

lines 

EVENING  TELEGRAM. 

I9l5 — Loss 

126,791 

lines 

EVENING  POST. 

191 5 — Gain 

103,118 

35,046 

lines 

1 9 1 4 — Gain 

22,048 

lines 

191 4 — Gain 

lines 

1913 — Gain 

234,791 

lines 

1913 — Gain 

45,652 

lines 

191 2 — Loss 

76,595 

lines 

1912 — Loss 

131,732 

lines 

This  gain  is  directly  due  to  the  splendid  results  advertisers  get  from  their  advertisements  in  The  Evening 
Sun.  The  Evening  Sun  prints  but  little  of  what  is  technically  known  as  exchange  advertising,  and  does 
not  accept  at  all  advertising  on  a  basis  of  percentage. 

The  Morning  Sun  also  had  a  prosperous  year.  In  the  twelve  months  of  1915  The  New  York  Sun 

gained  1  25,2 1  5  lines  of  advertising  over  the  year  1914. 

CIRCULATION 

Sworn  Circulation  Statements  to  the  Federal  Government  for  six  months  ending 

October.  1912—  99,170  October,  19)4—122,763 

April.  1913-104,396  April,  1915—140.203 

October,  1913— 105,525  October,  1915—155,009 

April,  1914 — 110,056  Present  Over  — 170,000 

The  net  paid  circulation  of  THE  EVENING  SUN  is  now  more  than  170,000  Copies 

During  a  year  when  TELEGRAPH  AND  CABLE  NEWS  has  been  a  greater  factor  in  CIR¬ 
CULATION  BUILDING  than  at  anytime  si  ice  the  Spanish- American  war.  The  Evening  Sun 
has  made  the  above  outlined  splendid  record  WHILE  RELYING  EXCLUSIVELY  upon  THE 
UNITED  PRESS  for  its  telegraphic  agency  news. 
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IDEAL  RATE  CARD 

NOT  MR.  (ARSON’S 


Mr  W  axelhaiiiii  I'akeH  lssii<‘  IX  illi  Him 
«ii  S«*x«*ral  of  Hii>  Ar^iiin<‘iits — Kinplia- 
►izcs  tli«‘  Value  of  l'o>iitioii  and  Cites 
Kxaiii|»les— How  Timeliness  Helps  in 
Sirenfitlieninp  the  Appeal. 


(/n  last  KCtk’i  it^ve  Mr.  Oibton  advocated 
ike  flat  rate  lor  tietcepapere.  Incidentally  Me 
aflirmed  that  "epecial  position"  teas  overrated 
and  that  tt  uat  not  tcorik  extra  money.  TMe 
irritcr  of  the  following  eMoice  that  position,  in 
display  advertising,  adds  to  its  value. — Bd.l 

Hr  Benjamin  Waxelbaum. 

Of  the  Jewish  Morning  Journal. 

In  his  article  on  the  ideal  rate  card, 
Mr.  Gibson  certainly  advances  some 
pood,  sound  arpuments  in  favor  of  the 
flat  rate  for  newspaper.^.  A  flat  rate 
for  all  display  advorti.sinp  would  elim¬ 
inate  a  preat  deal  of  unnecessary  work, 
arpuments  and  hard  feelinps.  Fur¬ 
thermore,  the  flat  rate  would  be  more 
than  fair  to  the  small  advertiser  who 
does  not  spend  as  much  money  as  his 
larpcr  competitor. 

tip  to  that  point  Mr.  Gibson’s  arpu¬ 
ments  are  .sound.  But  when  he  comes 
to  the  question  of  position  “with  a  cap¬ 
ital  P,”  as  he  expresses  it,  and  tries  to 
prove  its  fallacies,  I  cannot  believe  that 
there  are  many  persons  who  will  agree 
with  him. 

I  personally  am  convinced  that  If  I 
were  an  advertiser  I  would  be  willinp 
to  pay  50  per  cent,  more  for  space  in 
a  newspaper  if  I  w'ere  permitted  to 
choo.se  the  position  I  thoupht  best. 

Any  newspaper  is  perfectly  justified 
in  charpinp  at  least  15  or  20  per  cent, 
in  addition  to  its  rcpular  rate  for  pre¬ 
ferred  position.  It  matters  not  what 
that  position  may  he;  if  the  adverti.ser 
specifies  any  particular  place  in  the 
paper  that  he  wants,  the  publi.sher  is 
justified  in  making  an  additional 
charge  for  the  preferred  position  and 
the  advertiser  should  be  perfectly  will¬ 
ing  to  pay  It. 

Mr.  Gibson  says  that  the  late  Geo. 
P.  Rowell  had  stated  over  and  over 
again  that  one  position  was  as  good  as 
another  for  an  advertisement.  Every 
one  agrees  that  Mr.  Rowell  was  an  au¬ 
thority  on  advertising.  But  that  does 
not  make  the  argument  conclusive. 

Mr.  Gibson  considers  it  unfair  to  the 
reader  of  a  newspaper  If  an  advertise¬ 
ment  Is  placed  right  alongside  of  the 
War  news  he  happens  to  be  reading.  1 
cannot  see  in  what  way  the  reader  is 
being  deceived  in  having  an  advertise¬ 
ment  placed  in  that  position.  The  ques¬ 
tion  arises:  Does  the  average  reader  of 
a  newspaper  look  through  the  adver¬ 
tising  columns,  or  does  he  only  glance 
over  the  advertisements  that  happen  to 
attract  his  attention? 

Is  it  reasonable  to  consider  that  if  all 
the  display  advertisements  were  placed 
together  and  classified,  the  average 
reader  would  search  through  all  the 
pages  to  find  the  ad.  of  Cascarets, 
Uneeda  Biscuits,  a  new  Arrow  Collar  or 
for  the  financial  statement  of  the  lib¬ 
erty  National  Bank?  Is  it  reasonable 
to  consider  that  the  average  reader 
would  do  so? 

Of  course,  it  is  different  with  such 
classified  advertisements  as  Help  Want¬ 
ed,  Situations,  Real  E.state,  etc.  It  is 
likewise  true  that  department  store  ad¬ 
vertising  Is  usually  sought  for  and  per¬ 
used  the  same  as  news.  But  all  other 
general  advertising  must  be  so  con¬ 
structed  in  physical  make-up  and  so 
placed  in  the  paper  that  it  attracts  at¬ 
tention;  otherwise  it  would  not  be  read. 

What  results  would  The  Thompson 
Starrett  Company  get  from  their  adver¬ 
tising  If  the  make-up  man  were  to 
stick  their  3-lnch  single  column  copy 
Into  any  part  of  the  paper  that  suited 
him  best,  instead  of  placing  it  on  page 
2  or  8,  top  of  column,  next  to  reading 
matter,  as  specified  In  the  advertising 


order?  If  it  were  run  in  among  other 
ads.  how  many  people  would  notice  it 
and  read  it? 

What  results  would  The  Rogers  Peet 
Company  get  if  their  small  single  col¬ 
umn  ads  were  run  in  any  other  posi¬ 
tion  but  that  specified  by  them, — next 
to  reading  matter? 

Why  is  the  small  double  column  copy 
of  the  Elquitable  Building  always  seen 
at  the  top  of  the  page  alongside  of 
reading  matter?  Why  Is  Collier’s  will¬ 
ing  to  pay  higher  rates  to  have  their 
4 -inch  single  column  copy  run  top  of 
column  alongside  of  reading  matter? 

Does  Mr.  Gibson  mean  to  say  that  all 
these  advertisers  are  just  foolishly 
.“•liending  their  money  for  po.sition 
which  is  absolutely  of  no  use  to  them? 

As  Goldberg  would  say,  “It’s  all 
wrong,  Frederick,  it’s  all  wrong.” 

Take  a  specific  Instance;  An  auto¬ 
mobile  on  the  comer  of  Broadway  and 
Fifty-third  Street  burns  to  the  ground 
with  the  chauffeur  standing  helpless 
near-by.  The  accident  occurs  at  4  P. 
M.  The  advertising  manager  of  the 
Pyrene  Extinguisher  Company  is  noti¬ 
fied  of  the  fire.  His  assistant  is  on 
the  scene  at  6  P.  M.  Was  the  machine 
equipped  with  a  Pyrene  Extinguisher? 
It  was  not.  What  does  Mr.  Advertis¬ 
ing  Manager  do?  He  calls  up  his 
agent  handling  the  account,  notifies 
him  of  the  fire  and  orders  an  8-inch 
triple  column  advertisement  inserted  in 
all  the  morning  newspapers  next  day. 
The  advertisement  will  consist  of  a  few 
words,  like  this: 

“This  accident  would  not  have  oc¬ 
curred  had  the  machine  been  equipped 
with  a  Pyrene  Extinguisher." 

And  where  does  Mr.  Advertising 
Agent  order  the  advertisement  placed? 
Right  alongside  of  the  piece  of  news 
describing  the  accident.  It  costs  15  or 
20  per  cent,  more  to  place  the  adver¬ 
tisement  in  that  position,  but  isn’t  It 
worth  it?  Is  It  a  waate  of  money  for 
the  Pyrene  Company  to  do  so?  Well, 
I  guess  not. 

I  personally  have  placed  some  three 
and  four-inch  single  column  advertise¬ 
ments  of  the  Jewish  Morning  Journal 
In  an  English  evening  paper.  With  the 
publishers’  consent,  I  specified  page  2 
or  3.  alongside  of  reading  matter,  and 
paid  a  higher  rate  for  this  preferred 
space.  Would  these  small  advertise¬ 
ments  be  noticeable  In  any  other  posi¬ 
tion?  I  do  not  think  so.  I  placed  with 
the  Globe  a  16-Inch  triple  column  ad¬ 
vertisement  of  the  Jewl.sh  Morning 
.Toumal,  addressed  to  the  Automobile 
Manufacturers.  This  advertisement  will 
cost  the  publishers  about  two  hundred 
and  fifty  dollars.  Was  I  Justified  In 
asking  the  Globe  to  place  the  adver¬ 
tisement  on  a  page  containing  auto¬ 
mobile  news?  I  am  sure  Mr.  Gibson 
will  agree  that  that  was  the  best  posi¬ 
tion  for  It. 

I  agree  with  Mr.  Gibson  about  the 
flat  rate  for  newspapers,  but  the  rate 

cards  should  read:  Plat  rate  -  cents 

per  line;  preferred  position  20  per  cent, 
extra. 

If  I  were  a  general  advertiser,  I 
would  always  pay  the  additional  20  per 
cent,  and  consider  It  a  bargain  at  the 
price. 

Does  preferred  position  in  a  news¬ 
paper  pay?  Position  top  of  column 
alongside  of  reading  matter,  or  directly 
following,  and  alongside  of  reading 
matter?  Well,  I  should  say,  yes. 


Daily  Insures  Its  Employees. 

The  Wausau  (Wls.)  DaiJv  Kecord- 
ITeraJd,  in  appreciation  of  the  loyalty  of 
Its  thirty  employees,  on  Jan.  1  presented 
each  of  them  with  an  Insurance  policy, 
upon  which  the  company  will  pay  the 
premiums  for  the  year  1916.  The  poli¬ 
cies  provide  that  in  case  of  death  the 
beneficiary  will  receive  $100  upon  proof 
of  death,  and  thereafter  $10  each  week 
for  52  weeks.  J.  E.  Sturtevant,  pub¬ 
lisher  of  the  Ttccord-Herald,  .states  that 
(his  is  the  first  instance  of  group  insur¬ 
ance  in  a  new.sp.'iper  office  in  the  state, 
.ind  poasibly  in  the  Ignited  States,  In 
a  city  of  less  than  20,000.  It  will  cost 
the  Record-Uerald  company  about  $600 
a  year. 


PHONOGRAPHS  ONLY  “RENTED.” 

Victor  Talking  Machine  Co.  Wins  Ap¬ 
peal  .Against  R.  H.  Macy  &  Co. 

In  the  New  York  (Circuit  Court  of 
Appeals  on  Wednesday  Judge  Lacombe 
gave  decision  that  the  Victor  Talking 
Machine  Company  when  it  parts  with 
one  of  Its  machines  does  not  sell  it,  but 
merely  grants  the  right  to  its  use.  The 
title  does  not  pass  until  the  date  on 
which  the  patent  expires. 

This  decision  was  on  application  by 
the  Victor  Company  for  an  injunction 
to  restrain  R.  H.  Macy  &  Co.  from  sell¬ 
ing  or  parting  with  the  title  to  and 
right  of  pos.sesslon  of  Victor  machines. 
•Judge  Hough  had  refu.sed  to  grant  an 
Injunction,  but  Judg'e  Lacombe,  with 
the  concurrence  of  Judges  Coke  and 
Rodgers,  ruled  on  appeal  that  the  in¬ 
junction  should  have  been  Issued. 

In  his  opinion,  Judge  I.acombe  .said 
the  case  presented  the  familiar  question 
of  the  right  of  a  manufacturer  of  a 
patented  article  to  permit  its  use  by 
others  and  still  regulate  the  terms  and 
conditions  under  which  that  use  should 
be  enjoyed. 

Counsel  for  Macy  &  Co.  announced 
that  they  were  prepared  to  carry  the 
case  to  the  United  States  Supreme 
Court.  They  held  that  Judge  Lacombe’s 
view  would  “emasculate”  all  the  Su¬ 
preme  Court  decisions  agaln.st  the  right 
of  a  manufacturer  to  dictate  the  price' 
at  which  a  patented  article  should  be 
marketed. 


PROMINENT  MEN  TO  ATTEND. 


“Editors’  Day”  at  South  Elorida  Fair  to 
Be  a  Notable  Occasion. 

Saturday,  February  5,  has  been  desig¬ 
nated  as  editors’  day  of  the  South  Flori¬ 
da  fair  and  Gasparllla  carnival  at  Tam¬ 
pa,  Fla.  Royal  entertainment  will  be 
provided  for  members  of  the  press  on 
that  day. 

The  Rotary  Club,  which  entertained 
editors  and  distinguished  winter  visitors 
at  a  Spanl.sh  breakfast  last  February, 
will  again  have  the  scribes  In  charge. 
It  Is  believed  that  not  less  than  150  will 
be  able  to  attend. 

Pre.sident  John  A.  Turner,  Jr.,  of 
the  Rotary  Club,  has  named  the  follow¬ 
ing  committee  to  arrange  for  the  edi¬ 
tors: 

E.  D.  I>ambrlght,  Tampa  Tribune, 
chairman;  J.  E.  Worthington,  Tampa 
Times;  George  McKean,  Jack  Mahoney, 
Fred  Fletcher  and  J.  A.  Turner,  Jr., 
Rotarians,  and  Frank  “L.  Huffaker,  pub¬ 
licity  agent  of  the  fair  and  carnival. 

Former  Secretary  of  State  William 
.Jennings  Bryan,  James  Whitcomb 
Riley,  the  Indiana  poet,  Col.  Henry 
Watterson,  George  Ade  and  many 
others  of  Florida’s  “winter  oird”  colony, 
will  be  a-sked  to  attend  and  participate 
In  the  breakfast  festivities. 


Is  New  York’s  Enfclish  So  Bad? 

Complimenting  the  New  Jersey  press 
over  the  New  York  press  for  general 
careful  use  of  the  English  language. 
Alfred  E.  Henderson,  of  the  School  of 
Expression  of  New  York,  .spoke  last 
week  at  the  first  meeting  of  the  new 
year  of  the  New  Jer.sey  Woman’s  Press 
Club  in  Newark.  “Purity  of  Speech,” 
was  the  subject  discussed  by  Mr.  Hen¬ 
derson,  who  made  a  plea  for  a  pure 
standard  of  English.  The  speaker  stat¬ 
ed  that  the  further  he  got  from  New 
York  the  nearer  he  got  to  good  English. 


Sing  Sing  Bars  Reporters. 

Newspaper  men  will  be  barred  from 
witnessing  executions  at  Sing  Sing, 
N.  Y.,  hereafter,  according  to  an  order 
of  Warden  Klrchwey.  “He  believes  that 
capital  punishment  Is  barbarous  and  in¬ 
human,  and  that  the  less  publicity  it 
has  the  better,  both  for  prisoners  and 
for  newspaper  readers.”  said  Spencer 
Miller,  his  .secretary.  “His  action  in 
excluding  reporters  does  not  mean, 
however,  that  the  usual  number  of  wit¬ 
nesses  will  not  be  present." 


ALONG  THE  ROW 

REAL  AFFECTION. 

I  love  to  see  the  scribes  at  workr 
It  fills  my  soul  with  joy; 

I  love  to  hear  the  desk  man  shout 
“Hey!  You  there!  Copy  boy!” 

I  love  to  6ee  a  speedy  Aian 
Turn  out  a  corking  bead; 

I  love  to  see  the  linotype 
Turn  written  words  to  lead. 

1  love  to  hear  the  presses  roar 
Away  down  under^ound. 

1  love  to  watch  the  big  white  rolls 
As  swiftly  they’re  unwound. 

I  love  the  smell  of  printer’s  ink — 
I  love  the  game,  I  do. 

And  once  a  week,  Oh!  happy  day, 

I  love  the  cashier,  too! 


CORKING  STORY,  BUT — 

John  W.  Keller,  who  has  just  been 
appointed  chief  clerk  of  the  New  York 
Di.strict  Attorney’s  office,  is  an  old  and 
popular  newspaper  man.  He  did  his 
first  newspaper  work  on  Truth,  New 
York’s  first  one-cent  morning  paper. 
One  winter’s  day  the  managing  editor 
said  to  Keller,  “They  are  racing  ic<! 
boats,  up  the  Hudson,  and  1  want  you 
to  write  a  good  descriptive  story  about 
it.”  Keller  knew  nothing  about  the 
sport,  but  he  had  a  friend  on  the  Times 
who  did,  and  from  him  Keller  got 
enough  facts  to  make  a  rattling  good 
story.  The  next  day  the  managing  edi¬ 
tor  called  Keller  in  and  said:  “That 
was  a  great  story  of  yours  today  about 
the  ice  boats.  One  of  the  best  I  ever 
read.  Your  descriptive  powers  are 
great,  and  besides  that  you  scored  a 
beat  on  every  paper  in  the  city.”  Keller 
was  about  to  murmur  his  thanks,  when 
the  editor  continued:  “Yes,  it  was  a 
clean  scoop.  There  was  a  big  thaw  yes¬ 
terday  at  Poughkeepsie,  and  the  races 
were  postponed  until  the  next  cold 
snap.” 


BIG  RESULTS  FRO.M  STRAIGHT  ADS. 

We^  were  talking  with  a  theatrical 
manager  the  other  evening  about  popu¬ 
lar  attractions  when  he  said:  “Good  ad¬ 
vertising  pays  a  theatre  as  well  as  any 
other  business.  Take  the  case  of  "The 
Birth  of  a  Nation.”  When  it  was  first 
proposed  to  produce  it  in  New  York, 
fifty  cents  was  fixed  as  the  Highest  price 
of  admission  by  all  Its  producers  save 
one — Mr.  McCarthy.  “It’s  a  two-dollar 
show,  and  we’ll  get  it  on  Broadway,”  he 
said.  Before  the'picture  was  thrown  on 
the  screen,  $14,000  had  been  spent  in 
advertising  the  attraction.  It  was  good 
advertising,  truthful  advertl.sing  and  at¬ 
tractive  advertising,  and  it  won  out  as 
such  advertising  is  always  bound  to  do. 
“The  Birth  of  a  Nation”  has  played  to 
over  $600,000  in  New  York.  One  week 
recently  in  Brooklyn  at  Teller’s  Schu¬ 
bert  Theatre  it  played  to  $15,000,  and 
for  another  week  it  played  to  $11,000  in 
Scranton.  It  Is  now  being  shown  in 
14  theatres  throughout  the  country.  All 
the  result  of  clever,  truthful  advertis¬ 
ing,  backed  up  with  the  goods.” 


FRO.VI  THE  SKINNERSVILLE  SIGNAL. 

“This  is  going  to  be  a  prosperous  year. 
Our  advertising  is  increasing,  and  wc 
have  had  our  office  windows  cleaned  by 
an  expert.  Fifteen  player-pianos  were 
sold  in  this  town  last  week,  and  only 
two  sudden  deaths  were  reported  in  our 
columns  for  the  same  period.  Yes,  Pros¬ 
perity  is  here.  Silas  Jones  has  put  in 
six  new  incubators,  and  the  summer 
boarding  houses  are  negotiating  for  real 
mattresses  at  least  two  inches  thick. 
Murphy  has  laid  in  a  new  stock  of  bot¬ 
tled  goods,  taken  a  half-column  ad,  and 
made  no  kick  over  our  increase  in  rates; 
or  asked  us,  as  formerly,  to  take  it  out 
in  trade,  which  in  the  past  we  have  fre¬ 
quently  done,  as  we  thoroughly  believe 
in  service  to  advertisers.  The  Town 
Board  announces  that  two  ^lew  electric 
lights  are  to  be  placed  on  Main  street, 
and  the  Bronx  Beauties  Burlesque  show 
is  to  play  here  three  consecutive  nights 
instead  of  one.  This  shows  that  our 
people  have  money,  and  that  this  is  the 
time  to  subscribe.” 

Tu.m  \V.  Jackson. 
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The  Rule  of  Reason  Sustained  by  the  Rule  of  Thumb 
as  Shown  by  the  Persistent  and  Consistent  Gains  of 

ileto=||ork  l^ribune 

The  Tribune  has  led  the  way  for  newspapers  to  he  absolutely  dean’'"’ 

The  Fourth  Estate,  January  1,  1916 

Again — Truth  has  prevailed.  The  public  has  declared  in  favor  of 
clean  publishing.  The  Tribune’s  circulation  is  booming.  Advertisers 
have  shown  they  prefer  to  keep  in  good  company.  The  Tribune’s  total 
lineage  is  mounting  steadily  upward.  You  must  recognize  the  authority 
of  The  Tribune  in  the  metropolitan  newspaper  field.  Consider  the 
record,  consult  the  figures.  The  honest  advertiser,  who  believes  in 
his  own  goods,  must  also  believe  in  The  Tribune. 

Increase  in  Circulation  for  the  Year 

Daily  36%  Sunday  66% 


I  By  proclainiiug  a  single  standard  of  truth  in  news,  edi¬ 
torials,  and  advertisements,  The  Tribune  appeals  to  a 
growing  clientele  of  responsive  and  responsible  readers, — 
the  class  which  every  high-grade  advertiser  wishes  to 
reach. 

Both  daily  and  Sunday  made  a  distinct  gain  during  every 
month  of  the  year.  The  hundred  thousand  mark  was 
j  reached  in  November  for  the  daily,  an  increase  of  more 
than  30%.  The  Sunday  delivers  a  balance  on  the  gain 
I  side  of  00%  for  the  year.  The  average  combined  Daily 
and  Sunday  shows  an  approximate  40%  increase. 

Consider, — The  Tribune  is  non-returnable.  It  employs  no 
dubious  intlation  methods, — its  figures  are  not  juggled  by 
'  ways  dark  and  devious.  All  statements  are  sul)ject  to 
i;  the  approval  of  the  Audit  Bureau  of  Circulation.  You 

!,  get  exactly  what  you  buy  in  The  Tribune, — save  that  more 

'  rather  than  less  is  the  promise  which  past  performance 

justifies. 

i, 

j  By  keeping  clean,  maintaining  a  straightforward  policy, 
j  adding  always  new  features  and  mustering  the  aid  of 

I  master-minds  in  all  lines, — The  Tribune  has  come  into  its 
!i  own.  Weigh  it,  compare  it,  judge  it  for  WHAT  IT  IS 

II  AND  WHAT  IT  IS  CERTAIN  TO  BE. 


i5cto=|9orfe  tribune 

hirst  to  Last  the  Truth — News — Editorials — Advertisements 


Increase  in  Advertising  for  the  Year 

31^2% 


Ten  months  in  the  year  show  a  vigorous  upward  tendency  | 
with  very  substantial  gains.  In  the  two  dull  months  the  j 
percentage  of  loss  was  less  than  any  competitors.  i 

From  July  to  December  inclusive  the  figures  are  doubly  i 
impressive.  The  gain  in  agate  lines  during  the  last  six 
months  is  expressed  as  follows: 

July  52,550  October  168,211  | 

August  77,129  November  117,750 

September  98,643  December  145,840 

.\n  average  monthly  gain  during  the  latter  part  of  the 
year  of  5(5%.  In  December,  The  Tribune  Daily  and  Sun¬ 
day,  out-distanced  all  competitors,  showing  a  larger  in¬ 
crease  than  any  other  morning  newspaper  in  New  York, — 
145,840  lines.  The  Tribune’s  total  gain  for  the  twelve 
months  is  790,575  lines,  a  tritle  more  than  311/2%, — also 
greater  than  that  of  any  other  paper  in  the  morning  field. 

Look  at  it  from  any  angle.  The  Tribune  leads  the  way, 
activated  by  an  impulse  that  cannot  be  denied  and  actu¬ 
ated  by  a  policy  that  proves  the  might  of  right. 
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CANADA’S  DRASTIC  LAW 

(Continued  from  Page  891) 

a  fine  nut  exceeding  |2UO  wbo,  being  a  merebant 
ur  deaier  in  guuda,  by  bimaelf  ur  bU  empiuyee  ur 
agent,  dlrectiy  or  liniirectiy  gives  or  in  any  way 
(ii8|H>8e8  of  or  offers  to  give  or  in  any  way  dis- 
l>os(>s  of  trading  staiuira  to  a  purebast^  fntiu  biiu 
of  any  sucb  goods. 

Kvery  one  is  giiilly  of  an  offense  and  lialile, 
on  Buniinary  conviction,  to  a  Bne  not  exceetiing 
$20  wbo,  being  a  purebaser  of  goods  from  a 
merebant  or  deaier  in  goods,  directly  or  iudi- 
rcctiy  receives  or  takes  traiiing  stamps  from  tbe 
ventior  of  sucb  goods  or  bis  employee  or  agent. 

Washington”,  D.  C.,  January  12. — J. 
E.  Fitzgerald,  editor  of  Consular  Re¬ 
ports,  has  requested  the  director  of  con- 
.sular  affairs  in  the  SUte  Department 
to  ask  Consul-General  John  G.  Foster 
at  Ottawa,  Canada,  to  send  a  supple¬ 
mental  report  on  the  trading  stamp  act 
of  Canada. 

The  Department  of  Commerce  has  re¬ 
ceived  many  requests  on  this  subject 
and  desires  to  get  all  information  pos¬ 
sible.  Consul-General  Foster  has  been 
requested  to  give,  if  possible,  conditions 
before  the  act  was  enacted  and  the  ef¬ 
fect  of  the  act,  as  well  as  he  can.  He 
has  been  asked  particularly  if  any  sell¬ 
ing  schemes  have  been  devised  to  evade 
the  law. 

In  reply  to  a  request  for  information 
on  the  subject,  John  G.  Foster,  Consul- 
General  at  Ottawa  wired  The  Editor 
&  Publisher  as  follows: 

“The  u.se  of  trading  stamps  is  law'ful 
in  Canada  when  the  stamps  are  re¬ 
deemable  by  the  vendor  of  goods,  or  the 
person  from  whom  the  vendor  pur¬ 
chased  the  goods,  or  the  manufacturer 
of  the  goods,  redemption  being  made  in 
cash  or  goods,  which  are  the  exclusive 
property  of  the  vendor,  the  person  from 
whom  the  vendor  purchased,  or  the 
manufacturer,  and  redemption  being 
made  on  the  premises  where  such  goods 
are  sold." 


AMONG  THE  NEW  BOOKS 


Tub  Quest  $x)r  Dean  Bridgman  Con¬ 
ner.  The  story  of  a  mystery  that  has 
become  the  leading  case  in  psychical 
research.  A  story  of  an  assignment 
by  Anthony  J.  Philpott  of  the  Boston 
Globe.  Published  by  Luce  &  Co.,  Bos¬ 
ton. 

To  find  Dean  Bridgman  Conner  the 
Department  of  State  of  the  United 
States,  the  Boston  Globe,  and  the  So¬ 
ciety  of  Psychical  Research  joined 
hands.  The  search  for  the  young  man 
was  conducted  by  Mr.  Philpott  in  the 
wilds  of  Mexico,  but  after  months  of 
work  only  a  portion  of  the  story  was 
published  by  the  Globe.  In  his  book 
the  author  tells  of  the  weird  seances  of 
a  spiritualistic  medium  which  led  to 
his  going  to  Mexico  in  search  of  a 
young  man  of  Burlington,  Vt.,  who  was 
liclieved  to  be  held  in  bondage.  The 
work  is  dedicated  to  General  Taylor  of 
the  Globe  in  the  following  words: 

"Dedicated  to  General  Charles  H. 
Taylor,  a  real  newspaper  man.”  In  his 
introduction  Mr.  Philpott  says  that  it 
was  due  to  General  Taylor  that  the 
mystery  of  the  young  man's  death  was 
finally  cleared  up.  The  telling  makes 
a  story  that  reads  with  all  the  interest 
of  a  work  by  Poe  or  Haggard. 


Writing  and  Selling  a  Play.  Practi¬ 
cal  suggestions  for  the  beginner.  By 
Fanny  Cannon;  Henry  Holt  &  Com¬ 
pany,  publishers;  New  York. 

There  are  few  newspaper  men  who 
have  not,  at  some  time  in  their  career, 
felt  a  desire  to  become  a  playwright 
This  feeling  is  probably  strongest 
among  the  young  men  who  write  dra¬ 
matic  notes  and  criticisms.  Every  lit¬ 
tle  while  we  run  across  a  journalist 
whose  pockets  bulge  suspiciously  and 
who,  in  response  to  a  question,  blurts 
out:  “That’s  a  play  I  have  just  written 
and  am  taking  it  to  a  manager  to  read.” 
Some  of  the  dramatic  successes  of  our 
day  have  been  scored  by  newspaper 
writers.  The  proportion  of  rejected 
plays  runs  high,  but  that  does  not  deter 
the  rank  and  file  from  entering  the 
lists. 

Miss  Cannon’s  book  is  designed  to 
help  aspirants  for  dramatic  honors  in 
play  writing.  Out  of  her  extended  ex¬ 
perience  as  a  reader  of  plays  fpr  lead¬ 
ing  managers  and  producers,  she  is 


able  to  present  a  large  amount  of  valu¬ 
able  material  and  suggestions  for  the 
guidance  of  beginners.  While  it  is  im¬ 
possible  to  make  dramatists  out  of  all 
kinds  of  human  material,  it  is  possible 
to  materially  help  those  who  possess 
unmistakable  talent  by  calling  their  at¬ 
tention  to  certain  fundamental  princi¬ 
ples  that  must  be  observed  in  writing 
for  the  theatre.  These  principles  Miss 
Cannon  has  ably  presented  in  this  vol¬ 
ume.  What  she  says  sounds  true  and 
authoritative,  and  is  worthy  of  serious 
consideration. 


TO  LAUNCH  MAGAZINE  SECTION 


New  St.  Louis  Company  Starts  New  Semi- 
Monthly  for  Small  City. 

St.  Louis,  January  12. — The  Contin¬ 
ental  Semi-Monthly  Magazine  Section, 
to  be  furnished  by  contract  to  small  city 
daily  newspapers,  is  a  new  publica¬ 
tion  to  be  launched  here  next  week  by 
W.  H.  Montague,  advertising  manager 
of  the  Hamilton  &  Brown  Shoe  Co.,  the 
first  is-sue  appearing  January  15. 

Although  the  Hamilton  &  Brown  Com¬ 
pany  is  one  of  the  largest  advertisers 
in  the  prospectus,  it  is  emphatically 
.stated  that  that  company  has  nothing 
to  do  with  the  publication  of  the  maga¬ 
zine,  and  that  Mr.  Montague,  who  is 
pre.sident  and  principal  owner  of  the 
Continental  Publishing  Co.,  is  starting 
the  magazine  as  a  private  enterpri.se. 
It  is  stated  that  the  shoe  company  pays 
the  regular  advertising  rates,  as  do  the 
Goodyear  Tire  and  Rubber  Co.,  Phoe¬ 
nix  Knitting  Works,  Gillette  Safety 
Razor  Co.,  and  local  wholesale  dry- 
goods  houses.  No  mail-order  advertis¬ 
ing  is  accepted. 

The  publication  is  a  twelve-page, 
high-grade  magazine  supplement,  print- 
e<l  on  good  stock,  with  artistic  make¬ 
up  and  illustrations  that  compare  fa¬ 
vorably  with  those  of  any  other  maga¬ 
zine  of  the  kind.  Among  the  syndicat¬ 
ed  matter  are  stories  by  C.  N.  and  A. 
M.  Williamson,  Robert  W.  Chambers, 
Wilbur  D.  Nesbit,  and  other  well  known 
authors.  The  publication  starts  with 
360,000  circulation,  which  is  distributed 
over  several  Central  and  Southern 
States.  A  half-million  circulation  is 
the  desired  maximum  goal.  Mr.  Mon¬ 
tague  is  a  former  Tennessee  newspaper 
man,  and  has  been  with  the  Hamilton 
&  Brown  Shoe  Co.  several  years. 


Told  Convicts  .4bout  the  War. 

Baltimore,  January  13. — Charles  11. 
Grasty,  formerly  pre.sident  of  the  Ab*‘II 
Company,  publishers  of  the  Baltimore 
Sun,  and  latterly  agent  in  Europe  for 
the  Associated  Press,  spoke  last  Sunday 
afternoon  to  the  convicts  in  the  Mary¬ 
land  penitentiary  at  Baltimore,  about 
the  war  in  Europe,  and  recommended 
that  the  United  States  prepare  for  de¬ 
fense  against  aggression  from  abroad. 
Mr.  Grasty’s  addre.ss  was  made  at  the 
request  of  the  penitentiary  board  of 
Maryland.  A  number  of  men  and 
women  interested  in  prison  reform  were 
present.  The  convicts,  black  and  white, 
listened  attentively. 


To  Pension  Printers  at  55  Years. 

Houston,  Texas,  January  8. — The 
Houston  Typographical  Union  has 
adopted  a  local  pension  law  which  al¬ 
lows  members  a  pension  at  the  age  of 
55  years,  under  restrictions  similar  to 
those  provided  in  the  International  As- 
.sociation’s  pension  law.  The  Houston 
l.'nion  continues  its  pension  in  effect  till 
the  member  receiving  it  attains  the  age 
of  60  years,  at  which  time  he  receives 
the  International  pension. 


Quincy  (Mass.)  Papers  Merge. 

The  Quincy  (Mass.)  Daily  Ledger  and 
the  Quincy  Patriot — the  latter  being  a 
weekly  publication — have  been  merged 
into  one  paper  known  as  the  Quincy 
Patriot-Ledger  and  increased  from  six 
to  eight  pages.  The  merging  of  the 
Patriot  removes  from  its  distinctive 
weekly  field  one  of  the  oldest  weekly 
papers  published  in  the  state  of  Mas.sa- 
chusetts. 


WEDDING  BELLS 

John  George  Carr,  advertising  mtui- 
ager  of  the  Atlanta  (Ga.j  Daily  Geor¬ 
gian  and  Sunday  American,  was  mar¬ 
ried  on  New  Year’s  Day  to  Miss  Carrie 
Marie  Ellison,  daughter  of  Mr.  and 
-Mr.s.  Seth  D.  Ellison,  of  Atlanta. 

Albert  J.  Couture,  of  the  advertising 
and  circulation  department  of  the 
Poughkeepsie  (N.  Y.)  Blagle-News,  was 
married  on  Christmas  evening  to  Mrs. 
Cora  Unger,  daughter  of  Mrs.  J.  J. 
Bagnall. 

Walter  L.  Talcott,  Western  adver¬ 
tising  agent  for  the  Curtis  Publishing 
Co.,  of  Philadelphia,  was  married  in 
Elgin,  111.,  on  Christmas  Day,  to  Miss 
Audrey  Conklin,  who  has  been  a  settle¬ 
ment  worker  at  Hull  House,  Chicago. 

John  K.  Binder,  city  editor  of  the 
Pottstown  (Pa.)  Daily  Ledger,  was  mar¬ 
ried  on  Christmas  evening  to  Miss 
Ruth  Yocum,  daughter  of  Charles  F. 
Yocum. 

Brock  PemlxM'ton,  of  the  New  York 
Times  staff,  was  married  December  30 
to  Miss  Margaret  McCoy,  daughter  of 
Josiah  .McCoy,  of  East  Orange,  N.  J. 

Brenton  A.  Macnab,  editor  of  the 
Montreal  Daily  Mail,  was  married  on 
Monday  at  the  Church  of  St.  James  the 
Apostle,  Montreal,  to  Miss  Lucy  Winni- 
fred  Terrill,  formerly  of  Sherbrooke, 
Que. 

Miss  Lucy  Goode  White,  a  well- 
known  San  Francisco  newspaper  wo¬ 
man,  was  quietly  married  on  January  3 
to  Frederick  Guido  Schiller,  musical  di¬ 
rector,  by  Rev.  Paul  Smith,  at  the  Cen¬ 
tral  Methodi.st  Church.  Miss  White  met 
Schiller  last  June  during  a  series  of 
concerts  at  the  Exposition.  While  en¬ 
gaged  in  newspaper  work.  Miss  White 
wrote  many  clever  articles  for 
the  San  Francisco  Bulletin.  Several 
years  ago  she  rec-eived  a  referendum 
nomination  for  Superior  Judge,  but  was 
unable  to  qualify  for  that  ottice. 

Joseph  J.  Fox,  night  editor  of  the 
Fort  Worth  (Tex.)  Star-Telegram,  and 
Miss  Cora  Edith  Amyett  were  quietly 
married  on  New  Year’s  night  by 
Dr.  L.  D.  Anderson,  pastor  of  the 
First  Christian  Church.  Fox  for¬ 
merly  was  managing  editor  of  the 
Houston  Daily  Telegram  at  Houston. 
Prior  to  that  he  was  connected  in  an 
editorial  capacity  with  the  Record. 

Miss  Gertrude  Bell,  a  member  of  the 
advertising  staff  of  the  El  Paso  (Tex.) 
Herald,  was  married  on  January  1  to 
Theodore  Roosevelt  Parker,  chief  mas¬ 
ter-at-arms  in  the  United  States  Navy, 
at  present  doing  recruiting  duty  in  El 
Pa.so.  Mr.  Parker’s  home  is  at  Napa 
City,  Cal. 

O.  J.  McClure,  a  Chicago  advertising 
man,  and  Miss  Lena  Bennett,  of  Boul¬ 
der,  Col.,  were  married  in  Chicago  last 
week.  The  ceremony  was  at  the  resi¬ 
dence  of  .Mr.  and  .Mrs.  Arnold  .loerns,  a 
director  of  the  Adverti.sing  As.suciation 
of  Chicago. 


TO  TR4DE  AD  .SPACE  FOR  TRAVEL 


Another  Bill  in  (Congress  to  Permit  a 
Praclice  Stopped  Ten  Years  Ago. 

Washington,  January  11. — Several 
bills  have  been  intro<iuced  in  Congre.ss 
which,  if  enacted  into  law,  will  jx'rmit 
newspai>ejs  to  enter  into  contracts  with 
common  carriers  whereby  advertising 
.spa'-e  in  the  newspa|)ers  may  be  traded 
for  transportation  over  the  railroads. 
The  latest  bill  of  the  kind  was  intro¬ 
duced  by  Representative  Adair  of  Indi¬ 
ana,  enlarging  the  powers  of  the  Inter¬ 
state  Commerce  Commission,  and  car¬ 
rying  this  provision: 

“And  provided  further.  That  this  Act 
shall  not  be  construed  to  prevent  news¬ 
papers.  magazines,  and  other  publica¬ 
tions  admitted  to  the  mails  as  second- 
class  matter  from  entering  into  legiti¬ 
mate  and  buna  fide  advertising  con¬ 
tracts  with  common  carriers  at  their 
usual  and  customary  advertising  rates 
and  receiving  payment  for  such  adver¬ 
tising  from  such  common  carriers  in 
transportation  over  the  lines  thereof, 
such  transportation  to  be  issued  to  such 


publications  at  the  regular  published 
rates  announced  to  the  public  by  such 
common  carriers  as  the  rates  for  trans¬ 
portation.” 


Trading  Stamps  Condemned  in  Kentucky 
Frankfort,  Ky.,  January  10. — Resolu¬ 
tions  condemning  the  practice  of  giving 
trading  stamps,  cash  rebates,  or  rail¬ 
road  fare  rebates  were  adopted  by  the 
Kentucky  Association  of  Retail  Clo¬ 
thiers  at  its  first  annual  convention  in 
Frankfort  a  few  days  a(go.  The  clothiers 
al.so  went  on  record  as  opposing  the 
practice  of  manufacturers  ;n  financing 
retail  stores.  The  association  endorsed 
the  itinerant  merchant  bill  which  has 
been  drafted  by  the  Louisville  Associa¬ 
tion.  A  legislative  committee  was  ap¬ 
pointed.  Nearly  fifty  merchants  at¬ 
tended  the  meeting. 


To  Favor  the  Stevens  Bill. 

There  is  to  be  a  ma-ss  meeting  and 
demonstration  in  favor  of  the  Stevens 
bill  at  the  auditorium  of  the  Madison 
Square  Garden,  New  York  'iity,  in  con¬ 
junction  with  the  Chemical,  Drug  and 
Food  Exhibit,  on  Wednesday  next,  at  3 
P.  M.  The  following  speakers  are  ex¬ 
pected;  Congressman  Daniel  J.  Griffin, 
of  Brooklyn:  Congressman  Walter  H. 
Chandler,  of  New  York;  Congressman 
George  W.  Ijoft,  of  New  York;  Dr.  Paul 
H.  Nystrom,  author  of  “Economics  in 
Retailing";  Eilmond  A.  Whittier,  secre¬ 
tary  American  Fair  Trade  League;  Her¬ 
man  Weiss,  secretary,  Bloomingdale 
Brothers.  The  speeches  will  be  followed 
by  a  general  discussion  by  a  representa¬ 
tive  of  each  trade.  The  affair  is  to  be 
held  under  the  auspices  of  the  Confer¬ 
ence  of  Independent  Retailers  of  the 
Metropolitan  District,  the  committee  In 
charge  being:  Peter  Diamond,  chair¬ 
man;  H.  B.  Smith,  president  Kings 
County  Pharmaceutical  Society:  B. 
Colie,  president  New  York  County  Phar¬ 
maceutical  Association;  C.  E.  Acker¬ 
man,  Photographic  Dealers’  Association; 
Nicholas  Ehrlich,  Brooklyn  Cigar  Deal¬ 
ers’  .\ssociatlon. 


(Creator  of  the  Brownies  75  Years  Ohl 
Palmer  Cox,  creator  of  the  Brownies, 
whose  merry  antics  have  pleased  young 
newspaper  readers  for  many  years,  is  in 
New  York  this  week,  where  he  is  cele¬ 
brating  his  seventy-fifth  birthday.  Gran¬ 
by,  Quebec,  is  the  home  of  Mr.  Cox.  He 
is  probably  the' only  person  born  there 
NN  ho  has  attained  name  and  fame.  On  a 
bill  from  which  he  can  see  the  Green 
Mountains  in  Vermont  and  the  Adiron- 
dacks  in  New  York  he  has  built 
“Brownie  Castle,”  a  fine,  big  house. 


Mr.  McAneny’s  Plans 
George  .McAncny,  of  New  York  city, 
plans  to  continue  as  president  of  the 
Board  of  Aldermen  for  several  weeks 
more,  as  a  number  of  matters  have 
not  l)een  finally  settled  by  the  Board 
of  Estimate  and  the  city  officials. 
When  it  was  announced  that  Mr.  Mc- 
Aneny  was  to  resume  newspaper  work 
as  one  of  the  executives  of  the  New 
York  Times,  it  was  stated  that 
he  would  retire  from  public  life  at  the 
fir.st  of  the  year.  Because  he  had  to 
perform  the  duties  of  Mayor  Mitchel 
while  the  latter  was  ill  in  November, 
Mr.  McAneny  was  unable  to  carry  out 
this  programme  of  work  as  he  had 
planned  it,  and  therefore  had  to  change 
his  plans. 


Shoe  Advertising  Sharply  Criticised. 

Honest  advertising  was  advocated  in 
a  speech  by  C.  B.  S<‘ates,  of  Boston,  on 
Tue.sday,  before  the  National  Shoe  Re¬ 
tailers’  A.ssociation  in  convention  in 
New  York  city.  He  pointed  out  that 
shoe  advertising  as  now  practised  vio¬ 
lated  every  principle  of  successful  pub¬ 
licity,  and  a  resolution  was  passed  offer¬ 
ing  support  to  the  work  of  the  Asso¬ 
ciated  Advertising  Clubs  of  the  World 
and  suggesting  that  endorsement  be 
given  any  law  which  would  provide  that 
deceptive  advertising  be  excluded  frotn 
the  mails. 


Trading  Stamp-Coupon  Dex  ices  Are  Not  Advertising! 


THE  EDITOR  and  PU5LI3HED 

Re-Prints  the  Brief  Presented  by  These  Interests  in  Support  of  Their  Claim  to  he  Classed  as 
“Advertising?,’"  and  Its  Own  Much-Discussed  “Acid-Test”  Article,  in  which 
This  Claim  is  Shattered  Throu^?h  Simple  Economic  Reasoning?. 

The  Mountain  in  Travail  Brings  Forth  a  Mouse 

For  nine  months  The  Editor  and  Pubusher  has  been  engaged  in  tising  that  is  worth  while  and  that  all  others  are  parasites,  as  he 
a  campaign  against  the  use  of  coupons  in  merchandising  and  especially  affirms.  The  Editor  and  Publisher  from  choice  confines  its  atten- 
by  manufacturers.  We  took  up  this  fight  in  the  interest  of  the  news-  tion  to  the  advocacy  of  newspaper  advertising  because  it  is  devoted  to 
papers  because  we  realized  that  the  practice  is  a  menace  to  legitimate  the  interests  of  newspapers  and  advertising.  It  is  not  so  blind  that 
advertisaeing,  an  unnecessary  and  undesirable  tax  upon  the  consumer,  a  it  can  see  no  virtue  in  other  mediums,  and  it  would  be  the  height  of 
weapon  in  the  hands  of  the  rich  manufacturer  against  his  smaller  folly  for  it  to  even  attempt  to  maintain  such  a  position, 
competitor,  and  a  valuable  aid  to  the  chain  store  in  crushing  the  smaller  Another  deliberate  misstatement  is  that  we  have  maintained  that 
retailer.  We  have  shown  that  millions  of  dollars  are  spent  annually  the  newspapers  are  unanimously  opposed  to  premiums.  Hardly  a 
for  coupons  which  would  otherwise  have  gone  into  advertising.  We  week  passes  in  which  there  is  not  recorded  in  these  columns  reports 
have  called  attention  to  the  fact  that  those  who  distribute  coupons  of  newspaper  circulation  contests  in  which  prizes  or  premiums  are 
compel  the  public  not  only  to  pay  the  price  of  the  goods  purchased  but  offered.  This  alone  should  be  regarded  as  a  refutation  of  the  charge, 
also,  in  addition,  an  installment  covering  the  cost  of  the  coupons  The  Editor  and  Publisher  admits  that  of  all  the  schemes  to  pro- 
received  with  the  article  of  merchandise.  mote  business  it  considers  coupons  the  worst.  That  it  is  not  alone  in 

It  is  quite  probable  that  the  coupon  companies  at  first  attached  this  belief  is  appaent  from  the  pages  of  letters  we  have  printed  during 
little  importance  to  The  Editor  and  Publisher's  fight  against  coupons,  the  last  nine  months  from  publishers  all  over  the  United  States.  Except 
as  it  is  not  a  publication  dealing  with  merchandising  or  representing  two  or  three  instances  the  writers  declare  themselves  against  coupons, 
any  branch  of  wholesale,  retail  or  manufacturing  business.  Much  to  considering  the  question  as  to  who  pays  for  the  premiums,  the 

their  surprise,  however,  the  officials  of  these  companies  soon  discovered  writer  of  the  article  says  it  comes  out  of  the  pockets  of  the  merchant 
that  an  unusual  opposition'  to  coupons  and  trading  stamps  was  develop-  does  not  use  the  system.  This  is  a  way  of  whipping  the  devil 

ing  all  over  the  country.  Their  agents  found  that  merchants  in  many  around  the  stump.  Does  anyone  imagine  that  the  $120,000,000  a  year 
cities  were  familiar  with  arguments  against  the  use  of  these  alleged  spent  in  coupons  and  trading  stamp  premiums  is  ultimately  paid  by 
trade  stimulants  and  were,  therefore,  far  less  responsive.  the  manufacturers,  the  retail  merchants  or  the  coupon  company?  It’s 

Upon  inquiry  they  learned  that  the  local  newspapers  had  been  ^he  consumer  who  foots  the  bills,  and  no  one  else, 
publishing  editorials  on  the  subject  and  furnishing  information  show-  ^o  advertise  is  to  make  known.  Does  any  one  seriously  contend 
ing  that  the  use  of  coupons  is  unprofitable.  Moreover,  they  found  that  coupons  proclaim  anything? 

a  number  of  the  newspapers  had  announced  that  they  would  not  accept  Sperry  &  Hutchinson  Co.  and  the  Hamilton  Corpora- 

advertising  in  which  coupons  or  trading  stamps  were  mentioned.  arguments  we  have  presented  and  tell  us  frankly  if 

Sentiment  is  crv.stalizing  so  rapidly  in  opposition  that  the  Sperry  ^^ink  it  disproves  a  single  one.  Most  of  the  article  is  devoted  to 

&  Hutchinson  ComVanv  and  the  Hamilton  Corporation  concluded  it  ^^^ack  on  The  Editor  and  Publisher  and  not  to  a  refutation  of 

was  time  that  they  took  some  notice  of  The  Editor  and  Publisher's  attention, 

campaign,  and,  therefore,  had  the  article  prepared  attacking  this  pub-  publishers  of  newspapers  the  language  of  these 

lication,  and  incidentally  defending  coupons  and  trading  stamps,  which  threats  will  have  a  very  familiar  sound.  They  have  heard  these 
will  be  found  on  the  next  page.  It  appears  just  as  it  was  written  '^hey  have  heard  them  on  every  occasion  when  they 

and  is,  we  suppose,  the  best  and  only  defense  that  the.se  most  conducted  a  fight  against  any  civic  evil 

popular  of  coupon  concerns  have  to  offer.  We  hope  all  of  our  readers  abuse. 

who  are  at  all  interested  in  the  subject  will  scan  every  line  of  it  and  the  complaint  of  this  advocate  of  the  coupon  industry  that 

then  see  if  they  do  not  conclude  with  us  that  it  is  about  as  weak  and  ^he  Editor  and  Publisher  has  been  wantonly  attacking  men  who  are 
wobbly  an  argument  as  was  ever  put  out  by  firms  whose  product  is  princes  of  the  business  world. 

under  fire.  Editor  and  Publisher  has  not  attacked  men  at  all.  It  has 

The  document  is  prepared  by  a  writer  whose  ability  is  evidently  attacked  what  it  considers  an  evil  in  our  business  system.  If  the 
satisfactory  to  the  coupon  companies,  and  is  a  clever  attempt  to  turn  “prmces  of  the  business  world”  have  chosen  to  identify  themselves 
to  the  defense  of  their  interests  the  entire  structure  of  economic  argu-  '^‘^h  this  evil,  that  is,  plainly,  their  affair,  not  ours, 

ment  in  behalf  of  newspaper  advertising  as  recently  presented  to  our  When  the  inventor  of  the  steam  engine  was  explaining  to  a  town 

readers  in  our  comment  upon  the  opinion  expres.sed  by  Mr.  Kirby,  field  council  what  he  proposed  to  do  with  it,  and  had  estimated  that  it 
secretary  of  the  National  Dry  Goods  Association.  It  declares  that  the  might  be  made  to  run  twenty  miles  an  hour,  he  was  asked  what  would 
coupon  companies  are  not  going  to  keep  quiet  any  longer  under  the  happen  if  a  cow  should  get  on  the  track.  He  answered  that  “it  would 
attacks  made  upon  their  business.  They  have  friends  of  the  most  be  bad  for  the  cow. '' 

powerful  kind — “princes  of  the  business  world”  who  will  come  to  their  These  “princes  of  the  business  world”  have  a  poor  cause  in  which 
aid.  In  fact  the  opponents  of  the  coupon  scheme  are  to  be  swatted  to  expend  their  energies  and  their  natural  gifts  for  service.  The 
in  great  shape.  Editor  and  Publisher  does  not  attack  them.  It  attacks  an  economic 

Right  from  the  start  the  writer  pitches  into  The  Editor  and  Pub-  evil  of  our  day — and  this  attack  is  made  through  an  appeal  to  funda- 
LisHER  in  true  pugilistic  style.  His  zeal,  however,  leads  him  into  mental  economic  reasoning.  We  are  sorry  if  this  hurts  worthy  men — 
extravagances  of  statement  that  are  ridiculous.  For  instance,  we  have  and  sorry  that  worthy  men  should  be  in  a  position  where  a  little 
never  maintained  that  newspaper  advertising  is  the  only  kind  of  adver-  light  will  hurt  them. 


Coupon  Companies  Assail  Their  Crities 

And  Endeavor  to  Defend  Their  Business 

They  Bitterly  Attack  "‘The  Editor  and  Publisher”  for  Fighting  the  Coupon  Evil — Make  Several  Mis¬ 
statements  of  Fact  Regarding  the  Position  Taken  by  This  Journal — Maintain  That  Coupons 
and  Trading  Stamps  Are  a  Form  of  Advertising — Who  Pays  for  the  Premiums? 

By  .1,  M.  HEAD,  S|>erry  cV'  Hutchinson  Co.  and  The  Hamilton  Corporation 


IJJHEX  any  man,  advocating  one  ex- 
*•  elusive  form  of  service,  begins  to 
attack  other  forms,  instead  of  using  such 
influence  as  he  may  possess  for  the  sole 
furtherance  of  his  own  cause,  he  is  likely 
to  bring  down  uf>on  his  head,  and  on  his 
cause — vhclhrr  jvuttly  or  not — the  wrath 
of  those  whom  he  has  attacked. 

It  is  unwise  for  one  man  to  arrogate 
to  himself  all  the  Urtue  that  there  is  in 
the  world,  and  it  is  equally  unwise  for 
any  propaganda  to  assert  that  it  alone 
has  all  the  attributes  of  righteousness, 
and  that  all  other  plans  and  schemes  and 
ideas  are  anathema. 

Yet  this  is  exactly  what,  to  our  mind. 
The  Editor  axd  Publisher  has  done,  in 
its  great  zeal  to  show  that  the  only  true 
form  of  advertising  is  of  the  newspaper 
variety.  It  has  placed  the  stamp  of  Vi¬ 
toria!  condemnation  on  other  forms  of  ad¬ 
vertising,  and  with  the  wild  energy  of  a 
crusader  has  slashed  right  and  left,  not 
caring  whom  it  might  hit  so  long  as  in 
doing  this  it  fatuously  imagined  that  it 
was  aiding  its  own  cause. 

Its  frenzied,  embittered,  unreasoning 
attacks  on  the  premium  form  of  advertis¬ 
ing  are  familiar  to  all  who  have  read  its 
pages.  And  this,  unmindful  of  the  fact 
that  at  some  time  or  other,  nearly  all  the 
newspapers  of  the  country  have  used  pre¬ 
miums  for  their  own  advancement.  The 
premium-phobia  of  The  Editor  and 
Publisher  has  been  of  the  most  virulent 
kind.  And  at  the  same  time,  while  con¬ 
demning  premiums,  it  has  consistently 
and  persistently  cried  out  from  the  house¬ 
tops  on  the  efficacy  of  newspaper  adver¬ 
tising.  According  to  The  Editor  and 
Publisher  all  other  forms  of  advertising 
are  simply  so  many  parasites  which  are 
attaching  themselves  to  the  business  men 
of  the  country  and  dragging  them  down  to 
ruin.  The  road  to  salvation  is  through 
the  newspaper ;  the  road  to  business 
damnation  runs  through  all  other  forms 
of  advertising. 

It  has  justified  its  position  by  asserting 
that  the  newspapers  of  the  country  are 
unanimously  opposed  to  premiums.  Re- 
quently  we  are  informed  that  it  sent  out 
to  all  the  newspapers  of  the  country — 
some  3,500 — a  reprint  from  its  pages,  con¬ 
taining  a  characteristically  unfair  attack 
on  trading  stamps  and  coupons,  and  it 
bases  its  opinion  of  the  unanimity  of 
newspaper  opposition  to  premium  adver¬ 
tising  on  the  ground  that  it  was  able  to 
publish  replies  against  trading  stamps 
from  only  a  few  ncwnpaperg,  out  of  the 
more  than  3,000  to  whom  its  attask  was 
sent. 

If  all  its  conclusions  are  based  on  such 
a  wonderful  foundation,  is  it  to  be  won- 
dere<l  at  that  some  people  are  inclined  to 
doubt  the  correctness  of  such  conclu¬ 
sions! 

But  now.  The  Editor  and  Publisher 
has  seen  fit  to  attack  another  organiza¬ 
tion  besides  the  premium  concerns,  an  or¬ 
ganization  which  in  the  past  it  had  quoted 
freely  because,  forsooth,  that  organiza¬ 
tion  then  was  attacking  one  form  of  pre¬ 
mium  advertising. 

Perhaps  it  would  lie  more  correct  to 
say  that  the  attack  is  directed  against 
one  official  of  that  organization,  instead 
of  against  the  organization  in  its  en¬ 
tirety.  And  this  attack  has  been  made 
because  the  gentleman  in  question  had 
made  some  remarks  about  the  efficiency  of 
newspaper  advertising. 

It  is  not  our  intention  to  take  up  the 
cudgel  for  or  against  newspaj>er  aidver- 


tising.  It  is  sufficient  answer  to  any 
(juestion  as  to  what  we  think  of  news¬ 
paper  advertising  to  say  that  we  have 
ever  l>een  consistent  users  of  newspaper 
space  for  which  we  pay  thousands  of 
dollars  every  year. 

Though  maligned,  attacked,  insulted, 
classed  with  the  most  vicious  of  business 
evils,  we  might  still  have  taken  no  part 
in  the  c.ontroversy  l)etween  The  Editor 
AND  Publisher  and  John  T.  Kirby,  field 
secretary  of  the  National  Itetail  Dry 
(ioods  Association,  were  it  not  for  the 
fact  that  The  Editor  and  Publisher, 
forced  by  the  attitude  of  Mr.  Kirby  to 
defend  newspaper  advertising,  has  found 
recourse  to  the  same  answers  that  we,  as 
premium  advertising  people,  continually 
have  used  in  justification  of  our  existence. 

Perhaps  The  Editor  and  Publisher, 
when  it  so  unqualifiedly  condemned  pre¬ 
miums  in  its  attacks  on  premium  adver¬ 
tising,  did  not  realize  that  it  was  placing 
in  the  hands  of  some  future  enemy  am¬ 
munition  with  which  to  attack  the  very 
advertising  method  which  it  was  trying 
to  advance.  But  this  is  exactly  what  it 
did. 

Mr.  Kirby,  it  is  charged,  has  declaimed 
against  the  “folly  of  expending  large 
sums  of  money  regularly  for  enormous 
advertising  spaces  in  the  daily  papers.  It 
is  not  right,”  he  is  quoted.  “The  public 
should  not  bo  forced  to  pay  for  these 
great  sheets  of  advertising.” 

This  has  the  old  familiar  ring!  When 
it  was  used  against  premium  advertising, 
it  was  a  fine  argument,  and  The  Editor 
AND  Publisher  rushed  with  full  speed  to 
indorse  it.  But  now,  that  its  own  source 
of  subsistence  is  attacked,  it  must  needs 
prepare  a  defense,  and  that  defense  is  as 
familiar  to  us  as  was  the  argument  at¬ 
tacking  newspaper  advertising. 

Substitute  in  the  quotations  here  pre¬ 
sented  references  to  premium  instead  of 
newspaper  advertising,  and  you  will  find 
that  the  reply  to  The  Editor  and  Pub¬ 
lisher  could  be  taken  almost  verbatim 
as  a  defense  of  the  premium  system. 

“It  has  been  shown  through  repeated 
editorials  and  promotion  advertisements, 
used  in  these  columns  and  in  ]>romotion 
copy  in  American  newspapers  for  the 
education  of  their  readers,  that  the  store 
which  advertises  so  aggressivel,v  that  it 
creates  a  great  volume  of  daily  sales  is 
enabled  to  accept  a  smaller  per  sale  profit 
from  customers  than  is  the  store  which, 
through  less  enterprising  publicity  meth¬ 
ods,  reaches  but  a  small  volume  of  sales, 
and  which,  in  the  nature  of  things,  must 
make  this  smaller  volume  of  sales  earn 
not  only  the  fixeil  operating  expenses  of 
the  store  but  the  store  profits.” 

This  is  exactly  the  reason  for  the  ex¬ 
istence  of  premium  advertising.  It  cre¬ 
ates  a  great  volume  of  daily  sales,  and 
therefore  the  store  using  it  is  able  to  ac¬ 
cept  a  smaller  per-sale  profit  from  cus¬ 
tomers  than  the  store  which  does  not  use 
this  plan. 

Quoting  again  from  The  Editor  and 
Publisher  : 

“Without  materially  adding  to  operat¬ 
ing  expense,  the  store  which  is  aggres¬ 
sively  advertised  is  enabled  to  utilize  its 
organization  and  distribution  service  to 
its  full  capacity.  The  store  which  can 
use  this  same  organization  only  at  half 
speed  and  capacity  is  not  in  a  position  to 
accept  the  smallest  possible  per-sale  prof¬ 
its.  This  is  so  self-erident  a  proposition 
that  it  seems  hardly  worth  while  to  dwell 
upon  it. 

“The  basic  purpose  of  extensive  adver¬ 
tising  is  to  accomplish  wider  dijitribution. 
And  the  store  which  best  accomplishes 
this  is  the  store  which  is  best  enabled  to 


protect  its  customers  from  high  prices. 
Advertising,  therefore,  does  not  increase 
the  cost  of  things  to  the  customer  of  a 
store.  It  lessens  that  cost — always.” 

“The  basic  purpose  of  extensive  ad¬ 
vertising  is  to  accomplish  wider  distribu¬ 
tion!”  This  is  precisely  the  basic  pur¬ 
pose  for  premium  advertising,  and  it  has 
accomplished  it  to  such  an  extent  that 
there  arc  thirty  thousand  dealers  in  this 
country  using  the  Sperry  system  alone. 

But  the  most  effective  argument  for 
premium  advertising  is  found  in  this 
paragraph ; 

“The  expense  for  advertising  a  store  is 
a  part  of  that  store’s  preparation  for 
doing  a  big  volume  of  business.  To  ex¬ 
pend  adequate  sums  for  the  right  sort 
of  publicity  is  the  only  method  by  which 
a  store,  in  these  days,  may  acquire  a 
large  volume  of  business.  The  expendi¬ 
ture  for  advertising  is,  therefore,  made 
for  the  purpose  of  reaching  the  one  big 
result  desired — the  capacity  to  distribute 
goods  at  the  smallest  ]>ossible  per-sale 
profits.  It  is  as  appropriate  to  ask  ‘Who 
pays  for  the  efficient  service  of  a  good 
store!’  Efficient  service  is  an  economy 
to  the  merchant,  and  never  costs  the 
patrons  of  his  store  anything.  It  really 
saves  money  to  them. 

“If,  then,  we  are  to  identify  the  person 
who  does  ‘pay  for  the  advertising,’  we 
should  have  to  look  for  the  jierson  who 
fails  to  profit  by  it — for  the  person  who 
continues  to  buy  in  the  old  way,  paying 
price-penalties  at  non-advertising  stores.” 

If  there  is  one  thing  that  has  been  clear 
to  users  of  the  Premium  system  of  adver¬ 
tising  it  is  that  the  ultimate  cost  of  the 
premiums  comes  out  of  the  man  who  does 
not  use  the  plan  and  sees  his  customers 
flocking  to  the  store  that  does. 

Every  argument  here  used  is  an  argu¬ 
ment  for  advertising  in  its  broad  sense — 
whether  it  be  newspaper,  billboards,  elec¬ 
tric  signs,  premium  or  other  forms. 

By  attacking  one  form  of  advertising, 
in  order  to  boost  another.  The  Editor 
AND  Publisher  has  phu^ed  in  the  hands 
of  those  who  are  opposed  to  his  method 
the  same  weapons  that  The  Editor  and 
Publisher  used  to  condemn  premiums. 

The  premium  organizations  have  stead¬ 
ily  refused  to  attack  other  forms  of  ad¬ 
vertising.  1  hey  have  lieen  content  to  pre¬ 
sent  their  own  case  in  as  forceful  a  way 
as  possible,  and  let  the  advertiser  be  the 
judge.  It  is  perhaps  to  be  regretted  that 
some  newspapers  have  not  been  as  fair 
and  impartial  as  have  the  premium  com¬ 
panies.  But  the  great  majority  of  pub¬ 
lishers  in  this  country  have  seen  no  rea¬ 
son  to  adopt  an  alleged  moral  position, 
and  on  this  ground  fight  premiums.  They 
themselves  have  had  adequate  testimony 
to  the  worth  of  the  premium  idea.  They 
have  taken  no  part  in  the  rabid  attacks 
that  have  been  conducted  ostensibly  on 
l>ehalf  of  the  newspapers.  Presumably 
most  of  them  have  taken  the  position  that 
if  the  premium  plan  has  merit  it  will 
continue,  and  if  not,  it  wrill  die. 

But  The  Editor  and  Publisher  evi¬ 
dently  has  started  a  discussion  in  which 
there  is  danger  to  advertising  in  general, 
and  in  newspaper  advertising  in  particu¬ 
lar.  It  is  not  necessary  to  point  out 
what  a  large  part  of  the  revenue  of  the 
newspapers  of  this  country  is  due  to  de¬ 
partment  store  advertising,  and  what  a 
loss  it  would  be  to  the  papers  if  a  large 
proportion  of  this  class  of  advertising 
should  be  eliminated.  And  yet  we  find 
a  representative  of  the  dry  goods  asso¬ 
ciation  taking  a  stand  against  large  space 
in  newspapers. 

It  would  seem  that  so  far  from  The 
Editor  and  Publisher,  whose  existence 


dejiends  entirely  on  the  newspapers,  at¬ 
tacking  other  forms  of  advertising,  it 
might  better  devote  its  time  to  exploit¬ 
ing  its  own  advertising  field.  Class  dis¬ 
tinction  in  advertising  is  as  repugnant  to 
the  general  people,  and  esjiecially  to  busi¬ 
ness  men,  as  is  class  legislation.  If  this 
is  not  believed  let  the  newspapers  of  this 
country  start  a  campaign  against  all  but 
newspaper  advertising,  and  powerful  as 
they  are,  it  would  not  be  long  before  they 
would  feel  the  effect  of  the  combined 
enmity  of  other  forms  of  publicity. 

We  wonder  if  The  Editor  and  Pub¬ 
lisher  in  thus  taking  up  the  question  of 
newspaper  advertising,  is  not  riding  to  a 
fall!  Is  it  not  a  fact  that  this  idea  of 
large  newspaper  advertising  space  has 
suggested  itself  to  large  department 
stores,  and  to  big  advertising  men;  that 
it  has  been  the  subject  of  frequent  dis¬ 
cussion!  Why  does  The  Editor  and 
Publisher,  through  a  psychology  over 
which  it  has  no  control,  open  the  way 
to  a  thought  which  otherwise  may  lay 
dormant  in  the  minds  of  big  advertisers! 
In  other  words,  while  speech  may  be  sil¬ 
ver,  is  it  not  ^80  a  fact  that  silence  is 
sometimes  golden!  We  wonder  if  the 
newspapers  of  this  country  desire  to  have 
this  agitation  made  a  live  issue. 

Assuming  that  it  was  playing  its  own 
game  by  attacking  other  forms  of  adver¬ 
tising,  The  Editor  and  Publisher  has 
thus  invited  opposition  to  its  own  fetich. 
It  has  laid  a  dangerous  foundation  for 
the  enemy,  believing  while  it  was  doing 
so  that  it  was  building  for  itself.  We 
shall  be  surprised  if  the  newspapers  of 
the  country  do  not  resent  the  assertion 
that  they  are  going  out  of  their  way  to 
attack  other  methods  of  publicity. 

The  premium  interests  of  this  country 
are  not  without  strength;  they  are  not 
without  friends,  and  friends  of  the  most 
powerful  kind;  many  of  them  princes  in 
the  business  world.  These  men  are  not 
going  to  sit  continually  quiet  under  the 
charge  that  they  are  parasites,  that  they 
do  not  know  their  own  business,  or,  in 
the  alternative,  that  they  are  fleecing  the 
public  by  making  them  believe  that  they 
are  getting  something  for  nothing.  Hith¬ 
erto  the  premium  interests  have  submit¬ 
ted,  with  only  mild  protest,  to  the  charge 
by  some  with  ulterior  motives  that  the 
premium  plan  is  akin  to  the  bunco  game, 
and  that  they  themselves  are  little  more 
than  confidence  men. 

This  is  written  with  no  idea  in  mind, 
other  than  simply  reminding  those  whose 
long-continued  vituperation  has  made 
them  bolder  as  the  days  went  by,  that 
there  is  a  limit  to  human  endurance  even 
among  the  men  in  the  premium  field.  In 
the  future  it  is  possible  that  greater 
effort  will  be  made  to  see  that  those  whose 
interests  lead  them  to  oppose  premiums 
shall  play  the  game  fair,  and  shall  be 
held  responsible  for  gross  charges  or  the 
thinly  veiled  innuendo  which  they  can 
in  no  way  substantiate. 

More  and  more  the  advertising  fra¬ 
ternity,  in  whatever  form  of  publicity  en- 
<leavor  they  may  be  employed,  have  come 
to  recognize  the  fact  that  it  devolves 
upon  them  to  work  together  for  one  com¬ 
mon  good;  the  old  antagonisms  have  been 
laid  aside,  and  there  is  a  comity  which 
hinds  each  part  to  every  other.  The 
broad  desire  of  advertising  men  for  se¬ 
curing  truth  in  advertising,  as  enunciated 
through  the  Associated  Advertising  Clubs 
of  the  World  has  taken  root,  and  every 
department  of  advertising  should  be 
working  to  that  end,  so  that  eventually 
whatever  of  criticism  there  has  been 
against  advertising  shaU  have  no  basis 
for  existence. 
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Acid-Test  of  Economic  Common  Sense  Applied  to 

Contentions  of  Trading  Stamp  and  Coupon  Interests 


‘The  Editor  and  Publisher”  Disputes  the  Claim  That  These  Trade  Lures  Are  to  Be  Classified  as 
Advertising,  Shows  Why  They  Are  Not  of  Constructive  Value  in  Business,  But  Are,  in 
Reality,  Destructive  Competition  Masquerading  as  Co-Operation 


IN  its  issue  of  last  week  The  Editor 
AND  Publisher  gave  space  to  the 
brief  presented  by  the  trading  stamp- 
coupon  interests  in  support  of  their  con¬ 
tention  that  these  trading  devices  are 
entitled  to  classification  as  ADVERTIS¬ 
ING — and  that  any  economic  argument  in 
favor  of  advertising  must  apply  to  their 
business  quite  as  logically  and  as  fittingly 
as  it  applies  to  newspaper  advertising. 

They  base  the  case  of  the  trading  stamp 
and  coupon  on  the  contention  that  these 
devices  are  legitimate  advertising,  ac¬ 
complishing  for  the  merchant  exactly 
what  they  admit  that  newspaper  adver¬ 
tising  accomplishes — the  largest  possible 
distribution  with  the  equipment  at  hand, 
which  alone  will  secure  to  the  customer 
of  a  store  the  minimum  “overhead  ex¬ 
pense”  on  the  purchase  made. 

The  Editor  and  Publisher  contends 
that  the  trading  stamp  and  coupon  are 
not  advertising;  that  they  are  not  to  be 
classified  with  legitimate  methods  and 
mediums  of  advertising. 

To  advertise  is  to  make  known.  Jt  is 
to  announce,  to  publish,  to  disseminate 
information. 

To  advertise  a  store  is  to  make  known 
that  store’s  trade  policies,  its  special  fa¬ 
cilities  for  service — to  keep  the  people 
informed,  day  by  day,  of  the  special  buy- 
ing  opportunities  it  is  enabled  to  offer 
to  them.  It  is  the  province  of  store  ad¬ 
vertising,  also,  to  instruct  the  people 
about  commodities — to  make  known  the 
particular  merits  of  this  or  that  article, 
enabling  the  customers  of  that  store  to 
buy  UNDER8TANDINGLY,  to  adjudge 
values  intelligently. 

The  newspaper,  a  medium  of  news, 
bringing  to  the  people  day  by  day  the 
facts  about  events,  is  the  logical  and 
natural  medium  for  advertising — through 
which  to  inform  people  about  commodi¬ 
ties. 

"Medium”  is  "anything  intervening." 
The  newspaper  is  the  best  advertising 
"medium”  because  it  is  the  natural  chan¬ 
nel  through  which  the  people  secure  their 
information  about  the  things  of  today — 
it  is  the  agency  "intervening”  between  the 
occurrence,  or  the  fact,  and  the  public 
knowledge  of  the  occurrence,  or  of  the 
fact — whether  the  occurrence  is  a  news 
event  in  the  usual  sense  of  that  term,  or 
an  event  of  store-news ;  whether  the  fad 
bears  upon  the  war,  or  concerns  a  com¬ 
modity  which  is  offered  for  sale. 

Do  the  people  look  to  the  trading 
stamps  or  to  the  coupons  for  their  IN¬ 
FORMATION  t  “Information,”  the  im- 
I>ortant  element  in  all  advertising,  is 
“communicated  knowledge  or  intelli¬ 
gence.”  Through  newspaper  advertising 
timely  “knowledge  or  intelligence”  about 
today’s  buying  opportunities,  about  need¬ 
ed  commodities,  is  “communicated”  by 
the  merchant. 

Do  the  trading  stamps  and  coupons  af¬ 
ford  to  the  merchant  this  channel  of 
communication — this  "medium?" 

If  they  do  not — ond  it  is  obvious  that 
they  do  not — then  they  cannot  be  classed 
as  "advertising." 

What,  then,  IS  the  status  of  the  trading 
stamp  and  coupon  in  modem  business  t 
They  are  a  trade  device;  they  are  a 
trade  lure.  They  are  not  advertising. 
They  do  not  contribute  to  reducing  per- 
sale  profits  for  a  store,  but  to  increasing 
the  per-sale  cost  with  which  the  customer 
of  a  store  is  necessarily  taxed. 

A  lure  is  anything  used  as  an  entice- 


successful  store  service,  the  trading 
stamp  and  coupon  proposition — as  some- 
ment,  as  bait.  To  entice  is  to  tempt.  A 
)>ait  is  a  trap,  or  a  snare,  covered  with 
any  substance  used  to  entice  or  allure 
with  the  object  of  capture. 

We  have,  also,  admitted  that  they  are 
a  trade  device.  A  device  is  a  contrivance, 
or  invention;  a  strategem. 

Now,  a  strategem  is  an  artifice  or  plan 
for  deception  of  any  kind,  or  for  gaining 
some  advantage. 

These  trade  devices  are,  obviously,  a 
strategem — of  the  cleverest  kind.  'They 
do  gain  “some  advantage.”  But  for 
whomt 

Who  profits  by  the  great  volume  of 
stamps  and  coupons  SOLD  TO  MER¬ 
CHANTS,  ISSUED  BY  MERCHANTS 
'fO  THEIR  CUSTOMERS,  BUT 
NEVER  REDEEMED!  If  you  have  ob¬ 
served  the  psychology  of  the  thing  you 
will  readily  concede  that  the  percentage 
of  non-redemptions  must  be  very  great — 
must  represent  an  “unearned  increment” 
for  somebody  of  a  very  substantial  nature. 
For  whomt  Not  for  the  merchant — not 
for  his  customers.  In  this  one  respect 
the  device  earns  its  title  as  “a  strate¬ 
gem,”  in  that  it  does  win  “some  ad¬ 
vantage”  for  its  promoters. 

Now,  what  is  the  VALUE  to  the  mer¬ 
chant,  to  his  customers,  of  this  trade 
lure,  this  trade  device,  this  strategem! 

The  spokesman  for  the  trading  stamp 
and  coupon  interests  tells  us  that  it  is  a 
trade  stimulator,  and  assures  a  large 
volume  of  sales,  thus  reducing  per  side 
cost,  just  as  newspaper  advertising  does. 

The  device  is  a  trade  stimulant — but 
not  a  healthful  one.  A  habit-forming 
drug  is  a  stimulant,  but  not  a  healthful 
one — not  something  to  take  its  place  with 
proper  food  or  proper  medicine. 

The  LOTTERY  could  be  made,  if  the 
law  permitted  merchants  to  adopt  it,  a 
far  greater  “trade  stimulant”  than  the 
coupon  or  trading  stamp.  It  could  pro¬ 
duce  great  volumes  of  sales — for  a  time. 
It  could  be  used  as  a  means  of  selling  all 
sorts  of  inferior  products,  products  which 
would  not  stand  the  test  of  advertising  at 
all — for  its  selling  appeal  would  be  to  a 
morbid  desire  to  get  something  for  noth¬ 
ing. 

If  the  lottery  idea  were  to  be  used  in 
Itusiness  as  a  trade  device  it  would  limit 
the  usefulness  of  most  forms  of  real  ad¬ 
vertising — for  the  people  with  whom  this 
economic  fallacy  had  grown  into  an  ob¬ 
session  would  not  consider  the  relative 
merits  of  commodities  at  all.  They  would 
buy  the  commodities  offered  through  the 
lottery  plan.  Yet  the  promoters  of  a 
lottery  plan  would  not  contend  that  it 
should  be  classified  as  advertising. 

The  collector  of  trading  stamps  or 
coupons  is  under  the  impression  that  he  is 
to  get  something  for  nothing.  As  the 
mania  grows  with  him  he  b^omes  less 
interested  in  the  comparative  value  of 
goods  than  in  the  number  of  coupons  or 
stamps  which  are  offered  as  “Gifts”  and 
“Presents”  and  “Profit  Shares.”  Thus 
real  advertising  loses  its  usefulness  to 
him.  To  be  informed  about  the  merits 
of  an  article,  about  the  stores  selling  it, 
seems  of  less  concern  than  the  question 
of  whether  or  not  he  can  get  coupons  or 
stamps  with  it. 

THE  TREND  AND  PURPOSE  OF 
THE  BEST  ADVERTISING  IS  TO 
ENLIGHTEN  BUYERS  ABOUT  COM¬ 
MODITIES  AND  VALUES.  THE  EF¬ 
FECT  OF  THE  STAMP  AND  COU- 


thing  wholly  foreign  to  it. 

IT  IS  NOT  ADVERTISING. 

PON  MANIA  IS  TO  NULLIFY  THIS 
PURPOSE. 

Every  bit  of  good  newspaper  adver¬ 
tising  used  by  a  merchant  has  construc¬ 
tive  value.  It  helps  him  to  build  his  stor.e 
It  helps  him  to  keep  in  close  touch  with 
merchant  is  a  definite  and  unnecessary — 
his  customers.  It  is  something  which 
builds  for  next  year  as  well  as  for  today 
and  tomorrow.  If  he  is  to  hitch  on  to 
it  an  unnecessary  trade  device,  in  its 
nature  destructive  of  interest  in  real  and 
constructive  advertising,  he  is  destroy¬ 
ing  with  the  one  hand  what  he  builds 
with  the  other. 

Real  advertising  is  a  cumulative  edu¬ 
cation  in  values.  It  assures  proper  rec¬ 
ognition  for  the  honest  product.  The 
dishonest  product  will  not  stand  the  light 
— and  advertising  is  light.  But  thought¬ 
less  people,  if  the  lure  of  stamps  and 
coupons  be  strong  enough,  will  not  stop 
to  discriminate  between  real  and  fictitious 
values.  They  will  submit  to  “capture.” 

But,  our  stamp  and  coupon  advocate 
will  contend,  we  have  not  shown  that 
the  use  of  this  device  is  not  a  necessary 
part  of  a  merchant’s  expense,  if  he  would 
attain  the  largest  possible  volume  of 
business. 

The  use  of  this  device  is  an  unneces¬ 
sary  part  of  that  expense  as  will  be  shown 
— because,  without  using  it  at  all,  and 
solely  through  constructive  newspaper  ad¬ 
vertising,  any  good  store  may  secure  as 
large  a  volume  of  trade  as  it  is  prepared 
to  handle. 

When  is  a  store  a  store!  It  should 
have  an  advantageous  location,  ample 
quarters,  well  designed  and  equipped  for 
the  transaction  of  its  business;  it  should 
have  an  eflScient  organization  of  buyers 
and  department  heads  and  sales-people ; 
it  should  have  high  store  policies;  it 
should  have  financial  resources  adequate 
for  its  needs  in  taking  advantage  of  un¬ 
usual  buying  opportunities.  Finally,  it 
must  be  an  open  book  for  the  public.  It 
must  keep  in  intimate  touch  with  that 
public.  It  must  educate  that  public  to  its 
standards  of  merchandising,  and  must 
keep  that  public  informed  as  to  the  merits 
and  prices  of  all  commodities  which  it 
sells.  Until  it  has  provided  for  these 
things,  and  the  related  incidental  things 
that  go  to  make  it  an  efficient  distributing 
agency,  it  is  not  yet  a  “store.”  Not  com¬ 
pletely,  not  in  the  sense  in  which  great 
stores  earn  their  places  in  the  com¬ 
munity. 

Having  provided  through  organization 
and  equipment  for  the  cheapest  possible 
distribution  of  goods,  the  advertising  en¬ 
ables  the  store  to  realize  the  design  on 
which  it  is  based — smallest  possible  per 
sale  profit,  through  securing  a  volume 
of  business  which  utilizes  to  their  ca¬ 
pacity  the  store’s  organization  and  forces. 

CAN  a  store  thus  depend,  for  such  a 
volume  of  business,  on  newspaper  ad¬ 
vertising!  On  newspaper  advertising 
CHIEFLY,  yes. 

In  New  York,  Wanamaker’s  and  many 
others  of  our  great  stores;  in  Boston, 
Philadelphia,  Chicago,  San  Francisco — in 
every  city — the  le^ing  stores  prove  it. 
Their  names  are  known.  It  would,  we 
believe,  be  as  easy  to  persuade  them  to 
use  a  lottery  scheme  as  to  persuade  them 
to  use  the  stamp  or  coupon  devices. 

Now  comes  to  the  store,  which  is 
fully  equipped  for,  and  is  performing. 


thing  through  which  to  force  a  great 
volume  of  sales.  The  proposition  comes 
as  an  added  thing,  as  a  device  for  “forc¬ 
ing”  trade — not  for  developing  it  on  a 
permanent  basis.  The  possible  two  per 
cent,  in  outlay  which  it  entails  for  the 
unnecessary  because,  in  the  end,  a  de¬ 
structive — expense.  This  expense  must 
be  added  to  the  previous  minimum  prices 
of  his  goods,  or  taken  from  his  net  profits. 
He  usually  places  the  tax  on  his  cus¬ 
tomers.  He  has  added  an  unnecessary 
expense  to  the  conduct  of  his  business 
for  the  sake  of  catering  to  the  peo¬ 
ple  who  persist  in  following  the  de¬ 
lusion  that  somehow  or  other  in  this 
world  it  is  possible  to  get  something 
for  nothing.  When  they  find  another 
merchant  giving  them  a  little  more  “for 
nothing”  than  this  merchant  gives  them, 
then  his  “volume  of  sales,”  so  far  as 
it  has  been  “stimulated”  through  this 
trade  lure,  diminishes.  He  has  killed  a 
part,  at  least,  of  the  constructive  value 
of  his  real  advertising;  and  he  is  forced 
to  rely  upon  a  stronger  trade  lure,  if  it 
can  be  found,  in  order  to  keep  the  favor 
of  the  thoughtless. 

The  customer  of  his  store  who  is  in¬ 
fluenced  to  buy  a  thing  through  his 
store’s  advertising  is  compelled,  in  mak¬ 
ing  that  purchase,  to  buy  an  uncertain 
interest  in  something  entirely  apart  from 
it —  something  not  contemplated,  not 
wanted  at  that  time,  could  possibly  be 
purchased  for  cash  from  that  same  mer¬ 
chant  at  a  lower  valuation  than  is  placed 
upon  it  at  the  premium  parlors. 

The  coupon  and  stamp  trading  devices 
have  come  to  him  masquerading  as  co¬ 
operation,  when  in  reality  they  are  the 
most  unfair  of  competition. 

But  that  is  not  the  point.  The  men 
controlling  the  trading  stamp  and  cou¬ 
pon  industries  are,  in  reality,  merchants, 
and  they  do  dispose,  annually,  of  goods 
valued  at  upward  of  one  hundred  million 
dollars.  These  goods  are  sold  in  com¬ 
petition  with  all  merchants. 

But  what  is  the  sales-plan  used  by 
these  “Princes  of  the  business  world!” 
It  is  simplicity  itself  I 

It  consists  in  persuading  the  merchants, 
who  sell  these  things  themselves,  to  act 
as  the  sales-agents  of  the  trading  stamp 
and  coupon  interests,  AND  TO  PAY 
FOB  THE  PRIVILEGE  OF  SELLING 
A  RIVAL’S  GOODS  FOB  HIM  I 

They  naively  harness  up  the  merchants 
of  the  country,  those  of  them  who  are 
easily  harness^,  to  the  task  of  selling  for 
rival  merchants  an  annual  volume  of 
goods  amounting  to  over  a  hundred  mil¬ 
lion  of  dollars.  The  merchants,  in  turn, 
must  harness  up  their  customers — not 
only  those  obsessed  with  the  idea  of  get¬ 
ting  something  for  nothing,  but  those  who 
expect  always  to  pay  something  for  some¬ 
thing — to  the  task  of  paying  that  vast 
sum  of  money. 

It  is  competition  masked  as  co-opera¬ 
tion. 

It  is  destrudive  of  the  principles  on 
which  all  healthful  store  growth  must 
be  based. 

“It  does  not  “stimulate  trade” — 
HEALTHFULLY. 

It  does  not  lessen  the  cost  of  goods  to 
the  customer  of  a  store — it  does  increase 
that  cost.  j 

It  does  not  simplify  a  business  trans¬ 
action — ^it  complicates  it,  and  makes  the 
purchaser  of  a  commodity  perforce  an 
investor,  through  that  purchase,  in  some- 


IV 
I  , 


Like  Every  Other  Good  Thing,  The  Cause  Of  Newspaper 
Advertising  Is  Helped,  Not  Hurt  By  Diseussion. 


The  P]ditor  and  Publisher,  having  given  a  hearing  to  the  trading 
stauip  and  coupon  interests,  submits  herewith  a  common-sense 
analysis  of  their  chief  contentions. 

One  point  in  Mr.  Head’s  brief  is  entitled  to  special  analysis: 
“Why  does  The  Editor  and  Publisher,  through  a  psychology  over 
which  it  has  no  control,  open  the  way  to  a  thought  which  otherwise  may 
lie  dormant  in  the  minds  of  big  advertisers?  In  other  words,  while 
speech  may  be  silver,  is  it  not  also  a  fact  that  silence  is  sometimes 
golden?  We  wonder  if  the  newspapers  of  this  country  desire  to  have 
this  agitation  made  a  live  issue?” 

By  referring  to  the  text  of  the  document  under  discussion  you  will 
sec  that  this  thought,  which  it  is  suggested  be  allowed  to  lie  dormant, 
is  the  thought,  in  the  minds  of  big  advertisers,  that  their  use  of  large 
space  in  newspapers  may  be  unnecessary. 

The  large  users  of  newspaper  advertising  space,  according  to  this 
reasoning,  are  under  some  hypnotic  spell,  cast  by  the  publishers  of 
newspapers.  They  are  not  advertising  to  help  their  own  interests, 
but  solely  to  “help  the  papers  along.”  We  are  warned  of  the  danger 
of  awakening  them.  Tread  softly.  The  spell  may  be  broken.  And  then 
what  becomes  of  the  newspapers? 

Could  anj’thing  better  illustrate  the  view-point  of  the  coupon  in¬ 
terests  in  regard  to  advertising  ?  Is  it  not  a  claim  that  all  advertising, 
espeeially  new.spaper  advertising,  is  a  fraud  and  a  deception?  AND 
WITH  THAT  VIEW  OF  THE  STATUS,  ECONOMICALLY,  OF 
ADVERTISING  IN  THEIR  MINDS,  THE  COUPON  PEOPLE 
STILL  INSIST  UPON  BEING  CLASSED  WITH  THE  FORCES  OF 
ADVERTISING! 

The  Editor  and  Publi.sher  cheerfully  concedes  that  if  the  fabric 


of  newspaper  advertising  rested  upon  no  sounder  basis  than  this,  then 
it  would  be  not  only  proper,  but  would  be  decidedly  in  the  interest  of 
authorities  on  advertising,  to  endorse  the  coupon  as  being  legitimate 
advertising — if  only  for  the  assistance  the  coupon  interests  could 
render  in  the  vastly  important  task  of  keeping  the  merchants  from 
waking  up  to  the  realization  that  they  do  not  need  to  advertise  at  all ! 

Truly  here  is  conjured  up  a  frightful  prospect  for  newspapers.  If 
the  advocates  of  newspaper  advertising  dare  to  condemn  any  trade 
device  which  chooses  to  masquerade  as  advertising,  then  the  merchants 
may  decide  that  all  advertising  is  superfluous,  and  may  conclude  that 
they  will  no  longer  help  the  papers  along  with  their  patronage !  And 
consider  what  the  state  of  this  newspaper  would  be  when  the  mer¬ 
chants  ceased  to  use  newspaper  space,  and  our  occupation  of  advocate 
of  the  newspaper  for  advertising  purposes  had  vanished ! 

Seriously,  however,  The  Editor  and  Publisher  is  still  constrained 
to  believe  that  merchants  will  continue  to  use  newspaper  advertising 
space  even  after  they  have  been  “awakened” — even  after  they  have 
been  shown  that  some  prevalent  trade  devices  do  not  contribute  to  the 
building  of  store  prestige  or  store  growth.  The  more  a  merchant 
knows  about  newspaper  advertising  the  more  extensively  and  effectively 
will  he  utilize  it.  In  behalf  of  newspaper  advertising,  therefore,  the 
soft-pedal,  the  sleeping-potion,  are  superfluous — however  essential  they 
may  seem  to  the  coupon  interests. 

The  more  you  know  about  a  good  thing,  the  better  you  like  it. 
The  more  you  know  about  a  bad  thing,  the  less  you  like  it. 

If  the  coupon  and  the  trading  stamp  have  a  legitimate  place  as  ad- 
vetising  mediums,  then  the  fullest  possible  discussion  will  benefit  them. 
If  they  have  not,  yet  base  their  sole  claim  to  usefulness  on  their  demand 
to  be  so  classified,  then,  indeed,  for  them,  the  less  disemssion  the  better. 


Without  Malice — But  Without  Compromise ! 


In  its  campaign  of  education  concerning  the  coupon  and  trading 
stamp  devices.  The  Editor  and  Publisher  has  no  axes  to  grind. 

This  newspaper  has  no  grievance  of  its  own  against  the  interests 
controlling  and  promoting  these  devices. 

These  companies  would  be  large  users  of  advertising  space  in  this 
newspaper  if  it  were  not  for  the  fact  that  we  have  ruled  out  their 
proffered  copy  on  the  ground  that  it  is  objectionable  advertising — 
certainly  objectionable  in  the  view-point  of  the  management  of  The 
Editor  and  Pubusher. 

There  is  no  financial  gain  to  be  won  by  this  newspaper  because  of 
this  campaign — ^nor  is  there  a  grudge  to  be  avenged. 

The  work  has  been  done,  is  being  done,  will  be  done,  solely  IN  THE 
PUBLIC  SERVICE. 

The  work  is  being  done,  primarily,  in  the  interests  of  newspapers 
and  newspaper  advertising.  But  to  make  the  work  fully  effective, 
publi.shers  of  newspapers  must  do  their  part. 

Tliat  part,  we  suggest,  is  to  safeguard  the  readers  of  newspapers 
from  the  demoralizing  effects  of  an  insidious  fallacy — to  educate  the 
readers  of  newspapers  to  discriminate  in  favor  of  goods  that  are  sold 
on  their  merits,  and  not  through  the  influence  of  gifts  or  tradi*  lures. 

The  Editor  and  Publisher  has  afforded,  and  is  affording,  to  pub¬ 
lishers  of  newspapere  arguments,  ba.sed  upon  common  sense,  in  which 
the  contentions  of  the  promoters  of  these  devices  that  they  are  to 
be  classed  as  advertising  are  punctured  and  pulverized. 

The  final  appeal  must  be  made  to  the  readers  of  newspapers — for 
this  journal  talks  to  the  moulders  of  the  raw  material  of  public  opinion. 
And  this  appeal,  this  campaign  of  education,  looms  up  as  about  as 
important  a  constructive  work  as  any  that  confronts  Editors,  Publi.shers 
and  Advertisers,  or  that  has  ever  confronted  them. 


For,  just  to  the  degree  that  the  readers  of  a  newspaper  are  affected 
and  influenced  by  the  mania  for  collecting  stamps  and  coupons,  to  that 
degree  is  the  influence  and  interest  to  them  of  legitimate  advertising 
impaired  or  destroyed. 

Editors  and  Publishers  should  realize  that  these  devices,  per¬ 
mitted  to  attach  themselves  to  the  processes  of  trade,  constitute  a  very 
real  menace  to  those  advertisers  who  depend  upon  the  constructive  and 
legitimate  methods  of  publicity — chief  of  which  is  newspaper  adver¬ 
tising. 

The  reader  of  a  newspaper  who  is  concerned  primarily  with  obtain¬ 
ing  stamps  or  coupons  for  his  collection  is  not  interested  in  that  sort 
of  advertising  which  throws  light  upon  the  comparative  merits  and 
values  of  commodities.  He  is  willing  to  take  his  chances  as  to  the 
merits  of  an  article  if  the  lure  of  stamps  or  coupons  be  strong  enough. 

Just  as  The  Editor  and  Publisher  is  making  this  fight  in  behalf 
of  newspaper  advertising  and  economic  common  sense,  so  you — the 
makers  of  -  American  newspapers — should  make  the  fight  in  your 
own  columns,  in  your  own  fields,  to  safeguard  the  interests  of  buyers, 
of  merchants,  of  those  manufacturers  who  should  reasonably  hope  to 
sell  their  products  because  of  their  merits. 

The  question  reaches  all  the  way  from  the  maker  of  a  product  to 
the  user  of  that  product. 

If  newspaper  advertising  is  to  grow  in  usefulness,  in  influence,  in 
selling  power,  in  its  capacity  for  service  to  all  who  are  concerned  in 
the  making,  the  selling  and  the  using  of  commodities,  then  these 
trade  devices,  which  act  to  nullify  the  force  of  newspaper  advertising, 
must  be  eliminated. 

And.  in  this  work  of  elimination,  the  publishers  of  newspapers 
must,  IN  THE  PUBLIC  SERVICE,  even  if  it  should  entail  temporarj* 
loss  or  incur  business  enmities,  carry  the  campaign  to  a  finish. 

The  fight  is  without  malice  toward  men — but  without  compromise 
with  fallacies! 
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Why  Every  Newspaperman  Should  Read 

THE  NATION 

Its  editorials  and  editorial  paragraphs  assist  opinion 
and  are  suggestive  for  further  comment. 

Its  weekly  Summary  of  the  News  forms  a  readily 
accessible  record — an  index  to  important  events 
the  world  over.  It  will  save  time  to  use  it. 

Through  its  correspondence,  readers  are  kept  in  close 
touch  with  events  and  opinion  of  other  countries. 

Its  special  articles  are  epitomes  of  various  important 
.  questions  of  the  day. 

By  following  its  reviews,  written  in  every  case  by 
experts,  a  reader  gains  an  .almost  complete  view 
of  current  literature. 

A  journalist  is  usually  a  busy  specialist.  The  Nation 
will  help  him  in  his  specialty,  while  keeping  him 
informed  concerning  a  wide  range  of  subjects. 


SPECIAL  PRICE  OFFER  TO  NEWSPAPERMEN 

E.  P. 

To  all  editors  and  others  eonneeted  with  a  newspaper,  who  will  write  to  us,  using  their  offiee  Enc’oseJ 

letter  heads,  we  will  send  THE.  NATION  experimentally  until  January  31,  1917,  for  .$2.00.  find  $2.00  for 

The  Nation 

The  regular  priee  of  THEi  NATION  is  10  cents  a  copy,  .$4.00  a  year.  untilJan  .SI  1917 

Clip  coupon  and  mail  with  check.  Name . 

Address:'  TEIE  NATION,  20  Vesey  Street,  New  York  City.  . 

Address . 
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SOLICITORS  WHO  HURT 
ADVERTISING  BUSINESS 


Agent  Fredricks  Writes  of  a  Type  of 
Men  Wlio  Induce  Confusion,  Lack  of 
Confidence  and  Financial  Loss  by  Ques¬ 
tionable  Methods  of  Trying  to  Discredit 
“the  Other  Fellow” — A  Plea  for  Truth. 
[Tke  following  Utter,  received  bg  Tun  Emtob 
ANii  (‘CBUSHUi  from  C.  H.  t'redricke,  of  the 
adrertitirng  firm  of  Bryant,  Griffith  h  Fredriekt, 
deal!  eo  frankly  with  the  ethics  of  comgetitive 
eoliciting  that  it  will  be  fonnd  of  mnoh  interest 
as  treating  a  topic  of  cWol  importance. — Ed.] 
Chkago,  January  8,  1916. 
The  Kditor  and  Pi-busher: 

A  certain  prospective  advertiser  had 
definitely  decided  to  spend  one  hundred 
thousand  dollars  on  a  splendidly  con¬ 
ceived,  thoroughly  worked  out  cam¬ 
paign,  embracing  all  the  factors  which 
should  have  made  for  success  in  his 
bu.siness. 

The  young  advertising  agency  man, 
whose  plan  had  practically  been  ac¬ 
cepted,  was  congratulating  himself  upon 
the  success  of  his  effort  to  make  this 
manufacturer  appreciate  the  value  of 
advertising  as  applied  to  his  product. 
His  work  had  been  thorough;  he  had 
won  a  victory  and  wanted  some  one 
to  enthuse  with  him.  Meeting  a  friend 
( ?)  he  poured  out  the  tale  of  his  good 
fortune  over  a  glass  of  "good  cheer?” 
Mr.  Friend  (?)  immediately  peddled  the 
information  with  the  result  that  several 
agencies,  solicitors,  representatives  of 
newspapers,  magazines,  farm  papers, 
bill  boards  and  street  car  methods  called 
and  each  in  turn  proceeded  to  tear  down 
the  carefully  constructed  fabric  of  all 
methods  other  than  his  own:  each  had 
the  only  panacea  for  all  the  aches  and 
ills  of  the  manufacturing  flesh,  espe¬ 
cially  this  particular  manufacturer’s 
aches  and  ills  and  "the  only  direct  me¬ 
dium  of  approach  to  the  people  he  had 
to  reach.” 

NEED  OF  BETTER  INFORMATION. 

This  manufacturer,  never  too  clear 
in  his  thinking  process,  with  some  de¬ 
gree  of  reason  now  claims  that  “advci- 
tising  men  don’t  know  what  they  are 
talking  about  anyhow,  and  since  eveiy 
man  presenting  a  new  idea,  or  method, 
practically  calls  all  other  fellows’  argu¬ 
ments  a  tissue  of  questionable  data, 
how  am  I  to  know  who  is  telling  the 
truth?" 

Months  of  painstaking,  patient  effort 
gathering  data;  carefully  weighing  and 
correlating  it;  hours  spent  convincing 
Mr.  Manufacturer  that  his  product  was 
not  different,  but  entirely  normal,  there¬ 
fore  susceptible  to  judiciously  applied 
advertising  lubrication  of  the  joints  and 
wheels  of  business,  absolutely  lost,  and 
a  scoffer  rather  than  a  iKioster  gained 
for  the  cause  of  advertising  Truth. 

WHT  TEAR  DOWN? 

When  will  this  de.struction  end  and 
the  intelligent  appli<atlon  of  sound,  con¬ 
structive  principles  become  recognized 
as  the  liasis  for  success?  Why  should 
any  .salesman  believe  it  necessary  to 
tear  down  the  other  fellow’s  argument 
.simply  because  his  own  single  tracked 
grey  matter  refuses  to  see  the  value 
in  any  medium  other  than  his  own?  In 
transfKirtation  we  have  rail,  water,  ex¬ 
press, — horse  drawn,  and  electric — and 
delivery  boys.  Each  fills  its  appropriate 
place  in  the  business  scheme  and  all 
vitally  important  under  varying  con¬ 
ditions.  .\dvertlsing  does  not  differ 
from  any  other  sub-division  of  modern 
business,  but  the  mental  astigmatism 
of  these  misnamed  experts  makes  it  im¬ 
possible  for  them  to  realize  this  fact, 
and  their  destruction  flourishes  under 
the  name  advertising  solicitation. 

The  fact  that  last  year  two  hundred 
and  fifty  million  dollars  was  spent  for 
newspaper  advertising  as  against  one 
million  for  direct  advertising — the  sec¬ 
ond  item  of  investment — proves  con¬ 
clusively  that  newspapers  are  the  back¬ 
bone  of  intelligent  advertising  expendi¬ 
ture,  but  does  not  prove  newspapers  the 
only  medium  of  approach  to  the  dealer 
and  consumer  alike  as  claimed  by 
monomaniacs  on  fhe  subject. 


All  forms  of  media  have  a  place  in 
a  well  organized  advertising  campaign 
depending  on  the  business  and  condi¬ 
tions  surrounding  it;  therefore,  the  so¬ 
licitor  who  wantonly  tears  down  his 
competitor’s  argument,  simply  destroys 
his  own  chances  of  securing  business 
after  the  manufacturer  has  reached  a 
position  in  his  advertising  needs  when 
more  mediums  can  be  taken  on.  Stop 
the  prostitution  of  a  big  and  worthy 
occupation  for  a  few  immediate  dollars 
and  where  comparisons  are  found 
necessary,  make  them  truthfully. 

Some  years  ago  the  writer  worked  on 
a  splendid  magazine  where  big,  broad¬ 
minded  men  were  turning  out  a  prod¬ 
uct  which  appealed  to  an  intellectual 
reading  public.  The  magazine  was 
plac'ed  on  an  automobile  manufacturer’s 
Ust.  The  solicitor  for  another  maga¬ 
zine,  angered  because  he  had  not  been 
put  on  the  Ust,  proceeded  to  tear  down 
all  the  manufacturer’s  confidence  and 
ultimately  succeeded  in  taking  this 
magazine  off  the  Ust,  but  his  magazine 
was  not  substituted;  all  this  destruc- 
Uonist  accomplished  was  a  loss  to  the 
total  volume  of  business  placed. 

With  ail  forms  of  advertising  media 
struggling  for  supremacy  and  the  ad¬ 
vertising  charlatan  rampant,  it  is  time 
newspai)er  solicitors  retired  from  the 
anvil  chorus  and  talked  newspapers 
rather  than  morning  or  evening  news¬ 
papers  and  tempered  their  claims  with 
moderation. 

Let  us  urge  the  necessity  for  seeing 
the  value  of  all  worth-while  advertising 
media  and,  like  a  skUled  chess  player 
viewing  the  board,  not  over  or  under¬ 
work  any  one  piece,  but  properly  co¬ 
ordinating  them  according  to  the  rules 
of  the  game;  clear  thinking,  sound 
Judgment  and  honest  conviction  forcibly 
expressed  is  what  the  advertising  end 
of  our  business  needs  and  less  internal 
dissension. 

C.  S.  Fredricks. 


Praeger  a  Guest  of  Honor 

San  Antonio.  Texas,  January  3. — Otto 
Praeger,  Second  Assistant  Postmaster 
General,  a  former  Texas  newspaper 
man,  was  guest  of  honor  at  a  banquet 
tendered  him  by  friends  and  newspaper 
men  of  this  city  during  his  visit  here 
to  the  home  of  his  brother.  Mr.  Prae¬ 
ger  began  his  newspaper  career  in  this 
city  as  a  reporter  for  the  San  Antonio 
Express,  and  was  later  appointed 
Washington  correspondent  of  the  Gal- 
v'eston-Dallas  News,  which  position  he 
held  at  the  time  of  his  appointment  by 
Pre.sident  Wilson  to  be  postmaster  in 
Washington. 


The  Story  of  Old  Ironsides. 

Boston.  January  11. — Oliver  Wendell 
Holme.s,  when  only  a  month  past  his 
2.';th  birthday,  read  in  a  paper  of  the 
plan  to  destroy  "The  Constitution,”  Bos¬ 
ton’s  famous  old  fighting  ship.  Fired 
by  this  announcement  he  wrote  “Old 
Ironside.s”  on  a  .scrap  of  paper  and  sent 
it  to  the  Ho.ston  Daily  Advertiser,  in 
which  it  was  printed.  Sept.  16,  1830. 
Newspapers  in  all  parts  of  the  country 
copied  it  and  it  was  distributed  in  the 
shape  of  a  handbill  through  the  streets 
of  Wa.shington.  The  poem  saved  the 
"Constitution”  and  went  far  to  make 
Mr.  Holmes  famous.  The  present  pub¬ 
lisher  of  the  Advertiser  has  reproduced 
in  fac-simile  a  fragment  of  the  original 
page  containing  the  poem,  together  with 
a  drawing  of  the  Constitution  under 
full  .sail,  done  in  the  manner  of  the  early 
19th  century.  This  sheet,  or  card,  is 
sent  to  any  address  on  request 


Under  the  title  “Democracy  and  the 
Nations,”  Dr.  J.  MacDonald,  editor 
of  the  Toronto,  Globe,  has  published  a 
group  of  essays  and  addresses,  in  which 
the  cause  of  internationalism  is  elo¬ 
quently  advocated.  Dr.  MacDonadd  be¬ 
lieves  it  is  time  for  the  nations  to  lay 
aside  that  conception  of  patriotism 
which  blindly  over-exalts  the  national 
spirit,  and  replai'e  it  with  a  sentiment 
that  will  create  a  world  neighborhood  of 
the  nationa  Several  of  the  addresses 
have  been  given  before  American  au¬ 
diences  in  recent  months. 


“THE  MIGHTY  DOLLAR.” 

“Money  More  To  Do  With  Editorial 
Policy  Than  Anything  Else.” 

Thomas  B.  Holmes,  editor  of  the 
Trenton  (N.  J.)  (State  Gazette,  entertain¬ 
ed  the  members  of  the  Bound  Table 
Club  of  bis  city  at  a  recent  meeting,  bis 
topic  being:  "The  Confession  of  an  Ed¬ 
itor.”  He  said  in  part: 

"Sometimes  the  editor’s  viewpoint  is 
changed  by  public  sentiment,  which  is 
always  a  dominating  power,  hard  to  re¬ 
sist  and  ditlicult  to  change.  At  other 
times  it  is  changed  by  the  influence  of 
that  great  factor  in  all  of  our  social, 
commercial,  political  and  industrial  life 
— the  mighty  dollar. 

"it  is  to  be  regretted,  perhaps,  that 
money  has  more  to  do  with  the  shaping 
of  the  editorial  viewpoint  than  anything 
else.  1  do  not  mean  to  say  that  edit¬ 
ors  and  their  opinions  are  bought  and 
sold  like  so  many  pieces  of  animated 
clay  endowed  with  the  power  of  thought, 
’that  is  not  true;  but  back  of  and  be¬ 
yond  the  outer  entrenchments  of  the 
newsiiaper  plant,  no  matter  where  it 
may  be  located  or  what  its  pretension 
may  be,  the  dollar  stands  an  arbiter  and 
dictator  of  its  policiea  And  this  is  es¬ 
pecially  true  of  those  daily  publications 
which,  in  the  name  of  reform,  appeal 
to  the  morbid  side  of  humanity,  inflame 
the  pubUc  mind,  ruthlessly  and  with¬ 
out  warrant  assail  and  assault  the  char¬ 
acter  of  men  and  women,  carry  their 
poison  into  the  home  to  deflle  and  some¬ 
times  ruin  it,  for  no  other  reason  than 
the  selfish  one  that  their  circulation 
may  be  increased  and  their  advertising 
rates  advanced. 

■’To  them  the  only  sacred  thing  is  the 
mighty  dollar.  While  they  are  crying 
out  against  graft,  their  own  stealthy 
fingers  are  seeking,  here  and  there,  easy 
money,  an  opportunity  to  get  which  is 
opened  to  them  by  friends  who  stand 
in  tear  of  their  heartless  pen. 

“Editors  of  this  class  are  invariably 
in  the  market  for  big  things  illumined 
with  the  glitter  of  gold.  It  is  a  fact  for 
which  we  ought  to  be  exceedingly  glad, 
that  this  class  of  editors  and  publishers 
is  being  slowly  and  surely  forced  back 
to  a  plane  of  honesty  and  reason,  by  an 
outraged  and  resentful  public.  The 
'muck-raking*  magazine  has  been 
kicked  into  the  background  and  the  so- 
called  ’yellow  journal’  is  only  a  few 
jumps  ahead  of  an  intelligent  and  right¬ 
eous  public  sentiment  that  is  deter¬ 
mined  to  :hase  it  into  oblivion. 

"That  editor  who  deals  fairly  and 
squarely  with  human  w^&hnesses,  who 
believes  that  the  good  in  the  world  over¬ 
balances  the  evil,  who  depends  upon 
truth  and  justice  to  carry  him  forward 
in  his  work,  who  defends  the  home 
against  sinful  invasion,  who  groes  about 
his  daily  task  with  no  malice  or  envy  in 
his  heart,  who  holds  fact  higher  than 
fiction,  may  not  stir  up  as  much  trouble 
as  his  fire-eating  brother  but  he  will 
have  the  satisfaction  of  knowing  that, 
whatever  trophies  of  the  race  he  may 
gather  in,  will  have  been  honestly  won.” 


NEWSPAPER  MAN  WROTE  ANTHEM 

Baltimore’s  New  Municipal  Song  Will 
Be  Sung  on  February  22. 

liAL'nMORE,  January  13. — The  munici¬ 
pal  anthem  of  the  city  of  Baltimore, 
written  by  Folger  McKinsey,  the 
"Bentztown  Bard,”  of  the  Baltimore 
Sun,  will  be  sung  in  public  for  the  first 
time  in  the  Lyric  theatre  in  the  after¬ 
noon  of  Washington’s  birthday. 

The  musical  setting  of  Baltimore’s 
official  song  is  the  work  of  Mrs.  Theo¬ 
dore  Hemberger,  wife  of  the  director  of 
the  Germania  Mannerchor,  of  Baltimore, 
who  received  the  prize  of  $250  offered 
by  the  municipality,  and  who  was  one 
of  300  composers  who  competed  for  this 
prize. 

The  concert  at  which  the  anthem  will 
be  sung  will  be  given  by  public  school 
children  and  the  United  Singers  of  Bal¬ 
timore,  probably  under  the  direction  of 
Theodore  Hemberger.  An  orator  of  na¬ 
tional  reputation  will  speak,  and  Mayor 


James  H.  Preston  wUl  award  the  prize 
of  $250  to  Mr.  McKinsey  for  the  poem 
and  to  Mrs.  Hemberger  for  the  setting. 
The  mayor  will  later  entertain  the  prize 
winners  and  the  committee  that  made 
the  selection.  The  committee  is  com¬ 
posed  of  W.  W.  Ooud,  president  of  the 
Advertising  Club  of  Baltimore;  Mayor 
Preston,  Frederick  H.  Gottlieb,  and 
William  F.  Lucas,  Jr. 

The  anthem  is  to  be  printed  and  sung 
by  Baltimoreans  who  attend  conven¬ 
tions  in  other  cities,  thl4  honor  going 
first  to  the  delegation  from  the  local 
Advertising  CHub  that  will  attend  the 
national  convention  of  the  organization 
in  Philadelphia  next  June.  Mr.  Huber 
is  also  arranging  to  have  the  anthem 
produced  on  a  phonograph  record.  He 
said  yesterday  that  it  would  be  one  of 
the  best  advertisements  Baltimore  could 
possibly  get. 


“FRIEND  OF  ALL  THATS  BEST” 

Brooklyn  Editor  Speaks  on  “The  News¬ 
paper  as  a  Factor  in  the  Kingdom.” 

Colonel  Franklin  P.  Sellers,  religfious 
editor  of  the  Brooklyn  (N.  Y.)  Eagle, 
spoke  on  “The  Newspaper  as  a  Factor 
in  the  Kingdom”  on  Sunday  last  In  a 
local  church.  He  said  in  part: 

"It  cannot  be  too  strongly  emphasized 
that  the  newspaper  is  the  friend  and 
advocate  at  all  times  of  that  which  is 
best.  It  must  print  the  news,  and  it 
has  learned  that  in  the  religious  field 
there  are  events  that  must  be  publicly 
chronicled  for  the  public  to  read  or 
that  public  will  lose  interest  as  the 
clientele  of  the  newspaper.  The  church 
and  the  members  thereof  are  Important 
factors  in  any  community  and  they 
have  a  right  to  the  news  of  that  in 
which  they  are  interested. 

"There  is  probably  no  institution  so 
wofully  misunderstood  in  its  relation 
to  things  religious  as  the  secular  news¬ 
paper.  Then,  too,  there  is  no  man  so 
misunderstood  by  many  people  as  the 
newspaper  man.  The  paper  is  supposed 
to  care  nothing  at  all  about  what  is 
going  on  religiously,  only  so  far  as  it 
may  relate  to  news,  and  the  snappier 
the  news  the  better,  with  a  desire  to 
pick  out  that  which  is  sensational  with¬ 
out  much  regard  to  whom  it  hits  or 
hurts.  The  newspaper  man  is  generally 
regarded  as  a  heathen.  Neither  of  these 
Is  true.  The  newspaper  is  a  potent 
factor  in  the  Work  of  righteousness, 
uplift  and  betterment  The  average  re¬ 
porter  prints,  not  so  much  what  he 
sees,  as  what  he  knows  when  he  sees 
it  He  will  not  break  a  confidence — 
not  the  true  reporter — and  he  will  re¬ 
spect  all  reasonable  desires  of  the  man 
whom  he  interviews  at  all  times.” 


Bloomer  Will  Boom  Bermuda. 

Millard  J.  Bloomer,  for  twenty-five 
years  editor  of  the  Harlem  Local  and 
Life,  and  who  also  controls  the  Pro¬ 
gressive  Newspaper  Syndicate  business 
in  and  around  New  York,  has  become 
editor  of  the  Bermuda  American,  of 
which  the  first  issue  has  appeared.  The 
newspaper  is  owned  by  well-known 
Bermudians  who  are  desirous  of  edu¬ 
cating  the  public  to  recognize  Bermuda 
as  an  “all-year-round  resort”  The  in¬ 
itial  edition  of  the  paper  contains  much 
information  interesting  those  who  in¬ 
tend  visiting  Bermuda,  together  with  a 
map,  views  of  Hamilton,  etc. 


Swedish  Journalists  Here 

Swedish  journalists,  on  a  flying  visit 
to  this  country,  were  entertained  Wed¬ 
nesday  at  the  Bankers'  Club  by  Dock 
Commissioner  Smith.  Afterward  they 
visited  the  Pulitzer  Building  and  spent 
an  hour  “in  newspaper  wonderland,”  to 
use  their  own ,  expression  in  reference 
to  The  World.  They  arrived  last  Sun¬ 
day  on  the  steamer  "Stockholm,”  the 
first  passenger  vessel  to  ply  between 
Gothenburg,  Sweden,  and  the  United 
Statea  The  visitors  include  Henry 
Skantze,  Erik  Nyblom,  Dr.  H.  Wigert- 
Lundstrom,  M.  Enderstedt,  Gustav 
Harold  Nordkvist,  Waldemar  Swahm, 
Torsten  Karling  and  Miss  Ebba  Theorin. 
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New  England  Newspapers  Excel  as  Distributors  of  Business  News, 
and  Exert  a  Strong  Influence  Among  New  England  Readers. 

Comments  on  the  New  England  Field 


By  L.  H.  TOWNSEND 

Hicks  Ad^'trtising  Agency 


It  is  the  aim  of  every  advertiser 
to  get  the  story  of  his  goods  be¬ 
fore  the  greatest  number  of  peo¬ 
ple,  with  the  largest  amount  of 
money  to  spend. 

It  is  likewise  the  object  of  the 
advertiser,  whether  he  be  a  manu¬ 
facturer  or  a  jobber,  to  get  the 
most  effective  publicity  obtainable 
at  the  lowest  possible  cost. 

This  trait  of  human  nature  is 
not  confined  to  advertisers.  It  is 
omnipresent.  It  is  a  distinctive 
kind  of  economy  which  seeks  al¬ 
ways  more  value  than  it  bestows. 

To  some  minds  it  is  considered 
better  than  a  Yale  degree;  but 
most  people  look  upon  it  as  mere 
common  sense  and  count  it  as 
their  best  asset. 

In  New  England  there  are 
reams  of  Yale  degrees  and  estates 
of  common  sense. 

And  back  of  both  there  are 
$1,535,973,043  and  some  odd 
cents  on  deposit  in  the  savings 
banks!  These  things  are  men¬ 
tioned  merely  to  show  the  adver¬ 
tiser  that  the  prospects  in  New 
England  are  ONE  HUNDRED 
PER  CENT  GOOD! 

In  view  of  these  pertinent  facts, 
why  do  not  advertisers  and  the 
New  England  people  get  together 
for  the  mutual  interchange  of 
merchandise  and  money? 

New  England  people  buy  as 
much  of  everything  as  do  the  peo¬ 
ple  of  New  York  or  Pennsylvania. 

If  the  manufacturer  has  the 
right  products  at  the  right  price, 
and  advertises  in  the  right  way, 
he  will  get  business  every  month 
in  the  year. 

There  is  but  one  right  way  and 
that  is  through  the  New  England 
newspapers. 

The  manufacturer  who  has  the 
goods  wants  an  audience. 

These  Newspapers  assure  him 
an  audience  every  day  of  1,908,- 
297,  that  being  the  number  of  pa¬ 


Net  Paid 

2,500 

10,000 

Circulation 

lines 

lines 

Boston  American  (E)  . 

389,944 

.35 

.35 

Boston  Globe  (ME)  . 

227,523 

.30 

.30 

Boston  Herald-Traveler  (ME) 

170,093 

.28 

.25 

Boston  Journal  (M) 

59,451 

.16 

.125 

Boston  Post  (M)  . 

463,578 

.40 

.40 

Boston  Transcript  (E)  . 

29,052 

.15 

.15 

Fall  River  News  (E)  . 

*7,153 

.02 

.02 

Fitchburg  Sentinel  (E)  . 

4,879 

.0172 

.0129 

Haverhill  Record  (S)  . 

**15,000 

.0285 

.0285 

Lawrence  Telegram  (E)  . 

Lawrence  Tribune-Eagle 

8,780 

.0286 

.016 

(M  &  E  comb) . 

11,426 

.03 

.02 

Lowell  Courier-Citizen . 

16,749 

.03 

.03 

Lynn  Item  (E)  . 

13,245 

.0536 

.0357 

Lynn  News  (E)  . 

New  Bedford  Standard  and 

8,268 

.0357 

.0207 

Mercury  (ME)  . 

20,949 

.03 

.03 

Sp’gf’d  Republican  (M)  14,831 
Springfield  News  (E)..  15,295 

\  30,126 

.09 

.06 

Springfield  Republican  (S)  ... 

15,973 

.065 

.04 

Springfield  Union  (MES)  . . . 

28,216 

.07 

.06 

Taimton  Gazette  (E)  . 

5,552 

.0215 

.015 

Worcester  Gazette  (E)  . 

24,562 

.05 

.045 

Worcester  Telegram  (MS)  . . 

29,640 

.05 

.05 

Massachusetts  totals  . 

1,580,159 

2.2601 

2.0588 

Population,  3,605,522 

RHODE  ISLAND. 

Providence  Bulletin  (E)  . 

49,388 

.09 

.09 

Porvdience  Journal  (MS*)  . . 

24,495 

.07*08 

.07*08 

Providence  Tribune  (E)  . 

18,396 

.05 

.05 

Rhode  Island  totals  . 

92,279 

.21 

.21 

Population,  591,215. 

MAINE. 

Portland  Argus  (M)  . 

6  790 

.0178 

.0178 

Portland  Express  (E)  . 

20,163 

.0535 

.0375 

Waterville  Sentinel  (M)  . 

5,183 

.02357 

.01215 

Maine  totals  . 

32,136 

.09487 

.06745 

Population,  762,787. 

NEW  HAMPSHIRE. 

Manchester  Union  &  Leader 

(M  &  E) . 

24,811 

.08 

.05 

Population,  438,662. 

VERMONT. 

Burlington  Free  Press  (M) . . 

9,317 

.0228 

.0157 

Population,  361,205. 

CONNECTICUT. 

Bridgeport  Post  &  Telegram 

(E  &  M)  . 

Bridgeport  Standard  (E)  .... 

Danbury  News  (E)  . 

Hartford  Courant  (MS)  . 

Hartford  Post  (E)  . 

Hartford  Times  (E)  . 

Meriden  Journal  (E)  . 

Meriden  Record  (M) . 

New  Haven  Journal-Courier 

(M)  . . . 

New  Haven  Union  (E) . 

New  London  Day  (E) . 

New  London  Telegraph  (M) . 
Norwich  Bulletin  (M)  . 


Connecticut  totals  .  — 
Population,  1,114,756. 
New  England  totals  . . . 


25,375 

.065 

.045 

5,343 

.035 

.015 

5,969 

.0118 

.0118 

17,624 

.06 

.035 

10  597 

.025 

.02 

23,899 

.06 

.04 

4,910 

.025 

.0143 

5,768 

.0357 

.015 

11,752 

.03 

.025 

15,719 

.05 

.03 

8,254 

.0285 

.0171 

3,780 

.00857 

.00714 

9,250 

.04 

.018 

148,240 

.47457 

.29334 

1,886,942 

3.13 

2.6775 

♦Government  statements,  April,  1915. 

**  Publishers’  statement. 

Other  ratings  Government  statements,  October,  1915. 
Population  for  New  England,  6,874,147. 


pers  sold.  Most  of  them  are  read 
in  the  homes.  Several  persons 
•  with  various  tastes  and  wants  read 
each  paper  each  day. 

The  manufacturer  who  has  the 
ability  desires  an  opportunity. 

This  combined  list  gives  him 
the  opportunity  at  the  small  cost 
of  $2.71  an,  agate  line.  It  is  a 
velvet  opportunity  with  a  silver 
lining. 

Advertising  in  New  England 
newspapers  makes  a  deeper  im¬ 
pression  on  the  minds  of  New 
England  readers,  exerts  more  in¬ 
fluence  and  produces  more  real 
paying  business,  than  advertising 
in  outside  publications. 

This  distinction  gives  the  New 
England  Newspapers  greater 
power  as  distributors  of  business 
news  than  all  the  foreign  papers 
and  periodicals  combined.  This 
t.uth  looms  large  under  the 
search-light. 

It  is  a  splendid  manifestation  of 
the  New  Englanders’  loyalty  to 
their  home  publications. 

A  loyalty  of  this  character  is 
of  immense  value  to  the  adver¬ 
tiser. 

It  makes  these  papers  indis¬ 
pensable  to  the  manufacturer  who 
would  sell  his  goods  in  New  Eng¬ 
land.  Local  advertisers  know  this. 
Many  national  advertisers  know  it, 
but  it  takes  a  long  time  to  con¬ 
vince  all  advertisers  in  all  parts  of 
the  country,  what  others  have 
learned  from  practical  experience. 

The  Newspapers  here  listed  are 
the  mediums  which  will  carry  the 
advertiser’s  whole  story  to  all 
New  England. 

Any  general  advertiser  seeking 
business  in  the  New  England  field, 
who  has  any  doubt  as  to  the  ad¬ 
vertising  value  of  these  Newspa¬ 
pers,  is  invited  to  investigate  at 
once. 

The  EDITOR  AND  PUBLISH¬ 
ER  will  gladly  help  him. 


Assuming  that  it  would  be  possible  to  buy  exclusive  New  England  circulation  in  twenty-one  leading  magazines  on  a  pro  rata 
basis,  it  would  cost  $6.29  per  line  for  a  gross  circulation  of  1,339,006. 

The  43  leading  New  England  dailies  listed  on  this  page  offer  1,886,942  circulation  at  $2.6775  a  line,  or  over  400,000  more 
circulation  at  about  one-third  the  cost  per  line. 

General  advertisers  seeking  further  light  in  respect  to  marketing  conditions  and  distribution  Tacilities  in  the  New  England  terri¬ 
tory  are  requested  to  communicate  with  THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST,  The  Newspaper  Advocate, 
Suite  1117  World  Building,  New  York.  Phones,  Beekman  4330,  4331. 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


AD  MEN’S  PILGRIMAGE 
TO  FRANKLIN’S  GRAVE 


Poor  Richard  Club  of  Philadelphia 

Will  Place  Wreaths  on  Slab  -Six 

Hundred  Publicity  Men  Will  Dine  on 

Nifiht  of  Philosopher's  Birthday — Some 

Other  Doings  in  Old  Quaker  Town. 

PHIL.ADELPHIA,  Januarv  13. — The  birth¬ 
day  of  Benjamin  Franklin,  January  17. 
will  be  observed  by  advertising  men  all 
over  the  country  but  nowhere  more  fit¬ 
tingly  than  in  Philadelphia  where  the 
Poor  Richard  Club  will  in  the  afternoon 
visit  his  grave  in  Old  Christ  Church 
burylng-ground  and  lay  their  wreaths 
on  the  flat  stone  ■which  covers  his  re¬ 
mains.  Through  the  initiative  of  the  lo¬ 
cal  club,  advertising  organizations  all 
over  the  country  have  endorsed  the  idea 
and  a  number  will  send  delegates  to  par¬ 
ticipate  in  the  ceremony.  The  New 
Haven  Advertising  Club  has  sent  a 
wreath  to  be  placed  on  the  grave.  The 
local  club  members  will  assemble  at 
luncheon  in  their  house,  sffter  which 
they  will  proceed  on  foot  and  by  auto 
to  the  cemetery.  Speeches  will  be  made 
and  various  tributes  placed  on  the  gran¬ 
ite  slab. 

In  the  evening  there  will  be  a  dinner 
of  600  covers  at  the  Bellevue-Stratford, 
■when  with  every  course  will  be  served 
an  original  stunt.  The  speakers  will  in¬ 
clude  George  W.  Perkins,  Herbert  S. 
Houston,  president  of  the  A.  A.  C.  W. ; 
I>afe  Young,  Jr.,  of  lies  Moines;  R. 
H.  Durbin,  president  of  the  local  club; 
Rowe  Stewart,  advertising  manager  of 
the  Record,  and  other  prominent  men. 
Among  the  diners  will  be  the  members 
of  the  executive  committee  of  the  A.  A. 
C.  W.  who  will  while  here,  confer  on  the 
arrangements  for  the  convention  of  ad¬ 
vertisers  which  is  to  meet  in  this  city 
next  June. 

A  tremendous  volume  of  advertising 
was  carried  by  the  local  papers  last  Sun¬ 
day  in  connection  ■with  the  opening  of 
the  15th  annual  Automobile  Show.  Full 
pages  were  so  frequent  that  they  ceased 
to  surprise,  there  were  some  ads  of  two 
pages,  and  in  one  case  nearly  three 
pages  were  used  to  tell  of  the  merits  of 
a  machine  and  of  its  many  distributing 
agents.  The  North  American  led  in  paid 
displays,  but  was  closely  followed  by  the 
Press,  while  the  Record,  the  Ledger  and 
the  Inquirer,  as  well  as  the  Etvning 
Telegraph,  ■which  got  out  a  special  edi¬ 
tion  on  Saturday,  showed  results  which 
were  a  fine  testimony  to  the  activity  of 
their  advertising  managers  and  to  the 
business-pulling  power  of  the  papers 
favored. 

Still  “harping  on  my  daughter,”  the 
Inquirer  in  a  half-page  ad  states  that 
during  last  year,  it  printed  more  than 
ten  million  lines  of  paid  advertising, 
which  places  it  as  the  leading  advertis¬ 
ing  medium  of  the  city  and  third  in  the 
country,  its  record  being  only  exceeded 
by  the  Chicago  Tribune,  which  ran  13.- 
765,965  lines,  and  the  New  York  World, 
which  had  10,506,927  lines. 


Poor  Richard  Club  Banquet.  Monday 

The  demand  for  seats  at  the  Poor 
Richard  Club  dinner,  in  Philadelphia, 
January  17,  is  far  in  excess  of  500,  the 
seating  capacity  of  the  Bellevue-Strat¬ 
ford  ball  room,  in  which  the  dinner  is 
to  be  served,  and  the  committee  is 
tearing  its  hair  and  sitting  up  nights 
trying  to  see  what  can  be  done  to  rem¬ 
edy  the  difficulty.  Acceptances  have 
been  received  from  Dallas.  San  Fran¬ 
cisco,  Atlanta  and  Toronto.  The  list  of 
speakers  includes  Herbert  S.  Houston, 
president  Associated  Advertising  Clubs 
of  the  World;  Lafe  Young,  Jr.,  of  the 
Des  Moines  (la.)  Capital,  and  E.  T. 
Meredith,  Chairman  of  the  National 
Program  Committee. 


Prof.  Frank  Alvah  Parsons  will  be 
the  guest  of  honor  at  the  January  din¬ 
ner  of  the  League  of  Advertising  Wo¬ 
men,  at  the  Prince  George  Hotel,  New 
York,  January  18.  "Advertising  Art 
and  TjiHsgraphy”  will  bo  hi*  oubject. 


AD  MEN  HEARD  COLEMAN. 

Former  President  of  the  A.  A.  C.  W. 

Kept  Busy  Daring  Baltimore  Visit. 

Baltimore,  January  13. — George  W. 
Coleman,  president  of  the  city  council 
of  Boston,  “father  of  the  ‘open  forum 
movement’  in  America,”  and  former 
president  of  the  Associated  Advertising 
Clubs  of  the  World,  was  the  guest  last 
Saturday  evening  of  the  Advertising 
Club  of  Baltimore  at  a  get-together  din¬ 
ner  at  the  Emerson  hotel,  and  in  the 
afternoon  of  the  same  day  was  the  guc-st 
of  the  Baltimore  City  (Tub  at  a  luncli- 
eon;  and  on  Sunday  afternoon  was  the 
speaker  at  the  Open  Forum  in  the 
Academy  of  Music.  While  in  Baltimore 
he  ,was  the  personal  guest  of  William 
F.  Cochran.  On  Sunday  morning  Mr. 
Coleman  addres.sed  the  Men's  Bible 
Class  of  Harlem  .A.venue  Christian 
Church. 

The  primary  purpose  of  Mr.  Cole¬ 
man’s  visit  to  Baltimore  was  to  speak 
at  the  Open  Forum,  conducted  during 
the  pa.st  two  years  by  the  Rev.  Richard 
W.  Hogue,  rector  of  the  Episcopal 
Church  of  the  Ascension. 

At  the  Advertising  Club  dinner  Pres¬ 
ident  W.  W.  Cloud  presided.  In  his  talk 
there  Mr.  Coleman  gave  some  inside 
history  of  the  Pilgrim  Publicity  Asso¬ 
ciation,  of  Boston,  of  which  he  was  the 
first  president,  and  of  the  National  As¬ 
sociation,  the  Associated  Advertising 
Clubs  of  the  World.  Recalling  the  Bal¬ 
timore  convention  of  that  body  he  de¬ 
clared  it  was  the  most  deeply  religious 
convention  he  had  ever  attended.  He 
.said  the  “lay  sermons”  of  the  advertis¬ 
ing  men  in  the  pulpits  of  Baltimore 
churches  were  largely  responsible  for 
the  motto  and  ideal  of  “Truth”  being 
adopted  by  the  Associated  Advertising 
CTubs 

At  the  City  Club  Mr.  Coleman  de¬ 
livered  a  forceful  address  on  “The  New 
Spirit  in  City  Life,”  the  keynote  to  his 
talk  being,  “what  can  1  give  my  city?” 
and  not  “what  can  my  city  give  me?” 
The  Academy  of  Music  was  filled  when 
he  .spoke  there  Sunday  afternoon.  His 
suiiject  was,  “Getting  Together  Plssen- 
tial  to  Democracy.” 


BETTER  BUSINESS  BUREAU 


Indianapolis  Advertisers’  Club  Pushes 
Campaign  for  Honest  Ads 

I.VDiANAPOLis,  Januarry  12. — The  Bet¬ 
ter  Business  Bureau  has  been  incorpo¬ 
rated  to  carry  on  the  work  of  thhe  vigi¬ 
lance  committee  of  the  Advertisers’ 
Club  of  Indianapolis  Chamber  of  Com¬ 
merce 

The  directors  of  the  new  incorporation 
are  Frederic  M.  Ayers,  department  store 
owner;  Franklin  Vonnegut,  hardware 
merchant;  G.  A.  Recker  and  George 
Oilar,  furniture  merchants;  Roy  M,  Ross 
a  member  of  the  ad  club  vigilance  com¬ 
mittee;  Mansur  B.  Oakes,  secretary  of 
the  ad  club;  Ernest  E.  Cohn,  advertis¬ 
ing  manager  of  the  Kahn  Tailoring 
Company  and  chairman  of  -the  vigi¬ 
lance  committee,  and  Carl  Hunt,  editor 
of  the  Associated  Advertising.  Practi¬ 
cally  every  important  business  organiza¬ 
tion  of  the  city  is  included  in  the  list  of 
patrons  of  the  new  bureau. 

The  directors  of  the  bureau  will  name 
an  executive  committee  to  continue  the 
work  of  the  vigilance  committee  which 
the  bureau  succeeds.  This  committee 
will  meet  weekly  to  receive  information 
concerning  misleading  advertising.  The 
bureau  will  continue  to  run  an  adver¬ 
tisement  once  eoch  week  in  the  Indian¬ 
apolis  Neirs,  the  Indianapolis  Star  and 
the  Indiana  Daily  Times,  to  advertise 
advertising,  and  to  particularly  call  at¬ 
tention  to  the  work  of  the  bureau  in 
making  Indianapolis  advertising  depend¬ 
able. 

A  secretary  will  be  employed  to  inves¬ 
tigate  complaints  concerning  improper 
or  .suspicious  advertising,  to  gather  in¬ 
formation  on  erroneous  trade  practices 
and  work  with  the  various  trade  a.ssocia- 
tions  in  their  endeavor  to  correct  trade 
abuses.  It  is  believed  that  the  bureau 
will  be  of  Inestimable  value. 


MR.  HEARST  REJECTS 
WHISKEY  ADVERTISING 


Orders  His  Papers  to  Campaign  Vigor¬ 
ously  Against  Drink  and  Drug  Evils — 

Says  It  Is  Duty  of  Papers  to  Promote 

Public  Morals — Highly  Commended 

in  Boston  and  Los  Angeles. 

The  first  of  this  week  William  Ran¬ 
dolph  Hearst  published  in  his  several 
newspapers  a  signed  communication 
calling  for  a  campaign  against  the  drink 
and  drug  evils,  in  the  interest  of  “pub¬ 
lic  health,  public  morals  and  public 
righteousness,”  and  instructing  his  pa¬ 
pers  to  re.iect  all  whiskey  advertising. 
The  letter,  as  printed  in  the  New  York 
.American,  read  as  follows: 

“I  note  in  a  recent  issue  of  the 
.American  an  advertisement  of  a  whis¬ 
key  masquerading  as  a  medicine.  I 
wish  all  our  papers  to  reject  all  whiskey 
advertising  of  whatever  kind  and  all 
advertising  of  any  ardent  liquors  and 
all  advertising  of  any  medicinal  prepa¬ 
rations  containing  alcohol  or  opiates  in 
habit-forming  quantities. 

“Furthermore,  I  do  not  think  that 
passive  opposition  to  such  great  evils 
as  the  drink  habit  and  the  drug  habit 
is  sufficient  for  forces  as  powerful  and 
as  vital  in  the  community  as  our  news¬ 
papers. 

“I  think  our  papers  have  more  active 
duties  and  more  positive  responsibilities. 
I  think  they  should  campaign  for  a  syst- 
tem  of  sumptuary  laws: 

“First — To  prohibit  the  sale  of  inju¬ 
rious  and  habit-forming  drugs  except  by 
the  state  and  upon  the  prescriptions  of 
regular  physicians. 

“Second — To  prevent  the  .sale  of  alco¬ 
holic  beverages  except  where  the  pro¬ 
portion  of  alcohol  is  fixed  at  some  defi¬ 
nite  and  acknowledgedly  innocuous  pro¬ 
portion. 

“Third — To  make  the  taking  or  ad¬ 
ministering  or  prescribing  of  alcohol  or 
opiates  in  habit-forming  quantities  a 
criminal  offense,  from  the  penalties  of 
which  regular  physicians  shall  in  no 
way  be  exempt. 

“The  campaign  against  the  drink  evil 
and  the  drug  evil  is  a  matter  of  public 
health,  of  public  morals  and  of  public 
righteousness  which  it  is  the  duty  of 
our  papers  actively  and  aggressively  to 
promote.” 

The  appearance  of  this  letter  aroused 
no  little  Interest  and  comment  among 
newspaper  men  and  advertising  men; 
particularly  from  the  f^ct  that  whereas 
the  Hearst  papers  have  frequently 
printed  strongly-worded  editorials  in 
denunciation  of  the  drink  habit,  they 
have  at  the  same  time  published  adver¬ 
tisements  of  whiskey  and  other  intoxi¬ 
cating  liquors. 

Boston,  January  12. — The  Boston 
.American  has  been  highly  commended 
for  the  stand  it  has  taken  in  regard  to 
whiskey  advertising.  The  Rev.  Warren 
P.  lenders,  secretary  of  the  Massachu¬ 
setts  Total  Abstinence  Society,  l.ssued  a 
statement  Tuesday,  saying: 

"We  are  glad  to  see  influential  news¬ 
papers  coming  out  .so  strongly  for  tem¬ 
perance.  This  policy  of  Mr.  Hearst  in 
rejecting  all  whiskey  advertisements 
and  all  advertising  of  medicinal  prepa¬ 
rations  containing  alcohol  or  opiates  is 
a  move  in  the  right  direction.  The  in¬ 
fluence  of  a  large  newspaper  cannot  be 
over  e.stimated.  We  are  getting  more 
and  more  wide  awake  on  this  subject.  It 
is  no  longer  a  question  of  a  few  re¬ 
formers,  it  is  the  question  which  con¬ 
cerns  the  best  and  highest  interests  in 
any  community  and  the  newspapers  can 
make  It  this.” 


MR.  HEARST  PRAISED. 

Methodist  Clergymen  Endorse  His  Stand 
Against  Liquor  Ads. 

Los  Angeles.  Calif.,  January  10. — 
Repre.sentatives  of  200  churches  of 
Southern  California  at  the  Methodist 
Preachers’  meeting  today  unanimou.sly 
voted  their  appreciation  of  the  refusal 


of  William  Randolph  Hearst  to  permit 
any  of  his  newspapers  to  print  whiskey 
advertisements. 

In  a  resolution  presented  by  Rev. 
J.  E.  Fischer,  of  the  Echo  Park  Metho¬ 
dist  Church,  the  meeting  authorized  the 
secretary  to  write  a  letter  of  apprecia¬ 
tion  to  the  Examiner  for  the  attitude  of 
its  owner,  Mr.  Hearst,  in  this  regard. 

In  compliance  with  this  resolution  an 
official  letter  was  written  by  Secretary 
J.  E.  Hall,  pastor  of  the  Krst  Methodist 
Church  at  Orange.  The  letter  follows: 

The  Methodist  Preachers’  meetlDg  of  Southern 
California,  by  unanimous  vote,  this  morning 
ileh'gate<l  me  to  extend,  as  their  secretary,  to 
the  Kraminer  their  very  great  appreciation  of 
your  stand  against  the  iiquor  business  and  the 
refusal  of  any  advertisement  of  iiquor. 

Realizing  that  the  stand  you  have  taken  has 
la^Mi  one  of  principle  and  not  one  of  money 
eonsideratiun,  but  that  your  stand  is  for  the 
home,  the  state  and  the  nation,  giving  every 
boy  and  girl  a  better  chance  in  life,  and  realiz¬ 
ing  the  power  of  the  daily  press  in  the  better¬ 
ment  of  our  great  State,  again  we  thank  you  for 
the  work  a  great  paper  like  yours  is  doing. 

J.  E.  H.tLL,  Secretary. 

K.  P.  RYIANI).  Presitient. 

Rev.  Mr.  Fischer  said  later: 

“I  am  going  to  introduce  a  similar 
resolution  at  the  next  meeting  of  the 
Church  Federation  of  Los  Angeles.” 


BIG  MEETING  FOR  BUFFALO. 


Notable  Programme  for  Next  Week’s 
Ad  Club  Affiliation  Meeting. 

Between  300  and  400  delegates  from 
Detroit,  Cleveland  and  Rochester  will 
attend  the  Ad  Club  Affiliation  meeting 
in  Buffalo,  N.  Y.,  on  January  22,  Presi¬ 
dent  George  W.  Billings,  of  the  Buffalo 
Ad  Club,  announces. 

It  will  be  a  one-day  meeting.  At  the 
morning  session  there  will  be  a  general 
discussion  and  speeches  on  advertising 
vigilance.  Clinton  G.  Fish,  president  of 
the  Rochester  Ad  Club,  will  preside.  In 
the  afternoon  nationwide  advertising 
will  be  the  subject.  Representative 
Martin  Dies  of  Texas  will  be  the  speak¬ 
er  at  the  big  banquet  in  the  evening. 

Below  is  the  official  programme  as 
far  as  made  up: 

MORMNO  SKSKION. 

Clintuii  G.  Pish.  Chairman. 

1.  George  W.  Billlnga.  president  of  the  Buf¬ 
falo  Ad  Club,  olBrial  chairman  of  the  conven¬ 
tion.  w'ili  introduce  Clinton  G.  Fish,  preshient 
of  the  Roeheeter  Ad  Club,  as  chairman  of  the 
morning  session. 

2.  Address  of  welcome  by  mayor  of  Buffalo. 

3.  Response  by  President  Rose. 

4.  Principal  address  of  morning,  on  “The 
Better  Advertising  Movement,”  by  Merle  Slden- 
er,  chairman  of  the  National  Vigilance  OgnmH- 
tee  of  the  Associated  Advertising  Clubs  of  the 
World. 

5.  Address  against  “The  Better  Advertising 
Movement,”  speaker  to  be  announced  later. 

6.  Address  in  favor  of  “The  Better  Adver- 
tiaing  Movement,”  by  Benjamin  G.  Lee,  adver¬ 
tising  manager  of  the  Dayton  Co.,  wbo  was 
formerly  opposed  to  “The  Better  Advertising 
Movement,”  but  is  now  in  favor  of  it. 

7.  Addresses  by  chairmen  of  local  vigilance 
committees  in  the  four  cities:  David  A.  Brown 
from  Detroit,  Warren  C.  Platt  from  Cleveland. 
Henry  M.  Sperrv  from  Rochester,  Clinton  G. 
DeGroat  from  Buffalo. 

8.  Good  fellowship  luncheon  at  twelve  o'clock. 
Stunts. 

AtTEBNOON  SESSION. 

Henry  T.  Ewald,  Chairman. 

Devoted  to  the  stories  of  the  great  business 
successes  due  to  advertising. 

1.  “Some  Problems  We  Have  Solvetl,”  by  Eil 
ward  A.  Walton,  advertising  manager  of  tin- 
Burroughs  Adding  Machine  Company. 

2.  “The  ^ver  the  Earth  Idea,”  by  Charles 
M.  lemperly,  advertising  manager  of  the  Sher¬ 
win-Williams  Comrany. 

3.  “The  Adless  Day,”  A.  A.  C.  of  W.  Motion 
Picture  Film. 

4.  Speaker  to  be  secured. 

EVENINO  BANQUET. 

William  Ganson  Rose,  Chairman. 

Entertainment  feature. 

1.  Greetings  from  Herbert  8.  Houston,  prt-si 
ilent  of  the  A.  A.  C.  of  W. 

2.  Addresses  for  and  against  preparedness  by 
two  nationally  prominent  speakers. 

“Peace,”  by  Hon.  Martin  Dies. 

“Preparedness.”  by  Henry  A.  Wise  Wood 

.3.  Address  on  topic.  “Business  Conditions. ■ 
bv  John  H.  Fahey,  president  of  Chamber  of 
Commerce  of  the  U.  3.  of  America. 


And  Cincinnati  Wants  It,  Too. 

The  Committee  on  Conventions  ana 
Publicity  of  the  Chamber  of  Commerce. 
CMncinnati,  has  voted  13,000  to  the  fund 
of  $25,000  which  the  Cincinnati  Adver¬ 
tising  Club  is  trying  to  raise  in  order 
to  secure  the  1917  convention  of  the 
Associated  Ad  Clubs  of  the  World  for 
Cincinnati.  Carl  Dehoney  will  head  a 
committee  which  will  attend  the  con¬ 
vention  in  Philadelphia  in  June  and 
make  a  fight  for  the  next  convention. 
The  Board  of  Governors  of  the  Cincin¬ 
nati  -Advertisers  Club  has  subscril>c<l 
$40^  to  the  fund. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


In  Aiming  a  Campaign  at  New  York  State  Folks  Yon  Are  Heading 
Straight  at  the  Heart  of  Three  Vital  Factors  of  Success: 

(1)  POPULATION  (2)  HIGH  GRADE  CIRCULATION  (3)  COUNTRY’S  DIVERSIFIED  INTERESTS 

A  PRESENTMENT  OF  THE  MARKETING  ADVANTAGES  OF  NEW  YORK  STATE 
By  Hugh  McAtamney,  Hugh  McAtamney  Co.,  General  Advertising  Agents,  New  York  City 


THE  POPULATION 

The  population  of  New  York  State  is  a  little  over  Ten 
Million.  This  is  one-tenth  of  the  population  of  the  United 
States — gathered  into  a  compact  inter-comniunicatirig  and 
comprehensive  area.  It  is  almost  twice  the  population  ot 
Illinois,  or  of  Ohio — often  referred  to  as  two  rich  fields  for 
advertising  propaganda.  Where  so  many  people  are 
gathered  together  in  close  contact  with  each  other,  the  ex¬ 
change  of  ideas  is  bound  to  be  exceptionally  free.  Every 
advertiser  is  familiar  with  the  advertising  axiom,  “Every 
purchaser  of  this  or  that  article  is  an  added  booster.”  In 
New  York  State  there  are  many  closely  connected  cities  of 
large  population — cities  that  are  mouthed  frequently  all 
over  the  rest  of  the  country;  and  yet  twenty-two  per  cent, 
of  the  State  population  is  rural.  Here  is  an  ideal  combina¬ 
tion,  where  urban  and  rural  “boosters”  rub  elbows — and 
when  it  comes  to  the  consideration  of  the  popularity  of 
manufactured  products,  who  will  disclaim  the  fact  that  the 
rural  population  is  highly  influenced  by  the  opinion  of  the 
urban  population  ?  For  a  product  that  depends  for  its  suc¬ 
cess  upon  distribution  among  any  particulsur  class  or  a  com¬ 
bination  of  all  classes.  New  York  State  is  absolutely  un¬ 
equalled. 

HIGH-GRADE  CIRCULATION 

Every  advertiser  knows  that  circulation  alone  is  not  neces¬ 
sarily  an  advantage.  Mediums  must  be  chosen  not  only  fit 
to  carry  his  message  but  able  to  put  him  in  touch  with  in¬ 
telligent  readers  in  whose  minds  he  can  instill  a  desire  to 
own  his  product.  In  no  other  state  in  the  Union  can  be 
found  such  a  variety  of  publications  as  in  New  York.  Owing 
to  its  geographical  position,  combined  with  its  financial, 
political  and  social  importance.  New  York  City  is  both  the 
recipient  and  the  radiator  of  the  news  of  the  world. 
Naturally,  all  the  brother  and  sister  cities  and  children  towns 
in  the  State  follow  in  Father  Knickerbocker’s  footsteps! 
The  endeavor  in  every  community  is  to  put  a  New  York  City 
color  to  the  manner  of  running  its  newspapers  and  a  New 
York  City  tone  to  the  news.  All  this  has  had  an  effect  upon 
the  readers  which  can  not  be  under-estimated,  and  makes 
for  a  very  high-grade  circulation — not  high-grade  in  the  sense 
of  snobbishness  but  high  grade  in  the  sense  of  intelligent  dis¬ 
cernment.  All  the  region  known  as  The  Empire  State  is 
most  sensitive  to  New  York  City’s  moods  and  business  im¬ 
pulses. 

Any  traveller  throughout  the  United  States  is  familiar  with 
with  the  expression,  “If  it  goes  in  New  York,  it  should  go 
anywhere!”  This  is  the  unconscious  compliment  paid  by 
other  sections  of  the  country  to  the  New  York  State  folks’ 
judgment.  Could  there  be  a  better  argument  for  starting 
a  campaign  for  distribution  in  New  York  State?  The  pro¬ 
duct,  whatever  it  is,  will  then  have  a  tag  of  approval  which 
will  win  success  for  it  wherever  it  goes. 

THE  COUNTRY’S  DIVERSIFIED  INTERESTS 

There  is  hardly  any  need  of  reminding  the  readers  of  THE 
EDITOR  and  PUBldSHER  of  the  conglomerate  and  diversi¬ 
fied  interests  of  New  York  State — industrial,  manufacturing, 
financial,  commercial  and  agricultural.  Ten  million  people 
must  find  something  to  do  and  they  are  going  to  do  it  in 
many  different  ways.  For  this  reason  the  heart  of  the 
entire  country  is  New  York  State — there  is  no  doubt  about  it. 
It  is  the  most  vulnerable  spot  for  a  vigorous  presentation  of 
argument  about  products  that  the  rest  of  the  countiy  needs. 


The  Newspapers  listed  on  this  page  offer  3,935,096 
average  Circulation  at  a  total  combined  cost  of  $6.37 
per  line,  or  an  average  of  one  and  one-half  tenths  of 
a  cent  per  line  per  thousand.  This  is  less  than  thirty- 
fcur  cents  per  thousand  Circulation  for  an  advertise¬ 
ment  occup3ring  a  magazine  page  of  224  lines. 

Make  your  own  deduction  as  to  whether  that  is  not 
Low  Cost  advertising,  bearing  in  mind  that  the  terri¬ 
tory  is  covered  most  intensively,  and  that  it  covers 
fourteen  of  the  principal  Cities  of  New  York  State, 
and  their  suburbs,  and  covers  them  well,  with  News¬ 
papers  of  High  Standing  suid  Reputation. 

Suppose  you  had  this  tremendous  Publicity  Force 
working  for  you;  don’t  you  think  you  would  soon  feel 
the  Benefit? 


Paid 

2,500 

10,000 

Cir. 

Lines 

Lines 

Albany  Knickerbocker  Press  (M)  . . 

41,229 

.06 

.06 

Albany  Knickerbocker  Press  (S)  . . 

33,836 

.06 

.06 

Brooklyn  Eagle  (E)  3c . 

1  44  095 

.Ifi 

Brooklyn  Eagle  (S)  3c  . 

Brooklyn  Standard  Union  (E) . 

61,259 

.15 

.15 

Brooklyn  Standard  Union  (S) . 

68,030 

.15 

.15 

Buffalo  Courier-Enquirer  (M&E).. 

110,274 

.14 

.12 

Corning  Evening  Leader  (E)  .... 

8,275 

.0179 

.0129 

Elmira  Star-Gazette  (E) . 

20,057 

.035 

.03 

Gloversville  Leader- Republican  (E) 

5,512 

.0143 

.0108 

Gloversville  Herald  (M) . 

6,489 

.02 

.015 

Ithaca  Journal  (E) . 

6,335 

.035 

.015 

Newburg  Daily  News  (E) . 

8,386 

.0358 

.0214 

Mt.  Vernon  Daily  Argus  (E) . 

5,907 

.0214 

.015 

New*  York  American  (M) . 

293,784 

.40 

.38 

New  York  American  (S) . 

690,889 

.60 

.57 

New  York  Globe  (E) . 

187,429 

.28 

.27 

New  York  Herald  (M) . 

)  98,651 

1  .40 

.40 

New  York  Herald  (S) . 

j  98,651  1 

1  .50 

.50 

N.  Y.  Journal  of  Commerce  (M)... 

17,926 

.18 

.15 

New  York  Evening  Mail  (E) . 

159,520 

.32 

.29 

New  York  Evening  Post  (E) . 

20,598 

.18 

.16 

New  York  Press  (M) . 

New  York  Press  (S) . 

'  110,869 

.27 

.225 

New  York  Sun  (M&S) . 

71,749 

.40 

.36 

New  York  Sun  (E) . 

155,009 

.30 

.27 

New  York  Times  (M) . 

New  York  Times  (S) . 

[  318,274 

.50 

.425 

New  York  Tribune  (M&S) . 

82,674 

.25 

.21 

New  York  Telegram  (E) . 

223,848 

.285 

.27 

New  York  Telegram  (S) . 

232,640 

.20 

.18 

New  York  World  (M) . 

New  York  World  (S) . 

]  391,158 

.40 

.40 

New  York  World  (E) . 

403,787 

.40 

.40 

Oneonta  Star  (M) . 

6,484 

.0114 

.0085 

Poughkeepsie  Star  (E) . 

6,260 

.0215 

.0115 

Schenectady  Gazette  (M) . 

20,632 

.06 

.04 

Troy  Record  (M&E) . 

*23,230 

.035 

.035 

3,935,096 

6.8923 

6.3751 

♦A.  n.  c. 

Ratings  (ioverninciit  StatenicMits.  Oct.,  191.S. 


General  Advertisers  seeking  further  light  in  respect  to  marketing  conditions  and  distribution  facilities  in  New  York 
State  are  requested  to  communicate  with  THE  EDITOR  AND  PUBLISHER,  Suite  1117,  World  Building,  New  York;  Phones, 

Beeknuui  4330,  4331.  _ 
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For  advertising  rates  see  publisher's  notice  on  classified  page 


New  York,  Saturday,  January  15,  1916 

A  M<»M  MENTAL  D(X:i  MENT, 

It  is  hardly  an  exaggeration  to  say  that  the  Janu¬ 
ary  issue  o£  Associated  Advertising — the  official  pub¬ 
lication  of  the  Associated  Advertising  Clubs  of  the 
World— should  l>e  in  the  hands  of  every,  manufactur¬ 
er,  jobber,  and  retailer  in  the  United  States  who  is 
engaged  in  the  handling  of  merchandise  of  staple 
and  regular  consumption  by  practically  all  the 
jieople. 

We  make  this  broad  statement  not  alone  because 
of  the  positive  value  of  the  annual  report  of  the 
merchandi.sing  research  committee — effectively  sum¬ 
marized  on  another  page  of  this  issue  of  Thb  Kditok 
ANii  FrBLisHER — hut  Itecause  of  its  suggestiveness 
as  well.  The  report  deals  with  department  stores, 
<'lot biers,  hardware  dealer.s,  druggists,  jewelers,  and 
gr«K-ers;  l)ut,  imiHjrtant  as  are  these  lines,  it  is  ob¬ 
vious  that  there  are  very  many  other  great  de|>art- 
ments  of  merchandising  effort  that  lie  wholly  out¬ 
side  them. 

The  general  direction  of  the  research  Investiga¬ 
tions  on  which  the  report  is  based  was  in  the  highly 
competent  hands  of  Mac  Martin,  of  Minneapolis, 
while  very  great  credit  is  also  due  to  Clarence  Tolg, 
of  the  .same  city,  expert  statistician,  who  had  im¬ 
mediate  charge  of  the  assembling  of  the  informa¬ 
tion  from  the  1,000  men,  all  over  the  country,  who 
— absolutely  without  compensation — gathered  the 
facts. 

While  the  tabulations  in  the  report  for  gross  sales, 
collections,  volume  of  advertising  and  stock  relate 
only  to  the  month  of  November  last,  the  informa¬ 
tion  as  to  the  addition  or  discontinuance  of  specific 
lines  relates  to  the  year  from  November,  1914,  to 
Novemljer,  1915. 

All  this  was  obtained  through  personal  interviews. 
The  merchants  who  gave  the  facts  did  so  in  confi¬ 
dence,  after  having  been  assured  that  no  individual 
names  would  be  mentioned.  The  investigators  were 
all  men  of  integrity,  being  either  members  of  the 
educational  comniittee  of  the  Associated  Advertis¬ 
ing  Clubs  of  the  World  or  secretaries  of  commercial 
clubs — men  who  in  their  daily  business  have  access 
to  the  heads  of  large  organizations,  and  men  who 
realize  the  absolute  necessity  for  accuracy  in  such 
figures. 

Kach  dealer  was  asked  exactly  the  same  list  of 
questions.  Kach  investigator  received  exactly  the 
same  instructions.  In  sending  in  their  final  reports 
investigators  often  commented  upon  the  accuracy 
of  the  answers,  saying  that  they  knew  the  dealers 
personally  and  were  sure  the  information  was  cor¬ 
rect. 

Ill  scope  and  general  importance  this  report  far 
exceeds — as  was  natural — that  of  the  first  “survey,” 
issued  a  year, ago.  Undoubtedly  that  which  shall 
proceed  from  the  same  source  a  year  hence  will  as 
greatly  exceed  in  value  that  now  under  considera¬ 
tion.  And  what  a  document  it  must  necessarily  be! 


The  .Associated  Press  shows  its  appreciation  of  the 
services  rendered  the  world  of  journalism  by  Thb 


Editor  and  Publisher  by  subscribing  each  year  for 
copies  to  be  sent  its  representatives  in  London,  Ber¬ 
lin,  Paris,  Rome,  Petrograd,  and  Tokio,  Japan.  It 
is  a  matter  of  record  that  no  publication  in  our  field 
ia  as  widely  distributed.  The  Editor  and  Publisher 
finds  its  way  to  Australia,  to  South  Africa,  to  India, 
to  China,  and  within  the  Arctic  Circle. 


MR*.  GRASTi  AND  THE  TIME.S 

The  appointment  of  Charles  H.  Grasty  to  the  posi¬ 
tion  of  treasurer  of  the  New  York  Times,  succeed¬ 
ing  the  late  Charles  W.  Knapp,  will  be  regarded 
with  much  gratification  by  Mr.  Grasty’s  many 
friends  throughout  the  country.  His  newspaper  ex¬ 
perience  has  been  comprehensive  and  thorough.  He 
has  filled  all  the  positions  there  are  on  an  up-to-date 
daily.  Beginning  as  a  reporter  on  the  Mexico  (Mo.) 
Intelligencer,  Mr.  Grasty  has  traveled  the  long  road 
to  big  city  newspaper  ownership. 

For  years  he  has  been  a  dominant  figure  in  Balti¬ 
more  journalism,  first  as  owner  and  editor  of  the 
News,  which  he  sold  to  Frank  A.  Munsey,  and  later 
as  editor  and  publisher  of  the  Sun.  About  a  year 
ago  he  resigned  as  president  and  director  of  the 
latter  newspaper  and  went  abroad  to  represent  the 
Associated  Press  in  Europe  and  especially  in  tne 
war  zone. 

It  was  after  he  left  Baltimore  that  his  construc¬ 
tive  work  on  the  Sun  began  to  bear  its  full  fruition. 
It  first  became  apparent  when  the  advertising  rates 
of  that  newspaper  were  increased.  Much  to  the 
surprise  of  the  management  the  merchants  of  Balti¬ 
more  quickly  showed  that  they  were  not  only  will¬ 
ing  to  pay  the  increased  rates  but  enlarged  their 
space  to  an  unexpected  degree.  While  the  growth 
in  advertising  revenues  was  unusual,  the  circulation 
.showed  marked  gains.  This  improvement  in  the 
business  of  the  Sun  is  directly  traceable  to  the  ex¬ 
cellent  work  done  by  Mr.  Grasty  while  he  was  in 
charge  of  the  newspaper,  and  to  the  able  men  who 
have  followed  him  in  control  of  the  property. 

Mr.  Ochis,  in  securing  the  services  of  so  capable, 
progress! ve(i and  thoroughly  experienced  an  assistant 
as  Mr.  Grasty,  is  to  be  congratulated. 


Some  daily  publishers  in  Canada  have  Ix-en  pro- 
festing  against  an  order  of  the  Post  t>fflce  Depart¬ 
ment  to  the  effect  that  newspapers  addre.ssed  to 
Canadian  soldiers  in  Franc-e  or  Egypt  are  subject  to 
a  rate  of  one  cent  per  two  ounces.  This  brings  the 
IKj.stage  on  the  ordinary  size  of  daily  paper  up  to 
%i  per  annum,  or  in  most  cases  above  the  regular 
subscription  rate.  It  was  thought  that  this  was  a 
new  order  of  the  Department,  but  it  turns  out  that 
it  is  a  regulation  controlled  by  the  requirements  of 
the  international  postal  union  and  not  subject  to 
modification.  To  avoid  the  excessive  rate,  publishers 
are  being  advised  to  forward  their  papers,  addresseji 
to  soldiers,  in  bulk  to  the  army  post  office  in  London, 
when  they  will  be  sent  on  by  the  army  mails  with¬ 
out  further  expense. 


Before  George  Hough  Perry  exploited  the 
Panama-Pacific  Exposition  by  means  of  free  pub¬ 
licity  in  the  newspapers  of  this  broad  land  he  was 
known,  in  some  quarters  at  least,  as  an  advocate 
of  paid  advertising.  At  a  meeting  of  the  San  Fran¬ 
cisco  Advertising  Association  last  week,  at  which 
he  outlined  a  plan  for  a  world-wide  campaign  “to 
sell  San  Francisco,”  George  Hough  Perry  is  re¬ 
ported  to  have  said:  “We  assuredly  have  big 
values  to  offer,  and  there  assuredly  is  a  demand 
for  them.  Stories  of  real  interest,  telling  the  plain 
truth  about  our  offerings,  will  find  ready  publica¬ 
tion."  Has  his  recent  experience  as  a  glorified 
press  agent  reduced  George  Hough  Perry  from  the 
path  of  wisdom  and  honor  and  right  and  fair  deal¬ 
ing?  If  his  “stories  of  real  Interest”  are  intended 
to  advertise  San  Francisco,  every  editor  and  pub¬ 
lisher  receiving  them  should  print  them  only  when 
paid  for  at  regular  advertising  rates. 


Lord  Northcliffe,  owner  of  the  London  Times,  in 
his  highly  interesting  United  Press  Interview,  pub- 
li.shed  here  last  week,  said  one  thing  that  seems 
to  call  for  some  elucidation.  His  statement  was: 
“Owing  to  our  censorship  you  know  very  little  about 
our  side  of  the  war.”  These  are  strong  words — 
“know  very  little” — and  no  doubt  were  set  down  de¬ 
liberately.  Yet  can  they  be  accepted  as  correct? 
What,  that  is  of  real  importance,  can  have  escaped 
conveyance  here — by  word  of  mouth,  even  if  not 
by  wire  or  by  mail?  It  seems  impossible. 


It  seems  as  if  the  City  officials  might  hit  upon 
.some  spot  in  Printing  House  Square  as  a  resting 
place  for  the  statue  of  Horace  Greeley.  It  should 
remain  near  the  place  where  he  worked  for  so  many 
years.  No  more  inappropriate  place  could  be  found 
for  it  than  at  the  Battery.  Still,  this  will  probably 
not  sway  the  officials  in  their  determination  to  put 
it  there.  What  do  city  officials  care  whether  the 
place  is  appropriate  or  not?  If  It  was  necessary  to 
remove  the  Statue  of  Liberty  from  its  present  base 
to  make  way  for  a  tunnel  to  Staten ^sland,  officials 
would  probably  have  Miss  Liberty  removed  to  a 
site  near  the  penitentiary  on  Blackwell's  Island. 


The  Remington  Arms  Company,  EMdystonc,  Pa., 
has  sent  a  circular  letter  to  a  large  number  of  news¬ 
papers,  asking  them  to  give  free  publicity  to  the 
fact  that  they  can  “give  employment  to  able-bodied- 
sooer  and  industrious  men  who  have  had  experience 
in  handling  tools  or  machinery,  or  who  desire  to  be¬ 
come  expert  machine  men."  The  cheek  of  it!  Why 
don’t  they  use  the  classified  ad  columns  and  pay  the 
newspapers  for  helping  them  to  get  good  men?  The 
Remington  Arms  Company  is  a  rich  corporation  and 
therefore  it  ought  not  to  place  itself  in  the  posiUon 
cf  a  mendicant. 


The  Hamlet  of  the  Years — 1916. 

Thou  stumbler  on  the  threshold  of  the  world. 
m*nt  low  *neatb  heapiog  wroogt*  of  yestor  year**! 
Curs^  he  the  doddering  dsy  that  gave  thee  birth. 
Abortive  Imp.  hatrbad  out  In  murder’s  lair! 

Brute  offspring  of  a  nest  of  pregnant  crimes ! 

No  milk  of  human  kindness  warms  the  life 
Within  thy  curdled  veins,  but  cruel  deeds 
T^lr  likeness  print  uiwn  thy  sombre  brow. 

Thy  young  bead  wears,  in  truth,  a  bloody  crown. 
Gift  of  a  mad,  a  wickeil.  wanton  world. 

Mirth  ill  befits  thy  cuniing,  hapless  Wight ! 

oot  the  light  and  festive  note  of  cheer, 
with  plaintive  dirge  toll  out  a  solemn  hour. 

J'bou  has  nb  wand  to  oi»e  for  wistful  eyes 
T^e  treasures  of  the  future's  store  of  ho|a>. 

No  talisman  to  charm  away  the  beast. 

Whose  bulking  form  crowds  out  our  pleading  souls. 

Thou  art  a  mere  pretender  on  the  throne, 

A  poor  king’s  Jester  at  tbe  court  of  Time. 

Thlnk’at  thou  to  mock  away  our  plangent  grief? 
.Supreme  gravedigger  of  the  ages,  thou. 

Who  diggest  graves  for  men.  for  helpful  beasts. 
And  e’en  for  man’s  ripe,  mellowing  bo|ies. 

.And  flaunt’st  funereal  crfi>e  In  God’s  clean  heav’ns. 
-N’o  fairies  hover  at  thy  luckless  birth, 

O  crippled  ruler  of  a  crippled  realm! 

’The  savage  wolves  have  rent  thy  tender  flocks. 

Thy  pleasant  fields  are  foul  with  carrion  clav. 

Thy  treasures  wrecktsl  by  ruthless,  vandal  hands 
While  lamentations  choke  the  voice  of  song. 

And  stealthy  Famine  grasps  the  scythe  of  Time 
To  cut  thy  millions  down  In  shrivelled  death. 

.And  tbiuk’at  thou  now  to  heal  our  bleeding  hearts 
With  one  wiW  burst  of  brief,  punctilious  joy? 
Would’st  fain  tielieve  that  we  our  sorrow  wear 
As  ornament  to  be  put  on  or  off 
As  please  thy  vanity  and  cblldlsh  wbim? 

Oh !  would  that  old  Oblivion  of  the  floods 
Might  wrest  an  Interregnum  from  thy  bauds 
Till  Time  restore  bis  ailing  limbs  to  health 
And  cleanse  his  fear-craaed  brain  of  poison  fumes. 
Then  might  he  hold  again  the  reins  of  power 
And  order  out  of  chaos  form  anew. 

But  destiny  lies  In  thy  stainbd  bands. 

So  bobble  on  to  quit  thy  doleful  task 
And  drag  thy  leaden  load  across  the  scene, 

O !  melancholy  Hamlet  of  tbe  years ! 

Edwards  P.  Ingersoi.!.. 


Finance,  Business,  and  the  Business  or  Life.  “A 
humble  contribution  towards  making  finance 
cleaner,  business  more  humane,  work  more  in- 
•spiring  and  life  more  worth  while."  By  B.  C. 
Forbes,  business  and  financial  editor  of  the  New 
York  American.  Published  for  the  author. 

In  this  book  are  many  of  Mr.  Forbes’  financial 
articles  which  have  appeared  in  the  New  York 
American  during  the  past  four  years.  They  have 
been  warmly  endorsed  by  such  authorities  as  E.  H. 
Gary,  Commissioner  of  Labor  James  M.  Lynch, 
Frank  A.  Vanderlip,  James  Speyer,  Daniel  Willard, 
George  M.  Reynolds,  and  Samuel  Rea,  whose  letters 
to  Mr.  Forbes  preface  the  volume.  The  book  treats 
of  the  earning,  saving,  spending  and  investment  of 
money,  and  candidly  comments  on  "the  men  who 
have  done  most  of  each — our  multi-millionaires, 
giants  and  pigmies."  The  relations  of  the  govern¬ 
ment  and  big  business,  of  capital  and  labor,  of  news¬ 
papers  and  public  sentiment,  and  of  other  elements 
in  the  nation’s  life  are  discussed.  Other  topics  are 
saving,  thrift,  success,  work,  stocks,  bonds,  specula¬ 
tion,  investments,  banks,  and  banking,  economy, 
extravagance,  railroads,  luck,  directors,  poverty, 
muck-rakers,  rich  men’s  sons,  and  other  timely 
themes.  Many  personal  Incidents  which  reveal  the 
character  of  scores  of  successful  men  are  told.  The 
book  is  as  helpful  as  It  Is  readable.  It  ran  through 
two  editions  last  month. 
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PERSONALS 

Frederick  H.  Howland,  for  a  number 
of  years  with  the  Philadelphia  Press, 
has  been  appointed  editor  of  the  Cham¬ 
ber  of  Commerce  Journal,  the  official 
organ  of  the  new  Philadelphia  Chamber 
of  Commerce.  Mr.  Howland  is  a  well- 
known  newspaper  man.  He  served  his 
apprenticeship  on  the  Providence  Jour- 
nal,  of  which  he  was  formerly  treasurer 
and  manager. 

A.  B.  McCollum,  editor  of  the  Waco 
(Texas)  Tribune,  has  announced  his 
candidacy  for  the  Texas  Senate  to  suc¬ 
ceed  himself.  Editor  McCollum  is  now 
serving  in  the  Senate,  having  been 
elected  to  All  an  unexpired  term. 

William  Dudley  Foulke,  who  is  ex¬ 
pected  to  be  the  Progressive  nominee 
for  United  States  Senator,  is  editor  of 
the  Richmond  (Ind.)  Item,  an  evening 
newspaper,  published  in  his  home  city. 
He  was  a  member  of  the  United  States 
Civil  Service  Commitssion  from  1901  to 
1903. 

Ralph  O.  Howard  has  been  elected 
vice-president  of  the  Eiuiuirer-Sun 
company,  Columbus,  Ga.,  and  will  per¬ 
form  the  duties  of  president.  Judge 
S.  P.  Gilbert,  who  is  president  of  the 
company,  is  occupied  with  his  court 
duties. 

Herbert  Shafleigh  Underwood,  for 
several  years  editor  of  the  Boston  Ad¬ 
vertiser  and  Record,  and  Mra  Under¬ 
wood  are  now  at  Jacksonville,  Fla.,  and 
will  spend  the  winter  in  that  state.  Mr. 
Underwood  was  at  one  time  assistant 
etlitor  of  the  Springfield  (Mass.)  Re- 
puidican. 

John  Chester  Philips,  editorial  writer 
on  the  Baltimore  Star,  has  resigned  to 
take  an  editorial  position  on  the  New¬ 
ark  News.  Mr.  Philips  has  been  on  the 
staff  of  the  Star  in  various  capacities 
ever  since  that  paper  was  started. 

Wilson  D.  Bush,  who  recently  re¬ 
turned  to  New  York  from  the  Pacific 
Coast,  where  he  was  engaged  in  pub¬ 
licity  work  for  various  association 
gatherings  and  trade  conventions, 
joined  the  editorial  staff  of  the  Music 
Trade  Review  the  first  of  the  year.  He 
was  formerly  managing  editor  of  the 
I).  O.  Haynes  publications,  and  at  one 
time  was  a  member  of  the  city  staff  of 
the  New  York  American. 

George  Bronson -Howard,  of  New 
York  CTty,  formerly  a  newspaper  man 
and  at  present  widely  known  as  a  nov¬ 
elist  and  playwright,  has  joined  the 
literary  and  photo-dramatic  staff  of  the 
Jesse  L.  Lasky  Feature  Play  Company, 
making  his  headquarters  in  the  future 
at  the  Lasky  studios  at  Hollywood,  Cal. 

David  T.  Wells,  until  comparatively 
recently  a  newspaper  man  in  New  York 
('ity,  has  been  admitted  to  the  New 
York  Stock  Exchange  firm  of  William 
.Morris  Imbrie  &  Co. 

A.  M.  Hill,  who  has  been  city  editor 
of  the  Cuero  (Texas)  Daily  Star  for 
several  years,  resigned  on  Jan.  1  to  be¬ 
come  city  editor  of  the  Cuero  Daily 
Record,  succeeding  H.  Elliott,  who  has 
resigned  to  accept  a  place  on  the  edito¬ 
rial  staff  of  the  Brownsville  Sentinel. 

Henry  L.  Mencken,  the  irrepressible 
"Free  Lance”  of  the  Baltimore  Evening 
Sun,  is  conceded  to  have  a  just  griev¬ 
ance.  The  story  from  Baltimore  printed 
in  Thb  Editor  and  Publisher  two 
weeks  ago  gave  his  age  as  "somewhere 
about  forty.”  Mr.  Mencken  is  36. 

Frank  Mc(3abe.  the  classified  adver¬ 
tising  manager  of  the  New  York  World, 
has  been  elected  senior  warden  of  Har¬ 
lem  Lodge,  No.  457,  F.  &  A.  M. 

F.  L.  E.  Gauss,  late  general  manager 
of  the  Leslie-Judge  Co.,  of  New  York, 
and  more  recently  sales  manager  of 
the  Sterling  Gum  Company,  has  been 
elected  president  of  that  corporation. 

Dr.  (Daryl  B.  Storrs,  dramatic  editor 
of  the  Minneapolis  (Minn.)  Tribune, 
and  Winthrop  P.  Chamberlain,  dramatic 
editor  of  the  Minneapolis  Journal,  have 
collaborated  in  writing  and  staging  a 
new  play.  "The  Magic  Mill" — a  charm¬ 
ing  fairy  story  which  undertakes  to  ex¬ 
plain  "why  the  sea  is  salt” 

August  Haxthausen,  a  well-known 
newspaper  man  of  Houston,  Tex.,  has 


announced  that  he  will  be  a  candidate 
for  the  Texas  Legislature  in  the  forth¬ 
coming  primaries. 

J.  B.  Dismukes,  a  well-known  printer 
of  Waco,  Tex.,  has  been  appointed  su¬ 
perintendent  of  typesetting  machines  in 
the  North  Carolina  State  Printing  Office 
at  Raleigh.  Mr.  Dismukes  left  fur 
Raleigh  on  January  3  to  assume  his 
new  duties. 

Charles  Hamilton  Musgrove  is  acting 
as  city  editor  of  the  Louisville  Times  in 
the  absence  of  James  R.  Keller,  who  has 
gone  to  Florida  for  his  health.  Mr.  Kel¬ 
ler’s  condition  is  said  to  have  been 
greatly  improved  by  his  trip  south  and 
will  be  back  at  his  desk  in  a  few  weeks. 

Arthur  D.  Toomey,  Dunkirk  (N.  Y.) 
correspondent  of  the  Buffalo  Enquirei, 
has  been  made  city  clerk  in  his  home 
city. 

Channing  Folsom,  who  for  several 
years  has  reported  banking  and  general 
commercial  news  for  the  Kansas  City 
(Mo.)  Star,  has  left  the  newspaper  field 
to  enter  the  brokerage  business  with 
Strandberg  &  McGreevy. 

Miss  Edith  J.  Munsell,  of  New  Hart¬ 
ford  (N.  Y.),  who  has  been  a  member 
of  the  Utica  Observer  staff  for  the 
past  year,  has  resigned  to  take  a  posi¬ 
tion  in  the  agricultural  department  at 
Albany.  Her  place  on  the  Observer 
has  been  taken  by  Miss  Cornelia  Davis. 

Miss  Helen  1.  G.  Havener,  of  the 
Portland  (Me.)  Daily  Press,  has  gone 
to  the  Springfield  (Mass.)  News,  lately 
purchased  by  the  Springfield  Republi¬ 
can.  Miss  Havener  had  been  five  years 
with  the  Press. 

E.  H.  Hilt,  for  a  number  of  years 
manager  of  the  Fremont  (O.)  Daily 
Messenger,  has  resigned  to  become 
night  editor  of  the  Sandusky  Register. 

D.  A.  Butler,  for  the  past  eight  years 
managing  editor  of  the  Quebec  (Can.) 
Telegraph  and  one  of  the  best  known 
newspaper  men  in  the  p’rovince,  has  re- 
.signed  to  become  night  editor  of  the 
Montreal  Daily  Mail. 

Lieut.  Harold  B.  Preston,  Canada, 
of  the  reportorial  staff  of  the  Expositor, 
has,  following  the  completion  of  a 
cour.se  at  the  Divisional  School  of  In¬ 
fantry,  Toronto,  has  been  attached  to 
the  125th  Brant  Battalion.  For  the  past 
year  he  has  been  engaged  on  the  repor¬ 
torial  staff,  and  his  fellow  employees 
presented  him  with  a  handsome  wrist 
watch. 

E.  E.  Neal,  of  Noblesville,  Ind.,  editor 

of  the  Noblesville  Daily  Ledger,  an¬ 
nounces  his  candidacy  for  the  Republi¬ 
can  nomination  for  representative  to 
the  Indiana  Legislature  from  the  Ninth 
District.  _ 

BOSTON  PERSONALS 

Bernard  Priestly,  formerly  of  the  staff 
of  the  Boston  Post,  Lynn  Telegram,  and 
Salem  Evening  Mail,  has  become  a 
member  of  the  staff  of  the  Meriden 
Morning  Record. 

Fred  Green,  former  police  headquar¬ 
ters  man  of  the  Transcript,  is  now  man¬ 
aging  editor  of  the  Watertown  Tribune- 
Enterprise. 

H.  F.  Brock,  city  editor  of  the  Post, 
is  taking  a  few  days  rest  at  his  home  in 
Arlington. 

Theodore  Hedlund,  Norman  Ritchie, 
and  Fred  Huntington  ■will  represent  the 
Post  at  the  Mohr  murder  trial  in  Provi¬ 
dence,  as  reporter,  cartoonist,  and  pho¬ 
tographer,  respectively.  “Jack”  Wil¬ 
liams,  another  Post  photographer,  wil 
help  out  at  times  with  his  camera. 

Walter  Mahan  has  entered  the  em¬ 
ploy  of  the  Copeland  News  Service  at 
the  State  House. 

“Harry”  Benwell  has  joined  the  Bos¬ 
ton  American  staff  as  a  rewrite  man. 

Daniel  Gallagher,  known  to  nearly 
every  newspaper  man  in  New  England, 
has  become  associated  with  the  Boston 
American.  He  is  getting  up  the  Sun¬ 
day  American’s  “City  Life”  section,  and 
also  assisting  in  hotel  work. 

Henry  Logan  Stuart,  formerly  with 
the  Boston  Herald,  is  now  wearing  a 
.soldier’s  uniform  in  Hare  Hall  camp, 
near  I.iondon.  He  expects  to  go  to  the 
front  soon,  and  hopes  to  qualify  as  a 
subaltern  officer. 


A.  J.  Philpot,  of  the  Olobe,  and  Hazel 
Canning  of  the  Record,  discusscil  news¬ 
paper  topics  U-forc  the  RoslindaJc  Civic 
iMiriiiii  in  the  i,ongtelluw  school,  Mon- 
tiay  night. 

C.  1...  Sherman,  formeily  of  tlie  Jour¬ 
nal  staif,  but  now  with  the  w'heeier 
syndicate  is  the  author  of  a  "Dot  Book" 
.soon  to  be  published  by  Houghton  Mif- 
iiia  Co.  Mr.  and  Mrs.  Sherman  sail 
lor  Bermuda  Feb.  1.. 

Charles  11.  Hersey,  who  on  Monday 
completed  fifty  years’  service  on  the 
Transcript,  has  received  a  check  for 
>100  and  a  hearty  letter  of  appreciation 
of  his  services  from  the  i  ranscripl 
company.  His  associates  in  the  press 
room  gave  him  J50  in  gold  to  iiiaik 
their  friendship. 


CHICAGO  PERSONALS. 

Dr.  George  L.  Knapp,  chief  editorial 
writer  of  the  Journal,  addressed  the 
members  of  the  woman’s  Democratic 
Association  on  Wednesday.  His  subject 
was  "The  Democratic  'Tariff.” 

Rutherford  Corbin,  until  January  1  of 
the  Washington  limes,  is  in  Chicago. 

E.  C.  Phillips,  of  the  Tribune,  Frank 
E.  Armstrong,  of  the  Daily  News,  Jos¬ 
eph  D.  Salkeld,  of  the  Journal,  Harry 
Canfield,  of  the  Examiner,  Arthur  M. 
Evans,  of  the  Herald,  and  Thomas 
Brennan  of  the  Post  are  in  Springfield 
covering  the  session  of  the  legislature 
for  their  respective  papers. 

E.  Marshall  Young,  of  the  Journal 
staff,  is  delivering  a  series  of  lectures 
under  the  auspices  of  a  lyceum  bureau. 

Baptiste  du  Pointe,  formerly  of  the 
Montreal  Star,  is  a  visitor  at  the  Press 
Club. 

William  Allen  White,  editor  of  the 
Emporia  (Jazette  and  Progressive  leader 
in  Kansas,  attended  the  conference  of 
George  \V’.  Perkins  and  other  Moose 
chieftains  in  Chicago  this  week. 

Alfred  F.  White,  editor  and  publisher 
of  the  Banking,  Law  Journal  of  New 
York,  is  visiting  his  brother,  Edward 
White,  of  the  Press  Club. 

John  Temple  Graves,  managing  edi¬ 
tor  of  the  New  York  American,  ad¬ 
dressed  the  members  of  the  Mystic  Ath¬ 
letic  Club  here  on  Wednesday. 

Dr.  W.  A.  Evans,  of  the  Tribune 
staff,  has  been  released  from  a  hospi¬ 
tal,  where  he  underwent  a  minor  opera¬ 
tion. 


PHILADELPHIA  PERSONALS. 

Edward  Child  Carpenter,  for  some 
years  financial  editor  of  the  Inquirer,  is 
no  longer  with  that  paper,  but  is  giving 
his  time  to  his  increasing  literary  and 
dramatic  interests.  The  desk  is  now 
held  by  H.  Leo  Murphy,  who  has  as  as¬ 
sistant  William  J.  Lockyer,  formerly  of 
the  Associated  Press  staff  in  Washing¬ 
ton. 

Graham  Starr,  recently  of  the  local 
staff  of  the  Record,  is  now  Academic 
Examiner  for  the  Civil  Service  Commis¬ 
sion. 

Lawrence  Tobin,  for  some  time  on 
the  Sunday  Record  and  owner  of  a  won¬ 
derful  Airedale  which  has  won  prizes 
galore  in  leading  bench  shows,  is  now 
on  the  local  staff  of  the  Inquirer. 

George  Morgan,  Sunday  editor  of  the 
Record,  historical  sharp,  preparedness 
enthusiast,  and  author  of  several  books, 
is  back  again  at  his  desk,  after  a  severe 
tussle  with  the  grippe. 

Dr.  E.  G.  Eberle,  who  will  soon  take 
up  his  duties  as  editor  of  the  Journal  oj 
the  American  Phn.mtnrf’ntu-ni  Associa¬ 
tion,  was  guest  of  honor  at  a  banquet 
given  by  the  Philadelphia  branch  of  that 
organization  at  the  Rittenhouse.  Dr. 
Eberle  was  formerly  editor  of  the 
Southern  Pharmaceutical  Journal. 


Mrs.  C.  H.  Musgrove,  a  well-known 
Louisville  newspaper  woman,  has  been 
appointed  assistant  to  the  State  Labor 
Inspector,  her  jurisdiction  extending 
over  the  conditions  of  employment  of 
women  and  child  workers. 


WASHINGTON  PERSONALS. 

t  Hiver  Owen  Kuhn,  prolific  writer  of 
the  Washington  Star,  has  started  a  new 
feature  in  his  paper  entitled  "Uncle 
Sam,  E.s<i.,”  which  will  be  an  exhaust¬ 
ive  work  on  the  American  Government. 

William  Leavitt  Stoddard,  of  the  Bos¬ 
ton  Transcript  Bureau,  will  shortly  be 
married  to  Miss  Elizabeth  Marie  South¬ 
ard,  of  Boston.  Mr.  Stoddard  is  the  son 
of  Prof.  John  T.  Stoddard,  head  of  the 
Chemistry  Department  at  Smith  Col¬ 
lege. 

Thomas  F.  Millard,  editor  of  the 
China  Press  at  Shanghai,  is  in  Wash  • 
ington.  He  has  been  in  China  for  fif¬ 
teen  years  and  was  said  by  President 
Taft  to  have  a  larger  grasp  of  condi¬ 
tions  in  that  country  than  .any  other 
American. 

A  son  has  been  born  to  Gould  Lin¬ 
coln,  of  the  Washington  Star,  and  Mrs. 
Lincoln.  This  is  their  second  child, 
their  first  is  a  girl  of  five. 

Col.  Charles  S.  Albert,  chief  of  the 
Neuv  York  World  Bureau,  and  Mrs.  Al- 
liert  returned  last  week  from  Atlantic 
City,  where  they  spent  the  Christmas 
holidays. 

Karl  von  Wiegand,  European  corre¬ 
spondent  of  the  New  York  World,  is  in 
Washington  for  a  short  stay. 

Senator  Gilbert  M.  Hitchcock,  pro¬ 
prietor  of  the  Omaha  World-Herald,  is 
the  author  of  the  Philippine  Independ¬ 
ence  Bill,  which  is  now  being  considered 
by  the  Senate. 

Carl  Sheppard,  of  the  Associate*! 
Press,  and  Mrs.  Sheppard,  are  the 
happy  parents  of  a  second  son,  which 
was  born  Tuesday. 

George  F.  Milton,  editor  and  publisher 
of  the  Chattanooga  (Tenn.)  News,  and 
who  recently  secured  passpiorts  in 
Washington  to  become  a  member  of  the 
second  Ford  Peace  Party,  has  left  the 
cru.saders  at  Copenhagen  and  will  visit 
points  among  the  Central  Powers  and 
write  his  observations  of  the  great  war. 

Frank  Lewi.s,  formerly  editor  of  the 
Nashville  Tennessean  and  American, 
owned  by  Senator  Luke  Lea,  has  been 
in  a  Washingrton  hospital  for  several 
■weeks  as  .a  result  of  an  orieratlon.  He 
is  now  greatly  Improved. 

Members  of  (’ongress  continue  to  join 
the  National  Press  Club,  the  latest  ac¬ 
quisition  being  Representative  Richard 
W.  Austin,  of  the  Second  Tennessee, 
who  asks  to  become  a  non-active  mem¬ 
ber  by  virtue  of  former  newspaper  ex¬ 
perience.  He  was  four  years  city  ed¬ 
itor  and  subsequently  publisher  of  the 
Knoxville,  Tenn.,  Chronicle,  now  the 
Knoxville  Journal  and  Tribune. 

Hayden  Talbot,  who  for  two  years  has 
represented  the  Hearst  newspapers 
abroad,  is  now  with  the  Washington 
bureau. 

C.  I.  Stewart,  of  Oklahoma  City,  has 
arrived  in  Washington  as  correspondent 
of  the  Daily  Oklahoman  and  the  Okla¬ 
homa  Times. 


ST.  LOUIS  PERSONALS. 

Charles  W.  Knapp’s  death  was  the 
latest  in  a  series  of  prominent  St.  Louis 
newspaper  workers  who  have  died 
within  the  last  year.  These  were  Capt. 
Henry  King,  editor  of  the  Olobc-Demo- 
crat;  Daniel  M.  Houser,  one  of  the  pro¬ 
prietors  of  the  Globe-Democrat ;  Ripley 
D.  Saunders,  dramatic  and  literary  edi¬ 
tor  of  the  Post-Dispatch ;  Jon  E.  Gorse, 
editorial  writer  for  the  Post-Dispatch. 
and  Edward  L.  Preetorlus,  publisher  of 
the  Times  and  the  Westliche  Post.  All 
had  spent  virtually  their  entire  active 
lives  in  St.  Louis  newspaper  work. 

T.  M.  Kelly,  of  the  art  department  of 
the  Republic,  has  gone  to  the  Minne¬ 
apolis  Journal  as  a  layout  man. 

O.  (.'.  Harn,  sales  and  pulilicity  man¬ 
ager  of  the  National  Lead  Company, 
New  York,  addressed  the  Ad  Men’s  Club 
last  week.  He  formerly  was  a  reporter 
on  the  Cleveland  Plain  Dealer  under  E. 
B.  Lilley,  now  general  manager  of  the 
Republic.  He  was  introduced  by  Mr. 
Lilley. 
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NEWS  OF  THE  AD  CLUBS. 

The  Tacoma  (Wash.)  Ad  (IHub  is  no 
more.  At  a  meeting-  of  members  and 
officers  it  -was  decided  to  dissolve  the 
club  and  unite  with  the  reorganized 
Commercial  Club,  then  to  affiliate  with 
the  work  of  the  greater  organization's 
proposed  publicity  bureau. 

The  Ad  CHub  of  Rochester  (N.  Y.)  is 
planning  to  establish  permanent  club 
rooms,  increase  the  membership,  and 
employ  a  paid  secretary  at  $1,500  a  year. 
Dues  are  to  be  increased  from  $10  to 
$16.  It  is  understood  that  the  building 


just  east  of  the  Hotel  Rochester  will 
be  remodeled  for  the  use  of  the  club. 
The  plans  will  include  rooms  for  the 
secretary,  meeting  rooms  and  a  large 
dining  room,  open  at  all  hours. 

At  the  annual  meeting  of  the  Adver¬ 
tising  Association  of  San  Francisco  on 
January  5  the  following  directors  were 
chosen:  W.  J.  Bona,  F.  S.  Nelson,  L.  A. 
Colton,  G.  N.  Brewer,  C.  H.  Tallant, 
G.  H.  Eberhardt,  H.  A.  Marcus,  Grat- 
ton  Gordon  and  H.  G.  Barclay.  F.  S. 
Nelson,  the  principal  speaker,  said  in 
part:  “San  Francisco  wiil  never  have 


a  larger  population  until  she  has  more 
jobs  for  men  with  families;  she  never 
will  have  more  jobs  until  manufactur¬ 
ing  is  increased;  there  will  be  no  in¬ 
crease  of  manufacturing  until  the 
manufacturers  advertise  and  increase 
the  consumption  of  their  products.” 

Three  teams  have  been  organized  by 
the  Buffalo  (N.  Y.)  Ad  Club  in  the  in¬ 
terest  of  the  candidacy  for  election  as 
director  of  the  Chamber  of  Commerce 
of  three  members  of  the  Ad  Club.  The 
three  candidates  are  Finley  H.  Greene, 
Carl  J.  Balliett  and  John  .McF.  Howie. 


The  Advertisers  Club  of  Cincinnati 
has  secured  an  unusually  strong  list  of 
speakers  for  the  weekly  noon-day 
luncheons  and  monthly  meetings  for 
the  months  of  January,  February,  and 
March.  They  include:  George  E.  Helm, 
president  Knoxville  Advertising  Club, 
subject,  “Visualizing  Your  Prospect": 
T.  T.  Frankenburg,  publicity  counsellor 
and  editor  of  the  State  Journal,  Colum¬ 
bus  Ohio,  subject,  “Confessions  of  a 
Press  Agent”;  Rufus  R.  Wilson,  New 
York,  subject,  “Effective  Community 
Advertising”;  Cyrus  H.  K.  Curtis,  pres¬ 
ident  Curtis  Publishing  Company,  and 
Edward  James  Ckittell,  of  Philadelphia; 
Mac  Martin,  Minneapolis,  subject, 
“Merchandising  Investigations”;  E.  H. 
Emory,  of  the  Audit  Bureau  of  Circu¬ 
lations,  Chicago,  subject,  “How  the 
Movement  for  Auditing  Circulations  Is 
Progressing”;  O.  C.  Harn,  advertising 
manager  of  the  National  Lead  Company 
of  New  York;  H.  J.  Buckley,  of  Chica¬ 
go,  subject,  “Direct-by-Ma’.l  Advertis¬ 
ing”;  Wm.  B.  Powell,  of  (^evelaiid, 
subject,  “Staging  a  Salesman’s  Con¬ 
vention,”  illustrated;  Reuben  H.  Don¬ 
nelly,  of  Chicago,  subject,  “Tele¬ 
phone  Directory  Advertising”;  J.  Hor¬ 
ace  Lytle,  of  Dayton,  Ohio,  subject, 
“Letters  That  Land  Orders  Because 
They  Render  a  Service”;  H.  Walton 
Heegstra,  of  Chicago,  subject,  “Elim¬ 
ination  of  the  Flash-in-the-Pan  Type 
of  Advertising.” 


Although  plans  had  been  laid  to  re¬ 
ceive  only  one  hundred  applications  for 
membership  in  the  Salesmanship 
Classes  of  the  Cleveland  Advertising 
Club,  148  members  have  signed  up  to 
date.  The  first  meeting  was  held  last 
week  under  the  direction  of  S.  H.  Knox, 
of  the  Knox  School  of  Salesmanship. 
The  next  meeting,  on  January  20,  will 
be  conducted  by  Dr.  Tiffany,  educational 
director  of  the  Knox  School. 

The  “Better  Advertising"  movement 
planned  by  the  ClevelaAid  Advertising 
Club  will  be  given  excellent  aid  by  H.  J. 
Kenner,  secretary  of  the  National  Vigi¬ 
lance  Committee,  who  will  be  in  Cleve¬ 
land  on  January  29.  Meanwhile  a  com¬ 
petent  committee  will  be  appointed  to 
work  out  the  details. 

By  .special  request  of  the  Cleveland 
.■\dvertising  Club,  Rabbi  Joseph  Silver- 
man,  of  Temple  Emanu-el,  New  York 
City,  will  address  the  members  on  the 
new  “Nationalism”  at  the  Hotel  Statler. 
Dr.  Silverman  is  known  for  his  active 
work  for  the  world  peace,  and  for  his 
work  at  the  World's  Peace  Conference 
held  in  Cleveland  last  spring. 


The  Knoxville  (Tenn.)  Advertising 
Club  held  a  lively  and  enthusiastic 
“prosperity  luncheon”  on  January  5,  at 
which  was  adopted  the  slogan,  “This  is 
Prosperity  Year  in  Knoxville.’  An  ad¬ 
dress  by  Frank  Stockdale,  of  the  Asso¬ 
ciated  Advertising  (’lubs  of  the  World, 
endorsement  of  the  trades  trip  and  ar¬ 
rangements  for  a  large  delegation  to 
attend  the  convention  of  the  advertis¬ 
ing  club.s  to  l>e  held  at  Philadelphia, 
and  short  talks  by  a  number  of  those 
present  were  other  features  of  the 
"prosperity  luncheon.”  George  E.  Helm, 
pre.sident  of  the  Knoxville  Advertising 
Club,  presided. 


Dau.as,  Texas,  January  8. — The  pro¬ 
gramme  for  the  annual  convention  of 
the  A.ssociated  Advertising  CHubs  of 
Texas  to  be  held  at  El  Paso  February 
14,  15  and  16,  is  rapidly  being  filled  in. 


Among  the  speakers  who  have  agreed 
to  take  part  are:  J.  E.  Trelevan,  pro¬ 
fessor  of  advertising  at  the  University 
of  Texas,  who  will  read  a  paper  on 
“Advertising  in  Its  Relation  to  Distri¬ 
bution”;  and  A.  L.  Shuman,  of  the 
Fort  Worth  Star-Telegram,  who  will 
discuss  “Why  the  Newspaper.”  The 
Houston  Ad  CHub  has  been  asked  to 
as.sign  a  speaker  for  the  subject,  “Ap¬ 
portionment  of  Advertising  Appropria¬ 
tion.”  / 


A  large  delegation  of  uniformed  Oak¬ 
land  (Calif.)  ad  men  will  go  to  Spokane 
next  June  for  the  annual  meeting  of 
the  Pacific  Coast  Advertising  Men’s  as¬ 
sociation,  with  the  determination  of 
capturing  the  convention  for  1917.  F. 
H.  Lloyd  of  Spokane,  president  of  tl^e 
association,  has  received  word  that  Oak¬ 
land  plans  to  hold  a  big  advertising 
masked  ball  on  February  14,  at  which 
it  is  hoped  to  raise  $3,000  to  finance 
the  trip  of  the  delegation  to  Spokane. 
In  addition  to  securing  the  convention 
Oakland  will  also  be  in  the  field  with 
candidates  for  at  least  two  of  the  im¬ 
portant  offices  of  the  association,  the 
president  and  secretary,  and  has  al¬ 
ready  started  a  campaign  among  the 
ad  clubs  of  the  Coast  cities  to  elect  its 
slate.  It  is  understood  that  Portland, 
Ore.,  will  also  be  a  candidate  for  the 
1917  convention.  This  convention  of 
advertising  men  will  meet  in  Spokane 
June  15,  with  a  program  covering  sev¬ 
eral  days  of  activities. 


Bidding  for  1917  Convention 

The  Advertising  Bureau  of  the  Oak¬ 
land  (Cal.)  Chamber  of  Commerce  is 
to  play  host  on  the  evening  of  February 
14,  when,  at  the  Oakland  Municipal  Au¬ 
ditorium,  it  will  entertain  at  a  great 
masked  ball,  the  proceeds  of  which  are 
to  be  used  to  send  a  delegation  of  from 
twenty-five  to  fifty  men  to  Spokane  in 
June  to  help  start  the  work  to  bring  the 
1917  convention  of  the  Pacific  Coast  Ad¬ 
vertising  Association  to  Oakland. 


Ad  Club  Officers  in  Canton,  Ohio 
Following  are  the  newly  installed  offi¬ 
cers  and  directors  of  the  Adcraft  CJlub  of 
Canton,  O.:  R.  V.  Mitchell,  President; 

C.  B.  Sala,  Vice-President;  W.  G.  Sax¬ 
ton,  Treasurer;  Jack  Barnes,  Secretary; 
E.  H.  Lamiell,  C.  J.  Parker,  Sam  L, 
Haynes,  Jack  Sell,  R.  M.  Nicholson, 
J.  A.  Kress,  J.  Paul  Moseley,  Harry 
Roach,  Lester  De  Weese,  J.  A.  Rice, 

D.  L.  Keyser,  Jos.  M.  Markley. 


Buifalo  Junior  Ad  Club 

The  Junior  Ad  Club  of  Buffalo,  N.  Y., 
has  elected  these  officers  for  the  en¬ 
suing  year;  President,  Joseph  H. 
Mayne;  vice-president,  E.  Roy  Lange- 
ly;  secretary,  Leon  W.  du  Flon;  treas¬ 
urer,  A.  H.  Domedlon.  The  board  of 
directors  to  serve  six  months,  com¬ 
prises  John  B.  Knight,  Harold  Hag- 
strom  and  George  Christ. 


Find  Publicity  Preferable. 

One  department  of  the  Minnesota 
state  government,  which  now  is  a 
.strong  believer  in  publicity  is  the  state 
Iward  of  control.  In  former  years  it 
was  almost  Impossible  to  learn  of  an 
accidental  death  at  any  of  the  state  in¬ 
stitutions  because  it  was  the  policy  of 
the  board  to  suppress  such  news,  if  pos¬ 
sible.  Since  the  present  three  members, 
C.  E.  Vasaly,  C.  E.  Swendsen  and  Ralph 
Wheelock,  took  charge,  the  affairs  at 
all  state  institutions  are  public  prop¬ 
erty. 


Mississippi  Publishers  to  Organize. 

A  meeting  of  the  publishers  of  daily 
newspapers  in  Mississippi  will  be  held 
in  Jackson  at  an  early  date  for  the  pur¬ 
pose  of  launching  a  state  organization. 
Mississippi  has  daily  papers  in  Jackson, 
Meridian,  Vicksburg,  West  Point,  Co¬ 
rinth,  liattiesburg.  Laurel,  Biloxi,  Gulf¬ 
port,  Greenville  and  Natchez,  and  it  is 
expected  that  all  of  these  will  send  rep¬ 
resentatives  to  the  convention. 


SITUATION  EXCHANGE 

For  Newspaper  Workers 


Open  for  the  free  use  of  newspaper  workers  and  em¬ 
ployees  throughout  the  United  States  and  Canada 


The  Editor  and  Publisher  will  be  pleased  to  print  a  fifty-word 
advertisement  under  the  sub-headings  “Situations  Wanted”  or  “Help 
Wanted”  free  of  charge,  provided  the  advertiser  gives  confidentially  at 
least,  his  or  her  full  name  and  address. 

When  a  larger  or  display  ad  is  desired  the  rate  will  be  25  cents  per 
agate  line. 

When  a  newspaper  worker  desires  a  fuller  service,  for  instance, 
to  file  say  a  photograph  and  copy  of  letters  of  recommendation,  record 
of  his  achievements,  &c.,  a  filing  fee  of  $1  will  be  charged,  to  cover  filing 
and  possible  correspondence  with  those  who  make  inquiry  regarding 
him.  Advertisements  from  such  people  as  respond,  will  be  given  a 
special  sub-head  “Situations  Wanted  by  Recommended  Men.” 

SPECIMEN  ADS. 

SITUATIONS  WANTED-BY  RECOMMENDED  MEN 

CIRCULATION  MANAGER — 37  years  old.  10  years’  experience  in 
large  cities.  Business  manager  of  successful  country  weekly. 
Seeks  wider  possibility  and  field.  Conversant  with  best  modern 
practices  and  economical  management.  A.  B.  C.  Recommenda¬ 
tions,  &c.  on  file  with  Editor  and  Publisher. 

MANAGING  EDITOR — 32  years  old.  8  years’  experience  as  reporter, 
city  editor,  and  managing  editor  of  daily  in  town  of  30,000  popula¬ 
tion.  Can  show  results  and  prove  them.  Believe  I  can  produce  a 
good  newspaper  as  economically  as  any  man  on  earth.  Want 
salary  and  contingent  interest.  R.  S.  T.  Recommendations  on  file 
with  Editor  and  Publisher. 


SITUATIONS  WANTED 


CITY  EDITOR — 28  years  old.  7  years’  experience  in  New  York  and 
Philadelphia  as  reporter  and  on  copy  desk.  Want  an  opportunity 
where  hard  work  and  brains  will  win  recognition,  (.'ollege  gradu¬ 
ate.  Trained  in  hard  work.  Address  C.  F.  D.,  office  Editor  and 
Publisher. 


PROMOTION  MAN — 31  years  old.  10  years’  experience  in  advertis¬ 
ing  agency  and  department  store  work.  Want  opportunity  to  cash 
in  my  merchandizing  experience  to  produce  more  advertising  for  a 
progres.sive  newspaper.  Small  .salary  and  commission  would  be 
considered  for  a  starter.  .Vddri’ss  K.  F.  G.,  office  Editor  and  Pub¬ 
lisher. 


HELP  WANTED 


ADVERTISING  SOLICITOR — Publisher  of  daily  newspajM'r  of  14,000 
i-ircnlation  in  city  of  50,000  wants  young  man  of  good  exjierience  to 
take  up  promising  fine  of  new  work.  Write,  stating  salary  wanted 
and  experienc-e.  Publisher  A.,  office  Editor  and  Publisher. 


ADVERTISING  MAN.\GER — .4  fine  opening  for  a  young  man  who  can 
prove  himself  thoroughly  qualified.  Want  a  man  brim  full  of  pro¬ 
gressive  idea.s  and  with  a  successful  record.  The  sky  is  the  limit 
for  the  right  man.  Write,  telling  in  confidence,  regarding  experi¬ 
ence.  Publisher  B..  office  Editor  and  Publisher. 


M.\N.\G1N'G  EDITOR — Good  o|>ening  for  a  man  competent  to  get  out 
a  criilitaMe  newspaper  with  very  little  money.  To  the  right  man 
1  offer  a  ix-rmanent  po.sition  with  possible  interest.  Publisher  C., 
office  Eiiitor  and  Publisher. 

PitESSMAN — Want  a  mm-union  man  able  to  run  a  small  press  and 
stereotyiiing  machinery  with  one  as.sistant.  Will  imy  better  than 
union  wages  and  give  isTcentage  in  .saving  on  jiresent  expenses. 
Addre.ss  Publisher  D..  ofTu’e  Editor  and  I’ublisher. 


THE  EDITOR  AND  PUBLISHER 

1117  World  Building  New  York  City 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


“FLORIDA  FIRST”  ADS 
CREATE  MUCH  INTEREST 

Northerners  Responding  Actively  to  Big 
Daily  Paper  Copy  Extolling  the  De¬ 
lights  of  “a  Place  That  Is  Wanner  Than 
This”  (Meaning  This  Here  Little  Old 
New  York  of  Ours.) 

•lAt'KsoNviu.E,  Fla.,  .January  10. — “I 
lan’t  resi.st  the  temptation  to  compli¬ 
ment  you  on  the  hiK  space  Florida  First 
Commission  advertisement  appear’nt?  in 
the  better  New  York  papers  *ast  Sun¬ 
day.  It  seemed  to  be  the  general  ver¬ 
dict  around  town  that  you  folks  had 
put  one  over  on  all  other  travel  and 
resort  .stuff  appearing  so  far  this  year. 
That  sort  of  advertising  mu.st  bring 
re.sults — it  can’t  help  it.” 

The  above  quotation  is  from  a  letter 
written  to  Jefferson  Thomas,  president 
of  the  Thomas  Advertising  Service  of 
•lacksonville,  by  one  of  the  executive 
officers  of  a  leading  advertising  organi¬ 
zation  in  New  York  city.  The  compli¬ 
ment  paid  the  advertising  of  the  Flor¬ 
ida  F'irst  Commission  in  his  letter  is 
made  all  the  more  remarkable  by  the 
fact  that  this  gentleman  was  writing 
to  a  busine.ss  competitor.  The  adver¬ 
tisement  to  which  his  letter  referred 
was  the  first  of  the  .series  that  will  be 
carried  in  twenty-five  leading  metro¬ 
politan  newspapers  of  the  country  in 
their  Sunday  editions,  the  remaining  In- 
■sertions  to  be  made  on  Sundays  through 
the  month  of  January. 

The  first  of  the  Florida  First  adver¬ 
tisements  occupied  space  of  approxi¬ 
mately  a  half  page  and  the  illustration 
and  display  were  such  that  it  complete¬ 
ly  dominated  the  travel  and  resort  sec¬ 
tions  of  the  newspaper.  The  total  cir¬ 
culation  of  the  papers  which  are  carry¬ 
ing  this  advertising  is  in  the  neighbor¬ 
hood  of  6,000,000  copies.  The  magazine 
and  farm  paper  advertising,  which  have 
not  yet  begun  to  appear,  will  reach  be¬ 
tween  3,000,000  and  4,000,000  additional 
homes.  No  previous  advertising  of 
F'lorida,  it  is  said,  has  been’  done  on  so 
extensive  a  basis,  considering  the 
amount  of  money  available. 

Weather  conditions  favored  Florida  at 
the  time  of  the  first  appearance  of  the 
advertising.  Throughout  the  North  at 
the  time  there  were  blizzards  and 
storms  of  an  unusually  severe  char¬ 
acter.  The  Florida  First  Commission 
adverti.sing  emphasized  the  land  and 
water  joys  of  F^lorida  in  winter  and  by 
contrast  this  must  have  had  unusual 
appeal  to  the  people  of  the  North.  A 
further  factor  In  favor  of  the  efficiency 
of  the  advertising  w'as  that  it  began 
on  Sunday  following  Christmas  and  the 
double  holiday  undoubtedly  contributed 
to  its  wider  reading  by  reason  of  the 
greater  than  usual  leisure  of  the  aver¬ 
age  person. 

Direct  results  of  the  advertising  have 
begun  to  show  them.selves  in  an  unex¬ 
pectedly  large  volume.  It  was  not  be¬ 
lieved  by  persons  familiar  with  the 
facts  that  any  great  number  of  people 
would  be  influenced  by  the  first  eidver- 
ti.sement  to  the  extent  that  they  would 
make  direct  inquiry  for  further  infor¬ 
mation  of  the  cities  joining  in  the  cam¬ 
paign.  On  the  contrary,  the  natural 
thing  would  be  for  the  person  who  had 
his  interest  in  Florida  aroused  to  the 
extent  that  he  w’anted  to  know  more 
about  the  state  to  go  to  a  railroad  ticket 
office  or  some  other  nearby  source  of 
information.  Ehirther,  the  delays  to 
which  mails  have  been  subjected  re¬ 
cently,  as  a  result  of  bad  weather  and 
the  congestion  that  always  follows  the 
Christmas  holidays,  have  been  such  that 
letters  from  the  North  would  not  get 
to  Florida  as  quickly  as  they  would 
under  ordinary  conditions. 

To  the  surprise  and  gratification  of 
those  in  charge  of  the  advertising,  hun¬ 
dreds  of  communications  directly  trace¬ 
able  to  the  first  advertisement  had  been 
received  in  less  than  a  week  after  its 
appearance.  Telegraphic  reports  made 
to  the  Thomas  Advertising  Service  de¬ 
veloped  this  fact  in  a  most  striking 


manner.  For  Instance,  the  Orlando 
Board  of  Trade  reported  that  twenty- 
three  inquiries  had  been  received  in 
one  mall.  The  West  Palm  Beach  Board 
of  Trade  had  a  total  of  sixty-five  re¬ 
plies  during  the  week  and  the  Miami 
Chamber  of  Commerce  about  forty.  The 
Jacksonville  Chamber  of  Commerce  also 
received  numerous  letters. 

Judging  from  reports  available,  it  is 
estimated  that  the  advertising  is  now 
producing  an  average  of  from  500  to 
1,000  replies  a  day.  This  total  will  be 
materially  increased  as  the  campaign 
progresses.  Some  of  the  copy  to  be  run 
later  has  been  prepared  more  with  the 
purpose  of  arousing  interest  of  invest¬ 
ors  and  homeseekers  than  that  of  tour¬ 
ists  and  naturally  this  kind  of  advertis¬ 
ing  will  be  more  productive  of  direct 
inquiries  than  that  intended  to  increase 
tourist  travel.  A  leading  real  estate  ad¬ 
vertiser,  who  has  been  very  successful 
in  disposing  of  high  class  Florida  prop¬ 
erty,  expressed  himself  as  believing 
that  the  character  of  the  inquiries  from 
the  Florida  First  Commission  adver¬ 
tising  that  he  had  seen  in  the  offices  of 
two  or  three  downstate  boards  of  trade 
was  of  so  high  a  grade  that  they  would 
be  counted  as  cheap  in  his  business  if 
produced  at  a  cost  not  to  exceed  $2 
each. 

TAXED  TO  ADVERTISE  CITY. 

Expenses  of  Publicity  for  Asheville, 

N.  C.,  Must  Be  Paid  by  Citizens. 

Atlanta,  Ga.,  January  7. — Last  Sun¬ 
day  a  winter  advertising  campaign  of 
the  Asheville  Board  of  Trade  was  be¬ 
gun,  advertisements  for  the  North 
Carolina  resort  city  appearing  in  ten 
newspapers  of  the  East  and  Middle 
West.  The  sum  of  $2,800  has  been  ap¬ 
propriated  by  the  commercial  organiza¬ 
tion  for  expenditure  with  these  ten  pa¬ 
pers  and  the  advertisements  will  be 
published  each  Sunday  for  a  period  ex¬ 
tending  over  several  weeks. 

The  Asheville  Board  of  Trade  secures 
Its  money  for  advertising  in  a  unique 
manner,  citizens  of  that  city  being  re¬ 
quired  to  pay  an  advertising  tax.  It  is 
collected  by  the  city  tax  collector  along 
with  the  other  taxes  of  the  municipality 
and  is  turned  over  to  the  treasurer  of 
the  Board  of  Trade  by  the  mayor. 

Asheville  is  said  to  have  been  the 
first  city  in  the  United  States  to  resort 
to  such  a  method  of  raising  money  for 
expenditure  in  the  purchase  of  news¬ 
paper  space.  The  act  under  which  the 
tax  is  collected  provides  that  all  of  the 
money  shall  be  spent  for  advertising 
purposes,  maintenance  expenses  of  the 
organization  being  paid  from  a  fund 
raised  through  the  dues  of  members. 

War  Would  Hurt  Powder  Trade. 

Baltimoke,  January  13. — The  speaker 
at  last  Wednesday’s  meeting  of  the  Ad¬ 
vertising  Club  of  Baltimore  was  George 
F''rank  I.iord,  of  Wilmington,  Del.,  man¬ 
ager  of  the  advertising  division  of  the 
E.  I.  DuPont  de  Nemours  Company.  Mr. 
Lord  declared  that  war  would  be  a  cala¬ 
mity  to  the  powder  manufacturing  Ir.- 
terests;  that  only  5  per  cent  of  the 
total  DuPont  products  in  normal  times 
was  for  military  purposes;  that  95  per 
cent,  of  the  explosives  made  are  for 
industrial  purposes.  The  manufacture 
of  munitions,  he  said,  would  not  over¬ 
come  this  loss. 

Newspaper  Publicity  Boosts  Schools. 

’’Intcre.st  taken  by  parents  as  a  result 
of  newspaper  publicity  may  be  consid¬ 
ered  responsible  for  the  unusual  suc¬ 
cess  accredited  to  the  Bellalre  schools,” 
.says  Superintendent  Jackson  of  the 
Ohio  town  schools  named.  The  high 
school  has  grown  so  rapidly  since  pupils 
from  towns  as  far  distant  as  20  miles 
began  attending  it  that  the  building 
erected  10  years  ago  is  crowded.  Busi¬ 
ne.ss  men  deserted  restaurants  to  .such 
an  extent  that  the  domestic  scdonce 
girls  who  were  making  money  for  the 
school  with  their  noon  lunches  had  to 
abandon  the  plan  as  the  crowds  could 
not  be  accommodated. 


The  NEW  YORK  AMERICAN  extends  Us 
congratulations  to  AUTOMOBILE  MAN¬ 
UFACTURERS  a  . d  DEALERS  upon  the 
great  success  of  their  annual  show  and 
upon  the  unusually  striking,  frank  and 
intelligent  advertising  they  did  in  the 
newspapers. 

If  anything  were  needed  to  give  the  public  a  very 
Ijointed  and  strikingly  impressive  demonstration  as 
to  tlie  advance  advertising  has  made  in  recent  years, 
the  automobile  copy  printed  in  the  New  York  news¬ 
papers  during  the  Annual  Automobile  Show  fur¬ 
nished  it. 

No  body  of  business  men  representing  one  industry 
ever  before  showed  such  unanimity  in  the  general 
character  of  the  advertising  copy  used. 

It  was  a  real  treat  to  read  the  automobile  adver¬ 
tisements — 

1st:  Because  of  their  news  interest; 

2nd :  Because  of  the  valuable  information  they  con¬ 
tained  ; 

3rd:  Because  they  were  attractively  displayed; 

4th :  Because  they  all  aimed  to  impress  upon  us  the 
greatness  of  the  Automobile  Industry  as  a 
whole,  and  did  it ; 

5th:  Because  in  presenting  the  claims  of  individual 
cars  no  attem])t  was  made  to  decry  the  merits 
of  other  cars. 

All  of  the  advertisements  dignified  the  entire  Auto¬ 
mobile  Industry  and  they  dignified  advertising,  thus 
winning  public  approval  and  public  confidence — and, 
incidentally,  inducing  more  buying  of  cars  at  this 
Automobile  Show  than  were  ever  .sold  at  any  previous 
Annual  Show. 

Jhe  NEW  YORK  AMERICAN  wishes  to  ex¬ 
press  its  appreciation  of  the  very  big  share  of  adver¬ 
tising  printed  in  its  columns  by  automobile  manu¬ 
facturers  and  dealers — more  than  95%  of  whom 
showed  by  Rie  s])ace  they  gave  and  the  money  they 
paid  for  it,  their  appreciation  of  the  value  of  the 
readers  of  the  paper  in  sustaining  and  expanding  their 
industry  in  the  New  York  territory. 

The  NEW  YORK  AMERICAN  kept  its 
promises  to  co-operate  with  Automobile  manu¬ 
facturers  and  dealers  in  making  their  Annual  Show 
a  success,  for  its  representatives  were  in  evidence 
everywhere,  showing  their  interest  and  expressing 
that  interest  in  the  news  columns  in  the  same  digni¬ 
fied,  constructive  manner  that  characterized  the  busi¬ 
ness  announcements  in  tlie  advertising  columns. 

The  NEW  YORK  AMFjRICAN  can  always  he 
relied  u])on  to  stand  back  of  its  readers  and  its  ad¬ 
vertisers. 


DAILY  and  SUNDAY 
Member  Audit  Bureau  of  Circulations. 
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LITTLE  ADITORIALS 

ON  THE  AUTO  SHOW 


Hinls  and  Les»ons  Gleaned  from  the  Ad¬ 
vertising  Stunts  and  Features  Result¬ 
ing  from  the  Big  Annual  Exhibition  in 
\ew  York  Last  Week— A  Harvest  of 
Special  Sections. 

JrST  prior  to  the  New  York  Automo¬ 
bile  Show,  the  advertising  manager 
of  a  Detroit-built  car  swooped  down 
on  its  agency  for  five  large-space  news¬ 
paper  ads. 

■‘What  can  we  do  that's  different  and 
original  in  the  way  of  illu.st ration?"  the 
di.straught  advertising  manager  in¬ 
quired. 

"You  want  a  stunt?”  demanded  the 
.Vdist. 

"Y'ep.” 

"I  have  it!”  was  the  excited  observa¬ 
tion,  “suppos<“  we  .show  the  darned  car 
exactly  as  it  IS  and  see  what  happens!” 

•  •  * 

The  daily  newsj)at>er  is  an  excellent 
medium  for  telling  a  “serial  idea”  in  ad¬ 
vertising.  Certain  ingenious  schemes 
wilt  not  "carry”  from  month  to  month 
in  the  average  reader's  memory. 

When  you  “come  at  ’em”  in  their  fav¬ 
orite  journal  day  after  day,  your  mes- 
•sage  is  more  than  apt  to  be  fully  as.sim- 
ilated. 

Take  the  case  of  the  Auto  Show  news¬ 
paper  publicity. 

There  were  at  least  five  or  six  con¬ 
nected  campaigns  running,  with  change 
of  copy  each  day. 


"There  is  ANOTHKU  ONK  of  those 
ad.s.”  you  remarked  to  yourself  and  the 
inclination  to  "Stop,  Ix>ok  and  Listen” 
was  irresistible. 

*  *  * 

One  of  the  most  unusual  of  these 
"serial  ads”  was  copy  presented  in  the 
form  of  the  famous  Brisbane  editorial — 
double-column  set-up,  cartoon  at  top,  of 
a  very  jirimitively  simple  character  and 
the  chatty,  uninvolved,  conversational 
•style  of  “copy,”  so  long  identified  with 
reaching  the  most  people  most  of  the 
time. 

A  one-time  insertion  of  this  scheme, 
with  a  speedy  rever.sion  to  something 
different  in  the  next  ad,  would  have 
proven  nowhere  near  as  effective. 

Still  another  automobile  campaign 
feature  was  a  long-hand  caption  run 
diagonally  across  the  upper  left-hand 
corner  of  each  advertisement.  It  was 
rather  a.stonishing  to  di.scover  how,  on 
repetition,  this  .slight  variance  from  the 
conventional  attracted  attention. 

I.,ast  .sea.son,  the  Chalmers  advertising 
was  characterized  by  the  rise  of  a  desk 
pad,  drawn  with  great  fidelity  to  oc- 
cu|ty  a  daily  new.spat)er  .space  of  two 
column.s. 

The  date  numerals  were,  of  course, 
changed  daily,  and  on  the  remaining 
white  space  of  the  pad,  timely,  if  brief, 
hand-written  notations  were  written 
with  a  stub  pen.  It  was  a  constant 
morning  and  afternoon  reminder  to  see 
the  (.’halmers  exhibit  at  the  .\utomobile 
Show  and  it  jirovtsl  tremendou.sly  iwpu- 
lar. 

*  *  • 

The  King  .\utomol«le  Company  for 
.six  months  past  wanted  to  successfully 


unify  a  newspaper  campaign  on  the 
theory  that  “people  remember"  when  a 
, tie-up  thought  is  carried  along  from 
one  insertion  to  another. 

But  WHERE  was  that  “big  idea”? 

AutomoWle  Advertising  uses  up  an 
incredible  number  of  interesting  back¬ 
ground  subjecta  There  ARE  limitations 
to  this  human-interest  environment 
thing. 

For  a  while  Fifth  Avenue  brown  stone 
fronts  were  quite  the  vogue.  Then  it 
switched  to  country  clubs  with  a  dash 
of  golf  and  a  pinch  of  "following  the 
hounds.”  After  this  there  was  a  period 
of  famous  foreign  cathedrals.  When  an 
advertising  manager  plans  an  illustra¬ 
tion,  one  of  the  very  first  considerations, 
of  course  is: 

“What  shall  we  have  the  people  do¬ 
ing?  Where  w'ill  we  place  the  car?” 

There  is  considerable  head-scratching 
and  pate-thumpirig,  and  at  the  finale  of 
the  initial  conference,  the  realization  is 
suddenly  encountered  that  the  other  fel¬ 
low  has  used  everything  available  in 
sight. 

Ice  .skating  is  now  the  vogue. 

It  is  estimated  that  some  2,406  artists 
in  this  progre.ssive  country  are  at 
work  this  very  moment  making  paint¬ 
ings  of  automobiles  with  frozen  back¬ 
grounds. 

There  will  be  cars  going  to  the  pond 
and  cars  coming  from  it;  there  will  be 
cars  acting  as  headquarters  for  pretty 
girls  who  wish  to  take  off  or  put  on 
skates  and  there  is  apt  to  be  an  extra 
fine  crop  of  moonlight  skating  sc-enes 
in  which  every  whit  of  detail  in  the  car 
is  pictured,  the  fact  that  it’s  night,  not¬ 
withstanding. 

One  ambitious  ad-man  is  known  to 
have  worn  himself  down  to  a  mere 
.shadow  in  the  attempt  to  find  some  ex¬ 
cuse  for  showing  an  automobile  on  the 
roof  of  the  exclu.sive  Biltmore,  where 
ice-skating  reaches  its  most  exalted  so¬ 
cial  altitude. 

• 

But — as  we  were  .saying — the  King 
man  was  eager  to  put  over  a  series  in 
an  exten.sive  newspaper  campaign,  us¬ 
ing  three  and  four  column  width  each 
day. 

But  he  DID  NOT  want  to  resort  to 
the  usual  prosaic  stunts — no  ice  skating 
for  his — no  .scene  in  Central  Park,  with 
little  Ella  feeding  the  swans. 

So  there  was  a  second  conference  of 
the  powers  that  lie,  and  then  a  great 
bright  light  flooded  from  “somewhere  in 
chance” — why  not  present  to  the  palpi¬ 
tant  public  a  .series  of  advertisements  in 
which  the  pictorial  theme  should  tell 
some  vital  sales  story? 

But  could  such  a  thii^g  be  done? 

It  .sounded  most  difficult. 

*  *  * 

Here  they  were,  trying  to  fly  in  tht 
face  of  an  established  precedent. 

It  ha.s  never  been  customary  for 
hurry-up-new.spaper  illustrations  for 
even  .so  im|>ortant  an  indu.stry  as  the 
American  automobile  to  do  anything 
more  pretentious  than  a  vista  of  park, 
country  homes,  etc.,  etc. 

But  the  King  man  was  a  “.sticker.” 

His  car  wa.s  a  notably  fine  hill- 
climl>er — it  could  do  things  on  “high” 
that  made  those  fellows  in  the  garages 
talk  in  reverent  whi.spers.  Yes,  sir-e-e, 
the  King  car  was  a  regular  little  moun¬ 
tain  beetle,  and  surely  here  was  a  point 
worth  while,  for  if  there  is  one  thing 
the  car  owner  demands  more  than  an¬ 
other  it  is  to  run  right  along  up  that 
steep  grade,  without  bumping  back  into 
the  first  little  gear  that  was  ever  in¬ 
vented. 

•  *  * 

A  series  of  ten  ads  was  devised  with¬ 
out  delay  and  in  each  one  of  these  a 
King  car  was  shown,  sky-larking, 
easily,  normally,  uncomplainingly,  up  a 
whopper  of  a  hill. 

These  illustrations  were  picturesque. 

They  were  unusual,  breezy,  and  per¬ 
mitted  of  the  most  alluring  composi¬ 
tions — 

But - 

Best  of  all,  they  were  juore  than 
mere  newspaper  pictures.  They  illus¬ 
trated  a  highly  important  sales  argu¬ 
ment  for  the  King. 

W.  Livingston  Larned. 


Facts  About  Selling  Opportunities 

Bj)  THE  PHILADELPHIA  BULLETIN 

Buttress  is  booming  in  Phiisdelphis^it  is  increasing  every  month.  Bank  Clear¬ 
ings  for  I91S  broke  all  former  records'-’exceeding  1914  by  more  than  950  Millions 
of  Dollars.  Building  operations  for  19l5  showed  increase  of  $4«000,000  over 
1914.  Deposits  In  all  Philadelp  lia  National  Banks,  Trust  Companies  and  Sav¬ 
ings  Institutions  for  12  months  ending  November  10th,  1915,  Increased  $156,- 
947,587  over  the  nearest  corresponding  period  of  1914 — and  raised  total  to  the 
unparalleled  sum  of  $886,865,504.  An  average  of  more  than  1  out  of  everv  4 
people  in  Philadelphia  has  a  savings  bank  account — average  deposit  $476. 

More  than  one  million  people  residing  in  371,360*  hornes,  in  which 
The  Philadelphia  Bulletin  is  read  each  day,  comprise  the  great 
majority  of  the  entire  population  of  Philadelphia — representing  the 
third  largest  market  in  the  United  States. 

Philadelphia  is  acknowledged  the  greatest  of  home  building  and 
home  owning  cities  in  America  and  is  truly  “the  city  of  homes."  There 
are  430,000  properties  in  Philadelphia  including  al>out  360,000  separate 
dwellings.  Philadelphia  has  more  than  40,000  business  and  professional 
offices,  more  than  8,000  manufacturing  plants  and  more  than  7,000 
mercantile  establishments. 

During  December  an  average  of  371,360  copies  of  THE  BUL¬ 
LETIN  were  sold  daily.  These  were  distributed ; 

In  the  City  of  Philadelphia  and  Camden .  285,752 

In  the  Suburban  District  (within  40  miles  of  Philadelphia)...  55,645 

In  the  country  (outside  of  the  Suburban  District) .  29,963 

.Among  the  towns  included  in  the  Suhtirban  and  Country  Districts 


AUcntofcn,  Pa.  fhtu'nintftov'n.  Pa. 

.iilantic  City,  S.  •/.  I>oylesio%rn ,  Pa. 
hordento^n,  A‘.  J,  Potrr,  Del. 


Hrittol,  Pa. 
Hetklehcm,  Pa. 
pMtlington.  A'.  /. 
t'ke$ter.  Pa. 
i'onshokockefi.  Pa. 
Columbia,  Pa. 


Clatittboro,  N.  * 
Hommonton,  .V.  J. 
llarrUburff.  Pa. 
Jrnkintofcn.  Pa. 
f^nninlale.  Pa. 
Lan^iown* .  Pa. 


f.twrantrr.  Pa. 
Urdia.  P**. 
lit.  Holly.  W  f. 

fv. 

Pott$to%tn.  Pa. 
Pottnvillr.  Pa. 
PloenirHlIr,  Pa. 
i*oaket  tou'n.  Pa. 
Ixcndinp.  Pa. 


Salisbury,  Hd. 
Trenton.  S.  J. 
Wrclond,  S.  J. 

U  ritf  Chester.  Pa. 
yvilmington,  Del. 
Woodbury,  S.  J. 
'Veync.  Pa. 

York,  Pa. 


You  can  at  one  cost  reach  the  greatest  number  of  possible  con¬ 
sumers  in  this  market  each  day  by  concentrating  in  the  one  nctvspaper 
which  is  read  in  371,360  homes,  equivalent  to  20  per  cent,  of  all  the 
homes  in  Pennsylvania. 

Philadelphia  Bulletin  readers  buy  each  day  an  average  of  more  than 


$600,000  Worth  of  Foods  36,000  Pair  of  Hosierr 

$29,000  Worth  of  Men',  Clothing  35,000  Pound,  of  Coffee 
$27,000  Worth  of  Women's  Apparel  18,000  Sets  of  Underwear 
$22,000  Worth  of  Cottons  11,000  Pairs  of  Shoes 

$18,000  Worth  of  Silks  11,000  Men's  Collars 

$18,000  Worth  of  Furniture  7>X)0  Mens  Shirts 

$12,000  Worth  of  Paints  5,500  Pounds  of  Cocoa 

$5  j)00  Worth  of  Millinery  5,500  Men's  Neckties 


3,600  Pairs  of  Corsets 

3.600  Pairs  of  Gloves 

3.600  Pounds  of  Tea 
3.500  Hats  and  Caps 
1,700  Barrels  of  Flour' 

600  Automobile  Tires 
38  New  Pianos 
30  New  Automobiles 


The  opportunity  to  forge  ahead,  increase  your  sales  and  build 
up  permanent  and  profitable  business  is  here,  in  Philadelphia, 
among  the  Bulletin  families.  On  request  we  will  secure  an  analysis 
of  trade  conditions  and  selling  possibilities  for  your  particular 
business. 

*371360  people  buy  The  BuTetin  each  evening  and  the  members  of  their  families  make 
the  total  readers  1,114,080.  This  allows  only  3  persons  to  each  family,  whereas  U.  S. 
Government  Census  Statistics  give  4.7  persons  to  each  family  in  the  United  States. 

Philadelphia,  January  6,  1916.  Copyright  1916.  William  L.  McLean.- 


CANADIAN  PERSONALS. 

.Jules  Fournier,  editor  of  L’.Action  tSo- 
date,  of  Montreal,  has  been  elected  to 
fill  a  vacancy  in  the  City  Council. 

A.  T.  Wilgress,  the  new  King’s  Print¬ 
er  for  Ontario,  who  was  for  twenty 
years  editor  of  the  Brockville  Times, 
was  presented  by  appreciative  citizens 
with  a  silver  tea  service  and  cabinet  of 
.silver,  on  the  eve  of  his  departure  for 
Toronto.  .Ymong  those  who  spoke  wa.s 
the  Hon.  George  P.  Grdham,  proprietor 
of  the  apposition  paper,  the  Brockville 
Recorder,  who  paid  a  fine  tribute  to  Mr. 
Wilgress  as  a  journalist. 

C.  V.  Coombs,  a  member  of  the  ad¬ 
vertising  staff  of  the  Toronto  Globe  for 
the  past  two  years,  has  been  commis¬ 
sioned  as  lieutenant  in  the  169th  Bat¬ 
talion.  He  was  presented  by  the  staff 
of  the  paper  with  a  military  wrist  watch 
and  a  fountain  pen. 

A.  W.  Thorne,  city  editor  of  the  St. 
John  (N.  B.)  Standard,  has  resigned  to 
take  the  officers’  training  course  at  Hal¬ 
ifax,  preliminary  to  joining  the  140th 
Overseas  Battalion  as  lieutenant.  Wil¬ 
lard  McGinley,  a  reporter  on  the  same 
paper,  has  also  left  to  take  the  course 
at  Halifax. 

R.  W.  Gould,  formerly  editor  of  the 
Daily  Netrs.  New  Glasgow,  N.  S.,  is  now 
on  the  staff  of  the  St.  .John,  N.  B.,  Tele¬ 
graph. 

Arthur  Lowe,  one  of  '.he  Toronto 
Telegram's  City  Hall  men,  enlisted  last 
week.  The  Mayor,  .Aldermen,  and 
Ix)we’s  brother  reporters  gave  him  a 
good-sized  roll  of  bills,  which  Controller 
O'Neill  presented. 

John  M.  Imrle,  manager  of  the  Cana¬ 
dian  Press  Association,  who  underwent 
a  serious  operation  in  a  New  York  hos¬ 
pital  a  few  weeks  ago,  was  well  enough 
to  stand  the  journey  back  to  Toronto 
on  the  day  before  Christmas,  and  after 
spending  the  holidays  in  the  city  re¬ 
turned  to  Fergus,  where  he  had  been 
living  .since  he  was  taken  ill. 


MINNEAPOLIS  PERSONALS. 

A.  C.  Brokaw  has  resigned  from  the 
Tribune,  where  he  had  been  news  ed¬ 
itor,  and  has  become  publicity  man  for 
the  Tri-State  Telephone  Company. 

C.  W.  Rawson,  artist,  has  left  the 
Tribune  to  take  up  portrait  painting. 

H.  V.  Jones,  editor  of  the  Journal,  has 
returned  frorp  Honolulu,  his  visit  there 
having  been  shortened  to  one  day  be¬ 
cause  of  the  death  of  C.  G.  Goodrich, 
president  of  the  Twin  City  Rapid  Tran¬ 
sit  Company,  who  was  to  have  accom¬ 
panied  him  on  the  trip. 

Stanley  Washburn,  war  correspon¬ 
dent  of  the  Ixtndon  Times,  who  has  been 
in  the  eastern  theatre  of  war  with  the 
Rus.sian  armies  for  a  year,  and  who  is 
home  for  a  few  weeks'  rest  before  re¬ 
suming  the  campaign  in  the  spring,  is 
expected  in  Minneapolis  soon  to  vi.sit 
his  brother,  W.  D.  Washburn,  and  other 
relative.s.  Mr.  Washburn  started  out  as 
a  war  corresixuident  for  the  old  Min¬ 
neapolis  Times  when  the  Rus.so-Japan- 
e.se  War  broke  out. 


SAN  FRANCISCO  PERSONALS. 

D.  Wooster  Taylor,  a  former  news¬ 
paper  man  of  this  city,  who  has  been 
acting  as  assistant  secretary  to  Mayor 
James  Rolph.  Jr.,  has  been  appointed 
superintendent  of  the  children’s  quar¬ 
ters  in  Golden  Gate  Park.  In  addi¬ 
tion  to  the  use  of  a  residence  in  the 
park.  Taylor  will  have  other  per¬ 
quisites. 

Samuel  O.  Dunn,  chief  editor  of  the 
Railway  Age  Gazette,  of  Chicago,  has 
arrived  in  the  city  accompanied  by  his 
wife  and  children.  They  have  been 
visiting  Mrs.  Dunn’s  parents  at  Mo¬ 
desto.  Mr.  Dunn  is  a  recognized  au¬ 
thority  on  railroad  operation  and  traffic 
rate  problems. 

Thomas  Sammons,  a  former  Pacific 
Coast  newspaper  man,  who  is  now 
American  Consul  General  at  Shanghai, 
on  Tuesday  spoke  at  a  joint  luncheon 
of  the  Chamber  of  Commerce  and  the 
San  Francisco  Commercial  Club. 
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A  Record  Year 

jDening 

WASHINGTON,  D.  C, 

The  >ear  1915  was  the  largest  in  circulation  and  advertising 
in  the  history  of  The  Washington  Star. 

Yearly  Average  Circulation, 
19J5-I9I0 


1915  . 

Daily 

. . .  72,364 

Sunday 

53,807 

1914  . 

.  68,080 

50,879 

1913  . 

.  65,641 

49,509 

1912  . . 

. .  63,804 

50,093 

i9n  .  . . 

_ _  57,797 

47,382 

1910  .  . . 

.  48,345 

44,046 

This  constantly  increasing  circulation  has  produced  for  ad¬ 
vertisers  in  The  Star  maximum  results  at  a  minimum  cost. 


That  Washington  merchants  understand  and  appreciate  this 
fact  is  shown  by  the  following  figures: 

Advertising  Record  for  1915  and  1914 

Lines  of  Paid  Advertising 

1915  1914  Increase  Loss 

The  Star....  11,347,240  10,896,033  451,207  - 

2nd  Newspaper  6,457,558  6,336,234  121,324  - 

4,907,996  -  157,948 

3,400,195  506,003  - 


3rd  Newspaper  4,750,048 
4th  Newspaper  3,906,198 


Eastern  Representative 
DAN  A.  CARROLL 
Tribune  Building,  New  York 


Western  Representatives 
W.Y.  PERRY.  JOHN  E.  LUTZ 
First  National  Bank  Bldg., 
Chicago,  111. 


NEWSPAPER  MACHINERY 

For  Sale 

UaviiiR  recently  piircIiaseH  the  entire  plant  ainl  erpiipnient  of  The  Times  Pul)- 
li.sliing  Company  of  Oklahoma  City,  we  have  for  sale,  at  a  low  figure,  the  following: 

HOE  PRINTING  PRESS 

Twenty  four  pages  with  color  equipment.  In  excellent  condilion. 

LINOTYPE  MACHINES 

Four  Model  i  Mergenthalcr  Linotype  Machines  in  first-class  running  order. 
The  Model  i  is  the  fastest  straight  matter  machine  ever  built,  and  they  can  be 
used  to  great  advantage  in  small  offices.  These  machines  may  be  converted  into 
general  purpose  machines.  If  you  are  thinking  of  adding  a  Linotype  to  your 
equipment,  do  not  overlook  this  opportunity,  because  the  price  is  right. 

STEREOTYPE  OUTFIT 

With  double  steam  table.  Twenty  form  trucks  and  chases  and  a  twenty-five 
horse-power  motor.  All  the  above  is  going  to  be  sold  quick.  For  further  par¬ 
ticulars  call  at  our  office,  or  write. 

THE  DAILY  OKLAHOMAN,  Oklahoma  City,  OkU 


IOWA  WANTS  CLEAN  AUS. 

Slate  Department  of  Justice  to  Co¬ 
operate  With  Loral  “Vigilants.” 

The  department  of  justice  of  the 
State  of  Iowa  believes  in  clean  adver¬ 
tising,  and  is  behind  the  movement  to 
dear  the  state  of  misleading  and  un¬ 
truthful  advertising  which  is  being  car¬ 
ried  on  by  the  vigilance  committee  of 
Iowa. 

Several  months  ago  the  Associated 
.Vdvertising  Clubs  of  Iowa  backed  the 
movement  tt)  form  a  vigilance  commit¬ 
tee  in  Des  Moines.  Such  a  committee 
was  formed  and  was  incorporated  un¬ 
der  the  laws  of  the  state.  T.  E.  Shufclt 
was  chosen  its  secretary,  and  his  duties 
were  begun  immediately. 

Since  that  time  Mr.  Shufclt  has  in¬ 
vestigated  almost  a  hundred  complaints 
against  advertisers  in  all  sections  of  the 
state.  All  of  the  complaints  were  ad- 
ju.sted  amicably  with  the  exception  of 
one,  on  which  a  legal  fight  is  promised. 
The  advertisers,  Mr.  Shufelt  found,  were 
willing  to  eliminate  misleading  state¬ 
ments  from  their  advertising  when  they 
were  pointed  out  to  them. 

A  few  local  cases  against  Itinerant 
merchants,  one  in  Nevada  recently,  arc 
not  included  in  this  list. 

To  learn  if  the  attorney-general  of 
the  state  was  favorable  to  the  campaign 
Mr.  Shufelt,  accompanied  by  T.  \V.  Le- 
Quatte,  former  president  of  the  Iowa 
admen’s  organization,  called  on  Attor¬ 
ney-General  George  Cosson  and  his  as¬ 
sistant,  C.  A.  Robbins  at  the  state  hous<' 
a  few  days  ago. 

They  were  shown  that  the  attorney- 
general's  office  has  already  considered 
some  cases  presented  to  it  which  were 
thought  to  be  in  violation  of  the  fraudu¬ 
lent  advertising  law  of  Iowa.  Opinions 
on  the  law  were  given  in  these,  and  a 
willingness  to  aid  the  local  authorities 
in  their  prosecution  w’as  shown. 

There  are  two  Iowa  laws  under  which 
cases  of  alleged  misleading  advertising 
can  be  prosecuted.  One  is  the  itinerant 
merchants  law,  which  has  to  do  with  the 
fly-by-night  merchants  who  travel  from 
one  city  to  another  selling  cheap  jewel¬ 
ry,  furs,  etc.,  and  the  other  is  the  gradn- 
lent  advertising  law,  passed  by  the  Thir., 
ty-fifth  general  assembly  after  a  strong 
campaign  for  it  by  the  Associated  Ad¬ 
vertising  Clubs  of  Iowa. 

The  purpose  of  the  visit  of  the  vigi¬ 
lants  to  the  attorney-general's  office 
was  to  learn  if  that  department  would 
he  behind  them  if  they  started  out  fo 
show  some  recalcitrant  advertisers  that 
the  law  has  “some  teeth  in  it.”  They 
were  assured  that  they  could  depend 
upon  the  aid  of  the  state  if  any  of  the 
cases  come  to  legal  battle. 

It  is  the  endeavor  of  the  vigilant.s. 
however,  to  .settle  the  ca-si's  if  pos.sibic 
amicably.  No  threats  are  made  to  flu* 
advertisers  against  whom  complainls 
have  been  registered,  but  the  matter  is 
presented  to  them,  and  the  changes  de- 
.sired  are  requested.  If  the  adverti.sers 
do  not  do  as  requested,  however,  the 
vigilants  acquaint  them  with  the  fact 
that  they  will  prosecute. 


Los  Angeles  “After”  Fakers. 

A  campaign  again.st  fake  advertisers 
has  been  started  by  the  Merchants  and 
Manufacturers’  Association  of  Los  An¬ 
gelos,  Calif.  It  first  took  form  in  the 
i.s.suance  of  a  warrant  for  the  arrest  of 
D.  Weingarten,  dealer  in  trunks,  and 
hi.s  clerk,  J.  RegnifCe.  The  com¬ 
plaint  was  sworn  to  by  E.  G.  Keen, 
investigator  for  the  association,  who  re¬ 
ported  that  a  Spaniard  had  entered  the 
trunk  .store  and  had  purchased  a  trunk 
marked  "*10.50 — closing  out — $4.95, 
fibre.”  After  paying  for  the  trunk  and 
securing  the  key  the  purchaser  ordered 
the  trunk  delivered.  He  complained 
that  instead  of  the  forty-two-inch  trunk 
ite  had  bought,  Weingarten  delivered  a 
thirty-inch  trunk.  Other  prosecutions 
are  to  follow. 


(;dn(;rk.ssmf:n’s  names  no: 


Law  Proposed  to  Stop  Using  Them  for 
Advertising  Purposes. 

One  of  the  first  bills  to  be  introduced 
into  the  United  States  Senate,  when  it 
convened  la.st  month,  was  a  measure 
prohibiting  the  use  of  the  name  of  any 
member  of  either  house  of  Congress,  or 
of  any  officer  of  the  government,  by 
any  person,  firm,  or  corporation  prac¬ 
tising  before  the  Patent  Office,  for  ad¬ 
vertising  purposes. 

Tho.se  of  the  public  who  read  this 
bill,  no  doubt,  were  surprised  to  learn 
that  any  such  legislation  is  necessary, 
says  the  Scicniiftc  American.  Surely 
any  government  official  who  realizes  the 
dignity  of  his  position  would  not  lend 
his  name  for  adverti.sing  exploitation; 
but  evidently  there  are  many  public 
.servants  who  have  not  been  restrained 
by  such  a  .sense  of  good  taste.  We  have 
l)cfore  us  the  literature  of  patent  attor¬ 
neys  filled  with  .  letters  of  endorsement 
from  L’nlted  States  Senators  and  Con¬ 
gressmen,  as  well  as  minor  Government 
officials,  which  not  only  commend  the 
reliability  of  the  attorneys  in  question, 
but  al.so  their  competency  and  their  effi¬ 
ciency.  Are  these  officials  ready  to  en¬ 
dorse  every  practice  of  the  attorneys 
they  commend?  Have  tliey  investigated 
them  thoroughly?  Do  they  realize  the 
uses  to  which  their  letters  are  being 
put? 

To  the  man  who  kuow.s.  such  endorse¬ 
ments  mean  nothing;  commendatory 
letters  are  very  easily  ol)*ained.  But 
the  ob.scure  inventor,  who  has  been 
made  timid  l)y  accounts  of  patent 
trickery  and  knows  not  in  whom  he 
can  place  confidence,  looks  upon  such 
a  letter  as  an  official  endorsement  by 
the  Government  of  the  United  States. 
He  feels  that  he  can  rely  absolutely 
upon  a  man  or  firm  .so  highly  recom¬ 
mended.  It  may  never  occur  to  him 
that  the  attorney  in  que.stion  was  not 
carefully  investigated  before  the  letter 
was  written. 

It  is  more  than  a  matter  of  bad  taste 
— it  is  more  than  undignified  to  use 
official  names  in  such  a  way.  A  serious 
responsibility  lies  upon  the  writer  of 
any  letter  of  endorsement.  “good 
word”  to  help  a  man  along,  if  not  given 
advisedly,  may  turn  out  to  be  the 
subtlest  of  evil.s. 


KEVUIRE  POSTAGE  PREPAYMENT. 

Bill  in  Congress  .Affecting  Mailing  of 
Second-Class  Matter. 

Washinotov,  January  12.  —  Senator 
Sheppard  of  Texas  has  introduced  a  bill 
affecting  the  mailing  of  second-cla.ss 
matter,  upon  which  it  is  required  that 
the  postage  be  prepaid.  The  bill  reads: 

“That  under  such  regulations  as  the 
Uostma.ster-General  may  o.stablish  for 
tile  collection  of  the  lawful  revenue  and 
for  facilitating  the  handling  of  such 
matter  in  the  mails  it  shall  Ik*  lawful 
to  accei)t  for  transmi.ssion  in  the  mails, 
without  po.stage  stamps  affixed,  quanti¬ 
ties  of  not  less  than  five  hundred  iden¬ 
tical  pieces  of  third-class  matter  and  of 
second-class  matter  mailed  at  the  .spe¬ 
cial  rates  of  1  cent  and  2  cents  a  copy 
and  two  hundred  and  fifty  identical 
pieces  of  fourth-class  matter,  and  pack¬ 
ages  of  money  and  securities  mailed  un¬ 
der  postage  at  the  first  or  fourth-class 
rate  by  the  Treasury  Department; 
ProfMcd,  That  postage  shall  be  fully 
prepaid  thereon  at  the  rate  required  by 
law  for  a  single  piece  of  such  matter.” 


Columbus  Frowns  on  Fake  Ads. 

Wtih  the  purpose  of  making  advertis¬ 
ing  more  effective  by  making  it  more 
accurate  and  truthful,  the  executive 
committee  of  the  Advertising  club  of 
the  tTiamber  of  Commerce,  Columbus. 
O.,  lately  took  steps  to  give  the  public 
an  opportunity  to  submit  complaints  of 
misrepresentation  and  untruthful  ad¬ 
vertising  to  the  club,  with  the  intention 
that  cases  of  inaccuracy  shall  be  elimi¬ 
nated. 


James  M.  Thomson,  publisher  of  the 
New  Orleans  Item,  was  in  New  York 
this  week. 

George  S.  Dyer,  formerly  manager  of 
the  promotion  department  and  associate 


advertising  manager  of  the  New  York 
Kveniiif/  .Mail,  who  was  recently  opera¬ 
ted  on  for  appendicitis,  is  now  .spending 
a  few  weeks  in  the  mountains  of  New 
York  State,  recuperating. 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


$32,000,000 

Is  the 

PAYROU  IN  PITTSBURGH.  PA. 

Per  Month 

Gazette  Times 

Morning  and  Sunday 
“Pittsburgh’s  One  Big  Newspaper.” 

Chronicle  Telegraph 

Evening  Except  Sunday 
“The  Paper  That  Goes  Home.” 

Are  the  two  biggest  and  best  buys  in  Pitts¬ 
burgh  because  they  reach  the  people  who 
read  advertisements.  They  can  be  bought 
at  a 

FLAT  COMBINATION  RATE 
Of  22  54c.  Per  Agyte  Line 
And  give  you  the  largest  net  circulation. 

For  further  information  and  co-opera¬ 
tion.  write 

URBAN  E.  IHCE 

Foreign  Advertising  Manager 
Pittsburgh,  Pennsylvania. 

J.  C.  Wilberding,  22s  Fifth  Ave.,  N.Y.City 
The  John  M.  Branham  Company 
MallersBld.,Chicago  ChemicalBld., St.  Louis 


Elditors  Who  Know 


JOSEPH  GARRETSON 
nneinnati  Times  Star 


The  George 
Grantham 
Bain  Serv¬ 
ice  occupies 
the  same 
relation  to 
newspapers, 
in  an  il¬ 
lustrated 
way,  that 
the  Asso¬ 
ciated  Press 
does  in  a 
news  sense. 

I  regard  the 
service  as 
invaluable. 


llain  Service  Motto  !*  **IllnKtPate  To  dny’B 
News  ToHla.v.**  Try  it. 


BAIN  NEWS  SERVICE 
32  Union  Square,  E.,  N.  Y.  City 


PLANNING  CAMPAIGN 
FOR  BRANDED  PRODUCT 


Mr.  Carroll,  in  Address  at  Chelsea 
Schools,  Sa>8  .4rticle  of  Merit  Can  Be 
Marketed  Most  Economically,  Expedi¬ 
tiously,  and  Intensively  Through  News¬ 
paper  Advertising;  and  Shows  Why, 
By  Dan  A.  Carroll. 

[Or  Vednetday  evening  Oan  A.  Carroll,  epecial 
rcpreeentative ,  delivered  an  addreee  before  the 
Adrertieing  Close  of  the  Twentp-tkird  Street 
Branch  of  the  Y.  II.  C.  A.  tthe  Chelsea  School), 
on  "PIORRtno  on  Advertising  Campaign  on  a 
Trade-Marked  Article  in  the  Daily  S'etcepapere.” 
Follotcieg  are  some  of  the  main  parte  of  that 
nddrete. — Ed.  I 

An  article  of  merit  that  the  public 
want  can  be  marketed  and  exploited 
through  newspaper  advertising  more 
economically,  expeditiously,  and  inten¬ 
sively  than  by  any  other  means  of  ad¬ 
vertising.  A  trade-mark  in  itself  ha.s 
no  particular  value  until  it  is  connected 
up  with  an  article  or  a  concern  that 
the  public  knows  favorably  through  ad¬ 
vertising. 

It  is  one  of  the  recognized  laws  of 
modern  business  that  a  manufacturer 
with  a  good  article  and  a  good  trade¬ 
mark  remains  unknown  until  the  con¬ 
sumer  gets  acquainted  with  his  product 
through  advertising.  It  has  been  said 
that  each  letter  in  the  name  “Royal” 
for  instance  is  worth  a  million  dollars 
to  the  Royal  Baking  Powder  Company; 
“L'needa,”  as  much  to  the  National  Bis¬ 
cuit  Company,  and  .so  on  down  the  line. 
The  value  placed  on  an  article  by  the 
public  gives  these  trade-names  a  power 
in  the  commercial  world  that  would  be 
impossible  without  advertising. 

INTItOUUCINO  A  NEW  ARTICLE. 

In  the  introduction  of  a  new  article 
there  are  certain  known  ways  for  the 
succe.s.sful  first  steps.  The  sales  and 
advertising  work,  if  taken  up  by  sec¬ 
tions,  city  by  city,  is  by  far  the  most 
economical  and  successful  line  of  at¬ 
tack.  By  this  plan  the  manufacturer 
is  enabled  to  select  a  territory  in  whicn 


I 


Yes,  I  Will  Advise  You 


The  man  on  the  spot  doesn’t  see  the  spot. 

You  can  j)ut  your  hand  before  your  eyes 
and  ecli{)se  the  sun. 


It  is  my  business  to  sliow  .spots  and  let 
in  the  sunlight. 

If  your  business  drags  or  sags  or  you  see 
breakers  ahead — a.'^k  me. 

But  I  like  best  of  all  to  help  make  a 
going  wheel  go  faster.  It  is  easier. 


! 

I 


I  mm  Mid  to  bave  bad  a  larve 
part  in  making  some  of  tbe 
moat  notable  newspaper  and 
store  successes  of  tbe  day. 


L_ 


'Til 

110  West  34th  Street,  New  York 
Telephone,  Greeley  2531 


conditions  are  most  favorable  for  the 
first  gun  to  be  fired.  The  sales  force  is 
placed  on  the  ground  and  the  copy 
started  in  the  newspapers.  Then  the 
work  of  getting  distribution  begins,  and 
If  the  article  is  one  of  good  value,  sell¬ 
ing  at  a  fair  price,  the  matter  of  secur¬ 
ing  distribution  is  not  a  serious  factor 
if  the  advertising  is  keeping  step  with 
the  sales  work.  Most  any  dealer  who 
is  alive  to  new  things  will  stock  a  new 
article  if  only  in  a  small  way,  provided 
the  product  is  backed  up  by  local  news¬ 
paper  advertising. 

Some  advertisers  have  found  it  a 
good  plan  to  furnish  a  broadside  of  copy 
to  the  retail  trade  In  advance  of  the 
campaign,  showing  the  advertising  to 
be  u.sed  and  how  the  copy  will  appear 
in  the  newspapers.  With  this  goes  a 
talk  on  the  effect  this  advertising  will 
have  In  bringing  buyers  into  the  deal¬ 
er's  store  for  the  goods. 

PAILV  NEWSPAfiai  BEST  MEPIl.’.M. 

The  daily  newspaper  is  the  most  ef¬ 
fective  medium  for  so-called  Intensive 
work.  I  recall  the  very  Interesting  case 
of  a  leading  New  England  .shoe  manu¬ 
facturer  who  had  built  up  a  large  bu.si- 
ness  through  the  means  of  making  good 
goods,  a  good  selling  organization,  and 
a  reasonable  adverti.sing  appropriation 
mostly  in  magazines.  The  distribution 
was  somewhat  spotty,  however,  as  is 
often  the  ca.se  with  a  manufacturer 
who  does  not  use  newspapers.  His  ad¬ 
verti.sing  agent  had  had  some  experi¬ 
ence  with  another  account  where  the 
newspaper  was  successfully  brought 
into  play  in  a  number  of  the  larger 
cities,  and  for  the  purpose  of  demon¬ 
stration  an  important  Eastern  state  was 
selected,  and  every  town  of  10,000  and 
up  was  worked,  backed  up  with  a  news¬ 
paper  campaign. 

A  live  salesman  was  sent  into  each 
town  and  sold  the  manufacturer’s  ad¬ 
vertising  to  the  dealer  as  well  as  his 
product.  This  plan  was  wonderfully 
successful.  With  the  well-written  and 
effectively  displayed  advertising  the 
dealer's  name  was  used  at  the  bottom  of 
each  piece  of  copy  showing  the  con¬ 
sumer  just  where  the  goods  could  be 
bought.  More  new  accounts  were 
opened  in  one  season  through  the  as¬ 
sistance  of  local  newspaper  advertising 
than  had  been  developed  in  five  years 
previously. 

The  manufacturer's  first  selling  cost 
In  any  new  territory  is  often  far  In 
excess  of  the  actual  net  sa'es  and  It  is 
up  to  the  advertising  to  move  the  goods 
again  and  again  to  enable  the  manu¬ 
facturer  to  get  a  profit  out  of  the  city. 
I  am  speaking  now  of  a  packaged  pro¬ 
duct  selling  at  from  five  to  twenty-five 
cents.  It  is  repeat  orders  that  count 
In  the  long  run  and  make  for  volume  of 
sale.s.  The  fortunes  made  from  adver- 
ti-sing  are  cashed  In  on  the  sale  of  an 
article  over  and  over  to  the  .same  peo¬ 
ple  in  the  .same  homes,  thus  reducing 
the  cost  of  advertising  down  to  but 
a  fraction  in  its  final  analysis. 

WRONG  n)EA  ABOUT  DISTRIBUTION. 

Some  manufacturers  have  an  errone¬ 
ous  idea  that  distribution  In  itself  is 
the  end  of  things  in  merchandizing. 
They  are  wrong.  I  can  take  you  into 
Baltimore,  Washington,  Philadelphia, 
Indianapolis,  or  any  city  of  this  type 
and  show  you  goods  with  distribution 
on  the  shelves  of  grocers,  druggists  and 
general  stores  which  are  almost  dead 
stock  or  very  slow  movers  because  these 
manufacturers  stupidly  insist  that  the 
dealer  do  all  the  work  of  educating  the 
consumer  about  his  good.s.  The  average 
dealer  and  his  staff  are  too  busy  to  put 
any  special  time  on  an  Individual  line, 
except  it  be  a  privately  branded  one. 
There  are  too  many  known  brands  on 
the  market  and  It  is  up  to  the  manu¬ 
facturer  to  keep  everlastingly  after  the 
con.sumer  through  newspaper  advertis¬ 
ing  to  keep  his  factory  bn.sy. 

In  the  introduction  of  a  new  article 
newspaper  adverti.sing  is  to<lay  the  most 
popular  medium  in  n.se  by  general  ad¬ 
vertisers.  There  are  many  reasons  for 
this.  In  the  first  place  a  newspaper 
campaign  can  be  handled  on  a  small  cost 


basis,  making  it  possible  fur  a  small 
manufacturer  to  compete  on  even  terms 
with  the  bigger  rival,  and  rhe  territory 
can  be  gradually  extended  as  fast  a.s 
each  town  is  on  a  paying  basis. 

Besides  there  is  no  other  form  of 
advertising  that  is  so  close  to  the  daily 
activities  of  our  people  as  the  daily 
newspapers.  Also  there  ;s  no  other 
medium  of  advertising  that  will  deter¬ 
mine  the  success  or  failure  of  a  new 
product  so  quickly.  .  .  . 

Newspaper  advertising  has  been  the 
backbone  of  practically  every  success¬ 
ful  national  campaign  in  recent  year.s. 
Thousands  of  dollars  have  been  spent 
in  the  vain  chase  of  the  will-o-the-wisp 
success  through  mediums  of  advertis¬ 
ing  that  have  for  their  chiefest  argu¬ 
ment  pretty  pictures  and  an  indirect 
appeal  to  so-called  class  or  quality  buy¬ 
ers.  As  a  matter  of  fact  in  speaking  of 
the  exclusive  class  in  a  successful  ad¬ 
vertising  campaign  “there  ain’t  no  such 
animal.” 

Certainly  the  factor  to  be  seriously 
considered  first  is  the  great  popular 
class — the  consuming  millions — their 
opinions  move  the  sales  chart  uji 
or  down.  The  ultra  exclusive  and 
the  ultra  reduced  are  negligible  fac  ¬ 
tors  in  an  advertising  campaign 
Witne.ss  the  success  of  the  aut.i- 
mobile  manufacturers  with  biggest  pro¬ 
duction  in  recent  years.  Tiiey  are  after 
the  popular  class  to  a  considerable  de¬ 
gree  more  than  the  exclusive  clas.s. 
Hugh  Chalmers  said  recently  in  an  ad¬ 
dress  to  the  Chalmers  sales  force  some¬ 
thing  in  effect  that  it  was  volume  of 
sales  that  makes  possible  low  prices,  big 
factory  production,  and  low  overhead 
yearly.  Volume  of  sales  in  the  thou¬ 
sands  in  the  automobile  industry  wa.s 
an  unknown  quantity  five  yeai&  -ago. 
Henry  Ford  showed  how  it  coin'd  be 
done  and  others  are  falling  in  line. 
Something  like  800,000  automobiles 
were  made  and  sold  in  this  country  last 
year  and  an  output  of  a  million  cars  is 
anticipated  for  this  year. 

Compare  these  figures  with  the  Fed¬ 
eral  Government  report  on  the  last  in¬ 
come  tax  in  which  some  300,000  paid 
their  portion  of  the  tax.  if  th«  auto¬ 
mobile  people  depended  on  the  so-called 
class  or  quality  buyers  for  big  sales 
development  in  their  product  nine- 
tenths  of  them  would  go  out  of  busi- 
ne.ss.  It  is  hardly  necessary  to  say  that 
automobile^  manufacturers  recognize  the 
newspapers  as  the  medium  that  has 
made  the  rapid  development  of  this 
wonderful  industry  possible. 


Al)  TEACHERS  AS  VIGIEANTS 


IX  ill  keep  an  Eye  on  Ail  Schools  That 
Promise  too  Much. 

A  publicity  committee,  of  which  Paul 
T.  Cherington,  P.  O.  Box  95,  Cambridge, 
Mass.,  is  chairman,  has  been  appointed 
for  the  National  Association  of  the 
Teachers  of  Advertising,  whose  duty  is 
to  projierly  advertise  the  teaching  of 
adverti.sing;  scrutinize  the  advertising 
announcements  sent  out  by  members  of 
the  A.s.sociation;  and  act  as  a  vigilance 
committee  to  look  after  the  advertising 
of  schools  and  individuals,  not  members 
of  the  A.ssociation,  who  teach  adver¬ 
tising  and  advertise  for  students. 

Many  prominent  advertising  men  of 
the  country  are  still  skeptical  about  the 
advi.sability  of  attempting  to  teach  ad¬ 
vertising  in  .schools  and  colleges.  They 
had  no  such  training  themselves,  and 
are  not  able  to  see  just  how  the  subject 
can  be  profitably  presented  academical 
ly.  The  purpose  of  this  line  of  work  is 
to  break  down  that  prejudice. 

The  teaching  of  advertising  has  beei 
placed  in  a  l>ad  light  by  irresponsible 
[lersons  wlio  advertise  to  develop  inex¬ 
perienced  people  into  highly  efficient 
co|>y  writers,  and  to  secure  them  liicra- 
tiv«>  positioii.s  after  taking  a  few  le.s.sons 
So  the  memlsu's  of  the  Association  ar<' 
urgeil  to  report  to  the  Chairman  of  the 
Committee  any  advertising  of  this  kind 
that  seems  questionable,  and  he  will 
thoroughly  investigate  It 
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PRESS  CLUBS  AND  ASSOCIATIONS.  Evening  Express  and  Sunday  Telegram 

recently,  the  following  officers  were 
elected  for  the  ensuing  year:  President, 
James  A.  Norton;  vice-president,  K.  Ks- 
telle  Spear;  secretary,  Alice  N.  Lund- 
berg;  members  of  the  executive  com¬ 
mittee,  Percy  A.  Batchelder  and  Deane 
S.  Paine. 

Delightfully  distinctive  is  the  San 
Diego  (Cal.)  Woman’s  Press  Club, 
whose  avowed  purpose  is  to  promote 
fellowship  among  women  writers,  com¬ 
posers  of  music  and  illustrators.  The 
club  has  kept  open  house  during  the 
past  year,  and  in  its  library  in  the 
California  quadrangle  at  the  Exposition 
has  entertained  many  distinguished  vis¬ 
itors.  In  this  room  numerous  well- 
known  authors  have  read  from  their 
own  works;  art  critics,  travelers  and 
men  of  letters  have  addressed  the  club 
and  its  visitors.  It  is  the  hope  of  the 
club  to  establish  a  permanent  library 
which  shall  include  the  work  of  all  Cali¬ 
fornia  writers.  To  this  end  it  has  been 
materially  aided  by  publishers  and  in¬ 
dividual  authors.  The  club’s  member¬ 
ship  is  a  notable  one,  including  suc¬ 
cessful  new.spaper  women,  magazine 
writers,  poets,  playwrights,  musicians 
and  artists.  Its  president  is  Mrs.  Maude 
Ervay  Fagin. 


Minneapous,  January  12. — Minneapo¬ 
lis  newspaper  women  have  organized 
the  Woman’s  Press  Club  of  Minneapo¬ 
lis,  with  the  following  officers:  Presi¬ 
dent,  Mrs.  Harry  B.  Wakefield;  vice- 
president,  Miss  Agnes  von  Scholten; 
secretary  and  treasurer,  Mrs.  Phelps 
Wyman;  chairman  of  social  committee. 
Miss  Blanche  MacDonald;  chairman  of 
membership  committee,  Mrs.  W.  H. 
Hunter.  Monthly  meetings  are  planned 
at  first,  and  the  purpose  is  to  carry  on 
the  organization  at  first  as  a  dinner 
club.  Twenty-five  members  attended 
the  organization  meeting. 

Dallas,  Texas,  January  8. — The  Dal¬ 
las  Press  Club,  which  has  just  been  re¬ 
organized  along  lines  more  suited  to 
the  needs  of  active  newspaper  men,  at 
a  meeting  Friday  night  elected  officers 
and  outlined  plans  for  the  club’s  activi¬ 
ties  during  the  coming  year.  The  new 
officers  are:  Brice  Hoskins,  Dallas 
News,  president:  H.  G.  Stephenson,  first 
vice-president;  L.  A.  Whittier,  second 
vice-president;  Dean  Sanborn,  secre¬ 
tary-treasurer;  H.  W.  Maxwell,  L.  O. 
Harvey  and  J.  C.  Cole,  active  members 
of  board  of  governors;  J.  Willard  Crot- 
ty,  Kobert  E.  Eagon  and  James  E.  Itec- 
ord,  associate  meml)ers  of  board  of  gov¬ 
ernors. 

The  Newspaper  Club  of  Boston,  an 
association  of  newspaper  men  limited 
to  forty  in  number,  celebrated  its  thir¬ 
tieth  anniversary  on  the  evening  of 
January  6  with  a  dinner  at  the  Boston 
Yacht  Club.  Edward  F.  Harkins,  the 
retiring  editor-in-chief,  presided.  The 
guests  were  Charles  H.  Bradley,  T.  Hay- 
mond  Werce,  J.  J.  Phillips,  Frederick 
Barbour,  Captain  Hubert  Davis,  Lucien 
Thayer,  Kalph  G.  Hudson,  Howard 
Moulton  and  Joseph  A.  Callahan.  At 
the  annual  meeting  these  new  officers 
were  elected:  Frank  P.  Sibley,  of  the 
Olohe,  editor-in-chief;  Henry  T.  Claus, 
of  the  Transcript,  managing  editor;  and 
Kenneth  L.  Uoberts,  of  the  Post,  re¬ 
porter.  A  four-sheet,  "The  Newspa¬ 
per  Club,”  filled  with  personals  about 
the  members  of  the  organization,  was 
issued  as  a  souvenir  of  the  dinner. 


The  Northeast  Nebraska  Press  Asso¬ 
ciation  will  meet  in  Wayne  Friday  and 
Saturday.  January  28  and  29. 

\  alentine  Day  has  been  decided  upon 
l)y  the  Women’s  Press  Club  of  Pitts- 
linrgh.  Pa.,  for  its  anniversary  lunch¬ 
eon.  Miss  Marion  Brunot  Haymaker, 
president,  has  appointed  Miss  Mary  L. 
Hay  chairman  of  entertainment,  with 
the  following  assistants:  Miss  Suzanne 
Beatty,  Mrs.  A.  W.  Smith,  Jr.,  Miss 
.\nna  Belle  Craig  and  Miss  Catherine 
Patterson. 

Wilbur  H.  Armstrong  has  been 
elected  president  of  the  South  Bend 
(ind.)  Press  Club.  Edward  J.  Murray 
is  vice-president  and  William  W.  Dun- 
kie  secretary-treasurer. 

John  K.  Wolf,  city  editor  of  the  Mil¬ 
waukee  (Wis.)  Evening  Wisconsin  and 
former  city  comptroller,  is  the  new 
president  of  the  Milwaukee  Press  Club. 
He  succeeds  Walter  Distelhorst  Julius 
IJebman  was  elected  vice-president; 
Charles  Dean,  treasurer;  Leonard  Mey¬ 
er,  secretary,  and  Claude  O.  Manly  and 
Hcrmon  J.  Ewald  directors  for  three 
years. 

At  the  monthly  meeting  of  the  Edi¬ 
torial  -Club  of  the  Portland  (Me.) 


Pvhliiikrd  by  the  Ar,  oklyn  Daily  Kagle. 

Of  iuestiinable  value  to  every 
Librarian,  Newspaper  Edi¬ 
tor,  City  Editor  and  Busi¬ 
ness  .Manaj'er. 
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Schmidt  Gets  Life  Imprisonment. 
Matthew  A.  Schmidt  has  been  con¬ 
victed  of  first  degree  murder  as  the 
accompiice  of  James  B.  McNamara  in 
the  blowing  up  of  the  Los  Angeles 
Times  building  five  years  ago.  The 
specific  charge  was  of  having  murdered 
Charles  Haggerty,  one  of  the  20  vic¬ 
tims  of  th^  Times  explosion.  The  jury 
was  out  46  minutes  and  fixed  Schmidt’s 
punishment  at  imprisonment  for  life, 
the  same  penalty  imposed  on  James  B. 
and  their  McNamara  after  the  latter  had  con- 
fe.ssed  in  court  four  years  ago  that  he 
placed  the  bomb  that  bl^w  up  the  news¬ 
paper  plant.  David  Caplan,  another 
alleged  accomplice  of  McNamara,  who 
was  arrested  last  February  near  Seat¬ 
tle,  shortly  after  Schmidt  had  been 
taken  into  custody  in  New  York,  is  in 
jail  awaiting  trial  also  on  the  charge  of 
having  murdered  Charles  Haggerty. 


Average  net  paid  cir¬ 
culation  for  the  six 
months,  ending  Sep¬ 
tember  30,  1915,  as 

sworn  to  in  Govern¬ 
ment  report 


Anticipating  Telephone  Needs 


the  growth  of  business  districts. 
It  must  estimate  the  number  of 
possible  telephone  users 
approximate  location  everywhere. 

The  plant  must  be  so  designed 
that  it  may  be  added  to  in  order 
to  meet  the  estimated  requirements 
of  five,  ten  and  even  twenty  years. 
And  these  additions  must  be  ready 
in  advance  of  the  demand  for 
them  —  as  far  in  advance  as  it  is 
economical  to  make  them. 

Thus,  by  constantly  planning  for 
the  future  and  making  expend¬ 
itures  for  far-ahead  requirements 
when  they  can  be  most  advan¬ 
tageously  made,  the  Bell  System 
Consider  what  this  Involves.  The  conserves  the  economic  interest  of 
telephone  company  must  forecast  the  whole  country  while  furnishing 
the  needs  of  the  public.  It  must  a  telephone  service  which  in  its 

calculate  increases  in  population  p>erfection  is  the  model  for  all  the 

in  city  and  country.  It  must  figure  world. 


When  a  new  subscriber  is  hand^I 
his  telephone,  there  is  given  over 
to  his  use  a  share  in  the  piole 
lines,  underground  conduits  and 
cables,  switchboards,  exchange 
buildings,  and  in  every  other  part 
of  the  complex  mechanism  of  the 
telephone  plant. 

It  is  obvious  that  this  equipnent 
could  not  be  installed  for  each  new 
connection.  It  would  mean  con¬ 
stantly  rebuilding  the  plant,  with 
enormous  expense  and  delay. 
Therefore,  practically  everything 
but  the  telephone  instrument 
must  be  in  place  at  the  time  service 
is  demanded. 


And  as  confirmed  by 
report  of  The  Audit 
Bureau  of  Circulations. 


Publisher, 


KANS. 


The  Great  Philadelphia  Press 
Women’s  Service 


Press  Associations  Merged. 

The  Suburban  Press  Association  of 
New  England,  which  has  met  nearly 
every  month  since  it  was  founded  in 
1881,  and  which  was  composed  of  news¬ 
paper  owners  and  editors,  held  its  final 
meeting  at  the  Boston  Press  Club  a 
few  days  ago.  It  is  now  merged  with 
the  Massachusetts  Press  Association.  H. 
William  Waterman,  of  Athol,  secretary 
and  founder  of  the  Association,  was  too 
ill  to  be  present,  but  he  was  remembered 
with  gifts  which  were  sent  him,  a 
watch-charm  set  with  diamonds  and  a 
meerschaum  pipe,  with  other  accessories 
of  the  newspaper  bu.siness. 


Mat  Form,  two  4-color  pagei  of  real  art, 
almoal  the  last  word  in  Fashion.  Six  black 
mats,  containing  most  interesting  subjects  of 
interest  to  women  ever  published — 

1.  Helpful  Page  (or  Housewife 

2.  Strength,  Health  and  Beauty 

3.  Women’s  World  of  Work 

4.  Well  Dressed  Women 

5.  Problems  of  Every  Day  Life 

6..  Work  and  Play  for  the  Idle  Hour 

Excellent  copy  for  a  women’s  page.  Daily 
or  will  make  up  as  special  full  P^e  Sunday 
or  Saturday  features.  Proofs  will  convince 
you  the  Service  is  what  you  need. 


Golden  Key  Given  Miss  Russell 
The  Press  Club  of  San  Francisco  gave 
a  reception  in  honor  of  Miss  Lillian  Kus- 
sell,  its  only  woman  member,  in  the 
jinksroom  of  the  club  on  the  evening 
of  January  6th.  A  farcical  .skit,  entitled 
“A  Chemically  Pure  Marriage,”  was  pre¬ 
sented  by  members  of  the  club.  Miss  club  rooms.  The  presentation  was  made 
Russell  was  given  a  golden  key  to  the  by  Charles  F.  Hanlon. 
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NEWS  OF  THE  SCHOOLS  OF  JOURNALISM 


tlon  manager  of  the  student’s  daily, 
and  for  the. graduate  manager  of  the 
affairs  of  the  Associated  Students  of 
the  university.  The  printing  depart¬ 
ment  will  be  located  in  the  west  end  of 
the  building  where  the  stock  room, 
press  and  composing  rooms,  will  be  ar¬ 
ranged  according  to  the  demands  of  ef¬ 
ficiency.  Provision  is  made  In  the 
plans  for  a  mailing  and  shipping  room, 
where  the  departmental  printed  matter 
will  be  handled. 

The  work  on  the  building  will  be 
rushed,  and  the  department  will  move 
in  next  August,  and  for  a  few  months 
the  students  of  journalism  who  have 
since  their  college  days  began  been 
dodging  falling  plaster  w’ill  have  to 
evade  falling  bricks. 


PITTSBURG 

THE  HOME  OF  THE 


[/»  this  department  ivill  he  presented  contest.  Mr.  Atwell  who  is  playing  in 
each  week  news  items  from  the  Colleges  "Alone  at  I.a.st’’,  at  the  Shubert  Theatre, 
and  Universities  in  which  journalism  is  New  York,  offered  awards  for  the  best 
taught.  Occasional  contributions  are  in-  parodies  written  by  his  patrons  on  the 
vited  from  such  institutions,  the  only  “Bug  Song”  which  he  sings.  Ixirenz 
restriction  being  that  the  matter  sent  M.  Hart,  a  sophomore,  at  the  school, 
in  shall  be  brief,  important,  and  of  gen-  was  tied  for  first  place,  and  Silas  F. 
cral  interest. — Ed.]  Seadler,  a  junior,  captured  third  prize. 

I>onald  M.  Stern,  a  junior,  has  been 
New  York.  University.  elected  chairman  of  the  editorial  board 

Benjamin  Rosenblatt,  whose  story  of  Challenge,  a  new  intercollegiate 
"Zelig"  was  considered  the  best  short  magazine  that  is  to  appear  for  the  first 
story  of  the  year  in  the  annual  review  o"  ^slungton  s  Birthday.  Sev- 

of  magazine  ficUon  published  in  the  Bos-  oral  other  School  of  Journalism  men 
ton  Transcript  last  Saturday,  is  a  stu-  are  connec  e<  with  the  new  literay 
dent  in  the  magazine  writing  classes  at  'onture.  Challenge  to  represent  the 
...  .1,  ,  T-  •  •.  XT-  opinions  of  the  radical  student  m  the 

New  York  University.  Zelig  is  Mr.  colleges-  it  is  to  be  fearless 

Rosenblatt’s  first  short  story  to  appear  •  i-  ’  i-  .  t. 

.  j  unrirejudiced.  according  to  its  pros- 

pectus 

Students  who  are  represented  in  the 

K,i.uuv,  13  George  Woertz,  a  school  of  .Tournal- 

January  mag^mes  are  UuVernet  Ra-  sub-editor  on  the  .Motion 

bell,  who  contributes  to  the  Red  Book  supplement  of  the  New  York 

the  story  entitled  The  Owner  of  the 

Larimer  Six,”  and  Mary  Carolyn  Davies,  '  „,anagiiig  editor  of 

who  has  a  serial  now  running  in  the  Atlantic  City  Review,  has  l>ccn 

Designer.  doing  Washington  correspondence  for 

Over  three  hundred  students  are  en-  jjjj,  newspaper  during  the  last  few- 
rolled  in  the  courses  in  advertising.  The  weeks. 

advertising  courses  are  organized  as  a  technical  newspaper  work  is 

separate  division  and  are  conducted  un-  taughf  at  the  School  of  Journalism  is 
der  the  supervision  of  Professor  Hotch-  indicated  by  the  finai  examination  by 

Prof.  Waiter  B.  Pitkin,  formerly  of 
Harry  E.  Wade,  ’15,  is  now  assistant  the  Neto  York  Tribune  and  Nc\o  York 
editor  of  Adventure.  Et'cning  Post,  for  his  class  in  feature 

Griffith  Bonner,  ’15,  a  grandson  of  the  w-riting.  The  examination  questions  fol- 
famous. Robert  Bonner  of  the  New  York  low: 

Jjcdger,  is  “on  the  street”  for  the  Union-  Prepare  an  outline  of  an  eight  page 
Star  of  Schenectady,  N.  Y.  supplement  like  The  Itattle.  Make  up 

Walter  T.  Kenney,  ’14,  is  editor  of  the  a  balanced  assignment  sheet  containing 
Arlington  News  of  Arlington,  Mass.  not  less  than  fourteen  articles.  Out- 
Pa  ul  Terrill,  ’14,  is  connected  with  the  line  five  of  these  articles  briefly, 
advertising  department  of  E.  T.  Slattery  Write  a  report  of  this  schedule,  ex- 
Company  of  Boston.  plaining  why  you  chose  each  topic. 

Paul  Tierney,  a  former  journalism  Attach  to  this  report  all  news  clip- 
student,  has  resigned  his  position  on  pings  on  w-hich  you  wish  your  stories 
the  Brooklyn  Eagle  to  become  connect-  to  he  ba.sed.  No  newspaper  of  date 

ed  with  the  Daily  Star  of  Long  Island  earlier  than  Monday,  January  17,  w-ill 

City.  be  accepted  as  a  basis  of  a  feature 

Edgar  G.  Criswell,  of  the  National  story. 

Periodical  Association,  addrc.ssed  the  Write  tw-o  of  the  stories  on  your 
class  in  essentials  of  advertising  last  schedule.  They  must  lie  each  at  least 
week.  900  w-ords  long  and  “clean  copy.” 

Burton  Peabody,  a  former  student  in  In  view  of  the  time  allow-ed  for  pre¬ 
journalism,  is  now-  connected  with  the  paring  this  supplement,  it  will  lie  most 
editorial  department  of  The  Spur.  rigorously  marked.  Errors  typograph- 

The  magazine  section  of  the  Sunday  errors  grammatical,  and  errors  in 

Times  contained  recently  a  full-page  in-  fo.ct  w-ill  all  be  checked  up. 
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You  deal  in  certainties  when 
you  use  space  in  the  Leader 
Write  to  W.  E.  Moffett,  Ad¬ 
vertising  Manager,  Pittsburg,  or  to 
\‘c‘rr<*e  &  Conklin,  Brunsw  ick  Bldg., 
N.  Y.,  Steger  Bldg.,  Chicago,  for 
any  infoi-niation  desired. 


Eunttug  &tar 


University  of  Texas 
The  Texas  Journalist,  published  by 
the  students  of  the  School  of  Journal¬ 
ism  as  a  semi-monthly  new-spaper  trade 
liaper,  w-ill  hereafter  appear  monthly  as 
a  trade  magazine,  of  twenty-four  page.s. 

Seventy-five  Texas  editors  have  noti¬ 
fied  Will  F.  May^s,  head  of  the  Depart¬ 
ment  of  Journalism,  that  they  wilt  at¬ 
tend  the  newspaper  conference  to  be 
held  at  the  university  during  the  week 
of  March  20. 


covers  Washington,  D.C.,  more 
thoroughly  with  one  edition 
than  any  other  paper  in  the 
United  States  covers  the  city 
in  which  it  is  published. 

Member  of  the  A.  B.  C. 


Will.  A.  Woodbury’s  Rook 
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guarantees  and  stands  Ijack  of 
every  advertisement  it  pub¬ 
lishes. 
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What  Do  You  Know  About  This? 

The  Times-Leader  is  the  only  one  of  the 
three  hew  Haven,  Conn.,  evening  newspa¬ 
pers  which  opened  its  books  to  the  rt^ent 
audit  of  the  Audit  Bureau  of  Circulations. 
The  S.  C.  BECKWITH  SPECIAL  AGENCY 
New  York  Chicago  St  Louis 


ELIOT 
LORD, 
110  W.  34 
New 
Yoi': 


WlLP'Ut  A  ViVUlDBaRY 


There  are  9,976  Savings  Accounts 
in  Colorado  Springs  banks 
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Member  A.  B.  C. 

j.  p.  McKinney  fit  son 

New  York  Chicago 
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“The  Best  That  Money  Can  Buy” 

A.  B.  C.  Audit  for  period  ending  March 
♦  3',  >915 

Daily,  net  paid,  68,678 
Sunday,  net  paid,  77,988 
Over  55,000  in  Seattle 

A  copy  to  every  family  each  week  day. 
Largest  circulation  by  many  thousands  of 
any  daily  or  Sunday  paper  on  the  North 
Pacific  Coast. 

Largest  Quantity  Best  Quality  Circulation 

The  S.  C.  Beckwith  Special  Agency 

Sole  Foreign  Representatives 
New  York  Chicago  St.  Louis 


THE 

NEW  ORLEANS  ITEM 


Member  A.  B.  C. 

•Accepts  advertising  on  the  abso¬ 
lute  guarantee  of  the  largest  net 
paid  daily  circulation  of  any  New 
Orleans  newspaper  or  no  pay. 
THE  JOHN  BUDD  COMPANY 
Advertising  Representatives 
New  York  Chicago  St.  Louis 


IF  5’ou  are  intending  to 
do  some  national  adver¬ 
tising,  the  Promotion 
Department  of  the  Shaffer 
Group  of  newspapers  will 
gladly  assist  you  with  infor¬ 
mation  regarding  the  trade 
territories  in  which  these 
newspapers  are  located. 

Chicago  Evening  Post 
Indianapolis  Star 
Muncie  Star 
Terre  Haute  Star 
Rocky  Mountain  News 
Denver  Times 
Louisville  Herald 


Pacific  Coast  Representative  of 

LOS  ANGELES  TIMES 
PORTLAND  OREGONIAN 
Seattle  POST-INTELLIGENCER 
Spokane  SPOKESMAN-REVIEW 
The  EDITOR  AND  PUBLISHER 
PORTLAND  TELEGRAM 
CHICAGO  TRIBUNE 
St.  Louis  GLOBE-DEMOCRAT 
KANSAS  CITY  STAR 
OMAHA  BEE 
DENVER  NEWS 
SALT  LAKE  HERALD  REPUB¬ 
LICAN 

NEW  YORK  TIMES 


PROMOTION  DEPT 
SHAFFER  GROUP 

12  S.  Market  Street, 


742  Market  Street 
SAN  FRANCISCO 


Chicago 
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LIVE  TOPICS  DISCUSSED  BY  OUR  READERS 


[Under  this  caption  we  shail  print, 
each  week,  letters  from  our  readers  on 
subjects  of  interest  connected  with 
newspaper  publishing  and  advertising. 
Any  publisher  who  desires  help  in  the 
solution  of  his  problems,  or  who  has 
pronounced  views  on  any  subject  con¬ 
nected  with  the  business,  is  invited  to 
contribute  to  this  column.  We  are  con¬ 
fident  that  such  a  column  can  be  made 
of  great  value  through  the  co-opera¬ 
tion  of  our  readers. — Ed.] 

“FACESSIVE  DAY  PRESS  RATES” 


“The  Afternoon  Papers  Are  Very  Badly 
Discriminated  Against.” 

Phoeuix,  Ariz.,  January  6,  1016. 
The  Editob  and  Publisher: 

Our  atteutlon  lias  been  called  to  several  let¬ 
ters  that  have  appeared  In  your  publication  re¬ 
garding  excessive  day  press  rate  in  cunnectiun 
with  the  Associated  Press  news  service.  We 
desire  to  agree  with  tliose  making  complaint 
that  an  excessive  rate  does  exist.  In  this  par¬ 
ticular  section,  the  afternoon  papers  are  very 
badly  discriminated  against;  that  is,  it  seems 
so  to  us.  We  had  occasion  recently  to  plan 
fur  a  larger  report,  but  found,  after  Investiga¬ 
tion.  that  it  would  be  necessary  Tor  us  to  pay 
nearly  twice  what  the  morning  paper  Is  paying 
for  the  same  report.  Certainly  this  is  not  right. 
It  works  a  hardship  on  the  afternoon  paper,  as 
it  does  not  (lermit  fair  competition.  The  mat¬ 
ter  should  lie  adjusted  so  that  both  afternoon 
and  morning  tields  enjoy  equal  privileges. 

We  shall  be  only  too  glad  If  we  are  called 
upon  to  assist  in  bringing  about  an  adjustment 
of  this  condition. 

Yours  for  a  lower  day  press  rate, 

Arizona  Gazette, 

Ily  C.  H.  Akers,  General  Manager. 


Dreier  is  Complimentary 

The  Thomas  Dreier  Service,  Cambridge,  Mass. 

January  5,  1910. 
Tub  Editor  and  Publisher: 

What  a  hue  bunch  of  human  Interesl  stories 
yon  round  up  fur  your  paper  1  1  had  planned  to 

skip  merrily  through  the  pages  of  the  last  uum- 
Int,  saying  to  myself  as  1  picked  the  paper  up, 
"1  am  too  doggone  busy  this  morning  to  do  any 
reading.”  liut  my  skipping  plan  didn’t  work. 
1  eaugut  myself  reading  things.  "Nix  on  this,” 
1  said,  thinking  of  the  Printing  Art,  the  seven 
other  tmblications,  and  the  nine  booklets  that 
have  to  be  attended  to  this  week.  “Better  clip 
the  things  you  want  and  read  them  on  the  sub¬ 
way  tram  this  noun.”  So,  that  explains  why 
niy  iiockets  are  tilled  with  clipidugs. 

Darn  you  and  your  iiaper  I  Ilow  can  a  fellow 
look  well  dressed  if  you  make  him  Ull  his  pockets 
with  clippings'!  ynit  it.  1  like  your  neighbor¬ 
ly  methoil.  It  makes  your  paper  like  the  home 
paiier  1  iisetl  to  read  when  1  was  a  kid  on  the 
farm  out  Wisconsin  way — something  .  like  the 
coming  in  of  a  generous  neighbor  with  a  pie  or 
a  bug  of  dongiinuts. 

Hurray  for  it !  Thomas  Dbeieb. 


The  Advertising  Record 

THE  DETROIT  JOURNAL. 

Detroit,  Michigan, 
January  6,  1916. 
The  Editor  and  Publisher: 

Through  correspondence  In  your  valuable 
piibllcatlou  there  seems  to  have  arisen  lately 
considerable  dispute  as  to  which  dally  evening 
uewspaiier  carried  the  largest  volume  of  ad¬ 
vertising  In  any  one  Issue  during  the  holiday 
season. 

Widle  the  writer  has  bomi  much  interested 
in  this  subject  and  followed  same  very  closely 
in  your  columns,  be  wishes  to  state  that  the 
Detroit  Journal  in  two  regular  Issues  during 
December — namely,  December  10  and  17 — car¬ 
ried  respectively  237%  columns  and  220%  col¬ 
umns.  With  one  or  two  exceptions,  we  think 
this  volume  of  advertising  In  any  one  Issue 
has  not  been  exceeded.  Both  of  these  issues 
were  made  up  of  regular  holiday  advertising 
and  required  forty  pages  In  each  Issue  to 
carry  same. 

THE  DETROIT  JOURNAL  CO. 

W.  B.  LOWE.  Vlce-Pres.  &  Gen.  Mgr. 

[The  Pittsburgh  Press  on  December 
3  carried  261  columns  of  advertising;  on 
December  10,  261  columns,  and  on  De¬ 
cember  17,  258  columns.  The  Detroit 
Xews  on  December  10  carried  240%  col¬ 
umns. — Ed.] 


ANSWERS  TO  CORRESPONDENTS 

Horn  the  new  law  in  Alabama  firing  a  license 
fee  of  $1,000  and  3  per  cent,  upon  the  gross 
receipts  of  stamp  companies  affect  manufacturers 
who  pack  coupons  tn  tkeir  goodst 

A.  S.  M.,  Chicago. 

No.  No  law  applies  only  to  concerns  selling 
to  merchants  stamps,  coupons,  or  other  devices 
for  distribution  among  purchasers  of  goods. 


Is  a  college  education  absolutely  necessary  to 
a  young  man  who  intends  to  become  a  journal- 
tetr  Ri;x  SMITH.  Passaic,  N.  J. 

-Much  depends  upon  the  scope  of  the  young 
man’s  ambition.  If  he  is  content  to  be  merely 
a  chronicler  of  news  he  can  get  along  very 
nicely  with  a  good  high  school  miucatlon.  If, 
on  the  other  hand,  he  Intends  to  become  an 
e<lltor  of  a  real  newspaper,  a  college  eiluca- 
tlon  Is  desirable.  The  wider  the  scope  of  a 
newapa()er  man's  knowleilge  the  better  able  he 
will  be  to  discuss  In  an  intelligent  manner  the 
questions  that  are  before  the  public  ami  In 
which  It  is  vitally  Interested. 


W.  &  G.  Baird.  Ltd.,  of  Belfast,  Ire¬ 
land,  photo-process  engravers,  have 
written  to  Thb  Editor  and  Publisher 
as  follows: 

We  are  at  the  moment  in  search  of  good  ap¬ 
paratus  and  powder  fur  flash  light  work.  Are 
there  any  particular  methods  In  use  In  your  coun¬ 
try  which  you  can  recommend?  W’e  have  no 
doubt  that  ideas  from  your  country  and  from 
ours  are  exchanged  as  soon  as  they  are  on  the 
market,  but  if  there  is  anything  particularly  up- 
to-date  in  this  way  we  should  like  to  get  in  touch 
with  It,  and  so  seek  your  assistance.  Can  you 
help  in  the  matter? 

Mr.  Walter  Harris,  one  of  the  World’s 
expert  photographers,  and  a  close  stu¬ 
dent  of  his  art,  says  that  he  has  ob¬ 
tained  his  best  results  by  using  Victor 
flash  powder  for  ordinary  work  and  An- 
cele  powder  for  fast  work.  He  uses  the 
Caywood  flash  lamp,  but  states  that  the 
Imp,  a  flash  lamp  made  in  Chicago,  is 
excellent  for  making  the  flash  and  ex¬ 
posure  at  the  same  moment. 


NO  LIQUOR  ADS  -  IN  OREGON 

Newsdealers  Sadly  Bothered  In  Living 
Strictly  Up  to  New  Laws. 

“Life  is  too  short,”  dolefully  answered 
a  Portland  (Ore.)  newsdealer  when 
asked  whether  he  was  complying  with 
the  law  in  clipping  out  carefully  all  ad¬ 
vertisements  which  exploit  the  merits 
of  intoxicating  liquors  from  the  maga¬ 
zines  he  sells. 

“Look  at  this,  for  instance,”  he  said, 
exhibiting  a  properly  censored  copy  of 
a  popular  weekly  from  the  East.  The 
back  page,  which  extolled  champagne, 
w’as  gone  completely,  and  throughout 
the  advertising  section  there  were  gap¬ 
ing  holes  in  the  pages.  “Here’s  an- 
’other,”  he  pointed  out,  showing  a  maga¬ 
zine  that  looked  as  if  the  Russian  cen¬ 
sors  had  just  got  through  with  it. 

“We  can’t  clip  all  our  publications 
without  putting  on  a  large  staff  of  ad¬ 
ditional  employees.  We  have  no  notice 
that  we  must  do  so  that  I  consider  as 
at  all  ofticial,  and  until  we  do  we  shall 
continue  to  sell  the  publications  as  they 
come  to  us. 

“The  American  News  Company  prob¬ 
ably  w’ill  notify  the  different  publishers 
as  to  the  law  here,  and  this  is  expected 
to  result  in  an  Oregon  edition  that  will 
be  free  from  liquor  advertising.” 

Some  Portland  newsdealers  are  elim¬ 
inating  liquor  advertising  from  the 
magazines  they  handie,  but  the  larger 
shops  And  the  task  too  great  for  them 
to  undertake  without  a  special  staff  of 
helpers. 


AMBULANCE  CHASERS” 


Oklahoma  Attorney  “Rubs  It  In”  On 
Some  of  His  Legal  Brethren 

From  the  viewpoint  of  a  non-adver¬ 
tiser,  Attorney  Paul  M.  Pope  gave  be¬ 
fore  the  Oklahoma  City  (Okla.)  Ad¬ 
vertising  Club,  recently,  a  statement  of 
the  impressions  made  upon  him  bv 
advertising.  He  revealed  with  humor 
numbers  of  devices  by  which  some  law¬ 
yers  procure  publicity  that  stands  them 
nicely  in  hand  financially. 

Mr.  Pope  was  emphatic  in  his  decla¬ 
ration  that  the  efficient  advertiser  is 
far  in  advance  of  the  non-advertiser 
in  business  success;  that  people  gen¬ 
erally  have  supreme  confidence  in  the 
printed  word:  that  no  profession  in  the 
world  has  experienced  such  extensive 
development  within  the  last  decade  as 
advertising. 

The  speaker  referred  caustically  to 
members  of  his  own  profession  who 
are  "ambulance  chasers”  and  related 
with  grim  humor  the  subterfuges  by 
which  some  of  his  professional  brethren 
seek  to  have  their  names  published  In 
order  that  their  clientele  may  be  ex¬ 
panded. 

He  commented  enthusiastically  upon 
the  cultivation  of  art  in  advertising 
illustrations,  and  insisted  that  the  per¬ 
son  who  “doesn’t  read  the  advertising 
of  to-day  cannot  keep  up  with  the  de¬ 
velopments  of  daily  life.”  He  scored 
tlie  advertiser  who  seeks  to  take  ad¬ 


vantage  of  his  competitor  by  unjust 
comparison  or  criticism,  and  lauded 
honest  advertising  and  the  efforts  be¬ 
ing  made  nationally  to  promote  hon¬ 
esty  in  all  commercial  publicity. 


ADVERTISING  IN  N.  Y.  DAILIES. 


Louis  Wiley  Quotes  Figures  on  Total 
Space  Sold  Here  in  1915. 

In  the  course  of  an  address  on  “The 
Daily  Newspaper,”  given  at  a  luncheon 
of  the  Graduates’  Club  at  the  Sherman 
Square  Hotel  last  Saturday,  Louis  Wi¬ 
ley,  business  manager  of  The  ?>ew  York 
Times,  said  that  according  to  the  pub¬ 
lishers’  statements  to  the  Post  Office 
Department  on  Cictober  1,  last,  the  seven 
English  morning  newspapers  published 
in  New  York  had  an  average  sale,  daily 
and  Sunday,  amounting  to  a  total  of 
1,422,720  copies.  On  newspaper  adver¬ 
tising  he  gave  the  following  interesting 
figures: 

The  total  advertising  space  in  agate 
lines  carried  by  the  New  York  morning 
and  evening  newspapers,  including  two 
evening  newspapers  pubiished  in  Brook¬ 
lyn,  in  the  year  1915,  was  101,498,448 
lines  distributed  in  this  w’ay: 


Linoa. 

Worlil  . 19, .’>96, 927 

Tlmoa  .  9.682.562 

Brookl.vn  Kaifla  .  8,989.968 

Aiuerloaii  .  8,079.812 

Herald .  7,843.926 

Evening  Journal  .  6,937,617 

Eve.  Telegram  .  6,376.424 

Glol>e  .  6,547,918 

Brooklyn  Stan'd  Union  .  6,427,867 

Evening  World  .  5,199,192 

Evening  Sun  .  4, 879,  .597 

Evening  Mail  .  4,516,769 

Staats-Zeltnng  .  4.396,82t’> 

8im  .  3,797,596 

Evening  Poat  .  3,515,904 

Trltmne  .  3,329.453 

I’resa .  2,998,629 


CLEVELAND  PERSONALS. 

Robert  Minor,  cartoonist  who  went  to 
the  war  front  for  the  Newspaper  Enter¬ 
prise  Association,  to  “rip  the  brass  but¬ 
tons  off  the  W’ar,”  has  returned,  with  a 
sketch  and  story  of  the  most  thriiling 
experience  of  ali — his  own  fight  for  life 
on  shipboard  with  a  French  Reservist. 
Minor  says  “hate  spreads  war  madness.” 

E.  S.  Fentress,  business  manager  of 
the  Des  Moines  .Vpici,  was  a  visitor  to 
Cleveland  this  week.  Mr.  Fentre.ss  is  a 
brother  of  C.  H.  Fentress,  business  man* 
ager  of  the  Press. 

W.  T.  Garvin,  secretary  of  the  Cleve- 
iand  Advertising  Club,  had  the  stork  as 
a  vi.sitor  to  his  home  in  Heai-hland  a  few 
nights  ago.  'I'he  bird  brought  with  him 
a  girl.  . 

W.  H.  Hannon  has  rejoined  the  gen¬ 
eral  staff  of  the  News. 

Miss  Marie  Wissinger,  a  Cleveland  girl 
appointed  by  Rexford  Holmes  for  secre¬ 
tarial  work  on  the  Ford  Peace  Ship,  has 
written  her  mother,  Mrs.*  Lucy  Wissing¬ 
er,  from  Christiania.  She  .says  she  ex¬ 
pects  to  leave  Norway  on  January  13. 

Frederick  Palmer,  war  correspondent, 
lecturer,  and  all  around  newspaper  man, 
is  in  Cleveland  this  week  after  nearly 
two  years  on  Euroiiean  battle  fronts. 
He  will  lecture  at  Gray’s  Armory  next 
Saturday. 


Luncheon  to  Harry  Adler. 

Harry  Adler,  formerly  real  estate  ed¬ 
itor  of  the  New  York  World  and  for 
twelve  years  past  prominent  in  business 
life  in  Newark,  N.  J.,  has  been  appoint¬ 
ed  special  agent  and  advertising  man¬ 
ager  for  the  Eastern  Division  of  the 
North  American  Life  Insurance  Co.  of 
Chicago.  An  introductory  luncheon  in 
Mr.  Adler’s  honor  was  given  at  the 
Union  Club,  Newark,  last  Saturday  by 
Albert  Schurr,  third  vice-president  of 
the  company. 


Eliminating  Fraudulent  Agents. 

The  Periodical  Publishers’  Association 
of  America,  which  was  formed  about 
ten  years  ago  for  the  purpose  of  secur¬ 
ing  cooperation  in  matters  of  vital  im¬ 
portance  to  all  magazine  publishers,  re¬ 
ports  that  during  the  past  eighteen 
months  it  has  succeeded  in  securing  the 
arrest  and  conviction  of  more  than  two 
hundred  fraudulent  agents. 


414 

on  Sunday,  January  2,  The  New 
York  Times  printed  a  greater 
volume  of  advertisements  than 
any  other  New  York  newspapier — 
414  columns  —  more  than  ever 
before  published  in  a  single  issue 
of  The  New  York  Times. 


pttaburg  lispatrli 

Possesses  a  elientele  all  its  own, 
representing  incomes  above  the 
average.  It  reaches  the  actual 
buying  power,  therefore  best  for 
advertisers. 

WALLACE  G.  BROOKE 
Brunswick  Building,  New  York 
THE  FORD-PARSONS  CO.. 
Peoples  Gas  Building,  Chicago 
H.  C.  ROOK, 

Real  Estate  Trust  Building,  Philadelphia 

The 

Detroit  Free  Press 

“Michigan’s  Greatest  Newspaper” 

Member  A.  B.  C. 

The  Largest 

2-Cent  Morning  Circulation 
In  America 

Rates  and  information 
direct,  or  from 

VERREE  &  CONKLIN,  INC. 

Brunswick  Bldg.,  Steger  Bldg., 

New  York  Chicago 


II.  PROGRESSO 
IT  ALO- AMERICAN  O 

Established  1880 

(Member  Audit  Bureau  of  Circulations) 
Daily  average  net  circulation  last  postoffice 
statement,  134,286  copies. 

II  Progresso  Italo- Americano  enjoys  the 
distinction  of  being  the  largest  and  most 
successful  Italian  paper  among  the  Italians 
in  the  United  States,  which  means  among 
a  responsive  and  responsible  class  with  pur¬ 
chasing  power  to  buy  advertised  goods. 

IL  PROGRESSO  ITALO-AMERICANO 

CHAV.  CARLO  BAPSOTTI, 

Ed.  and  Pub. 

42  Elm  St.,  New  York  City 


olhp  Nm  f  nrk 

lEupning  Hail 

enjoys  the  confidence  of  its  read¬ 
ers. 

Its  readers  have  a  buying  power, 
per  capita,  second  to  that  of  no 
other  daily  paper  published  in 
America. 

Its  average  net  paid  circulation 
for  August  was  in  excess  of 

158,000 

A  desirable  advertising  medium 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Publisher 
“The  only  Buffalo  newspaper  that  cen¬ 
sors  its  advertising  columns.*  Many  of 
our  advertisers  use  our  columns  exclusive¬ 
ly.  The  above  is  one  of  the  many  rea¬ 
sons  why.” 

MEMBER  A.  B.  C. 

Foreign  Advertising  Representatives 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 
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CIRCULATION  NEWS,  VIEWS  AND  OBSERVATIONS 

Being  a  Department  Edited  by  a  Regular  Circulation  Man  and 
Designed  to  be  Helpful  to  Circulation  Managers  Everywhere. 

By  Harvester 


BIG  SUCCESS  IN  BUFFALO. 


RAISING  MONEY  FOR  BOYS’  CLUBS 


-/ 


Last  Nicht  s  Charitv  Ball  of  the  News-  •  •  -n  ■  i  c  <•  n 

,  ,  ■  ,  ^  t^ampaign  IS  Beine  (.arried  on  Sueeessfully 

boys  a  No  eworthy  Event.  .  *  i  .1  v 

to  Aid  the  Youngsters. 


‘‘Keeping  a  Dollar  at  Work” 

It  was  written  by  TRUMAN  A.  DE- 
W'KESF^,  Director  of  Advertising  for 
The  Shredded  Wheat  Company,  a 
man  who  has  spent  millions  of  dollars 
in  advertising.  A  book  for  the  mer¬ 
chant,  for  the  manufacturer,  the 
banker,  the  business  man.  It  is  pub¬ 
lished  by  The  New  York  Evening 
Post,  printed  by  The  Nation  Press, 
and  w  ill  be  sent  to  any  address  upon 
receipt  of  the  price.  One  dollar. 

The  New  York  Evening  Post 

More  Than  a  Nevirtpapa — A  National  Institutioo 
Meml^r  A.  B.  C. 

Publicatioa  Oftce,  20  Ve$cy  Strert,  New  York 
Eastern  Foreign  Ofice.  1 103  Worid  Building,  N.  Y. 
Western  Office,  McCormick  Building.  Chica^ 

USE 

UNITED 

PRESS 

FOR 

Afternoon  Papers 

General  Office*,  World  Bldg.,  New  York 


SPECIFY 

CLINE-WESTINGHOUSE 

Motor  and  Control 
Equipments 

FOR  WEB  PRESSES 

SPECIAL  MOTOR  DRIVES  for 
STEREOTYPE  MACHINES 

LINOTYPE  MOTOR  DRIVES 

CLINE  ELECTRIC  MFC.  CO. 

Fisher  Bldg.,  Chicago 

Ten  Million  a  Week  Says 
Government  Report 

A  special  service  syn¬ 
dicated  gratuitously  to 
papers  who  desire  live 
movie  topics. 

The  Vitagraph  Company 
of  America 

East  15th  St.  &  Locust  Ave.,  Bklyn,  N.  Y. 
NEW  YORK  LONDON 

CHICAGO  PARIS 


The 

PllTSBURG  PRESS 
Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

LA.  KLEIN,  Metropolitan  Tower,  N.  Y. 
John  Glats,  People*  Ga*  Bldg.,  Chicago 
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ROCHESTER  (N.  Y.)  NEWSBOYS 

Seem  Well  on  the  Way  to  Erect  a  Fine 
New  Clubhouse. 

Directors  of  the  Ftochester  (N.  Y.) 
Newsboys’  Association  have  received 
two  sets  of  tentative  plans  for  the 
$10,000  contemplated  home,  the  gift  of  a 
local  architect  who  40  years  ago  sold 
newspapers  and  who  now  promises  his 
heartiest  support.  Both  sets  call  for 
three-story  buildings  of  brick.  One  sot 
calls  for  30  sleeping  rooms  on  the  third 
floor  and  a  reading  room  and  billiard 
room  on  the  second  floor. 

The  second  set,  and  the  one  w’hich  is 
thought  most  likely  to  be  approved  by 
the  association,  provides  for  a  gymna¬ 
sium  above  the  first  floor,  with  a  gallery 
for  spectatora  The  plan  calls  for 
shower  baths  on  one  side  of  the  gym, 
with  a  circular  staircase  running  from 
the  "gym"  to  the  basement  in  the  rear. 
The  locker  rooms  would  be  in  the  ha.se- 
ment  and  there  would  be  sufficient  room 
for  the  laying  of  bowling  alleys. 

The  decorations  will  depend  largely  on 
the  financial  condition  of  the  associa¬ 
tion.  A  portable  stage  is  suggested, 
with  the  reading  and  billiard  rooms  on 
the  first  floor.  It  is  planned  to  conduct 
a  campaign  for  building  funds  as  soon 
as  the  seventh  annual  dance,  to  be  held 
at  Convention  Hall  on  January  18.  is 
over.  To  date,  5,000  tickets  have  boei, 
.sold  for  the  dance. 


Printers  Dined  the  Newsies 

Texarkana,  Texas,  January  3. — The 
local  typographical  union.  No.  313,  had 
for  its  guests  at  dinner  last  Tuesday 
the  newslxiys  of  Texarkana,  with  the 
heads  of  the  circulation  and  editorial 
departments  of  the  local  newspapers  as 
specially  invited  guests.  Sixty  newsies 
were  present  and  for  an  hour  there  was 
“something  doing”  as  they  feasted  on 
roast  turkey,  pumpkin  pie,  and  other 
things  that  make  for  a  real  Christmas 
dinner,  such  as  hungry  newsboys  can 
enjoy. 


Circulators  Who  Circulate 

In  the  Christmas  Day  issue  of  the 
Ixiuisville  (Ky.)  Herald,  which  has 
reached  The  Editor  and  Publisher,  are 
two  highly  creditable  and  significant 
pages  devoted  to  the  interests  of  the 
circulation  department  of  The  Herald. 
These  pages  carry  the  photographs, 
artistically  arranged,  of  the  172  mem¬ 
bers  of  The  Herald’s  circulation  staff. 
They  are  all  there,  from  Circulation 
Manager  J.  H.  Scales,  in  the  center,  to 
the  newest  newsboy  among  The  Her¬ 
ald’s  hustlers.  The  Herald  owes  much 
of  its  success  to  this  good-looking  army 
of  loyal  workers. 


WHO  CAN  BEAT  THIS? 


Newsboys  of  Peoria  Set  Example  that 
Men  Might  Well  Follow. 

More  than  200  newsboys  of  Peoria 
Ill.,  have  formally  announced  that  they 
will  work  together  during  the  year  and 
do  everything  they  can  towards  making 
Peoria  beautiful.  Here  is  the  pledge 
every  one  of  them  took: 

I.  -  — — ,  a  I’eorla  newsboy,  do  hereby 

solemnly  pledge  my  best  efforts  for  1016.  I 
want  to  be  a  good  citisen  and  help  carry  the 
responsibilities  Incumbent  upon  such  citizen. 
To  add  to  my  efficiency,  and  to  aid  Indirectly 
In  making  Peoria  beautiful  and  bringing  )o7  to 
the  hearts  of  property  owners,  I  pledge  that 
daring  the  year  Just  opene<l  snd  In  the  years 
to  come,  I  will  not  cross  lawns  or  cut  corners ; 
tliat  I  will  place  the  pa|)er  as  near  the  door  as 
possible  at  all  times,  and  in  windy  weather  will 
see  that  the  paper  is  weighted  down  or  placeil 
In  the  mall  bo*.  KspecltHy  will  I  keep  on  the 
walks  In  all  seasons  and  not  In  any  way  mar 
the  lawns  or  cause  to  be  made  thereon,  paths 
or  any  other  unsightly  thing.  I  faithfully 
pledge  that  I  will  see  that  my  helpers,  if  I 
have  any,  take  the  same  pledge. 


The  Newsboys’  Charity  Ball  in  Buf¬ 
falo,  N.  Y.,  last  night,  was  one  big  suc¬ 
cess.  Dozens  of  Buffalo  people  stood 
sponsors  for  the  event,  the  proceeds  of 
which  will  help  the  newsboys  carry  out 
the  betterment  programme  that  John 
Ferris,  the  president,  started  during  the 
fall  of  last  year.  There  are  now  more 
than  1,200  members  in  the  newsboys’ 
association. 

Heretofore  the  newslxiys  have  been 
hampered  in  efforts  to  better  them¬ 
selves  and  to  find  a  common  meeting 
place  which  should  be  a  combination 
ot  .school,  so(  iai  ami  moral  training,  and 
home,  by  the  lack  of  funds.  Local  busi¬ 
ness  men  in  various  organizations  be¬ 
gan  to  take  an  active  interest  early  last 
year.  There  were  frequent  meetings  on 
Sunday  in  the  old  Central  High  School 
and  the  lads  who  distribute  the  papers 
to  homes  and  those  who  cry  their  ex¬ 
tras  on  the  streets  were  gathered  in. 

Elmwood  hall  was  attractively  deco¬ 
rated  for  the  event — the  first  that  the 
newsboys  have  attempted  on  this  scale 
of  importance.  Before  tlie  dancing,  there 
was  a  band  and  organ  concert  and  some 
singing  numbers.  The  dancing  .started 
at  9:30  o’clock. 

The  65th  Regiment  orchestra  and  the 
74th  Regiment  band  provided  the  music. 
The  two  organizations  were  heard  in 
the  promenade  concert  and  both  played 
a  Spanish  dance  and  the  sailor’s  horn¬ 
pipe  for  the  dancing  of  -Baby  Besser,  a 
diminutive  entertainer.  Danny  Bur- 
cello,  the  eleven -year-old  newsboy  sing¬ 
er,  was  also  heard  in  several  selections. 
William  J.  Gomph  played  the  organ. 

Lawrence  (Mass.)  Newsboys  to  Dance. 

Mayor-elect  John  J.  Hurley  of  I^aw- 
rence.  Mass.,  has  agreed  to  lead  the 
grand  march  at  the  Newsboys’  ball  in 
that  city  next  Wednesday  night.  The 
three  trustees  of  the  scholarship  fund, 
Leonara  E.  Bennink,  James  D.  Horne 
and  David  Oppenheim,  will  follow  next 
in  line.  Elaborate  arrangements  are 
being  made  in  genei'al  for  the  affair 
and  the  newsboys  are  working  hard. 


Newsboys  Get  Bookcase  and  Desk. 

Five  men  and  a  derrick  were  used  to 
get  the  latest  addition  to  the  Newsboys 
Benevolent  As.sociation  into  its  quarters 
in  Buffalo,  N.  Y.,  a  few  days  ago.  Mrs. 
Daniel  Good  presented  the  association 
with  a  massive  and  handsome  combina¬ 
tion  bookcase  and  desk.  It  is  twelve  feet 
long  and  nearly  six  feet  high  and  is 
made  of  hand-polished  solid  quartered 
oak.  It  is  a  valuable  addition  to  the 
comforts  of  the  rooms. 


Old  Kansas  City  Newsboys  to  Dine. 

Newslwys  of  the  past,  who  are  suc¬ 
cessful  businc.ss  men  of  Kansas  City, 
Mo.,  today,  will  tell  the  newsboys  of  the 
present  just  how  they  got  their  start 
and  how  to  be  successful  at  a  dinner 
on  Monday  night.  Many  former  Kan¬ 
sas  City  newsboys  now  hold  responsible 
positions  and  others  have  branched  out 
along  professional  lines.  All  these  will 
gather  for  the  first  time  in  many  years, 
and  an  attempt  to  form  a  permanent 
organization  will  be  made. 


What  a  Belfast  Reader  Thinks  of  E.  &  P. 

William  Ca-ssldy,  of  the  Belfast,  Ire¬ 
land,  Telegraph,  in  renewing  his  sub¬ 
scription  to  The  Editor  and  Publisher 
says:  “I  read  your  paper  most  care¬ 
fully  and  I  have  much  plcsisure  in  tes¬ 
tifying  at  such  a  distance  regarding  its 
merits.  It  Is,  in  my  opinion,  indispen¬ 
sable  to  every  newspaper  man.” 


The  campaign  undertaken  to  raise 
$500,000  for  the  Boys’  Club  Association 
of  New  York  is  making  excellent  head¬ 
way,  according  to  Emil  Scholz,  treas¬ 
urer  of  the  committee.  The  response  to 
the  solicitation  of  the  canvassers  has 
been  quite  liberal.  Up  to  January  4, 
$50,025  had  been  subscribed.  Ralph 
Pulitzer  has  subscribed  $5,000  to  the 
fund,  and  Ogden  Mills  Reid,  $1,000. 

The  association  is  composed  of  tw'o 
clubs,  the  Boys’  Club  and  the  Newsboys’ 
Home  Club.  The  name  of  the  latter 
has  lieen  recently  changed  to  the  Boys’ 
Club  of  the  West  Side,  because  its  scope 
has  been  extended  to  include  other  boy.s 
bc.sidcs  newslxiys. 

One-half  of  the  $500,000  to  be  raised 
will  he  given  to  the  “Boys’  Club  of  Ave. 
A”  at  10th  St.  for  an  addition  to  its  pres¬ 
ent  club  house  and  its  upkeep.  It  has 
an  active  membership  of  3,000,  and  has 
a  summer  camp  at  Jonesport,  L.  I. 

The  other  half  of  the  fund  will  go  to 
the  Boys’  Club  of  the  West  Side.  This 
club,  under  its  old  name,  has  been  in 
existence  eight  years,  and  has  a  mem¬ 
bership  of  1,900.  It  has  a  summer  camp 
at  Woodland  Beach,  Staten  Island. 

The  several  teams  engaged  in  secur¬ 
ing  subscriptions,  put  in  a  lot  of  hard 
work  during  the  week.  The  amount  re¬ 
ceived  up  to  Thursday  was  $65,286.  The 
publicity  end  of  the  campaign  is  being 
handled  by  a  committee,  of  which  Rob¬ 
ert  Stuart  Scarburgh,  advertising  man¬ 
ager  of  the  New  York  Telephone  Co., 
is  chairman. 


Brooklyn  Eagle  Rooms  Spelling. 

District  Superintendent  of  Schools 
Taylor,  of  New  York  City,  said  a  few 
days  ago:  “The  Brooklyn  Eagle  by  its 
spelling  liees,  its  rolls  of  honor  published 
each  moiith,  has  done  nobly  to  rcstore 
to  our  schools  an  interest  in  correct 
spelling.  Bad  spelling  cannot  be  hid, 
even  by  the  principal  or  teacher  who 
cannot  spell — who  even  says  it  is  un¬ 
necessary  to  learn  to  spell  or  that  tho 
typewriter  has  made  handwriting  un¬ 
necessary.” 


Paper  Fights  School  Test 

Cleveland,  Ohio,  January  5. — The 
Press  has  started  a  crusade  against  the 
Binet  tost  for  school  children,  who,  if 
they  cannot  pass  the  test,  are  in  danger 
of  having  the  stigma  of  feeble-minded¬ 
ness  attached  to  them.  This,  in  the 
face  of  tests  wherein  members  of  the 
Board  of  Education  themselves  could 
not  pass  the  test,  while  children  of  12 
years  are  expected  to  answer  the  quc.s- 
tions  correctly.  So  keen  has  been  the 
indignation  aroused  over  this  exposure, 
parents  have  demanded  an  investiga¬ 
tion,  and  the  Board  will  hold  an  open 
conference  on  the  subject. 


Changes  on  Americas  Times-Reconicr. 

W.  L.  Dupree,  for  the  past  four  years 
business  manager  of  the  Americus 
(Ga.)  Times-Kecordcr  and  for  the  last 
eight  years  connected  with  the  business 
department  of  the  paper,  has  resigned 
to  accept  a  position  with  Harrold  Bros. 
Cranston  Williams,  managing  editor  of 
the  Timea-Recordcr,  has  been  made 
editor  and  general  manager.  Thomas 
M.  Merritt,  jr.,  of  Americus,  has  ac¬ 
cepted  a  position  in  the  business  de¬ 
partment  L.  H.  Kimbrough,  who  has 
been  with  the  circulation  department, 
is  now  circulation  manager. 
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IVFW  YORK  DAILIES  afternoon  newspapers  the  greatest  credit 

*■'  seems  to  be  due.  The  greatest  gains, 

IN  THE  EIGHTIES  both  in  circulation  and  advertising,  have 

_  been  made  by  the  afternoon  newspapers. 

Today  figuring  six  days  to  the  week 


Morning  Papers  Led  in  Circulation  and 


NEW  INCORPORATIONS. 

New  York  City. — Efficiency  Publish¬ 
ing  Company;  capital,  $100,000.  To 
carry  on  a  general  national  and  inter¬ 
national  press  news  service.  Arthur  A. 


in  the  Volume  of  Busine.ss  Carried  in  over  the  morning  newspapers  in  vol- 
riie  Advertising  Columns- How  Pul>-  nme  of  circulation  and  advertising. 


they  have  a  very  material  advantage  ^  Power,  ‘  William  F. 

over  the  morning  newspapers  in  vol-  York  city. 


...  „  1  ■  I  c:_„„  Tlift.  !ii  1’he  enormous  development  of  gene-  Philadelphia,  Pa.  Continental  Ad- 

1, city  Has  Developed  hince  Then  m  advertising  has  been  accomplished  vertising  Company,  to  conduct  a  gen- 

Many  New  and  Better  Directions.  through  the  establishing,  on  the  part  of  advertising  and  publicity  business; 

•  -  the  newspaper,  of  promotion  depart-  capital,  $300,000;  incorporators:  A.  L. 

Hy  Edwin  T.  Jones.  ments — the  work  of  these  departments  Petty.  Swissvale,  Pa.;  A.  M.  Carline, 

I  have  been  invited  by  The  Editor  AND  lacing,  higher  class  copy,  selling  co-op-  M<=Cready, 

^  .  ..  .  .  ,  eratlon,  new  ideas,  etc.  The  great  sue-  Edgeworth,  Pa. 

I  BLISHEU  to  contribute  to  its  co  umns  promotion  work  is  dem-  Dallas,  Texas. — Church  World  Pub- 


Pi'BLiSHEU  to  contribute  to  its  columns 


a  series  of  short  articles  along  remi-  onstrated  more  and  more  every  day. 


Dallas,  Texas. — Church  World  Pub¬ 
lishing  Company;  capital  stock,  $7,000. 


niscent  lines. 


Progress  is  the  iaw  of  prosperity,  and  Incorporators:  Douglas  Tomlinson,  J.  D. 


So  many  changes  have  taken  place —  demands  the  best  that  can  be  given.  To  Tomlinson  and  Hoy  G.  Tomlinson, 
such  decided  advances  made  by  the  this  progress  which  characterizes  every  Hallettsville,  Texas. — Socialist  Print- 
daily  newspaper  of  the  present  day,  that  department  of  the  daily  newspaper,  is  jng  Company;  capital  stock,  $10,000.  In- 
it  might  not  be  amiss  to  give  a  brief  due  its  steadily  increasing  growth  and  corporators:  E.  O.  Meltzen,  A.  C.  Meit- 
comparison  between  the  daily  newspa-  power,  for  general  commercial  building,  ggn  and  Alma  Boeer. 
per  situation  of  years  ago  and  that  of  more  and  more  every  day.  The  first  nfvada  Mo— Crucible  Publishinc 
today.  Could  some  of  the  famous  jour-  movement  towards  newspaper  progres-  company  Capital  stock  $5  000  all  of 
nallto  ot  the  old  days  review  preseat  .„e„es,,  that  Is.  petting  away  troa.  the  SS  ”s  paid  w  IncotpofaSi  B.  F 
daily  newspaper  conditions,  they  would  old  staid,  fogy,  daily  newspaper  lines,  xvilliams  Edward  A  Hill  and  J  A 
be  overwhelmed  with  wonderment  was  inaugurated  by  the  Morning  Jour-  newspaper  and  peri- 

My  first  knowledge  of  the  New  York  nal,  and  the  World  after  its  purchase  oai„ais  carrv  on  a  general  book  nub- 
ield  was  obtained  in  the  summer  of  by  the  late  Joseph  Pulitzer.  This  work 


iiiiu  vveao  ...  ...^  . . .  ...  iiic  mic  druiiL/iei.  a  mis  yvuik.  iisj,iug  business. 

1881.  I  was  connected  with  the  Balti-  towards  a  bigger  and  a  broader  field  o  .  :  r.  uu  u- 

more  Evening  News  at  the  time  and  was  of  journalism  has  gone  steadily  on  un-  Chicago.  Pro-American  Publishing 
spending  a  few  weeks’  holiday  in  the  til  it  has  reached  its  present  “high  Con^Pany.  Capital,  $2,500.  Incorpora- 
big  city.  standard”  mark.  Kirkpatrick,  William  Fried- 


big  city.  standard”  mark. 

At  that  time  the  morning  newspaper  - - 

field  was  occupied  by  the  Herald,  Sun,  CH.\NCES  IN  INTEREST. 

Mail,  Times  Star,  Tribune  and  Truth,  ^he  Warsaw  (Ind.)  Daily  Union,  the 
the  latter  bdng  the  only  one  cent  morn-  Democratic  organ  in  Kosciusko  County, 
ing  paper.  Of  these  only  two,  the  Her-  been  sold  to  E.  A.  Gast,  of  Akron 


tors:  David  Kirkpatrick,  William  Fried¬ 
man,  David  Silbert. 

New  York  City. — The  Van  Guard 
Publishing  Association,  Inc.  Printing, 


The  Warsaw  (Ind.)  Daily  Union,  the  - 
Democratic  organ  in  Kosciusko  County,  Publishing  Cap  tal,  $ia 


ing  paper.  Of  these  only  two,  the  Her-  j^^g  g^,^  ^  000.  Incorporators:  N.  Syrkin,  M.  L. 

aid  and  Sun,  had  reached  the  one  hun-  Mr.  Gast  took  possession  Monday.  Brown,  I.  Zar. 

dred  thousand  circulation  mark.  Today  j,^g  Wacener.  S.  C.-The  Wagener  Pub- 

we  have  a  half  dozen  morning  news-  paper  for  eleven  years,  will  retire,  hshing  Company.  To  print  a  news- 


we  have  a  half  dozen  morning  news¬ 
papers  with  one  hundred  thousand  cir-  rpjjj,  Galena  Gazette,  one  of  the  oldest  Paper,  with  a  capital  of  $1,000,  the  peti- 
culation  and  over.  papers  in  Illinois,  if  not  the  oldest,  has  tioners  being  E.  L.  Baskin,  Thomas  C. 

THE  FOUR  NEW  0X1-^.  .  Sold  by  A.  W.  Glessner  to  Edward  and  J.  C.  Baskin. 

„„  ^  ,  ...  Grim,  a  former  postmaster  of  Galena,  Wilmington,  Va. — The  Dispatch  Pub- 

Ihe  Moiming  Journa  ,  now  e  and  for  thirty  years  an  employee  of  the  lishing  Company.  Chartered  with  $75,- 

ican,  the  Press  and  the  Telegraph  are  ^^0,  capital  authorized  and  $r,000,  sub- 

paperS'"Sce"l881.  The  S^r^nd  Terrell,  Texas.-Fred  Massenglll  and  scribed  for  the  publication  of  the  Daily 
the  Truth  have  gone  out  of  existence  Conrad  Patton,  members  of  the  firm  of  'iVilmington  Dispatch  and  a  general 

The  Ifternoon  Lw"n  188^  included  the  ‘he  Transcript  Publishing  Company,  publishing  business.  The  incorporators 
■The  afternoon  fie  d  in  1881  included  the  ^  Weekly  are  James  O.  Reiley,  William  Lawson 

Express,  the  Mail,  the  Commercial,  the  pa^asaer  oi  me  uauy  ana  weeKiy  w  riovia 

Telegram,  the  Post,  and  the  Daily  News,  transcript,  have  sold  their  interests  in  and  Thomas  W.  Davis. 

Of  this  group  only  one  paper,  the  Daily  ^he  company  to  H.  Galbraith,  the  third  Freehold,  N  J.--Na  lonal  Shippers 
News,  had  a  circulation  above  the  hun-  '"®"’ber  of  the  firm.  By  these  changes  Association  Object  printing  and  pub- 
dred  thousand  mark.  Today  the  World,  Galbraith  becomes  sole  owner  of  I'shmg.  Capital  »125,000.  lacorpora- 

Globe,  Telegram,  Journal,  Mail  and  Sun  the  Traiiscnpf  and  will  continue  its  tors:  Clayton  J  VVoodwortlL  Maple- 
have  much  larger  circulations  than  the  P«t>H®ation.  wood;  Andrew  N  Pier^n,  Cromwell, 

News.  Of  this  group  the  Journal  and  Hartford,  Ky.— Allison  J.  Barnett  Conn.,  Alfred  I.  Richie,  Brooklyn, 
the  Eveninc  Sun  were  sta.rt6d  some  find  Estill  Harnstt,  sons  of  th6  Isito  Clcc-  Okeknvillb,  S.  C. — Th6  Piedmont 


Globe,  Telegram,  Journal,  Mail  and  Sun  .1 /uHai 

have  much  larger  circulations  than  the  P^iblication 
News.  Of  this  group  the  Journal  and  Hartford 


Hartford,  Ky. — Allison 


the  Evening  Sun  were  started  some  and  Estill  Barnett,  sons  of  the  late  Cice-  Greenville,  S.  C.  The  Piedmont 
years  later  than  1881.  ro  M.  Barnett,  editor  and  publisher  of  Company.  Capital,  $25,000.  The  peti- 

The  Globe  is  the  successor  to  the  old  the  Hartford  (Ky.)  Republican,  have  tioners  are:  George  H.  Koester,  Alex- 
Commercial.  The  Express,  which  was  taken  over  the  property  recently  con-  ander  Macbeth  and  J.  Rudolf  Koester. 
owned  by  John  Kelly,  the  old  Tammany  ducted  by  their  father.  The  elder  Bar-  The  company  will  publish  an  afternoon 
chieftain,  was  sold  the  latter  part  of  nett  was  one  of  Kentucky’s  best-known  paper. 

1881  to  Cyrus  W.  Field,  who  owned  the  citizens.  For  a  considerable  period  he  Tulsa,  Okla. — Charter  has  been 
Mail  at  that  time  and  consolidated  the  "^ns  chairman  of  the  Republican  state  granted  to  the  Mid- West  Printing  Corn- 


two  under  the  title  of  the  Mail  and  Ex¬ 
press. 

The  morning  newspapers  in  1881  led 
the  field  not  only  from  a  circulation 
viewpoint,  but  also  from  an  advertising 
viewpoint.  Today  the  situation  is  re¬ 


central  committee  and  for  eight  years  pany,  of  Tulsa,  with  a  capital  stock  of 


was  collector  of  the  port  of  Ixiuisvllle. 

Newspaper  Sportsmen  Incorporate. 
Irive  Chicago  newspaper  men  have  in- 


$10,000.  Incorporators  are:  B.  C.  Boat¬ 
wright.  Frank  B.  Crockett  and  C.  C. 
Hall. 


vcr.scd,  the  evening  newspapers,  as  a  corporated  the  Lone  Pine  Lodge  Asso- 
class,  leading  in  both  advertising  and  elation,  with  headquarters  at  Marcell, 


live  V.  iiieajiu  iicvvsi<ui>ei  iiica  nave  in-  i  ,  ...  •  -l  '/ 

,  ,  T  J  1  Advertising  in  the  war  Zone 

corporated  the  Lone  Pine  Lodge  Asso- 

elation,  with  headquarters  at  Marcell,  “Ground  lloors  with  liomb-proof 
Itasca  t’ounty,  Minnesota,  to  develop  vaults,”  and  “bedrooms  sheltered  from 


that  section  of  the  state  into  a  “sports-  Taubes”  are  the  boasts  of  one  adver- 
IHE  MECHANICAL  DEPAitiMENr.  men’s  paradise.’  Articles  of  corpora-  tiser  in  a  newspaper  of  Nancy,  France, 

The  newspaper  of  today  owes  its  pre-  tion  have  been  tiled  by  Henry  F.  Frie-  says  the  Paris  Figaro.  The  advert  se- 
eininence  not  only  to  the  improvements  stedt,  E.  W.  Griffiths,  Henry  L.  Wayne,  inent  is  that  to  a  “pension  de  famille,” 


that  have  been  made  in  news  gathering.  Frank  Matthies.scn  and  A.  N.  Eastman,  or  boarding-house.  It  further  assures 
but  also  to  the  wonderful  improvements  Chicago.  the  reader  that  “the  management,  so- 

in  all  the  mechanical  branches.  The  lat-  - -  licitous  for  the  welfare  of  its  many  cll- 

ter  have  enabled  the  publishers  to  issue  New  Building  Daily  in  Portland,  Ore.  ents,  has  gathered  enough  coal  for  the 


building  and  construction  work,  has  They  would  be 

jiLst  nmdc  Its  appearance  in  Portland  ^1,3  certainty  of 

1  V  rf  ’  f»‘>“«her  and  outcome,  which  will  permit  us  to  »  OU  CEIl  DOW  IcaSC 

J.  V.  Henzell,  advertising  manager.  ,  v.  .  .v.  , 

_  '*i"Sh  at  them  one  day.  small  monthly  rental 

The  Bonn  “Always-Set”  Mitering-Machine  The  Tahlequah  (Okla.)  Daily  Arrow  National  EleCtHc  BulletioS 
A  new  style  of  mitering-machine  has  been  converted  into  a  weekly.  The 
just  been  placed  on  the  market  by  Arrou'  was  founded  as  a  weekly  in  1885 


J.  V.  Henzell,  advertising  manager. 


the  outcome,  which  will  permit  us  to 
laugh  at  them  one  day.” 


larger  newspapers,  to  give  more  atten-  ,,,,  .  ...  ,  .  „  ..  ..  „  ..  entire  winter.”  “Here  are  questions," 

tion  to  special  features  and  have  re-  .  ,  '*****^'?i^..  *•  1'  comments  the  Figaro,  “with  which  the 

duced  to  a  minimum  the  cost  of  produc-  ^  "^voted  to  j^rraine  hostelry  proprietors  never  be- 

tion.  While  great  consideration  must  and  construction  work  has  They  would  be 

be  given  to  the  above,  credit  for  the  'i' '  nni«h  i  tragic  were  it  not  for  the  certainty  of 

general  lowering  of  the  selling  price  j  ^  Henzell.  adverti.sing  manager 

of  the  dally  newspaper  must,  I  am  con-  _  laugh  at  them  one  day. 

vinced,  be  given  to  the  progressiveness  ,,  .  ,,  ,  . - 

of  the  present  day  publishers.  *".■  Bonn  “Always-bet  Milering-Maehiiie  The  Tahlequah  (Okla.)  Daily  Arrow 

Through  the  efforts  of  strong  promo-  a  new  style  ot  mitering-machine  has  been  converted  into  a  weekly.  The 
tion  work  and  introduction  of  special  just  been  placed  on  the  market  by  Arrow  was  founded  as  a  weekly  in  1885 

features  calculated  to  appeal  to  and  F'rank  J.  Bonn,  a  New  York  printer,  and  in  1909  it  was  converted  into  a 

interest  every  member  of  the  family,  Mr.  Bonn  has  made  his  machine  “fool-  daily.  The  publishers  announce  that 

the  publishers  of  today  have  been  able  proof”  by  making  it  absolute  and  rigid,  the  daily  edition  will  be  revived  when 

to  create  and  stimulate  a  reading  inter-  Screws  and  adjustments  are  done  away  bu.siness  improve.s. 

e.st  never  before  felt  liy  renders  of  the  with.  It  is  as  simple  as  a  screw-driver.  - - 

city;  and  it  is  to  this  great  promotion  That  it  is  meeting  with  a  long-felt  The  Daily  Record,  a  Grand  Rapids 
that  1  believe  the  development  is  due.  want  is  proved  by  sales  of  increasing  (Mich  )  financial  and  legal  trade  jour- 
While  the  morning  newspapers  have  magnitude.  It  is  advertised  elsewhere  nal,  has  suspended  publication,  after 


“I.  S.”  QUALITY 

Page  Mats 

Feature,  Home  Circle,  Children’s, 
Fashion,  Comic. 

Also  AUTO  KINKS 

The  INTERNATIONAL  SYNDICATE 

Features  for  Newspapers 
Established  1899  BALTIMORE,  MD. 

The  Dr.  Rathenau 

^^racles** 

of  which-  the  New  York  World  at  present 
Duikes  m>  great  a  display  in  a  nuiuher  of 
heading  articles  by  its  Siiecial  Commissioner, 
Mr.  H<H‘der,  on  Germany’s  marvelous  re¬ 
sourcefulness  in  the  way  of  ecfuiumlc  achievi*- 
mernts,  and  al>out  which  the  N.  Kveninff 
of  January  7th  had  a  prmiineiit  e<li- 
torial,  teas  puhliahed  by  the  **FlGn-Mr**  neu's- 
papers  on  Dcrembcr  Ilf  A  last  in  detail  and 
mnoli  more  expressive  and  authoritative. 

For  Price  and  Territory  tcrite : 

THE  DAILY  *TUNEUR'*  LETTER  OFFICE 
Munsey  Building  Washington,  D.  C. 

The 

Automatic  Press  Blanket 

Is  everything  the  name  implies. 

Eliminates  all  tympan  cloth. 

■  Saves  paper,  time  and  increases  press 
efficiency. 

Write  for  sample  and  descriptive  mat¬ 
ter.  We  are  the  sole  manufacturers. 

“Quality  Goods  Only” 

New  England  Newspaper 
Supply  Co., 

Worcester,  Mass. 

NEWSPAPER 

prosperity  is  based  on  circulation. 

FEATURE 

elements  of  the  right  kind  make  and 
hold  circulation. 

SERVICE 

by  experts  means  material  and  meth¬ 
ods  that  have  been  PROVED. 

Let  us  send  you  samples  of  our  col¬ 
ored  comics,  doily  and  Sunday 
pages  in  black  and  colors. 

Newspaper  Feature  Serviee 

M.  KOENIGSBERG.  Manager 
41  P.\RK  ROW  NEW  YORK 


Hollister’s  Contests  Produce  Results 

Itelow  arc  shown  our  recurds  on  six  rani 

Eaiens  in  different  parts  of  the  U.  S. : 

.os  Angeles  Times,  Los  Angeles,  Receipts. 

Cal  .  $67,970.00 

Courier-Journal,  Louisville,  Ky.  60,000.00 
The  Express,  San  Antonio,  first 

contest  .  50,000.00 

The  Express,  San  Antonio,  sec¬ 
ond  contest  .  78,000.00 

Deseret  News,  SaltLakeCity,Utab  33,000.00 

Capital-News,  Boise,  Idaho .  22,000.00 

News-Courier,  Charleston,  S.  C.  25,000.00 
The  above  papers  are  members  of  the  A.B.C. 

50,000  new  subscribers  were  secured  for 
the  above  papers.  If  you  want  more  circu¬ 
lation  call  upon  our  old  established,  de- 
iriidiililr  organisation. 

North  Eastern  Circulating  Co, 

C.  B.  HOLLISTER.  Gen.  Mgr. 
DAVENPORT.  IOWA 


pH.-iines-s  improve.s. 


The  Daily  Record,  a  Grand  Rapids 
(Mich  )  financial  and  legal  trade  jour- 


Publishers  everywhere  should 
investigate.  Write  or  wire  for 
particulars. 


National  Electric  Bulletin  Corp. 
New  York  City 


had  part  in  this  creative  work,  to  the  in  this  issue. 


one  year’s  existence. 
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ATTRACTIVE  OFFER 
FOR  QUICK  SALE 

Two  Duplex  Flat-Bed  Presses 
Replaced  by  Scott  Web  Presses 

Ten-pMc  prea  prints  from  a  4.  6,  6  or  10 
pace  7  column  paptf  at  5000  per  hour. 
Twelve«pag<*  prea  prints  4.  6,  8,  10  or  12 
page  7  cohimo  papers  at  4500  per  hour. 

SenJ  for  further  injormathr^ 

Walter  Scott  &  Co. 

Plainfield,  N.  J. 

Successful 

Men  in  every  walk  of  life  are  all 
familiar  with 

Romeike’s  Press  Clippings 

«  Among  our  patrons  arc  professional  and 
business  men  and  women,  public  person¬ 
ages  and  the  leading  Ranks,  Trust  Com¬ 
panies  and  Corporations. 

Romeike  Clippings 

are  an  indis4iensable  adjunct  to  every  busi¬ 
ness.  If  you  have  never  used  them,  write 
for  information  and  terms  to-day. 

HENRY  ROMEIKE.  INC.. 

106-110  Seventh  Ave.  New  York  City 


ATLAS 

PRESS  CLIPPING 
Agency 


42d  Street  New  York 


TAKE  IT  TO 


J  OPl^N 
]  t4  HOUBS 
I ODT  OF 


T«fMTMTR 
ENGRXVE&St 
ION  EAKm  , 


PfKlTO  f^r.PivTi^ 

OaHaunuSUnr  YWi.  4M6-4  ■iifii 


Canadian  Press  Clippings 

The  problem  of  coverinc  the  Canadian 
Field  is  answered  by  obtaining  the  service 
of 

The  Dominion  Press 
Clipping  Agency 

which  gives  the  clippings  on  all  matters  of 
interest  to  you,  printed  in  over  95  per  cent, 
of  the  newspapers  and  publications  of 
C.\NADA. 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  at  our  bead  office. 

74-76  CHURCH  ST..  TORONTO,  CAN. 

Price  of  service,  regular  press  clipping 
rates — special  rates  and  discounts  to  Trade 
and  Newspapers. 

We  can  increase  your  business — 
you  want  it  increased. 

You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clippings  can  be  made  a 
business-builders  fer  you. 

BURRELLE 

60-62  Warren  St,  New  York  City 

Established  a  Quarter  of  a  Century. 


LORD  BURNHAM. 

Death  of  the  Aged  Proprietor  of  the 
London  (Eng.)  Daily  Telegraph. 

Lord  Burnham,  proprietor  of  the  Lon¬ 
don  (Eng-.)  Daily  Telegraph,  died  on 
Sunday  last  after  an  illness  of  more 
than  a  month,  in  his  eighty-third  year. 
He  gave  London  its  first  penny  daily 
newspaper  and  invented  the  new  style 
of  Journalism. 

It  was  he  who  turned  the  Daily  Tele¬ 
graph  into  an  engine  of  charity.  From 
1864,  when  he  collected  thousands  of 
pounds  for  the  Lancashire  cotton  spin¬ 
ners  thrown  out  of  employment  by  our 
civil  war,  to  the  present  date,  vast  sums 
have  been  raised  by  the  Telegraph  for 
charitable  purposes.  He  associated  his 
newspaper  with  innumerable  schemes 
for  the  alleviation  of  misery  or  the  re¬ 
ward  of  merit,  and  it  was  in  the  office 
of  the  Telegraph  that  the  Stanley  expe¬ 
dition  into  Central  Africa  was  first 
planned. 

He  had  as  assistants  Sir  Edwin  Arn¬ 
old.  George  Augustus  Sala,  and  a  long 
line  of  men  distinguished  not  only  in 
journalism  but  in  literature  and  art. 

On  his  social  side  Lord  Burnham  was 
very  popular.  He  numbered  among  his 
warmest  friends  the  late  King  Edward, 
who  was  frequently  his  guest. 

His  oldest  son,  Hon.  Harry  Lawson, 
is  now  the  manager  of  the  Daily  Tele¬ 
graph,  and  has  been  a  member  of  Par¬ 
liament  from  a  London  district  since 
1885.  His  other  son,  Lieut.-Col.  the 
Hon.  William  Lawson,  now  commands 
the  Second  Regiment  Royal  Bucks  Hus- 
-sars.  Of  his  three  grandsons,  all  of 
whom  entered  active  service  on  the  first 
day  of  the  war,  two  have  been  killed 
in  action. 

COL.  R.  T.  VAN  HORN 

Death  of  the  Founder  of  the  Kansas  City 
(Mo.)  Journal 

Colonel  Robert  Thompson  Van  Horn, 
91  years  old,  founder  of  the  Kansas 
City  (Mo.)  Journal,  died  at  his  home 
in  Kansas  City  last  week.  Death  was 
due  to  the  infirmities  of  age. 

Colonel  Van  Horn,  at  the  time  he  re¬ 
tired  in  1896,  at  the  age  of  72,  had  been 
editor  of  the  Kansas  City  Journal  for 
forty-one  years.  He  was  the  son  of  a 
Pennsylvania  farmer  of  Duteh-Iri.sh  an¬ 
cestry,  and  received  his  early  education 
during  occasional  terms  at  a  subscrip¬ 
tion  school  and  by  private  study. 

When  the  Civil  W'ar  came,  although 
he  had  been  pro-slavery  before.  Colonel 
Van  Horn  headed  a  Missouri  regiment 
of  the  Union  Army  and  took  part  in  the 
battles  of  Shiloh,  Corinth  and  Westport. 
He  was  Mayor  of  Kansas  City  many 
years  ago  and  served  four  terms  in  Con¬ 
gress. 

Mr.  Knapp  Buried  in  St.  Louis. 

The  funeral  of  Charles  W.  Knapp,  for 
years  publisher  of  the  St.  Louis  Itepuh- 
lic,  and  since  January  1  treasurer  of 
the  Xew  York  Times,  was  held  in  St. 
I..ouis  on  Monday.  The  services  were 
conducted  by  the  Rev.  D.  T.  Kemmer- 
men,  of  Christ  Church  Cathedral  (Epis¬ 
copal).  Men  formerly  associated  with 
Mr.  Knapp  on  the  Republic  went  in  a 
body  to  the  services.  A  large  number 
of  business  and  professional  men  of  the 
city  also  attended,  as  did  all  the  sur¬ 
viving  directors  of  the  Louisiana  Pur¬ 
chase  Exposition.  Several  from  other 
cities  attended  the  funeral,  among  them 
being:  Louis  Wiley,  business  manager 
of  the  New  York  Times;  J.  R.  Youatt, 
of  New'  York,  treasurer  of  the  Asso¬ 
ciated  Press,  of  which  Mr.  Knapp  was 
a  director:  Hopewell  Rogers,  of  the  Chi¬ 
cago  Daily  News,  and  Hilton  U.  Brown, 
of  the  Indianapolis  News,  both  vice- 
presidents  of  the  American  Newpaper 
Fhihlishers’  Association,  of  which  Mr. 
Knapp  was  one  of  the  organizers.  Va¬ 
rious  organizations  passed  resolutions  in 
commemoration  of  Mr.  Knapp,  among 
them  the  Publishers’  Association  of 
New  York  city,  and  the  Gridiron  CHub 
of  Washington. 


OBITUARY  NOTES 

Mrs.  Ada  Hoffman  McAlarnet, 
widow  of  Mathias  Wilson  McAlarney, 
owner  and  editor  of  the  Harrisburg 
(Pa.)  Telegraph,  died  December  28  at 
her  home  in  the  Melville,  New  York 
City,  aged  70. 

Dr.  Cora  E.  Taylor,  60  years  old,  wife 
of  Howard  S.  Taylor,  former  Election 
Commissioner  and  an  editorial  writer 
on  the  Chicago  American,  is  dead  in 
Chicago. 

Daniel  F.  McGrath,  a  memlier  of  the 
Fall  River  (Mass.)  Evening  News  rep- 
ortorial  staff,  and  one  of  the  most 
popular  newspaper  men  in  that  city, 
died  December  26,  of  typhoid  fever,  af¬ 
ter  an  illness  of  less  than*  three  weeks. 

“Eddie"  J.  Coombe,  for  many  years 
one  of  Toronto’s  best  known  and  most 
popular  newspaper  men,  died  in  Toron¬ 
to  on  New  Year’s  Eve.  He  was  for 
many  years  on  the  staff  of  the  Toronto 
World,  covering  municipal  and  police 
assignments.  He  later  took  up  press 
agency  work. 

Alexander  McLean,  one  of  the  oldest 
newspaper  editors  of  New  Jersey,  is 
dead  in  Jersey  City,  aged  71.  He  had 
been  associate  editor  of  the  Jersey 
CSty  Journal  since  1890,  retiring  on  a 
pension  a  few  months  ago,  and  was  the 
founder  of  the  Bayonne  Times. 

Thomas  J.  Hart,  seventy-two  years 
old,  one  of  the  best  known  advertising 
men  in  the  country,  recently  died  in 
New  York  city,  following  an  operation 
for  intestinal  trouble.  Mr.  Hart  was 
the  founder  of  the  National  Engraving 
Company.  He  entered  the  advertising 
field  in  this  city  twenty-five  years  ago. 

Mrs.  Julia  M.  Ben.vett,  one  of  Mis¬ 
souri’s  foremost  women  journalists,  for 
six  years  a  member  of  the  St.  Louis  Re¬ 
public  .staff,  and  later  editor  and  pro¬ 
prietor  of  the  Hannibal  (Mo.)  Courier, 
is  dead  at  her  home  in  St.  Louis,  follow¬ 
ing  a  10-day  illne.ss  from  pneumonia. 
She  was  73  years  old. 

Michael  Broderick,  sixty -three  years 
old.  for  thirty  years  in  the  employ  of  the 
International  News  Company  and  the 
old  New  York  News  Company,  died  last 
Saturday  at  his  home  in  Brooklyn,  N.  Y. 

Alfred  H.  Jones,  aged  seventy-three, 
for  many  years  a  resident  of  Pittsburgh, 
Pa.,  is  dead  in  that  city.  He,  with 
Thomas  P.  Druitt,  started  the  News¬ 
boys’  Home  and  for  some  time  was  con¬ 
nected  with  it. 

Matthew  Nevins,  an  old  employee  of 
the  Brooklyn  (N.  Y.),  Standard-Union, 
died  of  pneumonia  on  Tuesday  at  his 
home,  aged  fifty-eight  years. 

Rev.  Gut  Bryan  Galligher,  fifty-five 
years  old,  retired  Methodist  clergyman, 
is  dead  in  Syracuse,  N.  Y.  He  was  a 
second  cousin  of  Wiliiam  Jennings  Bry¬ 
an.  Mr.  Galligher  was  in  newspaper 
work  before  entering  the  ministry.  He 
was  on  the  staff  of  the  Baltimore  Sun 
several  years. 

Allen  E.  Beach,  fifty-one  years  old, 
widely  known  political  editor,  is  dead  in 
Columbus,  O.  In  1903  he  became  po¬ 
litical  editor  of  the  Ohio  State  Journal, 
and  he  continued  in  that  capacity  until 
a  few  months  ago,  when  he  resigned  to 
become  the  head  of  the  Ohio  Republican 
Elditorial  Association. 

Miss  Enid  Glasscock,  a  newspaper 
woman,  is  dead  in  Veedersburg,  Ind., 
following  an  operation  upon  her  throat. 
She  was  thirty-three  years  of  age  and  a 
native  of  Veedersburg. 

Capt.  j.  j.  Lambert,  pioneer  newspa¬ 
per  man  and  for  many  years  owner  of 
the  Pueblo  (Col.)  Chieftain,  is  dead.  He 
severed  active  connection  with  the 
Chieftain  more  than  ten  years  ago.  He 
was  seventy-eight  years  old. 

Howard  Mutchler,  formerly  Repre¬ 
sentative  In  Congress,  lately  died  in 
Easton,  Pa.,  aged  fifty-six.  He  was  pro¬ 
prietor  of  the  Easton  Daily  Express. 

(Torrt  M.  Stadden,  for  several  years 
Washingrton  correspondent  of  the  New 
Orleans  Picayune,  died  on  Saturday  last 
in  Washington  after  two  weeks’  lilness 


of  pneumonia.  He  was  forty-five  years 
old.  He  retired  from  new.spaper  work 
about  twelve  years  ago  and  became  a 
lawyer. 

Edgar  D.  Sbcoy,  a  newspaper  man 
who  had  worked  in  New  York  city, 
Kansas  Cfity,  Mo.;  Oklahoma,  and  more 
recently  on  the  Chicago  Tribune,  Is 
dead  at  Fonda,  N.  Y.,  the  home  of  hla 
father.  Mr.  Secoy  was  taken  ill  last  fall 
and  was  compelled  to  give  up  work. 

J.  P.  West,  slxty-slx  years  old,  a 
printer  and  former  publisher  of  Spring- 
field,  O.,  is  dead,  after  an  attack  of  ap¬ 
oplexy.  He  started  the  Weekly  Tran¬ 
script  in  that  city  many  years  ago, 
w’hich  later  became  the  Daily  Democrat, 
published  by  the  Press-Republic  Com¬ 
pany. 

John  X.  Db  Witt,  editor  of  the  Rod 
and  Gun  Department  of  the  Breeder 
and  Sportsman,  of  San  Francisco,  com¬ 
mitted  suicide  by  shooting  while  tem¬ 
porarily  crazed  by  pain  from  illness,  on 
the  night  of  January  3.  He  went  to 
San  Francisco  from  Philadelphia  In  the 
early  eighties,  and  was  one  of  the  best- 
informed  men  in  the  West  on  the  sub¬ 
jects  of  hunting  and  fishing. 

• 

Frederick  H.  Miller,  editor  and  pub¬ 
lisher  of  the  Hingham  (Mass.)  Journal 
for  the  past  thirty-five  years,  died  from 
a  complication  of  diseases  at  the  Peter 
Bent  Brigham  Hospital  last  Sunday. 

Mrs.  Eliza  Cowgill  Carrell  is  dead 
at  Adel,  la.  She  was  the  mother  of  Sam 
E.  Carrell,  editor  of  the  Iowa  City  (la.) 
Press,  who.se  father  died  but  a  few 
weeks  ago. 

Charles  B.  Rhoads,  former  newspaper 
man  of  Reading,  Pa.,  is  dead  of  a  com¬ 
plication  of  diseases  at  Harrisburg.  He 
was  in  the  newspaper  business  for  thir¬ 
ty-five  years.  He  started  as  a  reporter 
on  the  Reading  Times,  an  old  morning 
paper  and  later  when  Jacob  Knabb  be¬ 
came  proprietor,  was  advanced  to  the 
position  of  editor.  His  age  was  seven¬ 
ty-one  years. 

William  J.  McCarthy,  a  former  well- 
known  Reading  (Pa.)  newspaper  man, 
is  dead  at  his  home  in  High  Bridge,  N.  J. 
Mr.  McCarthy  went  to  Reading  from 
New  York  CMty  about  two  years  ago 
and  during  his  residence  there  he  held 
a  desk  position  w'ith  the  News-Times 
and  Telegram.  He  had  also  been  con¬ 
nected  with  a  New  York  daily  and 
worked  on  papers  in  Easton  and  Phil- 
lipsburg.  Pa. 


RESOLUTION  BARS  REPORTERS 

Canadian  City  Council  Takes  Drastic 
Action  Against  Press  Rep^esentative^ 

Toronto,  January  12.— At  the  first 
meeting  for  the  year  of  the  ci(;y  council 
of  Regina,  Saskatchewan,  a^  lengthy 
resolution  was  introduced  and  carried, 
governing  the  attitude  of  the  civic  ad¬ 
ministration  towards  the  press.  It  was 
resolved  to  exclude  representatives  of 
the  press  from  all  meetings  of  commit¬ 
tees  of  the  council,  to  forbid  members  of 
the  civic  staff  to  give  interviews  to  re¬ 
porters  during  office  hours  and  to  place 
in  the  hands  of  the  mayor  the  authority 
to  hand  out  such  information  on  civic 
affairs  as  he  deemed  expedient. 

The  ground  for  such  action  lay  in  the 
alleged  belief  that  premature  publicity 
during  the  progress  of  negotiations  foi 
the  sale  of  securities  had  seriously  ham¬ 
pered  the  city’s  financial  agents,  and 
that  often  in  committee  meetings  mem¬ 
bers  were  reported  as  having  made  cer¬ 
tain  statements  which  were  after  all 
only  of  a  tentative  character  and  subject 
to  modification  later  on.  Further  than 
that  the  custom  of  interviewing  civic 
officials  during  office  hours  was  re¬ 
garded  as  not  conducive  to  efficiency. 
The  resolution  did  not  apidy  to  council 
meetings. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST 
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SITUATIONS  WANTED  SITUATIONS  WANTED 


Adi'crtiicmenii  under  clastiflcaHon,  ten  Adrerliscmrnte  under  thin  clnsaifleation,  ten 

rente  per  line,  each  intcrtion.  Count  cente  per  tine,  each  inerrtion.  Count  six 

words  to  the  line.  For  those  unemploped,  words  to  the  line.  For  those  unemployed. 
n"t  to  exceed  50  words,  two  insertions  tREE.  exceed  50  words,  two  insertions  P'REE. 


jl  \GE1{. — I  di'ulre  immediate  coiint'Ction, 
nrefiriii'lT  with  pubiisher.  Am  33.  married: 
have’  ein'ht  years’  manageriai  exi)erienee ;  six 
rear-*  catalog  building,  two  years  compiling 
Ilins-lories  and  selling  display  and  classified 
siBioe  in  trade  paja'rs ;  gwd  corresfiondent ; 
large  eafiacity  for  volnmlnons  detail ;  best  refer¬ 
ences.  For  quick  action,  please  supply  details 
and  initial  salary  to  W.  K.  Loekey,  lOSOl  Or¬ 
ville  .\ve. .  rieveiand.  Ohio. 


AOVKItTISIXO  MAN.VGF.R. — A  goo.l  live, 
hustling,  ailvertislng  man,  with  several  years' 
exisTieiice  on  some  of  the  largest  paja-rs  in  the 
(suintrv  wishes  iiosition.  ladter  from  last  iiaper 
ein|do.\asl  on  said:  “lie  not  only  know  how,  but 
dm-s  hustle  at  all  times  for  business”  Town  of 
alsoit  2.5.000  preferre<l.  Address  "NEWSl'M," 
G  1020.  c/o  Editor  and  I’ubilslier. 

liKl'oUTElt.  T’nlverslty  graduate,  year  and 
a  lalf  exia-rience.  now  wltli  Metropolitan  eve¬ 
ning  iiaiHT.  would  like  work  in  city  under  hun- 
dre.l  tlioiisani.  .\nswer  G  1(530,  care  Editor 
end  ruldislur. 


(Continued  from  page  893.) 
tional  advertising,  he  is  invited  to  ring 
up  the  Bureau  of  Advertising.  If  he 
wants  evidence,  he  shall  have  an  ava¬ 
lanche. 

One  of  the  heads  of  a  great  specialty 
hou.se  listened  to  my  story  about  "deal¬ 
er  interest”  in  newspaper  advertised 
gomls  a  couple  of  years  ago,  and  then  he 
told  me  he  thought  I  was  an  optimist, — 
politeness  restrained  him  from  the  use 
of  a  shorter,  less  complimentary  word. 
He  added,  in  a  spirit  of  fairness,  the 
statement  that  if  I  could  prove  this 
“dealer  interest”  to  him,  he  would  make 
a  newspaper  appropriation,  but  that  the 
latter  was  farthe.st  from  his  intention 
at  that  time.  Within  a  few  months  we 
laid  before  him  the  most  convincing 
statements  I  have  ever  seen  from  five 
hundred  of  the  retailers  in  his  line.  He 
made  good  his  promise,  for  he  is  a  gen¬ 
eral  newspaper  advertiser  to-day. 

Representatives  of  virtually  every 
adverti.sing  medium  are  laying  great 
stress  to-day  upon  “dealer  influence,” 
“dealer  interest,”  or  “dealer  support" — 
whatever  term  they  choose  to  call  it. 
"If  you  use  our  medium  you  can  be 
sure  of  the  good-will  and  cooperation 
of  the  dealer”  is  the  familiar  state¬ 
ment  heard  on  all  .sides.  But  in  a  com¬ 
petitive  .solicitation  for  business,  based 
upon  the  attitude  of  the  local  dealer, 
the  newspapers  have  all  the  best  of  the 
argument.  As  a  matter  of  fact,  I  think 
the  argument  belongs  exclusively  to  the 
newspapers. 

SELLING  THE  CA.MPAIGN. 

The  manufacturer  who  lets  his  ad¬ 
verti.sing  and  his  selling  go  hand  in 
hand  will  sell  the  dealer  his  product  on 
the  strength  of  the  advertising  cam¬ 
paign,  as  much  as  on  the  merits  of 
the  product  itself.  The  ultimate  dealer 
inducement  bound  up  in  every  general 
advertising  campaign  is  the  demand 
that  the  advertising  will  create  and  the 
consequent  business  that  the  dealer 
will  do.  Manufacturers  are  flndlng  that 
it  is  no  longer  good  enough  to  lay  be¬ 
fore  dealers  an  advertising  campaign 
that  does  not  create  a  direct  demand 
upon  the  dealer's  store.  There  are  some 
philanthropic  dealers  who  can  still  be 
induced  to  take  in  a  product  and  then 
create  a  demand  for  it  themselves,  but 
these  grow  fewer  as  the  dealer’s  educa¬ 
tion  progresses. 

The  manufacturer  who  sends  his 
.sale.sman  with  the  product  in  one  hand 
and  a  local  newspaper  advertising  con¬ 
tract  in  the  other  can  get  distributio.i 
and  dialer  support  surely,  quickly,  and 
economically.  There  is  no  better  way — 
no  way  “just  as  good.” 

The  best  evidence  of  the  fact  that 
the  manufacturer  knows  this  to  be  true 
is  found  in  the  steadily  increa.sing  vol¬ 
ume  of  general  business  going  into  the 
newspapers.  The  “blue  sky”  days  of 
advertising — so  far  as  the  newspapers 
are  concerned — have  gone,  except  in  ao 
far  as  a  glimpse  of  the  firmament 
through  the  office  window  is  symbolic 
of  l)right  business  weather. 

The  newspapers  have  before  them  a 
supreme  opportunity  for  concerted  con¬ 
structive  effort  in  the  general  adver¬ 
tising  field. 


EDITOIt,  EDlTOIilAL  WKITER— Unlverslt.v 
man,  (37),  marriixl.  l.'i  jeara’  experience  aa  fea¬ 
ture  writer,  correapemient,  e<litor  and  puldlaher, 
la  open  for  iH'rmanent  enRagenient.  An  able, 
forceful  writer:  an  e<Iitoriat  executive  with  ideaa. 
initiative,  and  indiiatr.v:  callable  of  taking  entire 
c'large  of  a  pulillcatlon.  Highest  references. 
Adilreaa  O  1011.  c/o  The  Editor  and  Publisher. 


rilU  t  l  ATION  MANAGER  — Yonne  man  with 
over  ten  .veara’  cx|ierience  in  advertising.  Busi¬ 
ness  auil  clri’ula'lon  departnienta,  now  in  piwi- 
tion  as  Circulation  Mannger.  desires  to  make 
change.  .\ddriss  Box  E  15S9.  c/o  Editor  and 
I’lililislier. 


HEI’ARTMENT  MANAGERS:—!  want  a  Job 
in  either  circulation,  eilitorial  or  art  dept’s,  pref¬ 
erably  the  latter.  Am  anxious  to  get  in.  Young, 
willing,  easy  to  please  in  both  hours  and  salary. 
•Vll  1  ask  is  a  Job.  References.  X.,  “210.” 


ROTARY  PRESSMAX-STEREOTYPER  on  Goss 
or  Hoe  presses,  tlioroiighly  practical  in  both 
brandies,  strictly  teiniHTate,  exiierlenced,  A-1 
reference,  guarantee  entire  satisfaction,  want  to 
connect  with  a  reliable  publishing  concern  that 
will  appreciate  efllciency  in  every  particular, 
wliose  business  is  in  such  shape  to  enable  a  com- 
Iietent  I’rcssman-Stereotyper  to  command  $30.00 
Iier  week.  Two  weeks’  notice.  Particulars  in 
first  letter.  Address  Rotary  Pressman-Stereo- 
tyiH-r,  c/o  Editor  and  Pnbllshcr  Co.,  N.  Y,  C. 


REPORTER-EDITOR  several  years  experi¬ 
ence  on  city  dailb-s.  lioth  stre<‘t  anrl  desk  work, 
desires  position  on  daily  in  city  between  10.000 
and  50.000:  aftcrnion  paper  iirefernsl:  salary 
$18  to  start  if  eliances  to  advance  are  good.  Ad¬ 
dress  G  1018,  c/o  the  Editor  and  Publisher. 


ADVERTISING  SOLICITOR.- Thoroughly  ex- 
IM-rienced  on  daily,  agricultural  and  mail-order 
publications.  Four  years  with  leading  Special 
Representatives.  Well  and  favoraldv  known, 
make  good  aiipearnnce.  Desires  position  with 
publication  or  special  agency.  Hard  and  per¬ 
sistent  worker.  Opportunity  first  cousiileration. 
J.  7...  Room  817.  22.5  Fifth  Avenue,  N.  Y.  C. 


NEWSI’APER  MAN. — Young  marrieil  man,  10 
years’  expi’rlence  metropolitan  and  small-city 
dallies  wlslies  position.  'Tliorough  ad  writer  and 
liusiness  getter.  Have  serveil  as  reporter,  copy 
reader,  department  store  advertisement  writer, 
and  business  manng(>r.  Excellent  references. 
Moderate  salary.  Raymond  S.  Duncan,  Dayton, 
Wasli. 


CARTOONIST  (Australian!,  all  round  experi¬ 
ence,  whose  work  lias  appeared  in  Western  and 
Eastern  tmiiera,  desires  engagement.  Brimful  of 
ideas.  Distinctly  individual  style.  Particulars. 
Address  G  1012.  c'o  The  Editor  and  Publisher. 


YOT'XG  MAN.  (21),  desires  position  on  small 
country  paiier,  has  liad  four  years*  exiierUm’e 
In  the  advertising  and  liusiness  dejiartment  of  a 
large  icetroiHilitan  evening  newspatier.  and  also 
have  liad  a  little  ex|K-rlence  in  the  circulntlen 
defiartinent.  Can  furnisli  the  ts'st  of  referenci-s. 
Addriss  G  1023.  c/o  The  Editor  and  I’ubllsher. 


.VDVF.RTISING  M.VN. — Nine  years  department 
store  ndvi-rtlsing,  five  aa  manager:  preceded  by 
ten  in  printing,  advertising,  publishing.  Know 
merchandise,  tyisigraphy.  art,  engraving,  etc. 
Original  ideas  for  display.  Illustration,  etc. 
Make  effei’live  lavouts.  Want  tiosltlon  in  or 
near  New  York  wltli  agency,  advertiser,  pub¬ 
lisher  or  [Tinter.  Address  G  1022,  c/o  The 
Ed’lor  and  i’utdlsher. 


ADVERTISING  WRITER,  young  man,  American, 
10  years  of  age  having  4  years’  experience  in 
agency  work  wlslies  iKisltlon  in  sales  or  adver¬ 
tising  dejiartment  of  large  corporation.  Can 
order  insertions,  make-up  and  write  copy.  Will¬ 
ing  anil  hard  worker,  who  w-lshes  to  start  from 
tlie  Isittom.  G  1021,  c/o  The  Editor  and  Pub¬ 
lisher. 


YOl’NG  .MAN  (10).  d«>sirea  reportorlal  posi¬ 
tion  on  small  city  daily.  High  school  graduate 
with  one  year’s  college  training.  Address  G 
1024.  c/o  ’Tlie  Editor  and  Publisher. 


ASSISTANT  SAI.ES  MANAGER  to  national 
manufacturer  or  CftPYWRITER  to  general 
agenev.  .Xdvirfiser  has  successful  exjieritnce  in 
advertising  campaigns,  salesmanship  and  admin¬ 
istrative  w-ork.  Thorough  command  of  English, 
resnlt-iiringlng  ideas,  iiroad  eilucntion,  unusual 
energ.v.  highest  references.  Age  .38.  marricfl. 
“(Juaiita,"  Box  G  1020.  c/o  Editor  &  Puhllslier. 


EDITORIAL  ASSISTANT. — Taidy  desires  situ¬ 
ation  where  she  may  lie  ns*-ful  in  a  printing  or 
publisher’s  office:  familiar  with  hand  compoal 
tlon :  gooil  reader  of  manuscript :  capable  of 
proofreading:  also  sonic  clerical  experience  in 
subscription  department :  can  use  typewriter : 
willing  to  go  outside  city  limits.  Address  G 
1027.  c/o  Editor  and  Ptiblishi  r. 


HELP  WANTED 


Adrrrtisemrnts  under  this  classidcation,  fifteen 
cents  per  line,  each  insertion.  Count  six 
words  to  the  line. 


SOLICITORS — High-class  solicitors  for  sjie- 
cial  jiropositlon.  Best  pnijsisltlon  in  the  south. 
Weather  fine  and  warm  all  winter.  Good  money 
to  men  who  can  produce.  Address  Aiiartment  4, 
220  Hyde  Park  Ave..  Tampa,  Fla. 
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SITUATIONS  WANTED 


Adrertiftnncntf*  under  thU  classification,  ten 
ants  pvr  line,  each  insertion.  Count  six 
vords  to  the  line.  for  those  unemployed, 
not  to  cTcad  50  words,  two  insertions  FREE. 


CIRd  LATION  OU  BUSINESS  MANAGER. — 
“Any  paper  which  is  not  RU'adily  Increasing  lt« 
circii)ari<»n  Is  going  baolcwards.’*  My  ten  years* 
anci't'ssful  exp^Tlence  ns  circulation  manager  in 
Icrge  citii^a,  and  general  knowledge  of  the  busi- 
Detus.  make  m<>  the  valuable  aaaistant  you  need. 
Write  •‘Enthusiast,**  G  1C04,  c/o  Eiditor  and 
Publisher. 

ADVERTISING  MAN.  who  has  made  good, 
w’islje**  to  make  a  change.  Has  been  in  the  ad- 
v»*ptl!slng  busii'ess  for  the  past  14  years,  con- 
necteil  with  two  Metropolitan  dailies,  four  years 
on  one  paper,  and  ten  years  on  another.  Un¬ 
derstands  every  branch  of  advertising  in  a  daily 
now8pap<'r.  F'speclally  adapted  for  the  Display 
end.  (’an  show  the  highest  references.  Would 
like  to  hear  from  Metropolitan  Dallies,  and 
wouhl  entertain  an  out-of-town  proposition.  G 
1005.  c/o  E<lltor  and  Publisher. 

CIRCULATION  MANAGER.  —  Twenty-five 
years*  exiHjrience,  wants  to  connect  with  some 
dally  or  weekly  that  needs  a  real  hustler.  Best 
of  references.  G  1606,  c/o  The  Editor  and 
Publisher. 

CIRCULATION  MANAGER,  thoroughly  com¬ 
petent,  resourceful,  always  secure  results  that 
pay.  Have  made  circulation  work  a  study  for 
years.  Contest,  premiums  or  straight  promotion, 
etc.  I  follow  the  best  system  of  management. 
Curtailing  of  expense  a  hobby,  however,  not  de¬ 
trimental.  Employes*  references  I.  C.  M.  A. 
member.  Prefer  Southern  location.  Teetotaler 
and  a  progressive  citizen.  Address  G  1602. 
c/o  E<litor  and  Publisher. 

STEREOTYPE  PRESSMAN  wishes  position  on 
small  daily  where  w’ork  is  not  satisfactory.  Have 
Riisiness  Colb'ge  education  an<i  Advertising  ex- 
IKTlence.  Will  l>e  willing  to  work  on  Advertis¬ 
ing  in  leisure  hours.  Experience  on  Goss,  Hoe 
anil  Tubular  Duplex  Presses,  latter  preferreil. 
Uefrtrences  from  past  ami  present  employers. 
Address  A.  T.,  c/o  Editor  and  Publisher. 

Er)ITORIAL  M-\N. — Capable  young  newspaper 
man  now  employed  desires  a  change;  university 
graduate:  successful  exi)erience  In  reporting,  tele¬ 
graph  editing,  editorial  writing,  etc. :  moderate 
salary  to  begin.  Address  Box  27,  Raleigh,  N.  C. 


CORRESPONDENT. — To  represent  a  few  re¬ 
liable  papers  aa  Washington  correspondent.  I 
could  give  a  good  daily  an  exclusive  wrvice  or 
supply  a  few  small  pai>ers  with  a  daily  or 
wet‘kly  lettiT  of  l.OOO  or  2,600  words  at  $1  or 
$2  a  we<3k.  G  1603,  Raymond  I.«craw,  Wash¬ 
ington,  D.  C. 


EXPERIENCTED  ADVERTISING  MAN.  of 
proved  business  ability  seeks  position  with  news, 
paper  in  an  executive  capacity.  Seven  years 
spent  on  metrojmlitan  dailies  has  equipped  me  to 
take  hold  of  the  advertising  department  of  a 
newspaper  and  show  big  results.  Best  cr^en- 
tlals  and  refer  you  to  your  own  New  York  repre¬ 
sentative.  Address  G  1609,  c/o  The  Editor  and 
Publisher. 


REPORTER,  young  man.  (19),  with  college 
training  and  sc»mp  newspaper  experience,  desires 
reportorlal  position  with  goml  weekly  or  small 
city  daily.  Address  C.  IT.  Rabb.  Garwm^d,  N.  J. 

EOKK.MAN  or  supf-rlntendent  of  newspaper 
composing  room.  Experience  covering  six  years 
as  foreman  of  large  d.‘iilli.»s.  Best  of  references. 
.Addnss  G  1616.  c/o  The  E<lltor  and  Publisher. 


MISCELLANEOUS 


.Adrertiscmenls  under  this  classification,  fifteen 
rents  per  line  each  insertion.  Count  six 
words  to  the  line. 


WF.  MILL  BT  Y  SETOND  HAND  LINOTYPE 
MArillNES  FOR  CASH. 
lYc  know  a  numlior  of  oonoorna  In  the  markot 
for  the  abovp  machlnra.  We  prefer  to  deal  with 
ofliees  at  present  over-equlpjMsl.  Furnish  full 
narlicnlars.  No  dealers.  Newman  &  Company. 
.30  Vanderveer  Ave.,  Wootlhaven.  New  York. 


FARMER  SMITH, 
The  Chlldren’a  Friend. 
Cedar  Grove,  N.  J. 


LEGAL  NOTICE 


The  Annual  Meeting  of  the  Stockholders  of 
the  Swedish  American  Realty  Company  will  be 
held  at  Mr.  Nlehnlson’a  ofiBce,  51  East  42n<i 
Street.  Room  518,  Borough  of  Manhattan,  New 
York  ffity,  on  the  15th  day  of  .Tanuar.v.  lOK), 
at  8  o’clock  P.  M..  for  the  election  of  directors 
and  Inspectors  of  election,  and  such  other  biisi- 
neaa  as  may  come  before  the  meeting. 

CARL  M.  N1CIIOL.SON,  Secretary. 


FOR  SALE 


Adrertisemenis  under  this  classification  fifteen 
cents  per  line,  each  insertion.  Count  six 
words  to  the  line. 


A  plan  telling  in  detail.  “HOW  TO  GET  A 
SATISFArrrORY  ‘SITUATION’,"  mailed  post- 
iiald  for  $1.00.  Some  say  It’s  worth  a  hundred. 
Your  copy  ia  ready.  HARRIS-DIBBLE  COM- 
I’ANY,  171  Madison  Avenue.  New  York. 


FOB  SALE. — At  an  exceptional  bargain, 
sliglitly  used  high-speed  thirty-two  page  cylinder 
Duplex  printing  press,  in  perfect  condition.  Own¬ 
ers  having  consolidated  and  using  larger  presa. 
M'rite  for  price  and  particulars.  A.  McNeil, 
Jr.,  Post  Publishing  Company,  Bridgeport,  Conn. 


$25,000  Cash 

available  as  first  payment  on 
attractive  eastern,  northern  or 
western  daily  newspaper  prop¬ 
erty.  Might  use  more  cash  if 
proposition  sufficiently  attrac¬ 
tive.  Proposition  M.  Z. 

CHAS.  M.  PALMER 


Jfewspai>er  Properties 

225  Fifth  Ave.,  N.  Y.  City 


12  to  15  Thousand 

Dollars  in  cash  available  for 
first  payment  upon  the  pur¬ 
chase  price  of  an  Evening 
Daily  in  Middle  West  City  of 
population  of  ten  thousand  and 
upwards. 

HARWELI.,  CAXXOX 
&  McCarthy", 

Xcu'spaper  and  .Magazine  Proptrtirs. 

Times  Bldg.,  New  York 


CENTRAL  WEST’S  FASTEST 
GROWING  NEWSPAPER 

Substantial,  beautiful  city  of 
25,000.'  New  ^30,000  equip¬ 
ment.  Elegant  proposition; 
will  interest  any  earnest  buyer. 
^27,500  cash  desired,  balance 
ea.sy  tei’ii)i|.  Proposition  9.34x. 


PUBLISHER’S  NOTICE 


The  Editor  und  rulilisher  and  the  Journalist 
maintains  an  etficieut  coriia  of  paid  corre- 
spoiidenta  at  the  following  im|iortant  trade  ceu 
tersi  Boston,  Philadelphia.  Toronto,  Cleveland, 
Chleago,  Atlanta,  New  Orleans,  Dallas,  Indian 
a|>ulis.  Washlrgton,  Baltiiiiore,  end  San  Fran- 
cistxi.  Other  correspondents  will  he  added  from 
time  to  tinn‘.  Advertisers  and  newspaper  men 
will  find  a  ready  market  for  stories  of  adver- 
tlsi:ig  aehiereiiu  Ills.  i:ews  Isats.  etc.,  I)y  ad¬ 
dressing  the  main  office,  1117  World  Building. 
.New  York  City. 

Branch  offices  are  located  as  follows :  Chicago. 
332  S.  Michigan  Ave.,  Ryan  &  Inman,  mgra., 
'phone  Harrison  2101 :  San  Francisco,  742  .Mar¬ 
ket  St.,  R.  J.  Bidwell,  manager,  'phone  Kearney 
2121. 

The  Editor  and  Publisher  page  contains  672 
agate  lines,  168  on  four.  Columns  are  13  picas 
wide  and  twelve  inches  dec'P- 

Advertising  Rate  is  25c.  an  agate  line,  $100 
a  page,  $75  a  half  page  and  $42  a  quarter  page. 
Position  extra.  Time,  space  and  cash  discounts 
are  allowed  on  contracts. 

Small  advert  isements  under  proper  classifica¬ 
tion  will  he  charge<l  as  follows :  For  Sale  and 
Help  Wanted,  fifteen  cents  a  line :  Business  Op¬ 
portunity  and  .Miscellaneous,  twenty-five  cents  a 
line,  and  Situations  Wanted,  ten  cents  a  lint, 
count  six  words  to  tbe  lino.  For  those  unem- 
l>loyeii  a  fifty  wor<l  or  eight  Hue  advertisement 
will  be  published  two  times  free. 

Readers  are  urged  to  have  the  paper  mailed  to 
the  home  address.  This  will  insure  prompt  de¬ 
livery. 

The  Editor  and  Publisher  sells  regularly  at 
lOc.  a  copy,  $2.60  tier  year  in  the  United  States 
ami  Colonial  Possessions.  $2.50  in  Canada  and 
$3.06  foreign,  anil  is  on  sale  each  week  at  tb- 
fidlowing  news  stands: 

New  York — World  Building,  Tribune  Building, 
Park  Row  Building,  140  Nassau  street,  Man 
ning’s  (opposite  the  World  Building).  33  Park 
Row :  The  Woolwortli  Building,  Times  Building. 
Forty-sicond  Street  and  Broadway,  at  basement 
eniranoe  to  Subway:  Brentano’s  Book  Store. 
I’wenty-slxth  Street  and  Fifth  Avenue  and 
Mack’s,  opposite  Mary’s  on  Thirty-fourth  Street. 

Baltimore — B.  K.  Edwards,  American  Building. 

Philadeliihia — L.  G.  Rau.  7th  and  Chestnut 
Streets :  Wm.  Sobel,  Bulletin  Building  News 
Stsnd. 

Boston — Parker  House  News  Stand. 

Pittsburgh — Davis  Book  Shop.  416  Wood 
Street. 

Washington,  D.  C. — Bert  E.  Treuls,  511  Four¬ 
teenth  Street,  N.  W. 

Chicago — Ponniia  Book  Store,  37  N.  Clark 
Street:  Post  Office  News  Co.,  Monroe  Street: 
Chss.  liCvy  Circ.  Co.,  27  N.  Fifth  Avenue. 

Cleveland — Schroeder’s  News  Store,  Superior 
Street,  opposite  Post  Office;  Solomon  News  Co., 
1111  Walnut  Street. 

Detroit — Solomon  News  Co.,  69  lamed  St.,  W. 

San  Francisco — R.  J.  Bidwell  Co..  742  Market. 
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TIPS  FOR  THE  AD  MANAGER 

Duffy  Motors  Corp.,  “Standard  Au¬ 
tomobile,”  Kingston,  N.  Y.,  and  1895 
Broadway,  New  York  city,  is  placing 
some  orders  with  newspapers  through 
the  Geo.  Batten  Co.,  New  York. 


Blackman-Ross  Co.,  New  York  City, 
is  again  placing  orders  with  practi¬ 
cally  the  same  list  of  newspapers  as  last 
year  for  the  H.  O.  Company,  “H.  O.” 
Oatmeal,  Buffalo,  N.  Y. 


Cheltenham  Advertising  Agency,  11 
East  36th  St.,  New  York  city,  will 
shortly  place  large  copy  with  newspa¬ 
pers  generally  for  Chalmers  Motor  Car 
Co.,  Detroit,  Mich. 


Nelson  Chesman  &  Co.,  New  York 
city,  are  placing  28  lines,  21  times,  or¬ 
ders  with  a  few  Sunday  newspapers 
for  W.  H.  Muller,  medical,  Brooklyn, 
N.  Y. 


D’Arcy  Advertising  Co.,  St  Louis, 
Mo.,  are  handling  new  schedules  in 
Southern  newspapers  for  Geo.  Dickel  & 
Co.,  “Cascade"  Whiskey,  201  Second 
Ave.,  Nashville,  Tenn. 


Danielson  &  Son,  Providence,  are 
placing  orders  with  a  few  New  Eng¬ 
land  newspapers  for  Brownell  &  Field 
Co.,  “Autocrat  Coffee,”  Providence,  R.  I. 


Fisher-Steinbruegge  Advertising  Co., 
1627  Washington  Ave.,  St.  Louis,  is 
making  2,800  line  contracts  with  some 
Southern  newspapers  for  Craddock- 


Advertising  Agents 

COLLIN  ARMSTRONG,  INC., 
Advertising  and  Sales  Service, 
115  Broadway,  New  York. 


FRANK,  ALBERT  &  CO., 
26-28  Beaver  St,  New  York. 
Tel.  Broad  3831. 


HOWLAND,  H.  S.,  ADV. 
AGENCY,  INC., 

20  Broad  St,  New  York. 
Tel.  Rector  2573. 


LEVEY,  H.  H., 

Marbridge  Bldg.,  New  York. 

Tel.  Greeley  1677-78. 

Publishers’  Representatives 

ARKENBERG  SPECIAL  AGENCY, 
702A  World  Bldg.,  New  York 
406A  Madison  Ave.,  Toledo,  O. 


M.  L.  KATZ. 

Peoples  Gas  Bldg.,  Chicago,  Ill. 


CONE.  LORENZEN  &  WOOD¬ 
MAN. 

Brunswick  Bldg.,  N.  Y.;  Advtg. 
Bldg.,  Chic.;  Gumbel  Bldg.,  Kan¬ 
sas  City. 


DE  CLERQUE,  HENRY, 

Chicago  Office,  5  S.  Wabash  Ave. 
New  York  Office.  1  W.  34th  St 


GLASS.  JOHN, 

1156-1164  Peoples  Gas  Bldg.,  Chic. 


O’FLAHERTY’S  N.  Y.  SUB¬ 
URB  LIST. 

22  North  William  St,  New  York. 
TeL  Beekman  3636 


PAYNE,  G.  LOGAN,  CO., 

747-748  Marquette  Bldg.,  Chicago, 
Ill.;  200  Fifth  Ave.,  New  York, 
N.  Y.;  8  Winter  St,  Boston,  Mass.; 
Kresge  Bldg.,  Detroit  MicK 


Terry  Shoe  Co.,  Geo.  D.  Witt  Shoe  Co., 
and  McElray  Sloan  Shoe  Co.,  Lynch¬ 
burg,  Va. 


H.  W.  Kastor  &  Sons,  Advertising 
Co.,  Mercantile  National  Bank  Building, 
St  Louis,  Mo.,  are  renewing  contracts 
with  newspapers  in  cities  where  they 
have  expired  for  Antikamnia  Chemical 
Co.,  “A.  K.”  tablets,  St.  Louis,  Mo. 


Toner  Advertising  Agency,  Boston, 
Mass.,  is  again  placing  orders  with 
newspapers  in  selected  sections  for 
Berry  Dodge  Co.,  coffee,  Boston,  Mass. 


Goodlow  Corporation,  Clothing,  Nor¬ 
folk,  Va.,  is  placing  orders  with  news¬ 
papers  in  sections  where  they  have 
stores  through  Whitman  Advertisers’ 
Ser\-ice,  5  Beeckman  St.,  New  York 
city. 


M.  Wineburgh  &  Co.,  576  Fifth  Ave., 
New  York  City,  are  placing  3  in.,  3 
times,  a.  w.  39  times,  orders  with  some 
New  York  State  newspapers  for  Omega 
Chemical  Co.,  “Cadlum  Ointment,”  New 
York  city. 


Wood,  Putnam  &  Wood  Co.,  Ill 
Devonshire  St.,  Boston,  Mass.,  are  plac¬ 
ing  14  lines,  4  times,  orders  with  a  se¬ 
lected  list  of  newspapers  for  Prof.  Dug- 
dale,  rheumatism  remedy,  Boston. 


Cantrell  &  Cochrane,  “C.  &  C.”  Ginger 
Ale,  New  York  city,  are  placing  orders 
with  some  New  York  city  newspapers 
through  James  Zobian,  225  Fifth  Ave., 
New  York  City. 


Plans  for  an  advertising  campaign 
for  the  DeSota  Springs  Company  at 
Hot  Springs,  Ark.,  which  will  be  na¬ 
tion-wide,  had  just  been  launched  in 
Little  Rock  by  George  R.  Belding,  who 
recently  resigned  as  secretary  of  the 
Business  Men’s  League  in  Hot  Springs 
to  take  a  position  with  the  DeSoto 
Company. 


Power  -  Alexander  -  Jenkins,  Detroit, 
Mich,  are  placing  two  inches  twelve 
times  in  magazines  and  weeklies  for  W. 
H.  Hill,  Detroit. 


Snitzler  Co.,  Chicago,  are  placing 
copy  30  times  in  a  large  list  of  news¬ 
papers  for  Dearborn  Supply  Co.  (Sil- 
merine). 


Freeman  Advertising  Agency,  Inc., 
Mutual  Building,  'Richmond,  Va.,  is 
sending  out  27-inch  advertisements  to 
apiMjar  9  times  in  Southern  farm  pa¬ 
pers  and  Southern  newspapers  for  the 
F.  S.  Royster  Guano  Company.  This 
agency  is  also  placing  the  advertising 
of  Hopewell  and  DuPont  Corporations 
for  advertising  of  real  estate  lots,  in¬ 
sertions  in  Southern  newspapers.  Also 
sending  out  orders  for  the  Carolina 
Metal  Products  Company  for  canning 
outfits  to  farm  papers  in  the  South  and 
Southwest.  Also  sending  out  28-line  ads 
to  selected  list  of  women’s  magazines 
for  Mrs.  E.  G.  Kidd’s  Pickles. 


Frank  Prcsbrey  Co.,  New  York  city, 
is  sending  out  1,020  lines  one  time  for 
the  New  York  Life  Insurance  Co. 


N.  W.  Ayer  &  Son,  Philadelphia,  Pa., 
are  sending  out  10  inches  18  times  to  a 
large  list  of  newspapers  for  the  Western 
Union  Telegraph  Co. 


Lord  &  Thomas,  Chicago,  Ill.,  are 
placing  200  inches  one  year  with  a  few 
Middle  West  papers  for  the  Smith  Drug 
&  Chemical  Co. 


Erwin  &  Nesey,  Chicago,  Ill.,  are 
placing  2,600  lines  one  year  with  Middle 
West  papers  for  the  Baker  R.  &  L.  Co., 
Cleveland,  O.  (Owen  magnetic). 


M.  V.  Kelley,  Toledo,  O.,  is  making 
10,000-line  contracts  for  the  Willys- 
Overland  Co. 


CHURCHES  SHOULD  ADVERTISE. 


Louisville  Clergymen  Strong  for  the  Use 
of  Suitable  Publicity. 

That  churches  should  be  advertised 
like  a  business  was  the  subject  of  a 
paper  read  by  Caryl  Splller  before  the 
Executive  Committee  of  the  Men’s  Fed¬ 
eration  in  the  rooms  of  the  Commercial 
Club  in  Louisville,  Kj^,  last  week.  In 
part  he  said: 

“What  a  fine  thing  it  would  be  if  this 
company  of  Christian  men  could  fill  a 
page  in  a  daily  newspaper  frequently 
and  use  this  space  to  testify  to  the 
friendship  of  Jesus  and  the  happy  re¬ 
sults  of  companionship  with  him  .and 
obediance  to  his  directions.  Smith  tes¬ 
timony  would  do  more  good  than  ser¬ 
mons  by  a  score  of  preachers  in  pulpits 
that  run  along  as  they  have  been  doing 
for  the  past  centuries. 

“A  minister  who  advertises  will,  of 
course,  be  criticised,  but  that  gives  good 
publicity,  if  he  is  true-hearted.  If  busi¬ 
ness  institutions  are  able  by  advertising 
to  create  a  demand  for  useful  commodi¬ 
ties,  surely  the  church  which  brings 
about  ‘godliness,  profitable  to  all  things,’ 
has  a  right  to  use  the  same  methods. 
Church  advertising  must  be  honast  and 
must  draw  people  to  a  worthful  service. 
Show  in  your  advertisement  as  far  as 
possible  the  things  the  church  will  ac¬ 
tually  give. 

“A  church  advertisement  must  be 
persistent.  It  is  not  enough  to  do  it 
spasmodically.  All  publicity  work  is 
u.seless  unless  the  people  receive  satis¬ 
fying  goods  when  they  come  to  church 
in  response  to  the  advertising.  Of 
course,  advertising  is  not  the  universal 
remedy  for  all  evils  as  far  as  they  per¬ 
tain  to  attendance  at  church.  The  min¬ 
ister  and  the  congregation  must  keep 
up  with  the  progre.ss  of  the  time  and  it 
must  be  realized  that  a  church  in  the 
twentieth  century  cannot  be  conducted 
on  the  same  bas.s  as  it  was  a  hundred 
years  ago. 

The  church  must  be  cordial  when 
folki!  come.  This  friendliness  should 
cxpre.ss  itself  by  further  attention. 
In  short,  every  church  should  pro¬ 
vide  the  best  possible  services,  make 
Its  merits  known  by  advertising 
in  every  dignified  way,  and  close 
the  transaction  only  when  the  churcii  is 
filled  at  every  service.’’ 

The  paper  was  discussed  by  Rev.  Dr. 
E.  L.  Powell,  of  the  First  Christian 
church,  who  advocated  the  use  of  pub¬ 
licity  for  churches.  He  expressed  the 
belief  that  the  Federation  should  ad¬ 
vertise  religion  on  a  general  ba.sis 
through  display  advertisements  and  that 
the  individual  churches  should  supple¬ 
ment  this  by  advertising  special  things, 
services,  meetings,  etc. 

Rev.  Dr.  S.  S.  Waltz,  of  the  Fir.st 
English  Lutheran  church,  expre.ssed 
himself  in  the  same  way. 

On  the  other  hand  Rev.  Harlan  K. 
Fenner  of  the  Second  English  Lutheran 
church,  feared  that  a  publicity  cam¬ 
paign  of  that  sort  would  take  away  too 
much  individuality  from  the  church  and 
the  minister. 


Trophy  for  Best  Music  Trade  Ad. 

The  Music  Trade  Indicator,  of  Chi¬ 
cago,  announces  that  it  will  continue  its 
campaign  for  better  music  trade  adver¬ 
tising  by  devoting  important  space  in 
each  issue  to  the  subject,  and  at  the  end 
of  the  year  will  present  a  handsome 
silver  trophy  to  the  dealer  who  does  the 
best  advertising  in  the  music  trade  dot¬ 
ing  1916.  This  trophy  is  of  sterling 
silver,  stands  two  feet  2%  inches  high, 
and  is  valued  at  $350.  - 


Telegraph-Herald  Bonds  Pay. 

Eight  charitable  institutions  of 
Dubuque,  la.,  hold  $40,000  worth  of 
Dubuque  Telegraph-Herald  bonds,  each 
having  $5,000.  The  Telegraph-Herald 
presented  the  institutions  with  the.se 
bonds  last  March.  In  July  each  insti¬ 
tution  was  given  $125  as  a  semi-an¬ 
nual  payment,  and  on  January  1  each 
was  ^ven  another  $125. 


Martin  V.  Kelly  Co.,  Toledo,  Ohio,  is 
placing  orders  with  large  city  newspa¬ 
pers  for  Springfield  Body  Co.,  Spring- 
field  Ckinvertible  Auto  Bodies,  Spring- 
field,  Mass.,  and  Detroit,  Mich. 


Lyddon  &  Hanford  Co.,  200  Fifth 
Ave.,  New  York  city,  and  Rochester, 
N.  Y.,  are  placing  copy  with  some 
Eastern  newspapers  for  C.  S.  Clark, 
Optona,  medical,  Rochester,  N.  Y. 


National  Advertiser  Advertising 
Agency,  32  West  25th  St.,  New  York 
City,  are  making  contracts  with  news¬ 
papers  for  Emergency  Laboratories, 
“Poslam,”  New  York  city. 


E.  Le  Roy  Pelletier,  Detroit,  Mich., 
is  making  10,000  line  contracts  with 
some  large  city  newspapers  for  Reo 
Motor  Car  Co.,  “Reo”  Automobile,  Lan¬ 
sing,  Mich. 


Power,  Alexander  &  Jenkins,  Co.,  De¬ 
troit,  Mich.,  are  placing  2  in.,  12 
times,  orders  with  some  Middle  West 
newspapers  for  W.  H.  Hill  Co.,  patent 
medicine,  Detroit,  Mich. 


Frank  Presbrey  Co.,  456  Fourth  Ave., 
New  York  City,  sent  out  to  a  selected 
list  of  newspapers  orders  for  Dr.  I.  W. 
Lyon  &  Sons,  “Lyon’s  Tooth  Paste,” 
New  York,  and  are  placing  orders  with 
some  Southern  newspapers  for  Royal 
Palm  Hotel,  Fort  Meyer,  Florida. 


Stutz  Motor  Car  Co.,  “Stutz”  Auto, 
Indianapolis,  Ind.,  advertising  is  han¬ 
dled  by  Russel  M.  Seeds  Co.,  Indianap¬ 
olis,  with  the  cooperation  of  local  deal¬ 
ers. 


Snitzler  Advertising  Agency  Co.,  ^Jar- 
land  Bldg.,  Chicago,  is  placing  copy 
with  a  large  list  of  newspapers  for 
Dearborn  Supply  Co.,  “Silmerine,” 
medicine,  5  No.  La  Salle  St.,  Chicago. 
It  is  also  placing  copy  with  a  few  news¬ 
papers  for  R.  L.  Watkins  Co.,  “Dela- 
tone,”  etc.,  medicine,  Chicago. 


D’Arcy  Adv.  Agency,  St.  Louis,  has  a 
new  schedule  going  out  for  G.  A.  Dickel 
Co.  (“Cascade  Whiskey”). 


Nelson  Chesman  Co.,  New  York  City, 
is  contracting  for  28  lines  21  times  with 
a  few  Sunday  papers  for  W.  H.  Muller, 
Brooklyn,  N.  Y. 


Grand  Agency,  Elkhart  (Ind.),  is 
placing  3  inches  nine  times  with  Penn¬ 
sylvania  papers  for  Grand  Disp.  Co., 
Elkhart,  Ind. 


Kaster  Adv.  Agcy.,  Chicago,  is  plac¬ 
ing  3,000  lines  one  year  in  a  large  list 
of  newspapers  for  Anti-Kamnia. 


Snitzler  Co.,  Chicago,  is  placing  copy 
20  times  In  a  few  papers  for  R.  L.  Wat¬ 
kins  (Delatone). 


Pelletier  Adv.  Agcy.,  Detroit,  is  plac¬ 
ing  10,000  lines  in  a  selected  list  of 
newspapers  for  the  Reo  Motor  Car  Co. 


Calkins  &  Holden.  250  Fifth  Ave., 
New  York,  are  placing  copy  on  con¬ 
tracts  for  the  Curtis  Publishing  Co.,  La¬ 
dies  Home  Journal,  Philadelphia,  Pa. 
The  advertising  for  the  Country  Oentle- 
inan  in  newspapers  is  placed  by  N.  W. 
Ayer  &  Son,  Philadelphia. 


Lord  &  Thomas.  Chicago,  111.,  are  put¬ 
ting  out  one  page  one  time  for  Hudson 
Auto  Co. 


R.  M.  McMullen,  New  York,  is  placing 
200  inches  one  year  with  Mississippi 
pai>er.s  for  the  F.  F.  Dailey  Co.  (2-ln-l 
shoe  polish). 


Morse  International  Agency.  New 
York  city,  is  sending  out  readers  twelve 
times  to  a  selected  list  of  newspapers 
for  the  Underwood  ’Typewriter  Co 

Fuller  Agency,  Chicago,  Ill.,  is  placing 
ninety  lines  four  times  with  a  few  pa¬ 
pers  for  the  Brock’s  Rupture  Co. 
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ad  field  personals 


The  McConnell  &  Ferguson  advertis¬ 
ing  agency,  with  headquarters  in  Lon¬ 
don.  Ont.,  has  been  granted  recognition 
by  the  A.  N.  P.  A. 

>K  S.  Gibson,  of  the  Chalmers  Mo¬ 
tor  Company's  advertising  department, 
won  a  $100  prize  lately  for  valuable  sug¬ 
gestions  given  to  his  employers. 

Kdwin  P.  Crocker,  advertising  and 
assistant  sales  manager  of  the  Peerless 
Check  Protecting  Company,  of  Roches¬ 
ter,  N.  Y.,  until  the  consolidation  of 
that  company  with  G.  W.  Todd  &  Co., 
and  since  that  time  in  the  sales  depart¬ 
ment  of  the  new  organization,  has  now 
taken  over  the  general  sales  manage¬ 
ment  of  the  Lightning  I.«tter  Opener 
Conii>any. 

Harry  Caldwell,  automolule  editor  of 
the  S'cir  York  Tribune,  has  joined  the 
staff  of  the  Cheltenham  Advertising 
.\gency.  of  Xew  York.  Mr.  Caldwell, 
when  in  Detroit  for  the  convention  of 
the  Chalmers  Motor  Company,  edited 
the  Chalmers  Monoi/ram,  the  daily  con¬ 
vention  pulilication. 

The  S.  F.  iStone  .Xdvertising  Agency 
is  the  newest  Inisiness  venture  in  Far¬ 
go.  X.  D.  It  has  l)een  organized  l)y 
F.  Stone,  a  local  advertising  man,  and 
will  represent  Xorth  Dakota  and  west¬ 
ern  .Minnesota  daily  and  weekly  Flnglish 
and  Xorwegian  newspapers. 


Two  More  Papers  on  Their  List. 

Stevens  &  King,  publishers’  represen¬ 
tatives,  Xew  Y'ork,  now  represent  the 
Sioux  Falls  (S.  1>.)  Argus-Leader  and 
the  Springfield  (111.)  Xetrs-Iiccord. 


Fake  Advertiser  Fined 
Fake  advertising  and  medical  treat¬ 
ment  by  mail  were  held  up  to  scorn 
by  .Judge  A.  H.  .Vnderson.  in  Indian- 
ai)olis,  Ind.,  last  week  when  William 
H.  Dings,  of  Fort  Wayne,  was  fined 
$300  and  costs  after  having  changed 
his  plea  to  that  of  guilty  on  the  charge 
of  u.sing  the  Cnited  States  mails  with 
a  .scheme  to  defraud.  Dings  was  in- 
<licted  by  a  federal  grand  jury  in  1913 
after  he  had  written  letters  to  young 
men  to  whom  he  offered  medical  treat¬ 
ment  for  very  rea.sonable  fees. 


Change  of  Keprcs«'ntation 

The  Harrisburg  il’a.)  Telegraph  is 
now  represented  in  the  Western  field  by 
Hasbrook,  Story  &  Hrooks,  of  Xew 
York,  Chicago,  and  Philadelphia. 


Red  Book  for  .Advertising  Men. 

A  genuine  service  to  advertising  men 
and  to  all  who  wish  to  reach  them 
quickly  by  telephone  has  been  per¬ 
formed  by  Harvey  C.  Wood,  manager 
for  Reuben  H.  Donnelley,  publisher  of 
the  “Red  Book  Classified  Telephone 
Directory.”  Mr.  Wood  has  issued  for 
distribution  with  his  compliments  a 
miniature  Red  Book  which  is  a  “Classi¬ 
fied  Directory  of  Memliers  of  the  Adver- 
ti.sing  Club  of  Xew  York.”  Seventy  dif¬ 
ferent  fields  of  endeavor  are  recorded  in 
this  cla.ssiflcation  of  the  membership  of 
the  club.  The  booklet  is  at  once  an 
index  finger  to  the  location  of  advertis¬ 
ing  men  and  al.so  a  “get  acquainted”  list 
of  much  value. 


New  Orleans  States 

Meml)er  Audit  Bureau  of  Circulation. 

Sworn  Xef  Paid  Clrenlntloii  for  O 
Months  Rndinic  Sept.  30,  1015 

33,142  Daily 

guarantee  the  largest  white  home 
ilellvered  evening  elreulatlon  in  the  trade 
territory  of  New  Orleana. 

■fo  reach  a  large  niiijorlty  of  the  trade 
priiKiieeta  in  the  local  territor.v  the  States 
ia  the  logical  and  economic  medium, 

<  Irculation  data  sent  on  request. 

The  S.  C.  BKfKWITH  SPECI.AI, 
AGENCY 

Sole  Foreign  Representatives 

^ew'  York  ChicaKo  St.  I.oiiiii 


or*.") 


Mr.  Stuck  Joins  the  Gilman  Staff 

A.  W.  A.  Stuck,  for  the  past  five 
years  connected  with  the  Doremus  & 
Morse  advertising  agency  of  Xew  York, 
has  now  joined  the  soliciting  force  of 
Louis  Gilman's  office.  World  Building. 
Mr.  Stuck  has  had  considerable  experi¬ 


X.  W.  .\.  Sti'ck 

ence  in  the  financial  district,  for  which 
rea.son  he  wili  cover  it  tor  the  list 
of  papers  represented  in  .Mr.  (tilinan's 
oflice.  The  Hartford  Courant  the  .Mon¬ 
treal  (luzettc,  the  Philadelphia  Press 
and  the  Xew  York  K veiling  Post.  Mr. 
Gilman's  soliciting  staff  now  consists  of 
three  men  l>e.sides  himself — Daniel  Xic- 
oll,  Samuel  Freundlich  and  W.  A. 
Stuck. 

Mr.  (Jondit  Makes  a  (Jiange. 

H.  H.  Condit  announces  that  he  has 
severed  his  twenty  years'  connection 
with  the  Whitehead  &  Hoag  Company 
to  enter  a  broader  advertising  field  as 
assocuite  eastern  manager  of  the  H.  D. 
Beach  Company  of  Coshocton.  Ohio; 
manufacturers  of  decorated  metal  and 
enameled  utility  devices  for  publicity, 
with  offices  at  42  ITnion  Square,  Xew 
York  city. 


Opens  New  York  Branch. 

The  Arkenberg  Speidal  -Agency  of  To¬ 
ledo,  O.,  has  oiiened  a  l>ranch  office  in 
the  World  Building,  Xew  York,  with  K. 
.\.  Arkenl*erg  in  charge.  This  agency 
specializes  in  classified  advertising. 


All.  Manager  Now  Meiiiher  of  Firm. 

Harry  C.  Monroe,  clothing  buyer  for 
Brill  Brothers,  of  Xew  York  city,  for 
the  last  seven  years,  and  J.  Weiss,  who 
has  lieen  with  the  firm  for  14  years,  and 
has  handled  the  advertising  for  .several 
years  past,  will  liecome  memliers  of  the 
firm  on  Feb.  1.  The  present  partners 
are  Samuel,  .Max  I).,  Maurice  and  Sid¬ 
ney  D.  Brill, 


Briggs  Gets  Stiff  Assigniiient. 

The  first  city  manager  of  .-\shtabula. 
O.,  is  Fred  .V  Briggs,  a  local  newspar>er 
reporter.  He  has  iu.st  been  elected  by 
the  city  council,  which  was  chosen  la.st 
fall  under  the  r>roportional  representa¬ 
tion  plan,  it  being  the  first  time  in  the 
history  of  the  Cnited  States  that  a 
council  had  been  elected  by  this  method. 
Briggs  was  him.self  a  member  of  the 
council  which  elected  him.  Several  non¬ 
residents  were  candidate.s,  among  them 
men  who  have  been  city  managers  in 
other  piaces.  I’.riggs’  salary  was  fixed 
at  $2,500. 

New  Press  In  Fort  Dodge 
The  Fort  Dodge  (la.)  Chronicle  is  now- 
being  printed  on  a  new  press  which 
cost  $14,000,  has  a  capacity  of  30,000 
papers  an  hour  and  will  print  .sixteen 
pages. 


The  Following  Newspapers  are  Members  of 

THE  AUDIT  BUREAU  OF 
CIRCULATIONS 

.And  grant  the  right  to  the  organization  to  examine,  through  qualified  aud¬ 
itors  or  independent  auditing  concerns,  who  are  certified  public  accountants, 
any  and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other  rec¬ 
ords  considered  by  the  Board  of  Control  necessary  to  show  the  quantity  of 
circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  distributed. 


ALABAMA. 


NEWS  . Rirniingliam 

.VvtT  circulation  for  Novcmlicr.  Dally,  37. LSD; 
Smclnv.  3S,0(>3.  rrinto<l  2.207. SM  lines  more  ntl- 
vcrtlsing  than  its  nearest  coinfietitor  in  1914. 


_ CALIFORNIA. _ 

KX.VMIXER  . Tx>a  Angeles 

.\.  R.  r.  Audit  refiorts  show  largest  Morning  and 
Sunday  circulation.  Orentest  Home  Delivery, 

THK  PROr.RKSS . Pomona 

GEORGIA. 

.lul  ItNAI.  <Clr.  .-.-..-..SI) . Atlanta 

i  'ItUONiriA*'  . Augusta 

LKDOKR  . roliimhus 

ILLINOIS. 

IIKKAI.I*  . , . Joliet 

STAR  (Circulation  21,5S9j . i'eoria 

IOWA 

UK<;iSTKR  A  fjEADEK . Des  Moines 

KVKMNt;  TRIRI'NK . I>es  Moines 

Ksscntial  to  covering  Des  Moines  and  vicinity. 

srt'CKSSPT  L  FARMING . Dos  Moines 


More  than  709.000  f’iiH’ulation  guaranteed  an  I 
proven  or  no  |»ay.  >iem!)er  Audit  Bureau  of 
<  "ireulatioiis. 


KENTUCKY 


MASONIC  HOME  JOPRNAL _ I^ulsville,  Ky. 

(Semi-Monthly.  32  04  pages.)  Oimrantoed 

largest  circulation  of  any  MaMinic  puhlit^fi  m  in 
the  world.  In  e\«ess  of  OO.OOO  copies  monthly. 


LOUISIANA 


TIMES  PICAYI'NE . New  Orleans 


MICHIGAN 


P.VTRIOT  (.No  Motulay  Issue) . lacicsoii 

(fov.  Statement  Oct.  3,  1015 — Dally,  11,403; 
Sunday,  12.5(i.s.  MeinluT  A.  B.  C.  and  A.  N.  P. 
Assn.  Flat  rates,  2S  cents.  Cuarantced  posi¬ 
tion.  35  cents. 


MINNESOTA. 


TRIBPNE,  Morning  and  Evening. ... MiniieaiHilis 


MISSOURI 


POST  DISPATni . St.  Ijouis 

Is  tl  e  only  newspniu  r  in  its  Territory  with  the 
beautiful  Rutogravure  Pletun*  Section.  Circu¬ 
lation  first  six  luouths,  191.5; 

Sunday  av«ragi*  .  3.50,0(10 

Daily  and  Sunday . 204,497 


MONTANA 


MINER  . Butte 

.\vernge  dally.  11.0^4.  Sunday,  17,971,  for  3 
months  ending  Mnreh  31st.  1915. 


NORTH  CAROLINA. 


SKNTINKI.  . Winston  Salem 

tRdfdier  gov’t  re|M»rt  5,.S43.  net  gain  October. 
1915.  over  OctolHT,  1914,  1,02.S  copies. 


NEW  JERSEY, 


I'KKSS  (Cirnilalldii  7.!i4.-) . .Aslniry  Park 


JOfltNAI . Klizalwtli 


|•ItKSS-(■III^ONI(■I.K  . Paterson 


rOfltlKIl-XFWS  . Plalnfliid 


NEW  YORK 


rOFKIF.R  &  ENQtTRER . Buffalo 

Ib  1‘ROGRESSO  ITALO  AMERICANO.Xew  York 

I>AY . . New  York 


Tin*  National  .lewish  Daily  that  no  general 
advertiser  should  overlook. 


NEBRASKA. 


TRIBl  XE  . IlastiiiK.s 

rirriilatiun  A.  B.  reisjrt,  7.100.  Full  Ivaseii 


wire  reiiort  I  nittsl  I’ress. 

OHIO. 

l-I-AIX  I  >EA  I-ER . Clcvela  ml 

t'inuiatlon  for  D<*ceni!»er,  1915. 

Daily  . 131. 29*^ 

Sunday  . ' . 108.21S 

VI  NDH’ATDR  . Youngstown 

PENNSYLVANIA. 

TI.MES  . Erie 

IIAII.Y  I»E.\I<)<  RAT  . Jolmstown 

Tl  .\l E.4-1.EA1  >Elt  . Wilkes  Bai n- 

TENNESSEE. 

BANNER  . Nashville 

TEXAS 

A.MERICAN  . Ausiln 

‘■The  Twentieth  Century  l*aper  of  Texas"'  is 


alisolutely  lmle|iemlent,  [irinting  all  tlie  news  all 
tile  time  and  printing  it  Hrst.  Seventy  per  ts-nt. 
city  oirciilalioii  l>y  carrier. 


CHRONICLE  . Iloustoii 

The  Chronicle  guarantees  u  circuintiuu  of  Uo.OOo 
ilaily  and  4.'*, 000  Sunday. 


PO.ST  . Housto:* 

Over  !t0%  of  carrier  clrculatlun  stays  in  tlie 
liomes.  I’roof  on  request.  Ooveriimeut  Ri-ikti, 
2S,S10  net. 


TELEOItA>f  . Temple 

•Net  i>aid  elrculatlou  over  U.OoO. 


UTAH. 

IIEItAI.1)  ItEiq KLICAX . Salt  Lake  City 

VIRGINIA 

1  >AIIsY  NEWS-RECORD . IlarrlBonhurg 

In  the  famous  Valley  of  Va.  only  pai>er  in 


the  rich<>st  Agricultural  County  In  United  Spates. 

WASHINGTON 


I'OST  fNTEI.I.IOENCER  . Seattle 


CANADA 


ONTARIO 


FUKE  |•RE.SS  . Ismdon 

OAILY  liKItALD . Stratford 


iairgest  eireulatlon  in  I'erth  County.  Tie’ 
paper  that  Perth  County  iH-ople  want  to  read. 


ROLL  OF  HONOR 


The  following  publishers  guarantee  circulation  and  willingly  grant  any 
advertiser  the  privilege  of  a  careful  and  exhaustive  investigation. 


ILLINOIS. 

NEBRASKA. 

SKAXOINAVEN  . 

. Chicago  FKEIE  PRESSE  (Clr.  12S,."{»4) . Lincoln 

INDIANA. 

NEW  YORK. 

THE  AVE  MARIA  . 

..Notro  Dame  BOBLLETTINO  DELLA  SERA . Xew  York 

THE  EDITOR  &  PUBLISHER-  AND  THE  JOURNALIST. 


f*:JG 


Some  Interesting  Facts 

For  Advertisers  and  Space  Buyers  Concerned  in  New  York  City  Conditions 


From  Figures  Compiled  by  the  Statistical  Department  New  York  Evening  Post 


Month  of  December,  1915 


Total  Display  Advertising — (Globe  stands  second.) 
Evening  Newspapers  (6  days) 


Dry  Goods — (Globe  stands  second) 
Evening  Newspapers  (6  days) 


Journal  . 

.  722,208 

Mail _ 

...  .458,047 

Journal  .  . 

.  .  .345,290 

Mail  . 

.  .  .178,854 

Globe  . 

651,416 

Post  .  .  .  ., 

,.  .  .400,721 

Globe  .  .  . 

.  .  .266,311 

Telegram  . 

...  92,618 

World . 

500,041  ■ 

Telegram 

.  . . .  239,485 

World  .  .  . 

.  .  .239,047 

Post . 

.  .  .  91,391 

Sun . 

498,076 

Sun . 

.  .  .215,279 

Total  .  . 

.3,469,994 

Total  .  . 

.1,428,790 

Morning  Newspapers  (excluding  Sunday) 

Morning  Newspapers  (excluding  Sunday) 

Times  . . 

.476,283 

Sun . 

.  .  .185,108 

Times  .  .  . 

.  .  .  70,466 

Herald  .  .  . 

...  22,435 

American  .  . . . 

250,901 

Herald  .  . 

.  ...164,410 

Tribune  .  . 

.  .  .  32,448 

Sun . 

. .  .  19,911 

World . 

.240,084 

Press  .  .  .  . 

.  .  .  95,435 

World  .  .  . 

.  .  .  30,511 

Press  .... 

.  . .  7,085 

221,721 

American  . 

. . .  25,602 

Total  . 

.  .1,633,942 

Total  .. 

.  208,458 

'ood  Advertising 

—  (Globe  stands  first) 

Total  Foreign  Advertising — (Globe  stands  second) 

Evening  Newspapers  (6  days) 

Evening  Newspapers  (6  days) 

Globe  . 

.  55,027 

Mail . 

.  .  .  7,963 

Globe  .  .  . 

.  .  .131,696 

Journal  .  . 

.  .  .  70,664 

World . 

19,001 

Telegram 

.  . . .  7,225 

Post  . 

.  .  .  100,028 

World  ... 

.  .  .  67,106 

Journal . 

16,414 

Post . 

.  .  .  4,659 

Mail . 

....  85,783 

Telegram  . 

. .  .  34,311 

Sun . 

9  112 

83  612 

Total  . 

.  .  119,401 

Total  .  . 

.  573,200 

Morning  Newspapers  (excluding  Sunday) 

Morning  Newsp^ipers  (excluding  Sunday) 

Times  . 

5,850 

Herald  .  .. 

.  ..  1,680 

Times  .  .  . 

. .  .137,148 

American  . 

...  52,472 

World . 

5,484 

Press  .  .  .  . 

.  .  .  1,490 

Tribune  .  . 

.  .  .  78,260 

Herald  .  .  . 

...  34,889 

American  .  .  .  . 

5,473  ' 

'  Sun . 

.  .  .  1,356 

World  .  .  . 

.  .  .  75,001 

Press  .  .  .  . 

...  17,901 

Tribune . 

2  481 

66  446 

Totsd  . 

23,814 

Total  .  . 

.  462,117 

1 80,000 

Circulation 


©he 


ANDOTamm 


OLOtST  CMMir  NtWSPAPt 


mttht 


Adoerlisier. 

IN  THt  UNITtO  STATtS.  tST.  I7»3 


Member 

A.  B.  C. 


The  Trend  to  the  High-Grade  Evening  Newspaper  is  Obvious  With  The  Globe 

Leading  the  List  in  Gains 


CHICAGO 
Tribune  Bldg. 


O’MARA  ca,  ORMSBEE,  Inc. 

Special  Representative 


NEW  YORK 
Brunswick  Bldg. 


The  Nation  Press,  Inc.,  New  Tork. 


